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Teraldic Pattern. ’ 

Fine silver ~fine linen ~fine furniture ! 
Every woman admires them. ' 

Well worthy of admiration is the 
Heraldic Pattern ~a revival of the antique 
hand-hammered effect with a decorative 
crest to relieve severity. This distinctive 
pattern may also be had in tea and coffee 
sets, etc, which permits the collection of an 
entire silver service of the same design. 

All 1847 Rogers Bros silverplate is 
backed by an unqualified guarantee made 
possible by the test of more than 65 years. 
Sold byleading dealers. Send for catalogue 68" 


INTERNATIONAL SILVER CO, MERIDEN, CONN. 


Successor to Meriden Britannia Co. 
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Brakes did not work. 
1 killed, 3 injured. 








Good brake lining would have 
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© Underwood 4 Underwood 


5 killed, 1 injured. 
Cause of accident, 
defective brakes. 


saved them 


Don’t risk your life with defective brakes. 


In these two accidents, men paid for de- 
fective brakes with their lives. 

Are you running the risk of sharing their 
fate? Are you sure of your brakes? Will 
they work quickly, surely in a pinch? Find 
out right now. 

Before you go out, be sure your brakes 
are O. K. It is probable that you need new 
brake lining. See to it at once. 

Remember, the efficiency of your brakes 
depends entirely on the efficiency of your 
brake lining. 

For your own sake—and the sake of those 
who ride with you-—reline your brakes with 
the best brake lining money can buy. Fortu- 
nately this lining costs only a little more than 
inefficient brake linings. 

The one brake lining you can be sure of 
always is Thermoid. 


Three reasons why Thermoid is 
the best brake lining 


There are three big reasons why Thermoid is 
superior to all other brake linings. 
1. It has 50% more material than any woven 
brake lining. 


National Advertising—This advertin« 


Reline them now. 


This means longer service—better service. Ther- 
moid is 50% heavier than any other brake lining 
on the market. That is why it is better fitted to 
stand the responsibilities placed on it 


2. It is Grapnalized. 


Grapnalizing is an exclusive process that makes 
Thermoid impervious to all moisture and foreign 
matter such as gasoline, oil, water, dust, etc. No 
other brake lining is Grapnalized, or can be. That 
is why ordinary brake lining goes to pieces rapidly. 


3. It is hydraulic compressed. 


Powerful hydraulic presses compress Thermoid 
into a solid mass. This makes it far tougher and 
stronger than woven lining. It makes the surface 
ideal for brake lining; it can’t grab and it can’t 
slip. The “coefficient of friction” is just right. 


Have your brakes relined now. And be sure to 
specify Thermoid. Your dealer will be glad to 
supply you with Thermoid Brake Lining because 
he knows Thermoid will give you absolute satis- 
faction. He knows that the manufacturers of 
Thermoid Brake Lining stand behind every inch 
of it with this guarantee— 


‘*Thermoid will make good 
or WE — 


‘ment is being run in Saturday. Evening Pos 


Colliers Weekly, Literary Digest, Life, Chriatian Her ld amd Country Gentleman—cire rulatic mn 


totaling more than 4,000 000, We purpose to 


increase your brake lining business by educat 


ing car owners to ask for Thermoid when they buy brake lining 


THERMOID RUBBER CO., Trenton, N. J. 


-GI--PA-O%; 


BRAKE LINING 
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The Genuine Walworth Stillson Wrench 


The Walworth Parmelee Wrench 
The Walco Adjustable Hex Wrench 


HAVE MADE AND ARE MAKING HISTORY 


NEW YORK BOSTON CHICAGO 


Uopyright. 
Walworth Mfc. Oe. 


Greeting 


O Those customers who have given us their loyal 
support through these seventy-five years of service, 
we express our deep appreciation. To those who 
have joined the ranks from year to year and have 
stood stanchly by us, we extend our grateful thanks. 


To them all we make our pledge of continued 
effort to give fair play and sound product. We 
assure them of our sincere desire to stand for all 
that is best in industrial life. 


As an evidence of our purpose we are dedicating 
to them in this our seventy-fifth year The Wal- 
worth Craftsman. His cleanness, strength and 
earnestness embody the ideals for which we are 
striving. 


WALWORTH MFG. CO. 
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She behind wrench sales 
this spring with a stock 
of Coes and a new selling 


idea. 
Demonstrate the Coes. 


Take one apart. Display 
the pieces in such a manner 
that their intrinsic integ- 
rity stands clearly forth. 


Explain that their 5% 
increase in cost over other 
brands is offset by six 
times that excess in 
strength and wearing qual- 
ities. You can prove this. 


Coes is the profitable 
wrench to carry. 














COES 


The Profitable 
Wrench 





Coes Wrench Company 
WORCESTER, MASS. 


J. C. McCARTY & CO., 
29 Murray Street, New York 


J. H. GRAHAM & CO., 
113 Chambers Street, New York 
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in Use Throughout the W orld 


1000 eT hh | 
VARIETIES [| _ QUALITY 


N sixty-six years 

this line of ma- 

chinists’ fine 

tools has grown 
from the first reliable steel rules ever put on the market to its 
present extensive range that covers every important need in 
machine shop practice and numbers over a thousand different 


varieties. While growing in numbers this line has developed 

a market that extends around the world. Mechanics everywhere rely 

on Brown ¢& Sharpe tools. Just as merit won this important place in 

the world’s market so will the accuracy and quality of this line help 

you to win an enviable position for your store in the minds of the 
mechanics in your vicinity. 








Brown G6& Sharpe Tools 




















WE SEND FOR 


PROTECT THE CATALOG 27 
DEALER TODAY 


A stock of our tools is carried at the 
Chicago Office and Store, 626-630 
Washington Bivd., Chicago, Illinois 


BROWN ©@ SHARPE MFG. COMPANY 
PROVIDENCE, |B: ae es ee 


TRADE MARK 
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A Very Practical Outfit 


for the car owner and garage 





Stewart Handy Worker 











It includes: 





A powerful steel-faced vise opening to 44 inches. 
A steel pipe vise up to 14-inch pipe. 

A good sturdy anvil. 

A cutting hardie. 


A corundum grinding wheel. 





A two-speed drill press. 
Weighs, boxed, 90 pounds. List, $12.50. 


A good seller with a substantial profit to you on every 
sale. From your jobber or direct. Liberal supply of 
show cards with your shipment. 


CHICAGO FLEXIBLE SHAFT CoO. 
606 N. La Salle St. - - - CHICAGO 


NEW YORK BRANCH: 16 and 18 Reade Street 
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HONOR—QUALITY 
STRENGTH—SERVICE 


ILL of these have been found 
| in NICHOLSON FILES for 


more than half a century. 


For their keen cutting qualities, 
long life and general dependability 
they are unequalled. 


Through sheer merit Nicholson 
Files have become the standard 
and are demanded by careful file 
users and buyers. 

Their shape and cut, quality and 
temper of steel are guaranteed. 


Have you seen our catalog and 
booklet “File Filosophy’*? They 
are both decidedly interesting. 


NICHOLSON FILE CO. 


PROVIDENCE, R. 1, U.S. A. 
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Your judgment is 
worth a good deal 
to your customers 


You know more about hardware 
than they'll ever dream. The things 
you've learned in the hardware busi- 
ness are second only in importance 
to the things you sell. 

Your judgment, your guidance, 
means money-value to customers 
when consistently borne out by goods 


like 


Sound advice—advising Si-monds— 
makes the men who buy seek your 
counsel in the future. What stronger 
tie between you and your trade. 

Your judgment, your personality. 
becomes an asset more thought of, 
perhaps, than the particular goods you 
sell. 

That’s a big point in your merchan- 
dising success; let Si-monds Saws play 
their part in making it. 

May we lay our proposition fairly 
before you? Ask us for trade dis 
counts and how we co-operate to 
make sales. 


Simonds Manufacturing 
Company 


FITCHBURG MASS. 


Established 1832 11 Branches 
“The Saw Makers”’ Five Factories 


Sf LI EN ENR ENE AEN OLS ER SRY NRO, 


THE SIMONDS BAND SAW 

















10 HARDWARE AGE March 22, 1917 





WHEN ORDERING 


STILLSON WRENCHES 


Demand TRIMO With the 


Steel Frames and Nut Guards 


Of all Stillson Wrenches 
TRIMO is 
the Best 





Send for Catalog No. 133 


MADE BY 


TRIMONT MFG. CO. 


55-71 Amory Street Roxbury (Boston). Mass. 
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Keep Your Eye on 
This Trade Mark 


You know what the famous old 
marks—‘‘Little Giant,” “Lightning,” 
*“Green River’ and “Smart” mean to 


users of screw cutting tools. 

The GTD mark means all of this 
and more—it means that the organi- 
zation back of these trade names 
(Wells Brothers Company, Wiley & 
Russell Mfg. Co. and A. J. Smart 
Mfg. Co.), now work as one unit to 

perpetuate and if possible 

to improve the high stand- 

ard of quality of their 
taps, dies, screw plates, 
reamers, gages and 
threading machines. 


A 
Daring 
Publicity 
Program 


Not only are we using increased adver- 
tising space in the important trade pub- 
lications, but we are making a big, broad. 
general appeal in several national publi- 
cations, such as 


Saturday Evening Post 
Popular Mechanics 
Scientific American 
Literary Digest 


What This Means to the Dealer 


This means a tremendous publicity for 
our GTD trademark and a prestige for 
our tools that must result in increased 
sales over the hardware counter. 


Watch for our advertisements mE. v. 8. PAT. oF. 
in Leading Magazines 


We still have a few copies of a pamphlet 
issued to our salesmen and representatives 
announcing our advertising and selling 
plans. They are not secret. If you would 
like a copy, say “Send me GTD Plans.” 





No. 37 Catalog shows the complete G. T. D. line of Taps, Dies, Screw Plates, 
Reamers, Gauges, and Threading Machines. Send for your copy—now. 


Greenfield TapzrdDie Gorporation . to 


13 So. Clinton St. 


Gages Taps Dies siti dite 


Wells Brothers Co., 


Greenfield,Massachusetts USA. “sis 
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Wickwire Cortland 
Brothers New York 


Inc. 


There's more than one reason for the popularity and selling strength of Wickwire product, but 
all of them can be traced back to the idea of giving the best value and highest quality possible. 

We mine our own ores, operate our own blast furnaces, open hearth mills, rod and wire mills, 
etc. In short, we control every step in the manufacture, and therefore can regulate the quality from 
the beginning to the end. Nothing but the best is allowed to pass. Ask your jobber for prices. 














March 22, 1917 


2 wl Sa 
MLA Wititiiiais; : 


: Sa x 
| las 
Mee 3 
¢ he eee 
oO A Dis: ’v 
© Jy pill MU WT, 


° tw 
‘ -.~ 


oh I. 
YM) My f 
WL 


if Ady Ki 


© 


OYAL WORCESTER WIRE 
CLOTH furnished in all standard 
sizes is indispensable for cellar win- 

dow protection, for the outside of screen 
doors, and places where a_ heavier, 
stronger mesh than the screen cloth is 
desired. In addition to its many uses 
around the home, it has such a wide 
demand from industry in general that no 
hardware merchant 
should be without 
a stock. 
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RCESTER BRAND SCREEN CLOTH 
is as standard for keeping insects out as 
is glass for letting in light. 


It is woven on the most modern type of power 
driven looms which guarantee an even mesh and 
true selvage. 


Its finish of black, galvex, or bronze, resists the 
weather and guarantees long service. 


Sell the Worcester Brand Screen Cloth and the 
Royal Worcester Wire Cloth and give your trade 
quality products which will bring them back to 
your store in the proper buying ' 

mood. 


Order from your jobber. Ifhe 
cannot supply you, write us 
direct. 
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Wright Wire Company 


Worcester, Massachusetts 
Boston New York Philadelphia Chicago San Francisco 
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Why some hardware men fal 


HE hardware man who fails is almost always the man who 


66 


works like a slave” from early morning until midnight— 


spends his time doing the things clerks should do—or the things 


a machine should do. 


This kind of hardware man forgets 
that he should be an executive first— 
a doer of detail last. He is too busy 
making sales to realize how fast he 
may be losing money. 


Right there is where a complete 
National Cash Register can be of 
untold help to him. 


For a complete National Cash 
Register that issues a receipt with the 
amount in figures printed on it will 
show this hardware man whether he is 
making money—stop the leaks and 
losses in his profits, help him 





make more money than he ever made 
before. 


It will record every transaction 
between his clerks and customers just 
as it occurs—put it down in printed, 
unchangeable form—give him some 
thing to check his profits by. 


That is what the cash register is 
doing for hardware men all over the 
world, and what it is doing for them 
it will do for you. 


We would like to explain more 
fully. Write today. Now. 


The National Cash Register Company 
Dayton, Ohio 











March 22, 1917 HARDWARE AGE 














teel Fishing Rods 





Samson Brand 
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Casting Rod—Kalamazoo Guides 
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Casting Rod—Agate Guides 





NEW YORK OFFICE: 99 CHAMBERS ST. 








The merits of our “Samson” Brand of rods are so 
well known that any further mention is unnecessary. 
We invite vour attention, however, to other brands 
of our manufacture. 


The “Sunnybrook” Brand is of very good quality 
and can be sold at popular prices. It is made in bait, 
fly and casting rods. 


The “Vim” Brand is low in price but serviceable. 
It is made in bait rods only. 


All of these brands deserve a place in your stock. 


Manufactured by 


UNION HARDWARE COMPANY 


TORRINGTON, CONN. 
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No. 651—Covered Cannon Ball Door Track 











No. 647—Weatherproof Cannon Ball Door Track 


The Cannon Ball Line 





The simple con- 
struction and the 
wonderful dura- 
bility of the Can- 
non Ball Hang- 
ers, plus their 
established repu- 
tation, make 
them an almost 
self-selling line. 
You do not have to 
do service work 
after installing 
Cannon Ball goods 
—once up, they are 
there to stay and 
satisfy. 








Time, weather 
and wear have 
little effect on a 
Cannon Ball 
Hanger. 


In the Cannon 
Ball Line there 
are Hangers and 
Track which will 
fit every conceiv- 
able need, so far 
as is concerned 
the hanging of 
doors for house, 
barn or garages. 








. 384—-Cannon Ball Barn Door Hanger 


No. 387—Cannon Ball Track 


Our booklet—‘‘Better Barn Doors’— 
tells an interesting story—send for it. 
It shows the complete line with 
description and full information. If 
you are interested in garage door 
hangings, mention it and we will send 


you details of Cannon Ball Hangers 
for that purpose. 

If you want profits, plus satisfied cus 
tomers, send for a catalog of the 
easiest selling line of Door Hangers 
in America—Cannon Ball. 


Hunt, Helm, Ferris & Co. 
63 Hunt Street 


Harvard, Illinois 


me 
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The New Aladdin Catalogue 
is Ready for You 


You'll want to see it because it’s more than a catalogue. 
It’s a book of new ideas and creations in aluminum cook- 
ing utensils. 


Our designers—with the help of domestic science experts— 
have been hard at work creating new utensils which the 
housewife has always wanted but which until now she has 
never been able to get. 


We promised the trade some real surprises this year and 
our handsome new catalogue is full of them. Your mer- 
chandising sense will convince you at once that these new 
Aladdin Aluminum utensils are real sellers. They are not 
the kind that decorate your shelves all year long. They 
are movers—like all the other Aladdin utensils. 


If you haven’t received your new Aladdin 
catalogue yet fill out the attached coupon now. 


THE CLEVELAND METAL PRODUCTS COMPANY 


Ivanhoe Works 
7640 Platt Avenue Cleveland, Ohio 





_c. Cleveland 


4 
4 
4 


_°’ Products Co. 


oF, 7640 Platt Avenue 
Cleveland, Ohio 


¢ 


Aladdin—our trade character—is demonstrating Aladdin o 
ware this Spring in the pages of the Saturday Evening 
Post, Good Housekeeping, Woman’s Home Companion— 
and other national magazines. His lamp will guide 2 : 
customers to your store. Will you be ready for them? ° in cooking utensils. 


x Please send your New 
,’ Aladdin Catalogue—which 


includes the New Creations 
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GRASS HOOK 





ASSORTMENT 


HAVE A LOOK Lawn King - - - J 

AT A HOOK Little Giant - - - .50 
Little Giant (Adjustable) .60 

TO CLIP YOUR LAWN Komet (Adjustable) - 50 


SLICK AS A BOOK Junior - - - - - .30 





LAWN KING—Razor Steel Hollow Ground, Full 
Mirror Polish, Grass Hook DeLuxe. 


H. S. Earle’s LITTLE GIANT—The 
original Ogee Shank Grass Hook. 


H. S. Earle’s LITTLE ~ 
GIANT ADJUSTABLE F ee 
—Made by request. es . 


LITTLE GIANT GRase 


KOMET— 
Cuts the 
grass as - 
easily — 
as the 
Comet 
cuts the 
sky. 


DS RABAALELITT® 


Quick Clerk 
Grass Hook 


ASSORTMENT 


444144404 


~~ 









JUNIO R—A Composed of: 
° 1 Quick Clerk Ad Card 19” x 9" 
Humdinger 2 son ing Grass Hooks. 
3 Little Giant Regular Grass Hooks. 
for the 3 Little Giant Adjustable Grass Hooks. 
money. 2 KOMET Adjustable Grass Hooks. 


2 Junior Grass Hooks. 


Making it possible for a retail dealer to have a 
complete line without an overstock. 


Scythes, Grass Hooks, Corn Hooks, Corn 
Knives, Hay Knives, Bread Knives, etc. 


NORTH WAYNE TOOL COMPANY 


Hallowell, Maine 


Sales Office: 1409 Ford Building DETROIT, MICH. 
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VERY TIME you talk Improved Water Facilities with 
one of your customers you are talking directly in the 
interests of the women and children of the home. There 
is no question about this, for the women, especially those 
who live in the country, pump and carry most of the water 
used in the home. At least, this is still the case in 90 per 
cent of the homes. Surely, there is no labor carried on so 
persistently from day to day which is so absolutely neces- 
sary and which requires so much time, as this endless 
water job. 


The facts are, many of your customers have carried 
water so long that they take it for granted, becoming 
indifferent, until they fail to recognize what a real godsend 
handy water facilities would be to them. They are the 
prospects who need an awakening. They are waiting for 
MYERS HYDRO-PNEUMATIC PUMPS and the con- 
veniences of a Myers Domestic Water System. 





GASOLINE 








PNEUMAT,C 
OUTFIT 
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WRITE 
FOR YOUR 


COPY 





























a quantity of them. 


Sold through dealers only. 


We want every dealer to write for our new No. HP17 Hydro-Pneumatic Catalog, or ask for 
Then put it up to these prospects good and strong. L 
men folks, but take the women in on this deal—they are the ones who are interested most, and will 
swing their influence in favor of Myers Hydro-Pneumatic Pumps every time. . 

Thousands and thousands of homes have already installed Myers Hydro-Pneumatic Pumps and 
Pressure Tanks. They are built in many styles and sizes, small, medium or large capacity, for 
operation by gasoline engine, motor, hand or other power. 
tion, late catalog as illustrated above, trade prices and terms to dealers on request. 


Do not talk only to the 


Full informa- 














ASHLAND, OHIO 


ASHLAND PUMP AND HAY TOOL WORKS 


F. E. MYERS & BRO. 


Albany Harrisburg Milwaukee Cedar Rapids St. Louis 
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WHO BUYS YOUR GREASE 
MUST HAVE A GUN! 


You Sell the Grosset tere Is the Gun— 
—That Will Shoot 


Profit in Your Business 





Whether you are from Missouri 
or not, we want to SHOW YOU 


Satisfaction or Your Money Back 


We will send you a sample post paid, 
at the regular dealers’ price, for your 
personal inspection with the above 
guarantee. Write for a sample of this 








Fem the Besvel inte the Madéas oie ONE STROKE Big Seller today! Price $2.00 each. 
J. H. HANEY & CO., Hastings, Neb. 
MANUFACTURERS 


Rose Tire Pumps—Rose Grease Guns—Rose Fan Belts and Leather Specialties 
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ns YOUR PRICES 


Be ready for the next prospect—quote him 
Bi on the spot from an adjacent Hardware Age 


Brass Bound 


Price Card 


and “‘close the sale.” 


An indestructible commodity in 9 sizes, made 
of tough, heavy cardboard, linen paper fac- 
ing on both sides, and an unobtrusive brass edging that does the trick. 


Retall 





No. 103 in use 


10 per cent. discount on orders for 2 dozen cards—circular and sample on request. 


Hardware Age Book Dept. 7 Wat Thirty ninth Street 
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Ey 
BUTCHER TRAYS 


Enameled in White and White 


No. 15—154% x 105% x %” 

“ 17—174,x11%x %” 

“ 19-19 x12%x %" 

“ 25—25% x 19% x 1%” 

“ 250—Same size as +25, with Cor- 

rugated Bottom. 

#25 and +250 sizes, which have heretofore been largely 
the Importers. 


THE VOLLRATH CO. 


Sheboygan, Wis. 


NEW YORK CHICAGO 


Note the 
furnished 
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THE E-12 MAKES MONEY 


The convenience and completeness of the E-12 Voss Electric Washer make it 
superior to anything on the market in its sales possibilities. Hardware dealers 


everywhere are making money on it 


It is the most complete machine that we manufacture,—equipped with two 
galvanized metal tubs; having center drains and plugs; metal drain under platform 


for all three tubs; operator need not handle the water; sliding wringer. 
always ready. 
Write for prices and catalogue of our complete line 


Voss Brothers Manufacturing Company 


D .VENPORT, 
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, The F ith th 
The Alaska Freezer Co. i ian oa 


Winchendon, Mass. 

















“Cleveland Grindstones” 


A Paying Proposition 


Cleveland Grindstones are good sellers. No other 
stone can compete with this well-known brand. 
rr p , - « 

Chey make a good profit for each dealer who sup- 
plies his rade with them. 

You can depend on “Cleveland Grindstones.” It 
pays to get the best. The superior quality of the 
only genuine Berea and Huron stones, the perfect 
operation of the well-built frames, the guarantee 
on each stone are all points that denote “Cleve- 
land Grindstone” supremacy. 

If you want to assure yourself of quick sales and 
sure profits sell 


“CLEVELAND GRINDSTONES” 


Let us book your order and prove it. 








EIN. ae The Cleveland Stone Company 
ce ogi Power Leader-News Bldg. Cleveland, Ohio 
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VANADIUM CRUCIBLE STEEL BLADES 
THE MASTER ALLOY AND TOUGHEST STEEL KNOWN 
ORIGINATORS OF THE FIRST SIDE WHEEL LAWN MOWER IN 1869 
NEARLY A HALF CENTURY DOING ONE THING WELL 
BEARINGS BORED WITH RIFLE BARREL ACCURACY 


Our list prices on mowers afd extra parts remain the 
same as they have been for the past twenty years. 





22 Styles HAND 
6 « HORSE 
3 « MOTOR 


Lawn Mowers 
To Meet . All 
Conditions and 
Requirements 


Style ““Graham'’’ and “‘A’’ All Steel Practi 
cally Indes:rnetible 





Send for Prices 


40” Cut Riding Type Motor Mower. Also made in 30” Cut Stel kK 5 Blade Plain — "= 
Walking Type and 40” Cut Walking Type and 1917 Catalog Bearings. 
Durable, Simple, Economical and Reliable at All Times. Philadelphia Koller Bearings possess many 


advantages over old style ball bearings 


THE PHILADELPHIA LAWN MOWER CO. 


3lst and Chestnut Streets, PHILADELPHIA, PA., U.S. A. 


LARGEST MAKERS OF HIGH GRADE LAWN MOWERS IN THE WORLD 








USN. 


A paint dealer wrote recently: — 


* After an experience of 23 years of continuous sale of U.S.N. Deck Paint, we have fully proven the wisdom 
of taking up the sale of the best product and sticking to il. * * * *—our volume of sales is constantly increasing.” 


Another dealer said:— 


“I have found U.S.N. Deck Paint to be an excellent stimulator for my paint department.” 


A third dealer wrote: 


“Since we have been handling U.S.N. Deck Paint our sales have increased exch year 








Consider adcing U.S. N. Deck Paint to your line this year. It's the highest grade paint for 
decks, floors, porches, interior walls, etc.; the dealer's profit is‘right; we will give you the 
exclusive agency and co-operate heartily in advertising and selling it in your lerrilory. 


The whole story is told in a new booklet which we will send pronp'ly on reques' 
mail the coupon for a copy; perhaps it will point the way to bigger success in 1917 

The 
Billings - 


Chapin Co., 
Cleveiand. 






Please mail full 
details of the U.S.N. 
Deck Paint Dealers’ 
Proposition to 


Cleveland 
New York 


Boston 
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The Fly-Trap 
of Profits 


This year, more than ever before, fly-fighting will 
mean dealer profits. 
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Widespread publicity has been given the move- 
ment to exterminate the fly, and those dealers who 
have a real article of merit to assist in the work will 
make money. 





St. Louis fly traps are surprisingly effective in 
catching swarms of flies, and they soon build up 
repeat sales. 


Write for our plan for building up your local 
trade. It will pay you handsomely. 


Ludlow-Saylor Wire Co. 


St. Louis, Mo. 
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©OSSHE Circulation of Hard | | 
ware Age is over 17,000 
copies weekly, a circula- 
tion which represents in 
one grouping the largest number of 
intelligent, discriminating, wide- 
awake hardware retailers, whole- 
salers and salesmen enjoyed by any 
publication in the hardware field. 
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MERICAN 
ScrREW 
CompPaNy 


Greatest 
Assortment 


Largest 
Stock 





WOOD SCREWS 
MACHINE SCREWS 
TIRE BOLTS 
STOVE BOLTS 


PROVIDENCE, RHODE ISLAND 


WESTERN DEPOT: 
69 East Lake Street, Chicago, Illinois 
































THE STANDARD OF THEIR LINE 


—Goulds Pumps! The most profitable pump line a dealer could handle—because over 69 years of manufacturing experi- 
ence have oma in a product that has no equal for efficiency and durability. And as an example of Goulds progres- 
siveness take our Fig. 1680 Combined Working Head and Jack. The open hollow base used on this new 
pump isa decided improvement over any construction hitherto placed on the market. This allows the 
pump to be connected with the pipe, without lifting it up. Goulds Pumps can be operated by hand, 
Siedeaill, engine, or by electric motor. 


G FOR EVERY SERVICE S 

—are made in over 300 styles and sizes. Used for Farm Water Supply, Irrigation or 
Drainage, Mechanical Milking Systems, Watering Cattle in Pastures, Dairy Uses, Handling 
Cider and Vinegar, Handling Gasoline for Garages—a mighty broad field you can't 
afford to neglect. And most farmers already know of the merits of Goul 
Pumps, owing to our national advertising which has been running _through- 
out a number of years. Our experts help your customers select the Tight 
pump for their purpose—no room for guess-work! Write today for our 
Pumps for every Service," and for the attractive dealer 

ay nee mn that goes along with the "Standard Pump Line" of 
erica. 


The Goulds Manufacturing Co. 


Main Office and Works: Seneca Falls, N. Y. 
Branch Houses: Chicago New York 
Philadelphia Boston 
District Offices: 
Pittsburgh, Houston, Atlanta 
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Fig. 1518. Deep well 
working head, with air 
attachment. For elevated 
or pneumatic tank sys- 
tems. 

















Fig. 1694, “New Alert” Double-Acting Air 
and Water Force Pump. Connected to 
Fig. 1613 Jack for Engine drive. For ele- 
vated or pneumatic tank systema, 














ig. 1531. Syremid Double-acting 
iston Pump. For elevated or pneu- 
matic tank systems. 














Fig. Jae wxeubinet Workieg Feed F 54. 

, with open base. For filling ig. 14 Deep well working hea 
tanks not more than 190 feet above for elevated or uoumeale tank a 
Source of water supply. tems 
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Note the high ‘‘Butt’’ end 


Above Illustrates Style ‘“‘O,”’ used as a 
starter. There are 6 different styles offer- 
Ing unlimited combinations for roof design. 


Milcor Metal Building Products 


Wherever Sheet metal building products 
are to be used specify ‘““MILCOR” Products 
such as “CRIMPEDGE” Eaves Trough, 
“NETMESH” Expanded Diamond Metal 
Lath, “SUPERIOR” Corner Bead, “INVIS- 
IBLE JOINT” Steel Ceilings, “INTER- 
LOCK” Conductor Pipe, “MILCOR” Hip 
Shingles, “MILCOR"’ Metal Building Cor- 
ners, Continuous Hip Shingles, etc. 


The “MILCOR” line is largest because 
QUALITY production made it so. 


MERIZAN 
Metal Shinole 


Protective—Artistic—Efficient— 


Economical—Lasting 
An Unusual Combination of Beauty and Utility 


“Manufacture a metal shingle that has artistic value—that is water- 
proof and fireproof—reasonable in price—easy to apply and durable.” 

That was the proposition put up to us by prominent and critical 
building engineers and architects. 

The “AMERICAN” Metal Shingle is the answer. 

Tested under all conditions—examined from every angle—by house- 
owners, builders, engineers and architects, it has met with unanimous ap- 
proval. Not even the slightest detail has been overlooked. It’s more than 
a piece of sheet metal stamped into shape. Grooves—ridges—elevations— 
the pitch—the interlocking feature—all combined are designed with a 
view to make it protective against the elements and at the same time be 
attractive. 

There are six styles made of painted tin or tin galvanized after for- 
mation. 


Complete details with information on Trimmings 
used with this shingle furnished. Ask us for it now. 


Milwaukee Corrugating Co. 


Branch at Kansas City, Mo. MILWAUKEE, WIS. 











cSINLAND:: 


OPEN HEARTH SHEET STEEL 


(as made by the INLAND) 


Branch Offices: 








is the best for every purpose where Sheet Steel is 
used and indispensable for many purposes where a 
cheaper grade would fail. 


It should be specified for “long-lived” Roofing. 


INLAND Open Hearth Sheet Steel should be 
ordered to make sure that your stock on hand is of a 
quality which can be depended upon, as it may be 
required for other purposes than you had in mind 
when ordering it. 


Soft, easily worked, tough and reliable 


INLAND STEEL COMPANY 


First National Bank Building, 


Works: Indiana Harbor, Ind., and Chicago Heights, Ill. 
St. Louis—St. Paul—Milwaukee—Denver—Dallas 





CHICAGO, ILL. 
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Bishop’s 
“Greyhound” 
«st ~— Overleaps All 
Competition 










SPEED 


“TRADE MARS 




























The “Greyhound” 
—a saw with a 
thousand endorse- 
ments—made of the 
finest steel. It has fast, easy-cutting 
qualities. Its hang and balance suit 
the most exacting. See one—examine 
it. You'll want it in your stock. 
Hardware Dealers are the only firms 


with which we trade. 


GEO. H. BISHOP & CO. 


LAWRENCEBURG, IND. 
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Selll Tinem 
ly the Set 


It isn’t hard. Every mechanic needs the 
entire set in his work, and it resolves itself 
to a question of selling him once or seven- 
teen times. Bring out the value of the case, 
its use in keeping the bits in order and 
near at hand, preventing loss, etc. Try it. 

Forstner Bits are the only bits that are 
not dependent on a center or a level to 
guide them. They cut from the outer rim. 
The entire surface is at work all the time; 
no jagged ends; every part of the work is 
smooth and polished. They bore their way 
through hard, knotty, cross grained wood, 
leaving a smooth hole and clean, polished 
surface. 

Let us send you catalogues. Order 
through your jobber or direct. 


THE PROGRESSIVE MANUFACTURING CO. 


TORRINGTON, CONN., U.S. A. 
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™ Sets of 9, 11, 17 bits are fur- 
> nished In compact cases for 
the convenience of the user 
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Why Sharples 
Needs No Fixing 


Frictionless Ball- 
OiLTight “#9 Bearing 
Gear Case _ easy turning 
—ol a" 
once a month 
only 


Bow! skims clean 
even at low speed 


Cream stays same 
thickness—re- 


No need to gardle s of 


watchge 
your speed 
—any speed 
skims clean. 
Turn faster 
to finish 
sooner 


Simple Bovl 


~—has no fa” 


discs to wash 


Patented 
Tubularg@r” 
Bowl -creates 
double skim- 
ming force 


SUCTION. 
FEED sucks 
“#4 milk into 
bowl in cirect 
proportion to 
separating 
force. Result 
clean skim 
at widely-va. 
rying speeds 


The reason is self-evident: Strong, Simple 
Construction! Sharples has only half as many 
parts as most separators—but each part 1s 
doubly well made! Every other separator 
looks “ginger-bready” when compared with 
Sharples. It has taken over a third of a cen- 
tury of constant development to bring the 
Sharples down to its present state of sturdi- 
ness, simplicity and freedom from repair 
troubles. Below are a few features of con- 
struction (found in most other separators) 
which have been eliminated from Sharples be- 
cause: (1) They were a source of annoyance. 
(2) They caused frequent repairs. 


SHARPLES 


SUCTION-FEED 
Cream SEPARATOR 


discs or blades, to get bent or worn and throw 
the bowl out of balance. 

oilers, oil holes or oil distributing grooves to get 
plugged with milk or dirt, and cause cutting. 
neck bearing to call for frequent adjustment and 
cause friction and hard turning. 

steel points under spindle to wear out and create 
friction. Sharples has ball bearing running in 
oil case. No wear on the spindle. Sharples 
flexible spindle absorbs vibration. 

No set operating speed—no complaints of poor skim- 
ming when the user turns too slow. 

No variation of cream—no high supply tank—no ex- 
posed gears—no need to shut off milk (the “Suc- 
tion-feed” cannot overflow. 

The trouble-giving points on other separators are 
not found on Sharples! Name over in your mind 
the separator troubles of your own experience. Per- 
haps the above list covers them. Out of these points 
not one is found in Sharples—those parts are left 
out entirely. This is the big reason why Sharples 
gives such long and uninterrupted service. 

Furthermore, the Sharples Bonus Offer to dealers 

means extra money in your pocket—$50,000 paid out 

last year in bonuses outside of regular commissions! 

Write us—today! 


The Sharples Separator Co.,West Chester, Pa. 


Also Sharples Milkers and Gasoline Engines 
Branches: Chicago San Francisco Portland Toronto 
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The Purpose 
of 


Hardware 
Age 


is to Serve 


The one idea back of all its editorial work 
is to present in an attractive, understand- 
able way, the news, comments, helps and 
suggestions that will assist you to make 
your business more profitable. 


The foundation of our work is service. 


We want to serve you, not only by telling 
what others are doing, but in a real per- 
sonal sense. 

Should it happen that the articles, broad 
in their scope as they are, do not meet 
your particular need, write us. 


If you want information regarding where 
to get certain lines, write us. 


If you want suggestions on merchandising 
your stocks, write us. 


Don’t hesitate because you think the re- 
quest too small to bother us about. We 
want to serve you in both the big and lit- 
tle things. 

And if there is any subject you think 
would be of interest, not alone to you 
personally, but to the trade in general, 
suggest it to us. 

This is your paper, published in your in- 
terests and edited with the idea of giving 
you the things you want to know. 


Hardware Age 


239 West 39th Street 
New York 
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Stanley Mitre Boxes 


Strong— Durable—Accurate 


A Specially Made Back Saw 
Furnished With Each Box 


Every mechanic that visits your store will be 
interested in this up-to-date mitre box. 


May we send you some special circulars con- 
taining complete description ? 


STANLEY Rute & Lever Co. 
New Britain, Conn. U.S.A. 








Announcement 


Company, Wheeling, W. 

Va., who for a number of 
years have owned all of the 
capital stock of the Wheeling 
Corrugating Company, have 
assumed the liabilities and 
assets of that Company. 


i HE Whitaker-Glessner 


Except as to the name, no 
change has been made, and 
the business of the Wheeling 
Corrugating Company is 
now conducted by the pres- 
ent organization under the 
name of Whitaker-Glessner 
Company, Wheeling Corru- 
gating Department. The 
branch offices and ware- 
houses will be continued as 
now located. 


This opportunity is taken 
to thank you for-your patron- 
age, and to express the hope 
that the pleasant relationship 
of the past will be continued 
in the future. : 


Whitaker-Glessner Company 
Wheeling Corrugating Dept. 


New York Philadelphia 
Kansas City Richmond, Va. 
Chicago St. Louis 
Chattanooga Minneapolis 
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in any business—and especially the stove business. 
The merchant who has reached this conclusion will 
certainly be interested in the GLOBE products. 


GLOBE stoves, ranges and furnaces are built for you, the merchant 
who sells goods which he can personally approve. Write us. 


THE GLOBE STOVE & RANGE CoO. 
M. aster Stove Builders 
KOKOMO - INDIANA 
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Three Blades 


for a Dime 





The Boston Razor, itself re- 
tailing at ten cents, with three 
blades for a dime, meets the 
demands of a certain class of 
customer whose wants you 
cannot ignore. 


mn 





Priest’s 
Clippers 


It gives the man who cannot 
afford a higher priced outfit, 
satisfactory shaving service at 
a very small cost. 
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Boston Razor Blades are 
carefully made from a special 
steel; every one tempered and 
hair tested. 


Three blades for a dime is 
the popular price. Be you 
wholesaler or retailer, ask for 
our proposition. 


Factory Sales Co. 


120 Broadway, New York City 





ADORE 





NTA 


We have the biggest 
clipper proposition of- 
fered to the trade. It’s 
a proposition that pays 
and pays big—because it 
satisfies. 

Our proposition is 
that you stock Priest’s 
Clippers! Write. 


American Shearer Mfg. 
Company 

350 Main St., Nashua, N. H. 

Wiebusch & Hilger, N. Y. 





Order Now-—Be Prepared 
Either pair a safe Choice 


Each of the three, LIGHTNING, GEM or BLIZZARD, 
has served the housewives of America for thirty years, 
and like the cream they create, are in demand in all 


seasons. 


They aré built of the best material and workmanship 
possible—their ingenious construction makes them easy 
to operate, quick freezing and economical to both dealer 
and user. They sell themselves and stay sold! 


This means easy net profits for you. 


Any jobber can supply you. 


NORTH BROS. MFG, CO. Philadelphia, Pa. 
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| STIMPSON- 





WASHERS 
117 FRANKLIN AVENUE 
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=> ss BROOKLYN. NEW-YORK 


EYELETS 








vanious RIVETS NAILS SXTEASIVE 
LARGE SPECIAL 
STOCK TO ORDER 





GROMMETS &= 











Bolts 
Nuts 
Rivets 
Washers 
Picks 


Telephone and 
Telegrapk Pole 
Line Hardware 


Wagon Hard- 
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Nationalizing the 
Sandpaper Demand 


It wasn't an easy task. 

We had to teach people to consider sandpaper 
in a class with any trade marked, widely-adver- 
tised commodity. And this educational work 
has cost us lots of time and money. 

Sandpaper always used to be a buy-as-you. 
need-it-never-mind-what-kind sort of proposi- 
tion. 

But not now. Today every consistent user 
of sandpaper knows that he can get the same 
standard sandpaper quality whenever and 
wherever he buys it. , 


He asks for U. S. SANDPAPER. 


United States Sandpaper Co. 


Williamsport, Pa. 











ROSE WIDE HEEL No. 221 


WRITE FOR CATALOGUE H 
to either 


Who sells your customers 
their ROSE Wide Heels? 


The handy Rose Wide Heel is 


superseding narrower brick trowels. 


As never before, advantage lies 
with the superior make because 
greater width makes any forging but 
the most accurate feel awkward to 


ERP Seeriter area 


Sieedtge -eeeetharcietiatetaneleecamecaaeated 


ono yam 


~ ee 


a skilled man. 


For this reason the 





WM. ROSE & BROS. or 
WIEBUSCH & HILGER, Ltd. 
Selling Agents 


Sharon Hill, Pa. 
110 Lafayette Street 
New York City 


store of the hour is the store with a 


ROSE. 
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Cary's Universal 
Box Strapping 


In Many Widths and Gauges 
Always Carried in Stock for Prompt Shipment 






The only strapping on 
the market guaran- 
teed to run true to 
width and gauge. It 
is made from an extra 
soft annealed steel of 
great tensile strength, 
and nails can 
driven thro’ it with 
greatest ease. Each 
reel contains 300 feet 
equipped with patent 
metal reel frame; 20 
reels packed in a case. 
We also manufacture Flat and Twisted Wire 
Box Straps, Box Corner Fasteners, Clasps, 
Seals, Corrugated Joint Fasteners, Hinges and 
Hasps, and Cary’s EVERLASTING FLEX- 
IBLE STEEL MATS. 


SEND FOR PRICES AND LITERATURE 


CARY MANUFACTURING CO. 


Manhattan Bridge Plaza BROOKLYN, N. Y. 





















Special 















We make special Steel Gem Casters for hard- 
wood floors, with feltoid, leather, vulcanized fibre 
wheels, etc. 


They are all built of steel. In strength, quality 
—_ workmanship equal to highest Schenck stand- 
ards. 


Smallest caster carries 1,000 pounds on smooth 
oor, which it will not scratch. 


Write for our colored catalog. 


M. B. SCHENCK CO., Meriden, Conn. 











Its First Year a 
Big Success 


The Sanitary Flexible 
Rubber Fly Swatter was 
bought and sold by 1000 
jobbers last season. It 
gets the fly, the trade and 
the profits. Retails for 
10 cents. 






















A big favorite in the 
household. Made of Rub- 
ber. Sanitary and easily 
washed. 










Send us your orders for 
aext season. Samples and 
jobbers’ prices sent on re- 
quest. You need this big 
seller. Better write today. 










A. W. Drake 
Manufacturing Co. 


Formerly 
Standard Vending Machine Co. 


Hazleton, Pa. 























has become famous- 
THE WIRE GOODS COMPANY 


WORCESTER, MASSACHUSETTS.USA 
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The ATLAS 
Fly Swatter 











This Style 


Retails for Five Cents 


Fly Swatters will sell faster than ever 
the coming season. Fly Swatting Crusades 
will boom in nearly every town. So will 
the Atlas; the best value ever offered in a 
Fly Swatter to sell at 5 cents. See cut. It’s 
made of the best wire cloth with a copper 
finished handle. Neat, flexible, and much 
stronger than other 5-ct. swatters—lasts 
longer. The triangular fold permits en- 
closing your ad if desired—a clever idea. 


We also make the “Atlas” in a 10-ct. style 
and it’s a “killing beauty.” Watch for our 
next ad. Place stock orders now. We'll 
cheerfully quote prices and terms. 


Atlas Manufacturing Co. 


New Haven, Conn. 


The New 
Boston Rubber Chair Tip 


SprinGriP The Tip and Its Parts 
Trade Mark 


Brass Washer Brass Nali 


The Rubber Tip with 
the Grass Washer 
and Nall Moulded in 


Same 
. : Spring 
i Socket 
Patented j 
Send for Catalogue 


Manufacturers of Rubber Specialties 
THE ELASTIC TIP Co. 


370 ATLANTIC AVENUE BOSTON, MASS. 














Strong Demands 


FOR 


Strong Hammocks 


18) 


Strong Colors 


Are all met with “Arawana” hammocks, a com- 
plete line completely satisfactory in service and re- 
turns. 


Long the American winners. 
Our catalog will convince you. 





I. E. PALMER COMPANY 


MIDDLETOWN, CONN. 





























Our Galvanized 
Hardware 


Cloth 


with the regular Ludlow- 
Saylor guarantee should 


be in your. store—a 
guarantee of accurate 
mesh, full ‘length, full 


width, full gauge, full 
weight. 


No skimping on the 
wire gauge to save us 
costly spelter. No over- 
sized mesh to save us 
material. Every roll is 
guaranteed as to honest 
value. 

Specify Ludlow-Saylor 
Hardware Cloth. It is 
the best selling, business 
building cloth you can 
put in your stock. 


Ludlow-Saylor 
Wire Company 


St. Louis, Missouri 
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HELLER’S 


PIVOT DOOR 


CABINETS 


showing the largest assortment of 
Hardware, Shelving, Fixtures, etc., in 
the United States. 


Send for Catalog No. 24. 





DISPLAY ALWAYS IN SIGHT 


W C. HELLER & CO., Montpelier, Ohio 








Use one in your stock room—for mov- 
ing heavy barrels, cases, tubs, coils of 
rope, anything that has to be moved. 
Use another in the store proper in place 
of a hand truck. Takes less room. 
Easier to handle. Better on the floor 
and absolutely noiseless, being 
equipped with Clark’s Anti-Friction 


Casters. Ask for catalog B-12. Good Steady Trade 


The Geo. P. Clark Company can be built by the dealers who will serve their 
Windsor Locks trade by grinding scissors, razors, safety razor 
blades and other small tools with the 


HATFIELD 


Sharpening Machine| 

















Every person in your community sooner or 
later has need for a sharpening service. Write 
for our plan—‘A Money Making Sharpening 


Depot.” 





It tells how to earn $8 to $12 per day. 


Hyfield Mfg. Company 


21 Walker St. New York City 



































CUSTOMER—"*Mr. Hardware Man, what makes SATISFIED BUYERS 

this ‘rustproof’ galvanized hose clamp get rust stains ; 4 

on my hands?” Get the SHERMAN BRASS HOSE CLAMP—Brass 
HARDWARE MAN—*‘Well, Mr. Jones, any gal- Metal CLEAR THROUGH—not a White-wash to 





vanized steel clamp will soon rust. Dragging aroun - ed asl Clase 
on the ground rubs off the galvanizing—then it rusts prevent rusting for a short time—The Idea 
mighty quick.” ECONOMICAL—DURABLE 

SOLD THROUGH JOBBERS EVERYWHERE 


Made only by H. B. SHERMAN MFG. CO. Battle Creek, Mich. 

















March 22, 1917 HARDWARE AGE 





WE MAKE THEM ALL 


ALL STEEL HAME CHAINS PATENTED ovr sts ro cHoose rrom 


OWLY ONE QUALITY THE (BEST 
MOST POPULAR, HANDSOMEST, MOST CONVENIENT AND BEST SELLING HAME CHAINS ON THE MARKET 








ZENITH 














PREMAX DODSON 
Siagle Work Easily. Can be hitched Stronger LOCPLEVER 
Practical Never Yield, and unhitched in pip aga Cagle and exit te 
ra . 
Slip or Break. much less time rior to any plest a Fined a 
berable Always Reli- than a leather leather venient lever hame 
‘ hame strap. hame strap. fastener made. 


#129 


NIAGARA FALLS METAL STAMPING WORKS Werm.'*Sieccmct NIAGARA FALLS, N.Y., U.S.A 

















in binding 
miscellaneous 
sheets can be 
accomplished 
by the use of 
this Ga 

Sheet Holder. 


Sheets need 
not be punch- 
ed, as it 
works on the 








War conditions have brought about a t shortage of 
paper-making materials. Paper makers, rived of their 
usual source of raw material, are paying bi b prices for 


every pound of waste paper they can get. ‘Ospects a 
that even higher prices will offered. Ey a on 
business men and householders—should take advantage of 
this opportunity to convert all waste paper into profit. 

To save and handle waste paper safely and advantageously 
you need the 


STEEt 


eiaichb PAPER 








spring clip = 

principle, and = FIRE PROOF BA LER 
pages can be = 

i = Hel; rt waste into cash—protects against fire risk. 
inserted and — Does away with the most potent source of fire—trash piled 


in the corner. 
The Schick is strong, simple, easy to operate and most 
compact baler on the market. Boy can operate. Takes 
ap less room than a pile of waste on floor. Helps keep 





removed in a 
flash. 

Ideal for holding letters, reports, ledger leaves, state- 
ments and all papers that cannot be filed without 
farther attention. The bookkeeper particularly will 
appreciate its convenience. 

Made in Canvas and Corduroy binding—in a wide 
range of sizes and prices. 


AT ALL FIRST CLASS STATIONERS (>: 


— your establishment clean, too. Really costs you noth- 
= ing because 
= Paye for itself and earns money for you. 
= Many of our customers say that the Schick 
=> Baler pays for itself the first year; some say 
it will do it in a few months. Depends a = 
the amount of waste you have. Made 
five s 
Write iy Se for This 
Free Boo 


“How to Make il in Waste 















NOTE ee ee pects Ste Actmneetaenges the fered into cash. 
WHY SUBMIT TO SUBSTITUTION ? copy now. 

SEND FOR CATALOG G 10 Baleomon Wanted 

e ° Deven ort 

Irving-Pitt Manufacturing Company i 

enport, Iowa 





Largest Loose Leaf Manufacturers in the World 








Kansas City, Missouri 10 = SSS 
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BLACK DIAMOND FILE WORKS 


ESTABLISHED 1863 
Twelve Medals of 


3 M, 
<nrt aK, 





INCORPORATED 1895 


Award at Special Grand Prize 
INTERNATIONAL GOLD MEDAL 
Expositions Atlanta, 1895 


Copy of Catalogue will be sent free to any interested File User upon application 


G. & H. BARNETT COMPANY Philadelphia, Pa. 


Owned and Operated by Nicholson File Co. 
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Competition forbids increas. 
ing profits by raising Prices, 
but it doesn’t forbid increas. 
ing sales by selling a bet. 














Parker's 










NATIONAL ter line. More sales mean 
IRON TOP bigger = give 

more and get more when 
BOX MILL 


you sell 







































\ Made a little different— 
A Mill that is just right for home use. Very a little better than others, 
bendy-—oote ey eS ty ous. cost no more, sell easier and 
ace. i 
degree of ) Bem nnn dee ae popular tor —— Piney —_— shows 
spice. ; ; a long line of profit makers 
A d Mill at oderate price. Made ° - 
strong and sorviesthte, Poster Colles Mille —pumps of special design 
are made in many styles. Send for Catalog construction and adapta- 
and Discounts. one 
bility. 
The Chas. Parker Company 
New York Salesrooms Factories 
32 Warren St. Meriden, Conn. HAYES PUMP & PLANTER Co 





GALVA , ILL. 
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ROTHWEILER | 
PUMP 



















) iad sales and a good 


profit on every sale. All 
steel construction — better than 
wood—lighter, handier, easier to 
clean, more durable. Every farm home 
wants one. Drawn steel barrel, beauti- 
fully finished in blue enamel paint, 
heavily tinned inside. 








CAN BE USED © 
IN BARREL 
LITHER WAY © 






Made In 3 sizes 
Write for C!'rcular 
No. 28 


STURGES & BURN 


MFG. CO. 
Established 1865 






The above method is the easiest, quickest, clean- 
est and cheapest way of getting all the oil, gaso- 
lene, turpentine, light paint, etc., out of a wooden 
barrel or iron drum. 


ROTHWEILER & CO. 
SEATTLE, WN. 




































Ase fully described m our new 360-page Pump Catalogue No. 25, 
which contains descriptive details of more than a thousand styles 
and sizes of Deming pumps, cylinders, and complete water systems. 
Every dealer will find our magnificent new Catalogue valuable as a 
reference book and a business getter. Send to-day for your copy. 


THE DEMING COMPANY, SALEM, OHIO 
Hand and Power Pumps for all uses. 
General Agencies 
Chicago: Henion & Hubbell Pittsburgh: Harris Pump & Supply Co, 


Buffalo: Root, Neal & Co. 
New York: Ralph B. Carter Co. 
¢ 7 Agencies in all Principal Cities 
Cut of System No. 2012 
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Hardware Dealers 
This Interests You 


SK the thousands of really 
successful hardware mer- 
chants of the country when 

they started to make real money 
out of the hardware business, and 
they will tell you it was when 
they installed Warren’s Standard 
Hardware Systems and Fixtures. 


They would also tell you why 
their choice was Warren’s. 


Write today for our new Standard 
B Catalogue and “How to Make 
More Money in the Hardware 
Business.” Both are interesting 
and to you they are free. Address: 


J. D. Warren Mfg. Company 


Masonic Temple Chicago, Illinois 








New York Wire Cloth Co. 
233 Broadway, New York. Works: York, Pa. 


Successor to 


YORK WIRE CLOTH CO., York, Pa. 
THE WIRE FABRIC CO., Homer, N. Y. 
J. H. DeWITT’S SONS, Brooklyn, N. Y. 
HAMILTON WIRE CLOTH CO., Hamilton, N. Y. 


Manufacturers of 


Wire Screen Cloth 


Opal 
Heavy Zinc Coated 














White Satin Finish. 


Golden Bronze 
Pure Bronze Metal 
Bright (Golden) Finish. 


Egyptian Bronze 
Pure Bronze Metal 
Dark (Antique) Finish. 


Black Painted 
Genuine York Brand 
Black Enamel Finish. 





Look for OUR NAME on the 
hollow bungs within each roll 





Jt Guarantees 
Best Quality Wire Cloth 














For Every 
Hardware Store 





\ Handy Press saves money by conserving waste, 


space and life thru its protective influence against fire 
It bales all waste material. 

If you are really interested in the economy and effi- 
ciency of management in your store you should investi- 
gate at once and get the particulars of our agency 


proposition as well. 
Dealers and consumers profit by the handy press for 
baling all kinds of waste. 


The Grand Rapids Salvage Co. 
Grand Rapids, - Mich., U.S.A. 
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hold the 
trade you 
now have— 
and help you 
get more besides. 


PARKER EXPANSION S0LTS 


“* Can't Turn in the Hole *’; 

























If we can prove that statement, you’re 
interested, aren’t you? 








Well, just write that you’re interested, 
and we will prove it—to your satisfac- 
tion. 

















Parker Supply Company 
Makers of PARKER PRODUCTS 
NEW YORK CHICAGO 
































— Goze 


Defy Competition 
ON SASH CORD 


Our prices enable you to 
do so and each sale 
makes such a favorable 
impression on the pur- 
chaser that our Sash 
Cords are trade winners 
of the highest order. 

Our “ALBA” and 
“STAR” brands of sash 
cord are not cheaply 
made—they are really 
“better than need be.” 
The exceptionally low 
prices at which they sell 
is the result of years of 


ESTEC MIS Sit ns aontd ao 
Get int ted 
FALL RIVER = NOW. and write for 


MASS. prices. 
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Pleasing the 
Contractor 
and Farmer 


The PITTSBURGH Trolley 
Hanger makes the casual cus- 
tomer a permanent customer be- 
cause it satisfies—because it 
gives real service under the 
most trying conditions—be- 
cause it is readily adaptable to 
many different door conditions. 
Scores of progressive hardware 
dealers are rendering invaluable 
service to farmers, dairymen, 
arage builders and contractors 
y supplyin them with The 
PITTSBURGH Trolley Hanger 
and Track. 

There’s not a better time to 
get started than right now. Or- 
der a stock to-day. 








PITTSBURGH 
No. 50 


McKINNEY MFG. Co. 


Pittsburgh, Pennsylvania 





“Katz” Floor Hinges 


are slow acting, with a positive holdback 
feature when opened to ninety degrees; will 


—al closing of doors. 


Insure Against Accident- 


“KATZ” HINGES represent Quality, 


Durability and Design. 


A BETTER HINGE with A BETTER PROFIT 


Our Catalogue No. 19 tells the rest—write for it. 


(Factory: 


Lawson Mfg. Company 


[@4ain Office and 
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DIETZGEN 


Measuring Tapes 


will increase your trade 
and build your sales 


ELLING a Dietzgen tape means 
that your customer buys satisfaction 
and will return to you on account of 

the confidence you have implanted in him. 


Our broad advertising creates a good 
demand—our absolute guarantee protects 
both you and your customers. 


Send for Tape Catalog ““H”’ 
Eugene Dietzgen Co. 
Manufacturers 


New Orleans 
Philadelphia 


San Francisco 


Chicago New York 
Pittsburgh 








\ ‘ 














American Brand 
QUALITY SERVICE 


Screen Wire Cloth 


Lasts Longer — Looks Better 
also 
American Bronze, 
Galvanoid Enameled, Painted, 
Bright Galvanized 
All Meshes and Widths 


American Wire Fabrics Co. 
Chieage, Ill. 


FACTORIRS : 


Clim ten, lowa Mt. Welf, Pa. Niles, Mich. 


aR bei, cena ant etn 
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Grand Rapids All 
Steel Sash Pulleys 


Have a reputa- 
tion for quality 
and time-saving 
features. 


Made in fifty 


different styles, 
any finish. 


Your jobber 
can supply you. 


Samples sent 
free on request. 
Get our thirty- 
one-page cata- 





No. &—Ball Bearing log. 
No. 106—Cone Bearing 


Grand Rapids Hardware Co. 


520 Eleventh St., Grand Rapids, Michigan 





You Can Sell More 
Waffle Irons 





IF YOU SELL THE STOVER 


Notice from the cross section of the plates above 
how uniform in thickness the waffles are 
It results in quick and even baking. 
ousekeepers like to use the Stover waffle iron 
and every owner is a booster for Stover waffle irons 
in her neighborhood 





Send for circular ‘1653. It tell all about Stover 
waffle irons and new style meat broilers. o 


- 
ad 
Other Goods We Make °° .* 
Builders’ hardware, kitchen hard- 4 ef. - 
feed” milla, ensilage cutters and Fo * ae 
gasoline engines. - wy a 

, s . 
Stover Mfg. & EngineCo. °° * 
710 East Street a a i 
FREEPORT, ILL. oy of Me 


Pd 
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to my taste” 


Says the Man Who Buys or Tries 
“R-O-Y-A-L” 


fi eran only waste on the market that can pass the 
check of mechanic and accountant for guaran- 
teed Standardization of— 

QUALITY—As per sample 

ae 6% 

WEIGHT—as ordered 


Soft and absorbent toa high degree. Refined toa “T.” 
No dust, dirt or splinters. 


Ask your jobber or write for Royal Sampling Catalogue No, 22 showing the 12 grades 
(6 white, 6 colored) of Cotton Waste; or ask for samples of Royal Wool Waste. 


ROYAL MANUFACTURING Ce 


RAHWAY, N. J. 


Chicago Office - - Peoples Gas Bldg. St. Louis Office - - - - - - Pontiac Bldg 
New York Office - - 2 Rector Street San Francisco Office - - Wells Fargo Bldg. 
Pittsburg Office - - Oliver Bldg. 


LOOK FOR THE BRAND ON EACH STEEL BAND 


SESEITEEEINIESEDELIEIETES SEPSTESEESESESESEEESS SES SESS TSESEETE 


THIS IS WHY THEY MOVE! 


—move off your counter, move 
onto the contractor’s job—to 
create good will for you and 
build up a repeat demand for 


“TROUBLE SAVER” 
STEEL SCAFFOLDS 


Month after month we are telling the con- 
tractor and builder that “Trouble-Savers” are 
proving-up all over the country. YOU can 
cash in on this demand we are creating; you 
can stand behind every sale with a 30-day 
binding guarantee—and we stand behind you 
with one of the most liberal offers in your 
experience. Investigate this; be ready when 
the building season brings “Trouble-Savers 
into greatest demand. 































This is a specimen of the big ads we are 
continuously inserting in contrac- 
tors’ and builders’ publi- 
catrons. 








A letter sent to us today will bring 
back an attractive proposition. 


The Steel Scaffolding Co. iinswiiz"n0: 
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THE MARTIN-SENOUR CO. 


CHICAGO MONTREAL WINNIPEG LINCOLN 
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PIONEERS 
or 
PURE PAINT 


Mr.’ Dealer:—" 
JUST SUPPOSE THAT 
Your store is one of two worth-while Hardware Stores in your Town. 
You carried Paint—so did the other Hardware Man. 
Every Painter in town bought his supplies in the other Store. 


NOW THEN—SUPPOSE THAT 


To-morrow—every Painter stopped dealing with the other store— 


COULD YOU 


Get his business with the line of Paints you now carry? In other words 
—does your line meet with the approval of the Master Painter—the man 
who knows? 


Would the line you handle make good with the Painter—please him— 
secure his confidence and trade and keep them for you? 


If not, is it the line for you to recommend to your customers who are 
not so well informed as is the Painter, but whose interests are yours, 
and in whose confidence rests your success? 


The Agent for MONARCH PAINT 100% PURE usually has the business 
of the best Painters in town. The reasons for this are worth while look- 
ing into. 


Write for our Increased Sales Plan. 


PIONEERS OF PURE PAINT 


41 
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Inspecting Pistons 
King Motor Car Co. 


What Automobiles Have Done 


The tremendous developments in automobile and accessory 
manufacturing have created a most profitable market for 
fine measuring instruments. To produce the necessary jigs 
and dies for duplicate parts, it is necessary to have accurate 
tools to lay out, check up, and inspect the work. Most 
toolmakers and machinists are using 


Starrett Tools 


ve PA '. 


because of their accuracy, reliability, and convenient design. 
They are the standard for all accurate measurements. 


It will pay dealers to carry a complete line of these tools 
to fill the machinists’ demand for rules, squares, levels, 
micrometers, calipers, and gages, and to supply toolmakers 
and manufacturers with the larger and more expensive instru- 
ments such as vernier calipers, height gages, depth gages, 
large micrometers, large calipers, etc. 


Write for free catalog No. 21A describing 2100 styles and 
sizes of fine tools. 


The L-S: Starrett Co--Athol’ Mass: 
CWorld’s Greatest “Toolmakers si 


URACRERSCCRERSRGREROSEECRREREEEI J Litt ERRHECUREGRGAASEORSECERE SEGRE ORSRUEEERSSREEERE: ERUSHURGGRREQRGRESORSRRGERERS! 
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It Sells As Easily A lt Works 
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WHEN USED ON STORM SASH _ 


COMPRESSION HERE 
PREVENTS RATTLING 


No. 85 Screen and Storm Sash Adjuster 


Look over the cut above. Notice the easy operation of this 
Screen and Storm Sash Adjuster. The sash can’t rattle. The sash 
cannot be pushed out too far. When closed it locks the sash 
securely in position. 

id you ever see anything like it? Did you ever sell anything 
like it? If you haven't, this is your opportunity, for it sells as 
easily as it works. 

Stock it and confirm the reports of the rest of our dealers. 

Catalog? 


National Mig. Company 
STERLING — - ILLINOIS 
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Hardware Store 
Store 


on Department 
Lines 


The T. B. Rayl Company of Detroit, Mich., Modern in 
Methods and Equipment 


2 aps 2 > ae e 
os oe es 
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Mechanics’ and carpenters’ 
tool cabinets are in the base- 
ment 


HE new hardware store of the T. B. Rayl Com- 
T pany, Detroit, Mich., has a number of unusual 

and interesting features. It can be classed 
as one of the most up-to-date hardware stores in 
the country, and one that is conducted very much 
according to department store lines. This old- 
established company had for years a store favorably 
located on lower Woodward Avenue, but decided 
that the place for a hardware business was in the 
heart of the retail shopping district, and that is 
where the new store is. Its site is at the corner of 
Woodward Avenue and Grand River Street, and the 
store occupies eight stories, seven besides the base- 
ment, which is as attractive and busy as any part 
of the store. The entrance to the store is just 
— the corner from the city’s main thorough- 
are, 

The policy of the management is to handle any 
goods that can possibly be considered a legitimate 
line for the hardware trade. Following this policy 
many articles can be found at Rayl’s that ordina- 
rily, people could only buy in department stores. 
This indicates that this store is not afraid of the 
department stores, but goes after all the business 
that it thinks should be in its field. The numerous 
lines of goods carried bring women customers and 
others who might not so frequently visit a hard- 


45 








ware store and the sale of, the various specialties 
helps the trade in the more staple lines. 

The store looks out for the novelties and always 
has the latest of these in stock and finds good 
profits in them. It aims to always carry the best 
goods and gives the best service. The store is 
very attractive in appearance from top to bottom, 
the goods are neatly arranged and displayed to the 
best advantage and the stock is so placed that a 
customer can be waited on quickly. Swinging dis- 
play boards are used for showing small tools and 
various other articles which can be displayed on 
the boards to advantage. 


Believes in Advertising 


The selling methods include the use of liberal 
advertising space in the daily newspapers. Sales 
are held every week beginning Wednesday and con- 
tinuing through Saturday. Two or three items are 
picked out in each department for special sales and 
these are played up in the advertisements with 
illustrations. The best service is assured by two 
motor truck deliveries a day in one-half of the city 
and one delivery in the remainder. Six trucks are 
used for this purpose, four 1 ton, one 3 ton, and one 
4 ton truck. Adequate telephone service is pro- 
vided with a double switchboard connected to 12 
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trunk lines and to telephones in the various depart- 
ments. A large number of orders come in by tele- 
phone and a recent count by the telephone company 
showed that the store had 1500 calls in one day. 
As a part of the excellent service arrangements, a 
Lamson cash carrier system serves all floors. 

A customer on entering the store is met at the 
door by an affable employee who plays the role of a 
floor walker and inquires what is wanted and 
politely directs the customer to the proper depart- 
ment. Alex Paton, the live-wire manager, is one 
of the busiest persons in the store. He has an 
office, but is so seldom found at his desk that it is 
doubtful if he keeps the dust brushed off his office 
chair. He goes from one part of the store to an- 
other, as he is wanted, but can always be reached 
by an Auto Call system when wanted at the tele- 
phone or to see a visitor. Paton believes in adver- 
tising and does not let many opportunities in this 
respect pass. 

Window Displays 


An original method is used for trimming the 
two outside display windows to get as much benefit 
as possible from the space. A beaver board frame 
4 ft. wide and 27 ft. long and divided by wooden 
strips into panels for different displays is placed in 
the upper back part of each window, leaving the 
lower front part of the window clear for show- 
ing other goods in the usual manner. Articles 
are fastened to the beaver board with the price 
marked under each one. Every two months new 
beaver board panels of a different color are sub- 
stituted by way of variety. 

In various parts of the store placards are dis- 
played calling attention to goods in other depart- 
ments on other floors. A large display board on 
the stairs confronts customers as they go to the 
basement. This board is all the more conspicuous 
because the basement stairs are directly in front of 
the main entrance. On bulletin boards in the rear 
of the store near the elevators the location of the 
principal lines of products according to floors are 
listed, and sample boards are hung on the square 
columns that support the building. The finest 
fixtures are used throughout, furnished by W. C. 
Heller & Co. 

The store has a frontage of 40 ft. and is 100 ft. 
deep. An abundance of outside light is provided 
by windows on two sides. Two passenger and one 
freight elevator run from the basement to the top 
floor. The upper two stories are used for stock 
rooms and for small repair work. Three dummy 
elevators are provided for carrying stock from the 
stock rooms to the lower floors. 

The fifth floor is devoted to builders’ hardware. 
Three sample rooms are partitioned off on this 
floor, two for the ordinary range of hardware for 
residences costing up to ten and fifteen thousand 
dollars and the other for displaying samples of 
hardware for more expensive houses. The samples 
are shown on boards placed on tables. In addition 
an estimating room is provided. A very large 
business is done in builders’ hardware; the secret 
of success is in being and always keeping on the 
job and going after the business. Three salesmen 
devote all their time to the architects and five to 
the contractors. A large stock is carried in the 
medium-priced goods so that deliveries can be made 
without delays. 


For the Young Idea 


On the fourth floor are toys, boy scout outfits, 
guns and ammunition, and children’s vehicles. Boy 
scout goods are seldom found in a hardware store, 
but this store has taken a large share of this busi- 
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ness away from the department stores. While the 
margin of profit is small on these goods, they were 
added to get the boys in the habit of coming to the 
store to buy other goods and in this respect the 
boy scout department has proved very satisfactory, 

During the summer season the space devoted to 
toys in winter is taken up with hammocks, porch 
chairs, lawn furniture, gasoline engines, boating 
hardware, and baseball uniforms. 

On the third floor are the gas ranges, refrigera- 
tors, fireless cookers, vacuum cleaners, washing 
machines and laundry supplies and the general 
offices. The store does a heavy business in gas 
stoves. In washing machines it established a ree- 
ord of selling 100 electric washing machines during 
January. This is regarded as a remarkable record 
considering the high price of the machine. This 
selling record was made by pushing the machines 
with an advertisement in the daily papers that the 
prices would be advanced on a certain date because 
of a notice of a 10 per cent advance from the manu- 
facturer. The washers were not sold either on 
trial or approval, the only particular inducement to 
the buyers being that the machines would be dem- 
onstrated after being delivered. The sale of wash- 
ing machines was doubtless helped by the great 
scarcity of laundresses in Detroit and the high 
wages they are commanding, the purchase of a 
power washing machine being for many a solution 
of the laundress problem. 

A new line added during the year and found on 
this floor is fireplace fixtures, including brass and 
iron andirons. The sales of these goods have been 
very satisfactory and the line will be enlarged con- 
siderably next winter. Another new line found on 
this floor is electric cook stoves. While these are 
high in price, a good business is expected. Another 
line on this floor not found in many hardware stores 
is white enameled metal kitchen cabinets. Sales of 
fireless cookers are stimulated by demonstrations 
four times a year. 


For Housekeepers 


The second floor is devoted to house furnishings. 
In addition to the regular lines are the fancy table 
ware, Sterling silver and cut glass, percolators, 
smoker stands and trays, ink wells and other desk 
furnishings, electric lamps for the parlor and 
boudoir, the sale of which is large; chafing dishes, 
brass, silver and glass candle sticks, mostly for 
,electric lights; fancy shades in silk and wicker, and 
wire bird cages. The finer goods on this floor are 
attractively displayed in glass cases. 

The importance of proper display is shown by 
the company’s experience with carving knives. 
When the new store was opened, these goods were 
placed in a case and sales fell off materially. Then 
they were placed on a table, as they had been in 
the old store. The boxes were arranged with a 
sample knife on top so that the patrons could han- 
dle the goods and test the steel and the sales in- 
creased wonderfully. 

In the housekeeping section is a fine line of elec- 
trical goods, including chafing dishés, curling irons, 
flat irons, etc., and sales in all lines of electrical 
appliances are increasing rapidly. Electric fans 
are carried in season and a heavy business was done 
in these last summer, as well as in vibrators, for 
which a good demand has been found. A large line 
of bathroom fixtures is carried in nickel, enamel 
and brass and is nicely displayed in glass cases. 
The stock of casseroles is very complete. Paints 
are also carried in the household section, these be- 
ing for the most part for interior work. Other 
goods found on this floor a little out of the ordinary 
are portable and wall safes and high-grade brushes. 








Saws and grinding stones 
are given plenty of space 
in the well-equipped base- 
ment. The building, as 
shown by the center illus- 
tration, has an excellent 


location at the corner of 
two streets where traf- 
fic is. heavy. Light and air 
must enter through the 























many windows, particu- 
larly spacious on the sec- 
ond floor. Signs on the 
front and side of the build- 
ing, and on the tank on 
the roof leave little doubt 
in the minds of passersby, 
even blocks away, as to 
where the Rayl hardware 
store is to be found 
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At the top—Carpenters’ tools are a part of the basement stock. Center—A miscellaneous window display. Below 
—a corner of the first floor showing stairway .to the basement 


No attempt is being made to handle the cheap line Above the ground floor room is a mezzanine floor 
of ‘brushes. in which is displayed gymnasium clothing and 
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sweaters, gymnasium and athletic shoes, and golf 
goods, including sticks and bags, and United States 
army goods. On this floor a girl is kept busy 
sharpening Gillette safety blades. The machine and 
operator are furnished by the maker of the blades 
and the store gets a commission on receipts. 

The ground floor stock includes among other 
lines, pocket-knives, razors, scissors, razor sets, 
thermos bottles, cameras, shelf hardware, electrical 
fittings, fancy sewing sets and traveling sets in 
cases, fishing tackle, baseball, basketball and gym- 
nasium goods, fancy jersey sweaters, flash lights, 
house and laboratory thermometers, watches and 
clocks, electrical supplies, mail boxes, hall tree- 
hooks and cabinet hardware, for which there is a 
good demand from mechanics who build furniture 
for their homes. 

The Basement 

In the basement mechanics’ and carpenters’ tools, 
automobile supplies and lawn mowers are carried. 
A heavy volume of business is done in automobile 
accessories, of which the store has a very complete 
stock. The business in this department has in- 
creased from $2000 during the year it was started 
four years ago to the remarkable amount of $75,000 
last year. 

In the tool department are mechanics’ and car- 
penters’ tool cabinets, many of fine quality and 
retailing up to $18. Among the goods carried in 
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the basement is a line of mechanics’ books which 
are found to be good sellers. Over 200 copies of a 
popular book on mechanics for boys were sold dur- 
ing the last Holiday season. Skates and skating 
shoes are also carried in the basement and during 
the present winter over 3000 pairs of skating shoes 
were sold. Among other basement lines are bird 
houses, the finest of these selling as high as $50; 
spray pumps and shop coats for boys in the manual 
training schools. Supplies for the International 
Correspondence School are handled in connection 
with drafting instruments. 

One of the illustrations shows the method for 
handling saws. A case having five sections and 52 
drawers in a section is provided. The saws are 
kept in boxes, each box holding 5 saws. On display 
boards on the front of the drawers is shown a 
sample of each different type of saw and tickets 
indicating the length, number of teeth, number and 
price. 

The store devotes considerable attention to gar- 
den tools. This department starts the season with 
rose bushes and other plants and follows with the 
tools, seeds, hand and motor driven lawn mowers 
and lawn rollers. Among the lines not usually 
found in a hardware store is a complete sheet 
metal department, including brass, copper, German 
silver, phosphor bronze and aluminum in sheets, 
rods and wire. 


The Toy Manufacturers Hold 
Annual Meeting 


THE first annual meeting of The Toy Manufac- 

turers of the U. S. A. was held in the Fifth 
Avenue Building, New York, March 5. The spirit 
of the meeting was one of enthusiasm over the 
increase in membership in eight months from 
th:rty-eight to sixty-seven and over the valuable 
work that is being accomplished by a closer ac- 
quaintance on the part of the members. 

The secretary reported that seven new members 
have joined since Jan. 15. and that several other 
firms are planning to join before long. The follow- 
ing are the new members: 

Albright & Lightcap, Ravenna, Ohio; Arcade Mfg. 
Company, Freeport, IIl.; Ideal Novelty & Toy Com- 
pany, Brooklyn, N. Y.; Peg Lock Block Company, 
New York, N. Y.; Marks & Knoring, Boston, Mass. ; 
M. A. Donohue & Co., Chicago, Ill.; Wm. F. Drueke 
& Co., Grand Rapids, Mich. 

It is confidently expected that the membership 
will reach the hundred mark before the close of the 
current year. The treasurer reported that all out- 
standing accounts have been paid and that a balance 
was on hand. 

The Committee on Toy Fairs which was appointed 
at the meeting on Jan. 15, to investigate the possi- 
bilities of a fair at the Grand Central Palace, New 
York City, reported that it seems inadvisable to un- 
dertake this project at the present time and it was 
recommended that the matter be deferred for fur- 
ther consideration. The sentiment of the meeting 
was in favor of giving all publicity possible to the 
present spring selling season and to emphasize the 
fact that there is now in New York a truly repre- 
sentative American toy market. 

The other important business was the election of 
the board of managers for the ensuing year. The new 
board consists of L. S. Bixler of the Kenton Hard- 
ware Company, Kenton, Ohio; Atherton D. Converse 


of Morton E. Converse & Son, Winchendon, Mass. ; 
George B. Dessart of Dessart Bros., Brooklyn, N. 
Y.; Bernard E. Fleischaker of Fleischaker & Baum, 
New York City; Bernard E. Franke of the Geo. 
Franke Sons Company, Baltimore, Md.; Alfred C. 
Gilbert of The A. C. Gilbert Company, New Haven, 
Conn.; Harry C. Ives of The Ives Mfg. Corporation, 
Bridgeport, Conn.; William Ritchie of the Weeden 
Mfg. Company, South Bedford, Mass.; Leo Schles- 
inger of Leo Schlesinger & Co., New York City; 
A. F. Schoenhut of The A. Schoenhut Company, 
Philadelphia, Pa.; Harrie C. White of the H. C. 
White Company, Bennington, Vt. 

The officers were re-elected: Alfred C. Gilbert, 
president; Harry C. Ives, first vice-president; 
Atherton D. Converse, second vice-president; Leo 
Schlesinger, treasurer, and Fletcher D, Dodge, sec- 
retary. 

All the committees of the association expired with 
the annual meeting, and new committees will be 
organized shortly. 

The annual banquet was held the following eve- 
ning at the Fifth Avenue Restaurant. Entertainment 
was furnished by a quartet which rendered special 
songs appropriate to the occasion. There was no 
formal list of speakers. Leo Schlesinger acted as 
toastmaster and called upon various members of the 
association for remarks. 





THE McCALLUM-MACLAREN, Ltp., Toronto, Can., has 
been incorporated with a capital stock of $40,000 by 
Benjamin G. McCallum, 82 Hallam Avenue; Charles 
D. MacLaren, William J. McCallum and others to 
manufacture hardware, toys, etc. 


THE CROWN HARDWARE COMPANY, Dayton, Ohio, 
manufacturer of hardware specialties, has let contract 
for an addition to its plant estimated to cost $24,000. 
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Hardware Age System of Accounting 


Last Installment of the Simplified System of Accounting for 
Hardware Retailers, Showing the Drawing Up of the 
Income and Expense Statement and the Asset 
and Liability Statement 


By T. W. SNEAD 


N the previous issues of HARDWARE AGE in these 
| articles nearly every entry that would occur in a 

hardware business has been shown and illus- 
trated. We will assume that the month’s business 
is complete and we are now ready to take off our 
statement from the Daily Record in order to receive 
the results of our operation for the month and to be 
able to compare these results with those of the 
month previous. 

Our readers are again referred to the large sup- 
plement that appeared in the issue of HARDWARE 
AGE Feb. 8, as the following figures are taken from 
that illustration, and in using these figures we wish 
to call attention to the fact that they are used for 
purpose of illustration only and should not be taken 
as an example of what the real or actual figures 
would be in a store doing a volume of business as 
shown by the total sales column. 

In a previous issue there was shown the method 
of determining the accuracy of the monthly entry 
by totaling the debit column and the credit column. 
These were found to agree to a penny and such a 
statement is known as our trial balance. That is, 
all of the debit columns were totaled up as well as 
the credit columns and hy listing each column 
under the heading of debit and credit our totals 
were found to be the same. 

From our trial balance we proceed to make a 
statement of income and expense. This is done 
simply by listing our income and subtracting from 
it the total of our expenses. The income columns 
on the Daily Record are Column No. 31 for sales 
of merchandise, Column No. 29 for cash discounts 
taken and Column No. 82 covering other sales or 
miscellaneous earnings. Our total sales as illus- 
trated on the large supplement amounted to 
$3,258.08, and subtracting from this Column No. 20, 
which is the cost of the goods that we have sold, we 
find that we have made a gross profit of $1,029.50. 
To this we will of course add our miscellaneous 
earnings and what we earned by taking cash dis- 
count from our bills payable. From the result of 
this figure we will next, of course, deduct our total 
expenses for running the business. These expenses 
will be found on the debit side of the Daily Record 
in Columns Nos. 5 to 19, and the total as shown by 
the figures below amounts to $798.57, leaving us a 
net profit of $274.49 for the month. 


INCOME AND EXPENSE 


BRIG OE MOTE EING n oy.5 bsso hs cece beaks $3,258.08 
eR eee ere ree 2,228.58 
CG oo oo iss k's hos Khiee dl Awa eee $1,029.50 
Cam renee SOON: no cies ceceevisas cues 22.81 
STII Sins phaks s ame pinwarntabhs hae 20.75 
$1,073.06 

RN OOS 05 5k side vv sonra eae ween 798.57 


DO NG bok icnncrakekasueanbiey sees $274.49 


EXPENSE BY DEPARTMENTS 





General and overhead .......ccccccccccees $422.96 
DN ss incon ded cehe nen ee bee Raves Stigee 274.92 
Freight, express, drayage ...........++.+-- 11.99 
REE. nck uso Feds Tepe eRe CACO ke ers 16.00 
> TCO PEE TT rrr pot ere errr 72.70 

$798.57 


We next eliminate the income, cost of goods sold 
and expense column from our figures on the Daily 
Record and the net result between these debit and 
credit columns, which amounts to $274.49, we place 
in the capital invested and additions columns, which 
is Credit Column No. 38. After this has been done 
we can proceed to make a statement of assets and 
liabilities. 

An asset account is one which may be used to 
liquidate the debt or liabilities of our business. 
For example, one of our assets is our furniture, 
fixtures and equipment which in order to liquidate 
our liabilities or debt could be sold and turned into 
cash. Another of our assets is our cash on hand 
which we all know could be used for a similar pur- 
pose. The amount due us from customers is an- 
other asset, as is our inventory of stock on hand. 

Liability accounts are those for which the busi- 
ness is liable or indebted to. For example, our 
notes payable to others, or accounts due jobbers, 
manufacturers, etc., are our principal liability 
accounts. Our capital invested is another liability 
in that the business is liable to the partners or the 
stockholders of the business. 


ASSETS 
Furniture, fixtures and equipment. $1,028.00 
Less reserve depreciation......... 8.56 
“ $1,019.44 
CME RR 6a Gite 6:6 Suis es $317.88 
CN A NOD 55 FS edie oe 50.00 
367.88 
De: BOOKR SUMIOIIEE 6.5.6 5 aK es 6 4,598.46 
baventory etock On HANG... ciel e cans 6,869.24 
$12,855.02 
LIABILITIES 
Notes payable to others.......... $1,750.00 
Add. accrued interest ............ 10.00 
$1,760.00 
POONER ARIS iis ok he eae Kes 753.94 
COMMAT TOVORIEE fo cocci cic ices $10,316.59 
Pret this -Momen.. 6.6. eee, 274.49 
$10,591.08 
Less capital withdrawn .......... 250.00 
————— 10,341.08 
$12,855.02 


Our first asset of furniture, fixtures and equip- 
ment is arrived at by taking Column No. 2 amount- 
ing to $1,028 and subtracting from this the amount 
of our depreciation which is found in Column No. 
37 and amounts to $8.56. The net value of this 
asset then being $1,019.44. 
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Our next asset of cash on hand and in office is 
found by subtracting Credit Column No. 28 from 
the Debit Column No. 24. In other words, all of 
the cash that we received and the cash that we had 
on hand was listed in the debit column and when- 
ever our cash was paid out it was listed in the 
credit column. Consequently the difference between 
these two columns would of course be our bank 
balance and cash on hand. 

The amount due us from customers to whom we 
have sold goods on credit is found by subtracting 
the credit to customers Column No. 30 from the 
charges to customers column on the debit side, No. 
23. And so with our inventory of stock on hand 
which is found by subtracting the Credit Column 
No. 36 which is the cost of goods that we have 
sold from our Debit Column No. 22 which is the 
value of our inventory to begin with and our pur- 
chases added. 

In the preceding articles we have called attention 
quite a number of times to a simple method of 
arriving at the cost of goods that you have sold 
and have dwelled on the important point of finding 
these figures. It is most essential that we know 
the cost of the goods that we have sold. It is not, 
however, of vital importance that we know the 
actual cost to a penny. On all such merchandise 
as seeds, nails, etc., the cost of the goods sold can 
be estimated by deducting from the sale price the 
amount of the mark-up or the amount of profit 
that is made on the goods, and which figure is 
placed when the goods are put on sale. 

Our liabilities are determined in a similar man- 
ner, for example, the accounts payable figure 
$1,153.94 is arrived at by deducting from the Credit 
Account Column No. 33 accounts payable to others, 
the Debit Column No. 21 which is known as ac- 
counts payable to others reduced or paid off. 

At the beginning of the month in which we are 
working the capital invested in the business 
amounted to $10,316.59 and by taking the net dif- 
ference between our incomes and our expenses 
which amounted to $274.49 and adding this to our 
previous capital and subtracting Column No. 1 on 
the debit side which is $250 we arrive at the net 
capital invested in the business as of the date at 
which we are closing the record. This amounts 
to $10,341.08 and by glancing at the totals of our 
assets and the totals of our liabilities we will see 
that our statement is in balance and as far as our 
accounting records are concerned our work for the 
month is finished. 

Now that our accounting for the month is fin- 
ished and we have shown the result of our operation 
through our income and expense statement and our 


assets and liabilities statement, it is of no value to . 


us whatsoever unless we put it to use. By this we 
mean that unless we use the figures that our ac- 
counting system has shown us and compare them 
with months or years previous in order to find the 
differences in volume of business, in the condition 





al 






of the business and many other important items, 
then we have accomplished nothing. 

As many of our readers know the old method of 
accounting required us to balance our cash books 
and to balance our journals and our check books 
and to take the results of these books and post them 


into a general ledger. From this general ledger we 
obtained a trial balance and from the trial balance 
we were able to make our income, expense, asset 
and liability statements. We wish to again call 
the attention of our readers to the fact that the 
above statement can be taken from the Daily Record 
at any time in just the time that it will take you 
to add or subtract the totals of the columns on the 
debit and credit side of the Daily Record. Such a 
statement, of course, will not be an absolutely true 
record of your business until you have made all of 
your entries for the month and the logical time, of 
course, to make such statements is at the close of 
business on the last day of each month. 

The results of each month’s operation as shown 
by the Daily Record should be kept in some tabu- 
lated form in order that we can make quick com- 
parisons. The writer suggests that our readers 
use a large ruled sheet known as an analysis sheet 
which has a blank space on the end of the sheet in 
which to write the names of the accounts, and is 
followed by a series of columns in which you will 
place these figures as shown above each month. In 
this way the manager or proprietor can see at a 
glance the up and down of the incomes or expenses 
and compare his asset, liability and net worth 
month by month. 

In previous articles on the HARDWARE AGE Sim- 
plified System of Accounting we have shown and 
illustrated the methods of determining the per- 
centage of net profit on the sale of your merchan- 
dise. We have shown the method of determining 
your stock turn-over, etc. All of these facts are 
vital to the success of your business and should be 
determined each month and comparisons made with 
the month previous. The up and down of the ex- 
penses for operating the business should be watched 
carefully and the reason therefor determined at 
once. 

If our asset account due from customers increases 
each month without an increase in the volume of 
business done, then this will indicate to us that we 
are not collecting our accounts. There is in every 
business a point above which we cannot go in allow- 
ing credit to our customérs. This simply means 
that the profit or capital of the business is simply 
heing loaned to those who are buying from us on 
credit. This figure should be watched with especial 
care to see that it comes within the limit of our 
capital requirements at all times. 

In other words, make your accounting system tell 
the story of your business in as simple a manner 
as possible, but be sure it tells the true story. 
Write to the Business System Department and tell 
them your accounting troubles. 





HE HARDWARE AGE System of Simplified Ac- 
counting will cost $15, and will include: 

1 sectional post binder, bound in genuine gray 
army duck with heavy leather corners. 

200 daily record loose leaves. 

1 daily sales binder bound in gray army duck. 

100 daily sales loose-leaf record leaves. 

Extra sheets can be obtained at a cost of $2 
per 100. 

Note: HARDWARE AGE has arranged with one 
of the largest loose-leaf manufacturers to have 





these systems manufactured for the benefit of its 
readers at a cost far below that for which the 
system could be purchased individually. Before 
deciding to install the system in your business 
read the complete series of articles. Do not make 
the mistake of making your business fit the sys- 
tem, but make your system fit the business. Write 
to the Editor of the Business System Department 
for complete instructions if you have not all the 
issues. 
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By C. J. NOWAK 


EFORE leaving the Redis pen to take up the 
Soennecken, it would be well to review the 
previous lessons and make sure that the various 

points essential to good pen work have been followed 
faithfully. While it is valuable to be able to use 
several kinds of pens and to have command of a 
number of good alphabets, it is better not to go 
ahead too rapidly, but to master each principle and 
each lesson before leaving them and to review occa- 
sionally the lessons that have preceded. 

Be sure that your working conditions are as nearly 
ideal as they can be made—that the light is good, 
the table or board is fixed at a convenient angle, 
the pen is held correctly, the cardboard has a good 
surface and that the pens are kept clean and in good 
working order. These points have been covered 
thoroughly in previous articles. They are being re- 
ferred to now simply to bring out the need of mas- 
tering the fundamental principles before trying to 
work with a variety of pens and alphabets. 


Soennecken Pen Work 


The Soennecken pen alphabet is one that every 
show-card writer should learn. It is simple and 
can be executed speedily. Because the style so close- 
ly resembles handwriting there should be little diffi- 
culty in mastering it. Very few strokes are 
required for the completion of the letters. For in- 
stance, the upper case or alphabet “B” requires five 
strokes, “C” three strokes. The lower case or small 
letters require less strokes and these will be used, 
of course, more frequently. The letter “a” requires 
three strokes, “‘b” only two, c, e, h, n, 0, and some of 
the others require only two strokes, a few three 
and many of them only one. The thick and thin 
lines give this style a very pleasing appearance and 
even when rapidly executed it has a finished look 
that is hard to secure with any other pen. 

This script style is especially valuable for use in 


descriptive matter on show-cards, as a great many 


The penholder should point slightly more to the right 
than in Redis pen work 
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words can be lettered in a comparatively smal! space 
and still possess the legibility that all show cards 
should have. 

The Soennecken pen has a flat nib cut off at a 
slight angle. This may occasion the beginner some 
little difficulty at first. If the pen holder is held in 
the position shown in the accompanying illustration 
this trouble will soon be smoothed out. The pen can 
be used in an ordinary holder or in a special Soen- 
necken pen holder which is shown in the cut. This 
is triangular in shape and helps to keep the hand 
in the correct position. It also has an ink retainer 
that allows a great deal of work to be done without 
constantly dipping the pen. 


Holding the Pen 


The pen holder should point a little more to the 
right than is the case in using the Redis pen or in 
ordinary writing. This is clearly shown in the illus- 
tration giving a front view. The right half of the 
illustration shows a side view of the hand, which 
rests easily on the card, and gives the correct posi- 
tion for accurate work. The pen holder should rest 
easily and naturally in the hand and the pen should 
be pressed lightly on the cardboard with the nib 
squarely on the board. 

One common mistake often made by beginners is 
to place the pen on the work with the flat edge of 
the nib parallel to the guide lines. This is wrong. 
If the pen holder is held correctly, as shown in the 
illustration, the edge of the nib will be at an angle 
of about 45 deg. with the lines. The thick and thin 
effect can be obtained only by following these direc- 
tions closely. The correct angle can be seen by ob- 
sepving closely the right half of the illustration 
showing the method of holding the pen. 

Where a large number of cards must be lettered 
each day, an appreciable saving in time can be made 
by ruling the guide lines with an extra hard drawing 
pencil. This gives sufficient guidance for the work 


Illustrating further the correct method of holding the 
pen. The flat nib should be at an angle of about 45 
deg. with the guide lines 
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Can be used on 
Right or Left hand 
sliding or swinging 
doors of all kinds. 





| Conceitled Screws 


| Chat aterr PASS DS BOR ae niet 
Card No. 1, made with Redis and Soennecken pens. The 
pina: effect of the ruling adds to its attractiveness. The 


illustration was taken from a HARDWARE AGE adver- 
tisement of the McKinney Mfg. Company, Pittsburgh, 
Pennsylvania 


A 30 Inch SAW 


with a | 











Card No. 2 is a different layout than has been shown 

before. The illustration was taken from a HARDWARE 

AGE advertisement of the Simonds Mfg. Company, 
Fitchburg, Mass. 





FACTORY 
SUPPLIES 
Large Stoc Stocks 


Prices 


si. Sti Deliveries 
Our Bid fox 


Your Business. 











Card No. 3 gives an idea that might also be used on a 
larger scale as a window background 
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Card No. 4 shows an artistic use of an 
illustration taken from a HARDWARE 
AGE advertisement of the Silver Com- 
pany, South Bethlehem, Pa. 


Betilehem 


Spark 
Plugs 


never miss fire 


therefore the best. 


but the lines will be so light that they cannot be 
seen a short distance away and need not be erased. 

Soennecken pens are made in six sizes. To do the 
best kind of work with this pen the proper size 
should be chosen for the various heights of guide 
lines. There will be little difficulty if these rules 
are followed. Pen No. 1 should be used with guide 
lines for the lower case “fa” 5 in. high; for pen No. 
114, the guide lines for the lower case “‘a” should be 
4 in. high; pen No. 2, % in.; pen No. 24, 5/16 
in.; pen No. 3, %4 in., and pen No. 3%, 3/16 in. 


Importance of Border Widths 


The appearance of show-cards can be materially 
bettered by paying strict attention to the borders 
or marginal width. A card 1/6 sheet in size, measur- 
ing 514 x 7 in., should have a margin of at least 
14, in.; 4% sheet cards measuring 7 x 11 in., a margin 
of at least 1% in.; %4 sheet cards, measuring 11 x 
14 in., a margin at least 1 in. wide, and % sheet 
cards, 14 x 12 in., a margin of not less than 2 in. 
It is always well to leave plenty of white space and 
it will be better in most instances to make the bor- 
der wider than those suggested rather than nar- 
rower. A common tendency is to letter the text 
matter too far to the right, so that the left-hand 
border is a great deal wider than the right-hand 
one. The right-hand border can be a trifle narrower 
than at the left without Spoiling the card. But in 
remedying the fault referred to don’t go to the 
other extreme. A card on which the right-hand bor- 
der is wider than the left one will never have a well- 
balanced appearance. 

The capitals of the alphabet shown’ this week were 
executed between guide lines 34 in. apart; the lower 
case “a” between guide lines '% in. high with the 
pest and descending strokes the same height as 
the capitals. 

In executing this work, to secure the correct slant 
it sometimes helps to place the practice paper or 
show-card at a slight angle. On the lower line 
of the alphabet plate is the word “practice” in three 





ABODE Xe GHI ASK LM 
NOPQRSTUVWXYZ 


abcdeslghijkimnopgrslt 
VW xyz &P,°*/LLEASCOT8IO 


Practice Practice Prac dice 


aaa 


This Soennecken pen alphabet is simple and can be 
executed rapidly without losing its legibility 
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degrees of spacing. The first word is condensed 
and the second two extended. It is well to practice 
condensing and expanding in order that a certain 
amount of copy can be made to fill a given space. 

Cards Nos. 1, 2 and 3 were made on % sheet 
cards, 11 x 14in. No, 1 illustrates a panel arrange- 
ment of the border with an illustration taken from 
the advertising pages of HARDWARE AGE. The let- 
tering is a combination of the Redis aid Soennecken 
pens. 

In card No. 2 the layout is a little different than 
has been illustrated before. All the lettering starts 
at the left an equal distance from the margin and 
extends to the right as far as it will. The illustra- 
tion balances the card. Card No. 3 is an excellent 


Hardware Age 


one for use in connection with a display of mil! and 
factory supplies. The illustration of a factory sky 
line can be drawn in with a brush with very little 
difficulty. The same idea might also be worked out 
in a window frieze or background. 

In card No. 4 the illustration is allowed to project 
beyond the top of the 4% sheet card on which the 
lettering is done. The border has purposely been 
omitted. 

Soennecken pens can be obtained from nearly any 
dealer in stationery or art supplies. If difficulty is 
experienced in securing them they can be secured in 
assorted sizes from HARDWARE AGE for 15c. a doz. 
and sufficient postage to cover the cost of transporta- 
tion. 


New York Hardware and Supply Deal- 


ers Inaugurate Pick-up Station 


HE Hardware and Supply Dealers of Man- 
hattan and the Bronx enjoyed a most pleasant 
social evening, March 12, at a theater party at 
the Manhattan Opera House. The play, “The 
Wanderer,” proved to be all the committee said it 


C. A. Bruhns 


was and everyone enjoyed it thoroughly, after 
which the party repaired to the Herald Square 
Hotel where a most delightful midnight supper 
was served. On Thursday evening, March 15, the 
association held its annual business meeting, at 
which the following officers were duly elected for 
the ensuing year: 

C. A. Bruhns, president; Harry Douglas, vice- 
president; John Gear, secretary; Frank P. Van 
Riper, treasurer. 

The members of the board of directors are as 
follows: John M. Kohlmeier, P. F. Reilly, W. H. 
Schley, Joseph F. Gleason, Frederick Hepp, A. 
Shimmel. 

Membership committee: Frank P. Van Riper, 
Joseph Ringler, C. H. Tilson, Joseph Silverman, 
Joseph J. Schlessinger, John F. Mason, R. W. 
Zundel. 

Finance committee: Charles Eberhart, George 
Pfaff. James Gear. 


Delegates metropolitan district: Joseph F. 
Gleason, Albert Maretzek, A. Shimmel. The dele- 
gate of the American Fair Trade League is John 
M. Kohlmeier. 

The most important business of this meeting was 
the adoption of a pick-up station which was favor- 
ably reported by a committee composed of Joseph 
F. Gleason, John M. Kohlmeier and John Gear. The 
project which was sent in circular form to members 
previous to this meeting was presented as follows: 

A project affecting the earning power of a hard- 
ware store that met with the unanimous approval 
and support of all the members attending the last 
association meeting deserves your careful consider- 
ation and warrants an expression of your opinion 
which we trust will be made at your earliest con- 
venience. 

The Pick-Up Station 


The proposed pick-up station was suggested be- 
cause the present methods employed in making 
pick-ups are not only unsatisfactory but also entail 
a needless expense. 


Disadvantages of Present Method 


A loss of time. Unreliable service by boys em- 
ployed. Inattention to and delay in filling orders 
by wholesalers when boys present orders. Inability 
to have supervision over pick-up boys after they 
leave your store. Dependence on boys’ judgment in 
matters beyond their ability. Limitations of a boy’s 
physical and mental ability to care for rush orders 
or an unusual amount of orders. Loss of time by 
wagons making pick-ups. Effect on customers by 
failure to make prompt deliveries or to keep prom- 
ises that depend on a boy’s ability and interest in 
your welfare, and the many other disadvantages 
and losses of profits and customer’s good-will sug- 
gest themselves to you on a few minutes’ reflection 
on this subject. 


Draft of Plan for a Pick-Up Station 


Organization of a stock corporation to be known 
as the Hardware Dealers Service Corporation. 

A store or loft to be located in the wholesale dis- 
trict. 

A live, energetic, experienced hardware buyer, to 
have charge of the pick-up station. This buyer to 
be employed by the Hardware Dealers Service Cor- 
poration. Several boys to present orders to the 
wholesale houses and pick up packages. Packages 
to be assembled at the Hardware Dealers Service 
Corporation store or loft ready for delivery to hard- 
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ware dealers or their customers. Orders of dealers 
to be mailed or phoned to office of Hardware Dealers 
Service Corporation. A morning and afternoon de- 
jivery service to hardware dealers on pick-ups. A 
nominal charge for each pick-up to cover cost of 
service. 

Organization of the Hardware Dealers Service 
Corporation—a stock corporation—shares $100 
each. One share necessary to secure the service. 


Advantages of the Pick-Up Station 


A decrease in the cost of your pick-up service. 

Prompt attention to your wants every minute of 
the day. 

Ability to give small orders attention without 
loss on such orders. 

Ability to keep your promises as to delivery on 
goods that are out of stock at your store. 

A reduction of stock carried at your store. 

The service of the executive in charge of the 
pick-up station whose knowledge of the wholesale 
dealers’ stock carried in New York City and whose 
influence with the wholesalers by reason of his 
numerous orders and constant contact with them 
will be of direct benefit to you. 

The opportunity afforded by a pick-up station to 
have an executive in close contact with boys while 
they are downtown. 

The advantages of securing prompt and efficient 
service from an experienced reliable representative 


A. L. Shapleigh Says Collec- 


tions Are Good 


St. Louis, Mo. 
To the Editor: 

I have been absent from the city and on my re- 
turn read your editorial comment in your issue of 
March 8th. 

You state that “many of the hardware stores of 
this country are over-bought—the evidence is plain- 
ly manifested in the way they pay their bills.” 

I beg to differ with you in your judgment as to 
conditions. I am glad to advise you that our col- 
lections are exceptional and the reports of our sales- 
men indicate clearly that very few of the dealers 
have any congestion of goods on their shelves— 
they are and have been moving very well. Certainly 
the fact that our collections are so good would seem 
to bear out the reports of our men for as you no 
doubt know, comparatively few dealers have the ad- 
vantage of bank connections where they may bor- 
row freely and consequently are compelled to rely 
upon their collections to make prompt payments. 

I trust that you will in your next issue give as 
much publicity to this as was given to your com- 
ments in the issue of March 8th. 

Very sincerely yours, 
A. L. SHAPLEIGH, Chairman. 

Shapleigh Hardware Company. 


The Editor's Reply 
NEW York, N. Y. 
Mr. A. L. SHAPLEIGH, Chairman, 
' Shapleigh Hardware Company, 
St. Louis, Mo. 
Dear Mr. Shapleigh: 

I am very glad to have your letter of the twelfth 
and I am greatly pleased to learn that collections 
are so good with your house. I assure you that is 
an entirely different story than I have received 
from several large concerns I have visited recently, 
and is a very bright contrast, complimentary not 
only to the collection methods of your house, but 
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at the very doors of the wholesalers, either by mail 
or telephone at any minute of the day. 

The saving of time on wagons now used by you 
that frequently stand at the wholesalers’ doors for a 
half hour while waiting for the filling of an order. 
The active co-operation of the wholesalers who all 
favor a pick-up station for dealers and many of 
whom will provide a clerk to give special attention 
to orders. And the many other advantages that 
will present themselves to you on giving this matter 
a few minutes serious consideration. 

It is not the purpose of this association to favor 
any plan that will take from the individual dealer 
the advantages he has acquired by reason of his 
ability as a hardware man, and while we realize 
that co-operation may be carried too far and inter- 
fere with the rights of each individual member to 
conduct his business on his own methods, we have 
no reason to fear that the plan of co-operation 
afforded by a pick-up station will do anything but 
cut down a part of your overhead expense and give 
you a better and more prompt service than can be 
obtained by an individual dealer. 

Look at this matter as if it were presented to you 
by a corporation organized as a business proposition 
that came to you and showed how it could give you 
better service at a less cost than that which you are 
at present paying. Then add to it the advantages 
you would receive by having your say in the man- 
agement of that business. 


to the brand of customers on your books. | shall 
take great pleasure in publishing your letter. 
Cordially yours, 
Roy F. Sou.e, 
Editor HARDWARE AGE. 


Brooklyn Association Re- 
elects Officers 


T the annual meeting of the Brooklyn Hardware 
~~ Dealers’ Association held on Thursday evening, 
March 15, it was revealed by the secretary’s report 
that the membership during the year had increased 
from 103 to 108, a total gain over the membership 
recorded on the last annual meeting of five members. 
The membership can in all probability be expanded 
but very little. About 98 per cent of the really de- 
sirable hardware merchants of Brooklyn are already 
enrolled. 

The treasurer reported a very satisfactory gain 
in the surplus on hand after all disbursements had 
been made, and that the association was in excel- 
lent financial condition. 

The officers were re-elected as follows: Presi- 
dent, H. A. Cornell; first vice-president, E. P. Har- 
ris; second vice-president, Fred Horn; secretary, 
Robert Pearsall, and treasurer, E. P. Krieger. R. 
J. Atkinson and S. Victors, who last year were 
elected directors for two years, have still one more 
year to serve, and Thomas G. Duncan and Albert 
Wilkins, whose terms expired with this annual meet- 
ing, were re-elected for two more years. 

At 10.45 the meeting adjourned to a nearby res- 
taurant for the annual dinner. The custom of this 
association is different in regard to the anr al din- 
ner than that of most organizations of tlis kind 
Instead of a pre-arranged dinner, the members are 
allowed to choose whatever they want from the bill- 
of-fare. This is found to be a great deal more satis- 
factory and no more expensive. The members had a 
hearty, good time, and broke up shortly after mid- 
night. 
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California Dealers 
at Annual Convention 


HE sixteenth annual convention of the Cali- 
fornia State Retail Hardware Association was 
held Wednesday, Thursday and Friday, March 

7, 8 and 9 at San Francisco. The meetings were 
well attended, and the convention was one of the 
most successful that has ever been held. 

President Maxwell opened the convention on 
Wednesday at 10 a. m., and after the usual business 
routine Frank B. Connelly, secretary of the Cali- 
fornia Retail Grocers’ and Merchants’ Association, 
spoke on “Trading Stamp and Coupon Evils.” This 
was followed by an address on “Observations,” by 
Frank A. Bare, ex-secretary of the Ohio Retail 
Hardware Association. Secretary Smith at this 
meeting then made his annual report, in which 
he said in part: 


FURING the past year I am pleased to inform you 

that our California manufacturers and jobbers 
have adhered to a very strict sales policy of selling 
through the retail merchants only. 

We have had few complaints and the few that 
we have had have been attended to promptly and 
satisfactorily. 

On bealf of our members I wish to express to 
the manufacturers and jobbers our appreciation of 
their protective policies. 

If you will turn to our endorsed list in the pro- 
gram you will see new additions. Each year more 
manufacturers and jobbers wish their names placed 
on this list. 

The endorsed list is a very valuable asset in many 
ways; some of you do not realize and appreciate it 
as I do, but it is a fact that this organization is a 
strong power and its endorsed list is your mark 
of approval to the manufacturers and jobbers of 
California. 

I am sorry to say there are a few firms whose 
names are missing and they will be as long as they 
sell to consumers. 

We have added to our list two automobile acces- 
sory jobbers and an oil jobber who only sell their 
merchandise through a legitimate retail dealer. I 
ask those of you who handle automobile accessories 
to show the firms we endorse that you appreciate 
their methods of doing business. 

And not only the automobile accessory jobbers 
but show each and every manufacturer and jobber 
we endorse that you appreciate and approve of their 
method of distribution. 

They protect your interests; in return, favor 
them with your business—that’s co-operation! 

That is the foundation of this association. 

I say to you, don’t speculate; don’t carry a great, 
big stock; be conservative, and don’t plunge. 

Ask good, fair, just prices. 

When a customer complains about your prices 
being too high, don’t have a wordy battle with him, 
explain in a nice quiet way that you are sorry, but 
you can’t help it and it’s the best you can do; this 
will win out for you in the long run. 

Do you realize that our State Association is the 
strongest State Association in the State of Cali- 
fornia? It is looked up to and commented upon; 
its praises are sung by many. We should feel very 
proud of our association. 

I wish I could impress upon your minds the great 
importance of this Association. 

If each member could act as secretary for a 
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year he could see how much is done for the retail 
hardware merchants in many ways; I am sorry 
time will not permit me to go into many details; 
I know you do not wish for them, you want results, 
By comparing our conditions in California with 
other States, you have the results. 

All consumers to-day know that goods have ad- 
vanced in every line; they expect to pay more money 
for their merchandise; just one-half the battle is 
asking a fair price. I know several of our largest 
retail hardware merchants who have taken advan- 
tage of every advance. They did more business in 
1916 than they did in 1915. This shows the other 
fellow is no different than you. Do you quibble 
over the price of a pair of shoes or a suit of clothes? 
Then just remember the othe: fellow is just like 
you. You may think the price is too high, but you 
know to get the goods you must pay the price. 

Therefore, it is easy to get a fair price and this 
you must have if you are to progress and prosper. 
Statistics tell us that 90 per cent of the people buy 
goods without haggling over the price and 10 per 
cent of the people are shoppers for price; the ques- 
tion is, Are we to allow the 10 per cent of the people 
to set our prices for the other 90 per cent? 

Most people do not want cheap goods, they want 
good goods, at fair prices. 

To progress, this association must have informa- 
tion. We want you each and every one to call on 
the association for help at any time. If conditions 
in your locality are not just what you think they 
should be, tell us about them; if something comes 
to your attention that is not ethical, tell us about 
it. We can’t help you if you give us no informa- 
tion. 

I have noted during the past year that several 
State hardware associations have enlarged their 
fields of operation and have taken in other States 
or combined one or more State Associations. Ore- 
gon and Washington have some sort of an arrange- 
ment. A few merchants of Southern Oregon and 
Nevada at one time belonged to our association, 
but a few years ago a motion was passed whereby 
we could only take as members retail hardware 
merchants in California. 

I trust at this meeting some member will make 
a motion allowing us to accept members from other 
nearby States who may wish to join our Association. 
I believe we should be able to secure a few members 
in Southern Oregon and Nevada, as this territory 
is tributary to California. What helps California 
retail hardware merchants also helps those of Ore- 
gon, Nevada and Arizona. 

I am pleased to state our finances are in better 
shape to-day than they have been for several years 
past and to-day we have more members than ever 
before. 

In the evening a smoker and entertainment was 
held in the convention hall of the Palace Hotel. 

On Thursday the meeting was addressed by A. 
B. C. Dohrmann, president of the Dohrmann Com- 
mercial Company, on “Profits, Gross and Net”; 
Frederick P. Koster, president of the San Francisco 
Chamber of Commerce, “Co-operation and Civic 
Duties”; George H. Eberhardt, president of the 
George H. Eberhardt Company, on “Merchants’ 
Problems”; Louis F. Breuner, president of the John 
Breuner Company, on “Gas and Electric Companies 
Selling Gas Stoves and Electric Appliances.” 


56 











March 22, 1917 


A portion of the business transacted at this meet- 
ing was the re-election of last year’s officers, and 
John P. Maxwell, William H. Bennett, Donald A. 
Madiera and L. T. Hammersley will continue as 
president, first, second and third vice-presidents, 
respectively. Leroy Smith will also continue as 
secretary and treasurer. 

The banquet was held on Thursday evening in 
the main banquet hall of the Palace Hotel. 

On Friday an address was made by S. C. Esmond, 
Builder of Business Systems, on “System a Busi- 
ness Doctor.” 

At two o’clock that afternoon the members and 
their guests started on a three-hour automobile 
ride around San Francisco County and part of 
San Mateo County, as the guests of the San Fran- 
cisco wholesalers. 

An interesting speech was made at one of the 
sessions on “Co-operation” by L. Kutner, of the 
Kutner-Goldstein Company, of Fresno, from which 
we quote as follows: 


Co-operation. 


{| 0-OPERATION, in this day, is a very much 
used and much abused word. 

In its application to modern business it means 
efficient organization—the knitting together of the 
various units—and the concrete and much sought 
after result is a system of the highest order with 
the least possible waste. 

Modern retailing demands co-operation and or- 
ganization. Greater tact, diplomacy and careful- 
ness are needed in the retail credit organizations 
than in any other branch of the credit work. And 
why? 

Because—first of all, retail credit transactions 
are generally with the ultimate consumer—the in- 
dividual—and for that reason their transactions 
are much greater in number to the volume of busi- 
ness than in any other line of commercial endeavor. 

Secondly—The coming into contact with indi- 
viduals of various types and dispositions requires 
in each case a particular and careful personal an- 
alysis—much more so than is the case with the 
jobber, wholesaler or manufacturer. 

A retail establishment is bestowing one of the 
greatest favors it can grant when it opens to its 
patrons its cases of merchandise or whatever its 
product or stock may be and seys: “Take now, and 
pay later.” 

Credit is thus made one of the vital arteries of 
trade and upon its proper use depends the life of the 
business. 

And, as always the case when dealing with the 
individual in large numbers, the abuse of a privilege 
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is then most likely to occur. There are individuals, 
as we all know, who plan deliberately to “slip it 
over” on the firm; in other instances there’s hard 
luck that prevents the prompt payment of an ac- 
count, and the thousand and one other excuses 
which the credit man has to combat. Some of them 
are legitimate—but it is in the sifting of the good 
from the bad that a closely knit organization is 
most essential. 

Co-operation is thus most necessary. 

Every individual in a credit organization doing 
his or her best all the time to keep records up to 
the minute. This counts for efficiency, and such 
work is of inestimable value. Every individual 
doing all that is required, all the time, means 100 
per ctn efficiency. Carelessness in one place means 
carelessness and negligence in another, and finan- 
cial loss to someone. 

Thousands of dollars are being spent annually by 
the various retail firms in advertising their prod- 
ucts, their service, etc., and yet, if the credit de- 
partment is inefficient, what is the result? Dis- 
satisfied customers, loss to the firm, and little, if 
any, business growth. 

With every retail concern the giving of credit, if 
credit is allowed, is as much a part of that store 
or firm’s service as efficient clerks, prompt delivery 
and courteous treatment. And the progressive 
firms of to-day see to it that this department is 
given proper support. 


Make No Apology for Collecting Accounts. 


It has been wisely said that extending credit is 
one thing, and collecting money is another. Our 
idea is that payment of accounts should be de- 
manded without any apology, and that this phase 
of business life would not trouble the retailers half 
so much were they more matter-of-fact about their 
collections, and did they treat this department of 
their business more seriously. There is no reason 
why a debtor should be offended at being requested 
to pay, and there is no reason why a creditor should 
feel at all timid about asking for what is his due. 
We have always believed, and we still believe, that 
the dealers are themselves mostly to blame for the 
condition of their books. There are retail mer- 
chants who prosper and who do not permit all the 
people in the community to live at their expense, 
and who do not permit their capital to be absorbed 
by bad accounts and by charge accounts generally. 
If one dealer can keep’control of the business, 
another dealer can. 

To stop abuses of credit, a definite understand- 
ing as to time of payment should be had when giv- 
ing an individual an account. 


Boosting Bicycles for 1917 


HEN the United Cycle Trade Directorate an- 
nounced in the latter part of last year its 
plans for the season ahead of us, a general 

working scheme—a plan of attack, as it were—had 
been arranged, but none of the actual work had 
been done. 

But since the latter part of October when the 
directorate met at the Hotel Astor and worked out 
these plans to increase the sale of bicycles during 
the year of 1917, rapid progress has been made 
toward a crystallization of the big ideas. A lot of 
the preliminary work has been completed, and the 
directorate is ready to go ahead—is going ahead 
rapidly—with the work that is to mean increased 





prosperity for all bicycle dealers who lend their 
support to the movement. 

The word “co-operation” may be considered a 
trifle overworked, but it is the only word that is 
really expressive of the state of affairs th>* exists 
in so many lines of business to-day—not com. ‘na- 
tion nor fierce competition—but a condition in which 
men forget for the time the individual petty troubles 
and work toward a common end, lending their hearty 
support, physical as well as moral, to the campaign 
to better trade conditions. 

This bicycle movement is young—very young in- 
deed—but it proved last year to be a very promising 
youngster. And to hasten its already rapid growth 
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The bicycles here are real—the figures are cut-outs provided by the United Cycle Trades Directorat: 


it needs the intensive co-operation of every bicycle 
dealer in the country. 

Naturally the manufacturers and jobbers who are 
responsible for the financial end of the work have 
an axe to grind. They intend to get their money 
back and to get a profit on the investment if they 
can; otherwise it would be a charity offered to deal- 
ers and not a sound business move. But they know 
that by creating a greater desire for bicycles they, 
as manufacturers and distributors of bicycles, tires 
and parts, will indirectly benefit by the increased 
sale. 


The Merchant Gets Direct Benefit 


But the merchant does not have to take his share, 
which costs him nothing, in indirect results. By 
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Electros of this type are i haga for dealers’ 
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taking advantage of every form of assistance the 
directorate can give, he can make his benefit direct 
in the form of increased sales and actual, tangible 
profits. The work is a good work—a constructive 
work—and we look to see every hardware merchant 
who sells bicycles get back behind the movement 
with the energy we well know they can exert. 


Office Has Been Opened 


One of the recommendations made last fall was 
that an office be opened as headquarters, preferably 
in New York City. This has been done and the 
directorate is firmly intrenched at 373 Broadway, 
where Walter Rinck has charge of the movement. 
Mr. Rinck is also secretary and treasurer of the 
National Cycle Dealers’ Association, which was 
formed last December at the Motorcycle Show in 
New York City to bring about a closer contact be- 
tween bicycle dealers. The plans are being pat- 
terned along the same lines as the work done by 
the National Retail Hardware Association. 

The two traveling representatives recommended 
by the committee to travel at large and foster the 
work of the directorate among dealers will soon 
take up their duties, which will consist in assisting 
the dealer in every phase of merchandizing in which 
he feels the need of help, of taking active part in 
the organization of dealers’ local associations, plan- 
ning races, parades and helping in every way pos- 
sible to stimulate bicycle sales. They will, of course, 
explain fully the work of the directorate and the 
way to get a full measure of returns from the cam- 
paign. Incidentally they should be able to gather 
a fund of valuable information for use in the “Mil- 
lion Bicycles Bulletin”—the monthly publication of 
the official body. 


Attractive Cut-Outs 


The directorate has produced a line of advertising 
matter—featuring bicycles in general and not any 
particular make—that is free to bicycle dealers and 
that for variety and effectiveness is admirable. 

The two most unusual features are the litho- 
graphed, life-size cut-outs—one of a young man 
and the other of a handsome young woman—which 
can be placed, as shown in the illustration accom- 
panying this article, upon actual bicycles in natural 
riding positions. These cut-outs are as life-like as it 
is possible to make them from any product of paper 
and ink. They lend life to what would in all proba- 
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bility be otherwise an inanimate display. These 
cut-outs are expensive, but the directorate is ready 
to supply them to dealers who will really use them 
during the entire year. And it might be well to 
emphasize the fact that bicycle months are not sim- 
ply the two or three months in the spring; bicycles 
can be profitably pushed during almost the entire 
year. As long as the snow is off the ground bicycles 
will be used, and in our larger cities they can be 
seen on the streets during every month in the year. 
A spasmodic drive in the early spring will probably 
sell bicycles, but it will not bring the results that a 
steady, persistent effort during all the open season 
will bring. 

These two cut-outs, then, are the most important, 
or at least the most expensive and most striking, 
items in the list of advertising helps that the direc- 
torate can furnish. But the list also includes at- 
tractive lantern slides, show-cards and signs, posters 
that can be attached to the display windows, and a 
variety of most unusual newspaper electros, none 
of them featuring any particular make of bicycle, 
but all of them picturing the joy of riding. Re- 
duced reproductions of the newspaper electros are 
shown in one of the illustrations, and they are avail- 
able in practically any size. 


Bicycle Week 


The last issue of the “Million Bicycles Bulletin” 
is called the Racing Number. It outlines plans for 
Bicycle Week that will be held from April 28 to May 
5 inclusive. This will take in two Saturdays. The 
outline includes races, bicycle runs, parades, demon- 
strations and picnics. This issue of the “Bulletin” 
also describes in detail the rules of bicycle racing 
and covers the subject of promoting bicycle races 
so thoroughly that even a novice need have no fear 
of conducting such an event successfully once he 
has carefully studied the instructions given. 

Bicycle Day held last year has grown into Bicycle 
Week. Last year many newspapers published 
special bicycle sections and dealers in every part of 
the country advertised bicycles in their newspaper 
and pushed bicycles through window displays. This 
year Bicycle Week will come at the height of the 
selling season. All the advertising material will be 
ready in plenty of time for use during Bicycle 
Week. To get the maximum benefit from the big 
drive will necessitate some individual planning, a 
meeting of all the bicycle dealers in each town to 
boost the bicycle co-operatively, and some prelimi- 
nary work to give the movement a real impetus by 
the time Bicycle Week arrives. 


Coming Conventions 


AMERICAN IRON, STEEL AND HEAVY HARDWARE 
ASSOCIATION CONVENTION, New Orleans, La., March 
27, 28, 29, 1917. Headquarters, Hotel Grunewald. 
Arthur H. Chamberlain, secretary, Marbridge 
Building, New York City. 

AMERICAN HARDWARE MANUFACTURERS’ ASSOCIA- 
TION, in conjunction with the SOUTHERN HARDWARE 
JOBBERS’ ASSOCIATION, Houston, Tex., April 17, 18, 
19, 20, 1917. Headquarters, the Rice Hotel. F. D. 
Mitchell, secretary-treasurer, Woolworth Building, 
New York. 

SOUTHERN HARDWARE JOBBERS’ ASSOCIATION CON- 
VENTION, in conjunction with the AMERICAN HARD- 
WARE MANUFACTURERS’ ASSOCIATION, Houston, Tex., 
April 17, 18, 19, 20, 1917. Headquarters, the Rice 
Hotel. John Donnan, secretary-treasurer, Rich- 
mond, Va. 
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PANHANDLE HARDWARE AND IMPLEMENT ASSOCIA- 
TION CONVENTION, Amarillo, Tex., April 23, 24, 25, 
1917. E. P. Thompson, secretary, Memphis, Tex. 

ARKANSAS RETAIL HARDWARE ASSOCIATION CON- 
VENTION, Hot Springs, May 3, 4, 5, 1917. Grover 
T. Owens, secretary, Little Rock, Ark. 

THE SOUTHEASTERN RETAIL HARDWARE ASSOCIA- 
TION, comprising the Florida, Alabama and Georgia 
retail hardware associations, will hold conventions 
as follows: 

FLORIDA RETAIL HARDWARE ASSOCIATION CONVEN- 
TION AND EXHIBITION, Tampa, May 8, 9, 10, 1917. 
Walter Harlan, secretary, 44 Boulevard Circle, 
Atlanta, Ga. 

ALABAMA RETAIL HARDWARE ASSOCIATION CON- 
VENTION AND EXHIBITION, Montgomery, May 22, 23, 
24, 1917. Walter Harlan, secretary, 44 Boulevard 
Circle, Atlanta, Ga. 

METAL BRANCH, NATIONAL HARDWARE ASSOCIA- 
TION OF THE UNITED STATES, SIXTH ANNUAL MEET- 
ING, William Penn Hotel, Pittsburgh, Pa., June 1, 
2, 1917. George A. Fernley, secretary, Philadelphia, 
Pa. 

GEORGIA RETAIL HARDWARE ASSOCIATION CON- 
VENTION AND EXHIBITION, Macon, June 5, 6, 7, 1917. 
Walter Harlan, secretary, 44 Boulevard Circle, 
Atlanta, Ga. 

NATIONAL RETAIL HARDWARE ASSOCIATION CON- 
VENTION, St. Louis, Mo., June 12, 13, 14, 1917. M. 
L. Corey, secretary, Argos, Ind. 

CAROLINAS RETAIL HARDWARE ASSOCIATION CON- 
VENTION, Wrightsville Beach, N. C., June 19, 20, 21, 
1917. T. W. Dixon, secretary, Charlotte, N. C. 


Westchester Dealers Elect 
Officers 


THE Retail Hardware Dealers of Westchester 

County held their annual meeting at the Hotel 
Gramatin, Bronxville, N. Y., Thursday evening, 
March 15. After a most delightful dinner, during 
which the dealers were entertained by an excellent 
orchestra, the minutes of the previous meeting and 
the bills of the year were read and approved. 

W. E. Hare of Mamaroneck, N. Y., was elected 
president for the ensuing year. Bertram Fowler 
of the George Howard Company, Mt. Vernon, N. 
Y., was elected vice-president, and D. D. Mercer of 
the Fowler-Sellars Company of White Plains was 
elected secretary. W. A. Wiggins of Yonkers, N. 
Y., was elected treasurer. After the new officers 
had been introduced and had spoken briefly, Roy F. 
Soule, editor of HARDWARE AGE, spoke on the diffi- 
culties of 1917. Mr. Soule reviewed the unusual 
conditions of the past year and pointed out many of 
the evident dangers of the coming year. He gave 
many examples of selling and store efficiency, and 
closed his address with a stirring toast to the flag. 
Every dealer present was presented with a beauti- 
ful silk souvenir of Old Glory. 

The Westchester County Hardware Dealers As- 
sociation is one of the strongest organizations of 
its kind in the country. Located in a populous sec- 
tion of the country, the dealers are in very close 
contact with each other, and the association has 
developed a harmony in the trade that has proved 
both profitable and constructive. The organization 
is one of the most important branches of the New 
York State Hardware Association; the past-presi- 
dent of the State organization being an active mem- 
ber of the Westchester County Hardware Dealers 
Association. 
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Closure in the Senate 


ILL the adoption of the closure rule by 

the United States Senate result in the 
passage of radical legislation detrimental to 
the best interests of the country? This is a 
question naturally suggested by the recent 
action of our highest legislative body under 
the pressure due to conditions connected with 
the European war and the necessity of this 
country taking a decided position in defense 
of its rights. 

It was unfortunate that this departure 
from the time honored or dishonored custom 
of the Senate was not made at a time when 
there was no momentous question pending, 
because a new policy of large importance 
should be adopted on account of its wisdom 
in general legislation rather than to meet a 
single emergency. We do not, however, ques- 
tion the propriety of the President recom- 
mending the change. Surely he had great 
provocation on account of the defeat by a 
small coterie of Senators of a bill whose pass- 
age was clearly demanded by the most im- 
perative dictates of patriotism, and apparent- 
ly it was necessary that very unusal condi- 
tions should arise to jolt the tradition-bound 
Senate from its rule of unlimited debate. 
Many times before, the Senate had tried to 
free itself, but the effort to limit debate was 
always defeated by the filibusterers. 

Recalling the history of the Senate shows 
that unlimited debate has not prevented un- 
just legislation to which manufacturing in- 
terests have been opposed. It enabled a 
single Senator or a coterie of Senators to 
prevent the passage of the so-called force bill 
years ago and of several rivers and harbors 
bills in recent years, as, for example, when 
Senator Burton filibustered against a rivers 
and harbors bill shortly before his retirement 
from the Senate. Generally, however, the 
refusal to limit talk—for it was not entitled 
to be called debate—has resulted in delay 
rather than defeat of obnoxious measures 
and it is well known that some of the most 
radical legislation in recent years, such as the 
Underwood low tariff bill, the riders attached 
to appropriation bills to prevent efficiency 
tests in Government work and the Clayton 
act, have been passed by the Senate without 
serious opposition. Labor unions have dom- 
inated the Senate as well as the House. 

The lower branch of Congress no longer 
is a deliberative body. A small and often 
arbitrary and even tyrannical committee con- 
trols just as the czar-like speaker did years 
ago, and debate on the most important meas- 
ures can be curtailed in a drastic manner. 
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Hence it would be most unfortunate if the 
Senate also should lose its deliberative char- 
acter, or if the newly adopted closure rule 
should prove an entering wedge for the adop- 
tion of more serious curtailment of discus- 
sion. We do not believe that this will prove 
true. The traditions of the Senate are very 
strongly in favor of free expression of opin- 
ion, and the people will demand that it shall 
be continued in at least one legislative body 
in the country. The new rule provides that 
only by two-thirds vote can debate be closed, 
and not until every Senator has been given 
an opportunity to talk an hour. Hence it 
would be necessary to hold the Senate in con- 
tinuous session for four days of 96 hours be- 
fore the roll could be called. Obstructionists 
will be checked, but men who really have 
something worth hearing to say will be given 
full opportunity to speak. 


The Supply of Locomotives 


F the railroads had 15 per cent more mo- 
tive power than they have, the traffic sit- 
uation would be a great deal better. Shippers 
have all observed that the difficulty of the 
situation is not that there are not cars but 
that the cars do not move. Cars that are sta- 
tionary block the movement of other cars, and 
shippers find there is much difficulty in mov- 
ing cars after they are loaded as in furnishing 
them for loading. Certainly if there were 15 
per cent more motive power the situation 
would be altogether different. There is a 
reason for selecting 15 per cent for use in the 
comparison, as an effort will be made to show. 
On June 30, 1913, there were 63,378 loco- 
motives in service. According to the former 
rate of increase there should be 71,900 on 
June 30, 1917. The latest statistics show 
65,099 on June 30, 1915. It may be 
estimated from the statistics of the Rail- 
way Age Gazette, of the number of loco- 
motives built in the United States and 
Canada, with allowances for Canadian 
output and our own exports, that there 
were about 600 new locomotives put in serv- 
ice in the second half of 1915 and about 2000 
during 1916. It can readily be computed that 
if this number was just sufficient to maintain 
the equipment, locomotives were abandoned 
only at a rate which would indicate an aver- 
age life of 37.6 years, which is absurd. As- 
suming that one-half the locomotives ordered 
in 1916 are delivered in the present half year, 
there are 1400 to be added to the 2600 just 
mentioned, making 4000 added in two years, 
June 30, 1915, to June 30, 1917. Assuming 
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an average life of 20 years for a locomotive, 
there would be 6500 locomotives abandoned 
-in two years, so that the number in service 
would decrease by 2500 instead of increasing, 
and would be 62,600 on June 30, 1917, in- 
stead of the 71,900 computed as the prospec- 
tive number if the former rate of increase 
had been maintained. 

The number apparently required is 15 per 
cent greater than the number computed as 
in prospect, this being the percentage men- 
tioned at the outset of this discussion. Ship- 
pers who have observed the inefficient per- 
formance of many locomotives in recent 
months are likely to assert that the 6500 loco- 
motives which analysis indicates should be 
abandoned in two years have not been 
abandoned, but are cumbering the tracks try- 
ing to do work they are no longer able to per- 
form. They may swell the statistics relating 
to the number of locomotives in existence, but 
they do not aid materially in actual perform- 
ance. 

Of course what occurred is that after June 
30, 1913, the railroads concluded they were 
well fixed as to motive power and poorly fixed 
as to funds and prospects of earnings in 
future. They concluded also that the United 
States was in an industrial depression, more 
or less, and the traffic would not grow rapid- 
ly. The present traffic they denominate ab- 
normal and ascribe it to the war. This is all 
a matter of opinion. The bald fact is that if 
industrial activity increased from 1913 to 
1917 as it did from 1906 to 1913 it would 
be of about the present volume, and the fur- 
ther fact is that if the railroads had improved 
their facilities in the past four years as they 
did in the preceding seven they would be fully 
able to handle the traffic without congestion 
or shortage of either cars or motive power. 

While the news from week to week as to 
locomotive orders placed is interesting, it is 
not illuminating as to the extent by which 
the railroads are improving their position, 
unless there is a constant factor by which the 
orders can be gaged. As the number of loco- 
motives in service is about 65,000, it will be 
observed that if the average life is 20 years 
the number can be maintained by 3250 new 
locomotives being put into service each year. 
As already noted, from 1906 to 1913 the num- 
ber increased by 25 per cent, the average trac- 
tive power by 20 per cent, and the total trac- 
tive power by 50 per cent. While the locomo- 
tives added are much more powerful than 
those discarded, to maintain the number does 
not allow for the normal rate of increase in 
traffic, which increase represents a doubling 
about once every 12 years. Probably the rail- 
roads should buy from 4000 to 5000 locomo- 
tives per year. In 1915 they bought less than 
1000 and in 1916 about 2000. Thus far this 
year they have bought a few over a thousand. 
Prices are very high and deliveries are very 
slow, so that the railroads cannot make up 
now what they lost by not buying in 1914 


and 1915 when prices were low and deliveries 
good. 


Public Interest First 


HERE is a vita! truth in the old-fash- 

ioned idea that the possession of many 
things implies the use of them in large meas- 
ure in stewardship for the public welfare, 
and that any other conception is out of place 
in a democratic country. Such public thought 
is not based upon that antiquated snobbery 
that the philanthropist is a gracious, conde- 
scending patron, but that the obligation is 
mutual, being that of service on one hand, and 
appreciation on the other. Nor is this view of 
service by the few to many based on the 
theories of a rose water world, where virtue 
is always rewarded and vice punished, as it 
is in the movies—and no other place in espe- 
cial—but on the somewhat obvious fact that 
it is increasingly difficult in a democratic 
country to be successful in business ways for 
any great length of time, without being rea- 
sonably liked or passing popular. 

The public is distinctly in the saddle, very 
firmly seated, and democracy has a fashion 
of revenging itself on its enemies. This same 
public opinion is consequently suspicious of 
any organization which is out solely for 
selfish objects in the shape of class gain and 
class preferment. This is the ‘real reason 
why so many organizations have so little in- 
fluence upon legislation, either State or Fed- 
eral. In fact, often the opposition of such 
organizations to any measure is the surest 
way to have it pass. The real proposition 
which the business world is fast coming to 
see is that public interest must be first, and 
class interest second, if paradoxically enough, 
class interest is really to succeed. It is a 
hard saying, yet a true one nowadays, that 
if the general welfare be first sought that all 
other things shall be added to the business 
world, as far as any permanent success is 
concerned. 

Now business is not a philanthropic pur- 
suit, but it is not much of a calling unless it 
makes money, for that is its principal cri- 
terion of success. But the ways that once 
brought success do not get by any longer, 
and are not worth while, even though no 
higher motive than that of permanent suc- 
cess be involved. It is a better proposition, 
better in many ways, to go with the public 
nowadays and serve them first, than to go 
against them and their ideas and be sure of 
ultimate failure. 

The last method is not even a gamble any 
longer to any business that wants to stay in 
the game; it is simply a sure losing proposi- 
tion. The first way is going with the tide, 
with everything in your favor as long as 
you play the game fair, and it is this vision 
of co-operation and understanding between 
the business world that is dawning upon the 
commercial life, first as a wise and public- 
spirited duty, and secondly as an excellent 
and permanent road to success. 
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The Diary of 





Dawson Black 


By HAROLD WHITEHEAD 


Instructor in Business Method at Boston University 


Section 34 


UNDAY, March 5. I had Roger Burns around 

for dinner last Sunday. He used to go to school 

with Betty and me, so of course when I told 
Betty that the New England Hardware Company, 
for which Roger was working, had made him man- 
ager of its chain store in Farmdale, the first thing 
she said was that we must ask him for dinner. 

While Betty and the Mater were clearing away 
the dinner things, I asked Roger how business was 
coming along. 

“Well,” he said, “we knew pretty well what we 
would do before we came.” 

“How could you tell?” I asked, laughing. 

“We knew how much money we were to invest in 
Farmdale. We knew how often we ought to turn 
our stock over every year. We also knew what our 
expenses would be and what our profits would be.” 

I couldn’t help smiling as I said, “The only thing 
you didn’t know was whether the people would buy 
the goods.” 

“That’s where you’re wrong,” said Roger. ‘“We 
knew what the people would buy because we analyzed 
the market so thoroughly. We know just what 
kinds of goods each class of people buy; and how 
often they buy certain kinds of goods. And with 
our experience in marketing we know how to get 
them into our store.” 

After Roger left I thought that over a lot and 
I believe there is some truth in what he said. 

“Of course,” I said, “it is much easier for you 
people to make money than it is for us, because you 
buy much cheaper than f can and your expenses are 
so much less. You could afford to sell cheaper than 
I do and still make a handsome profit.” 

“As a matter of fact,” said Roger, “you are 
wrong; for while the actual operating expense of 
this store would be a smaller percentage than your 
actual operating expense, we have a heavy super- 
vision cost. It is a fallacy to believe that the larger 
store can operate for less expense. It cannot. The 
bigger business you have the more money you have 
to pay the executives to control that business and 
there is such a scramble for really big men that 
salaries of $15,000 and $20,000 a year are not un- 
usual. Our general manager makes $18,000 a year.” 

“Jiminy crickets, think of making $18,000 a year! 
Three hundred and sixty a week! Sixty a day! 
Working six hours a day! Ten dollars an hour! 
And here I pike along on $25 a week and work my 
head off ten hours a day. Then you mean to say 
that it really costs you more to do business than it 
does me?” 

“It surely does,” he said, “but while we get a 
smaller net profit on each sale, we possibly exercise 
more judgment in buying than you do, as we see 
that everything we buy is a quick seller. That off- 
sets the increased cost of doing business. 

“Another big advantage the chain store has over 


the single store,” continued Roger, “is that we have’ 


very little unsalable stock to dispose of. For in- 
stance, I have just had a lot of brushes sent me 
from one of the other stores. They cannot sell them, 
so rather than have them sold at a sacrifice the 
brushes were sent on to us. I am doing quite a 
big business in paint brushes—you know we special- 
ize on brushes of all kinds, and I really think that 
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already we are beginning to dominate that field in 
Farmdale. 

“By the way,” added Roger, “you ought to meet 
Pat Burke.” 

“Pat Burke?” 

“Yes, he is the manager of the new Woolten store 
here—awfully nice fellow.” 

“When did you know him?” I said. 

“Strange to say, he was assistant manager of the 
Hartford Woolten store when I was there, and I 
got to know him quite well.” 

“T hardly like to call on him,” I said. “Remember, 
he’s a direct competitor of mine and next door to 
me.” 

“Competitor nothing,” said Roger good-naturedly. 
“You are not competitors at all. You are both sell- 
ing different classes of goods and you ought to 
supplement each other.” 

That was a new thought to me. I wonder if a 
five-and-ten-cent store is a hindrance or a help to an 
adjoining hardware store? 

Thursday, March 9. I feel like a lion cub that has 
tasted blood for the first time! I feel like the fight- 
ing cock who has killed his first rooster! I feel like 
—you know how I feel, Little Diary, don’t you? 
And now I'll tell you why. 

Have I ever told you about Purkes, who runs a 
grocery store at the corner opposite Traglio’s drug 
store? Purkes is an under-sized little runt of a 
man, and a nosy little busybody who fusses and 
fumes and interferes with everybody else’s business 
and makes a living because he hasn’t much competi- 
tion. In fact, Friend Diary, let me confess that I 
believe most retail merchants who do make any 
profit at all make it not on account of good business 
methods so much as the lack of competition. 

Well, about two weeks ago, a salesman of cheap 
enamelware came into town, went to Purkes and sold 
him two or three cases of seconds. Purkes thought 
he was a real fellow when he filled his window full 
of those seconds. The same week I was having a 
display of perfect enamelware. He put a price on 
his goods of 10 cents each. He also had a big sign 
in the window, reading: “Don’t pay fancy prices 
for enamelware. Purkes’s cut-rate grocery store 
will sell you all you want for 10 cents each. Pick 
them out as long as they last.” 

Now old Barley-Water always played the game 
square. Stigler is certainly a hardware man and I 
can stand for a cut-price war with him; but so help 
me Hannah! When a grocery store comes butting in 
I feel mad, and I told Charlie Martin that I’d like to 
get Purkes’ scalp somehow. Charlie suggested quite 
a good little stunt. 

Three days after Purkes offered his enamelware 
I had a window full of—what do you think?—tea! 
in half-pound packets. And it was an advertised 
line, Milton’s, which is a line that Purkes has sold 
for along time! That tea usually sells for 50 cents 
a pound. I put a big sign in the window saying: 
“Why pay 50 cents a pound for Milton’s tea when 
you can buy it here for 38 cents a pound, 19 cents 
the half pound.” That’s exactly what it cost us. 
Martin got hold of it for us from a friend of his 
in Providence, who is a wholesale grocer. 

You really would have laughed to see Purkes come 
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flying into our store about fifteen minutes after our 
window trim was complete. He reminded me of a 
wet hen who had had her tail feathers pulled out. 
He couldn’t speak, he just spluttered and pointed to 
the window. After a minute I caught the words 
“scoundrel!” and “robber!’ ’ and “unjust!” and 
“report to the Merchants’ Association!” 

| turned round and caught sight of Charlie grin- 
ning his head off. He passed the high sign to me, 
which I understood to mean “Let him talk.” So 1 
beckoned to Charlie to come over. “This is the man 
who thought up that idea,” I said to Purkes. “It’s 
a good one, don’t you think?” Both Charlie and I 
saw that Purkes was going to explode again, so 
Charlie said: 

“Now listen, Mr. Purkes, do you think it is any 
worse for us to sell tea than for you to sell enamel- 
ware?” 

“But that’s just a job line I bought! Just the 
little I sell could not hurt you,”—then he added ma- 
liciously, “unless, of course, you get fancy prices 
for your goods.” 

I felt like throwing the little runt out of the 
store. Charlie ignored his last remark, and said, 
“That idea of yours selling enamelware was so ex- 
cellent that I thought we ought to copy it. You sell 
hardware—we sell groceries.” 

“You are—how long are you going to continue 
selling tea?” 

“Only until this lot is sold out.” 

“I tell you what,” said Purkes brighteneng up, 
“T’ll buy your tea of you and you buy my enamel- 
ware.” 

“We don’t sell seconds in enamelware, Mr. Purkes, 
so your enamelware is useless to us.” 

“Very well, I will continue to sell enamelware.” 

“We quite expected you would, Mr. Purkes. We 
are not going to sell tea after we have cleaned out 
this one lot, however.” 

“But by the time you’ve sold out that one lot you 
will have established such a ridiculous price that I 
probably will have to cut my price to satisfy the peo- 
ple. Why, the stuff costs you more than you sell it 
for.” 

“Guess we’re satisfied with what we are making 
out of tea, Charlie, aren’t we?” 

“Yes,” he answered, “but I think we are going 
to do even better on the Cross Tree jams.” 

These, Little Diary, are the most advertised in the 
country, and Purkes is the local agent for them. 
The little chap let off a scream. “I’ll stop you get- 
ting them!” he cried. “TI’ll sue you!—I’ll——!” He 
stopped abruptly and asked, “Where did you get 
them from?” 

“From the plumber’s!”’ said Charlie, “Where did 
you think?” 

“But you can’t get them—I’ve got the sole 
agency.” 

“In that case,” I returned, “You’ve nothing to 
worry about, have you?” 

The outcome of it was, however, that Purkes 
promised to take his enamelware off sale at once 
and get the manufacturers to take it back—even at 
a loss—or failing that to sell his stock to some store 
outside of Farmdale. We in return were to sell him 
our tea at 40 cents a pound. The little chap kicked 
at this, but he agreed. Having got the matter fixed 
up, he said, “Well now that’s settled. It isn’t nice 
to have disputes among friends, is it? I'll send 
my man up for that tea this afternoon and I won’t 
bother you to send it down,” and he peered over his 
spectacles and smiled benignly. 

“We will let you have the tea as soon as your 
enamelware has left town. Until them we will keep 
it here in case we need it,” I replied. 

“What, don’t you trust me?” he exclaimed. 
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Here I forgot myself, for I turned round sharply 
and said, “Like h I do. I’m almost sorry that 
you agreed to get rid of that enamelware, for by 
heaven, there’s a good profit in groceries, and it 
wouldn’t take me more than two minutes to get into 
that line myself!” 

Old Purkes went white to the gills and assured me 
hastily that he would get the enamelware out of 
town as quickly as possible. 

I felt so stuck on myself when he left the store 
that I wanted to stand on the counter and crow just 
like Maud Adams does when she plays Peter Pan. 

“You threw a good bluff,” said Charlie, after 
Purkes had left. 

“What do you mean—bluff?” said I, surprised. 
“No bluff there. I mean every word of it!” 

“Even to starting a grocery business?” 

“Aw, that,” I said sheepishly. “It was a bit fool- 
ish because, while business is booming with us, I 
find that every little bit of extra profit I make has 
to go into stock. So as regards actual cash I am no 
better off than I was six months ago. However, 
bluff or no bluff, I really think we’ve killed the gro- 
cer’s competition.” 

I wonder more hardware people don’t retaliate 
on the grocers in this way? Perhaps they don’t 
because they don’t want to offend a fellow towns- 
man. They forget, however, that their fellow towns- 
man doesn’t hesitate to offend them. 

Friday, March 10. Mike Burke came into the 
store this afternoon and introduced himself to me, 
saying, “Roger Burns sent me, as he wanted me to 
know you.” He is a short thick-set man, and spoke 
on generalities for a little while. 

“How’s business coming along?” I asked him. 

“Very well indeed,” he said. 

“How did you find the business when you took it 
over from Stigler?” 

Without any expression on his face at all he said, 
“Just about what we expected.” 

“What do you think of Stigler?” I asked him. 

He didn’t say anything for a minute, but let his 
eyes roam around the store. “I certainly like the 
way you have your electrical goods displayed, Mr. 
Black,” he said. “You certainly have a good trim- 
mer, whoever he is.” 

“IT do it myself.” 

“The dickens you do!” commented he. “Well, that 
is one of the most attractive displays I have seen 
in a long while. I certainly want to compliment you. 
If you were in Boston or New York you would give 
up running a store of your own and be head of the 
decoration department of some big department store. 
Do you know that some of those head window trim- 
mers make as much as $5,000 a year?” 

We got on a general discussion of window trim- 
ming. . . . “Well, I’ve got to get back to the 
store,” he finally said. “When you have an evening 
at liberty I should like to have a chat with you. 
I think we ought to be able to help each other.” 

It was not until he had gone that I realized that 
he never answered my question relative to Stigler. 
He put it off as neatly as anything I ever saw. I 
wonder if I talk too much about people I don’t like? 
I’ve heard it said that a wise man keeps a still 
tongue. Betty says that at times my tongue works 
on a swivel. 


Saturday, March 11. Larson asked me to-day if 
I was doing anything further about that profit- 
sharing plan which I promised. I told him I was. 
In fact I think I can outline that at our meeting 
next Monday. I’ll tell you about it next week. 

Had a heavy day at the store and am tired, so I’ll 
hit the hay. 





(To be continued) 
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Washington News 


Taking the Tariff Out of Politics—New Price Maintenance 
Campaign 


WASHINGTON, March 19. 

“AYHE business men of the United States asked 
T President Wilson for a tariff commission. He 
has handed them a gold brick—solid lead and 

very thinly plated with a low grade of Dutch metal. 
One college professor, four “lame ducks’—Capi- 
tol Hill vernacular for statesmen out of a job—and 
a minor Government clerk constitute the President’s 
answer to the appeal of the manufacturers, mer- 
chants and importers of the country to “take the 
tariff out of politics.” Small hope for better condi- 
tions as the result of the work of this motley crew! 


Confirmation of Commission Postponed 


And small wonder that the Senate Finance Com- 
mittee, hastily summoned by Chairman Simmons 
to confirm this commission on the eve of the ad- 
journment of the special session of the Senate, gave 
this extraordinary list the once-over and decided to 
postpone further action until the extra session which 
meets April 16. Even Senator Simmons, thick-and- 
thin supporter of the Administration as he is, didn’t 
have the heart to insist on a serious discussion of 
these nominations. 

Now comes a report from the White House, how- 
ever, that the President, with characteristic confi- 
dence in the infallibility of his own judgment, has 
decided to give the tariff commissioners recess ap- 
pointments. This will mean that the commission 
will organize and procééd with its work, all the mem- 
bers holding office at least until they are rejected at 
the next session of the Senate. 


Will They Take the Tariff Out of Politics? 


Now, who are the gentlemen to whom the great- 
est business problem of the century, namely, a 
proper adjustment of the tariff with due reference 
to the revenues and to the industries of the country, 
has been turned over? Here are their names, to- 
gether with the terms for which they have been ap- 
pointed: 

Prof. Frank W. Taussig of Massachusetts, ap- 
pointed for twelve years. 

Daniel C. Roper of South Caroolina, appointed for 
ten years. 

David J. Lewis of Maryland, appointed for eight 
years. 

William Kent of California, appointed for six 
years. 

William S. Culbertson of Kansas, appointed for 
four years. 

Edward P. Costigan of California, appointed for 
two years. 

Under the law creating the commission the suc- 
cessors of these commissioners will each be ap- 
pointed for a full term of twelve years unless they 
are chosen to fill the unexpired term of a prede- 
cessor. 

All Have Low Tariff Views 


Now, the law under which these six men have 
been appointed specifically provides that not more 
than three of the members of the commission shall 
be chosen from the same political party and that 
“in making said appointments members of different 
political parties shall alternate as nearly as may be 
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practicable.” Nevertheless, the statement is freely 
made here without contradiction that five of the six 
members voted for President Wilson last Novem- 
ber and it is a well-known fact that at least three 
of them were among the most active workers in his 
campaign. All of them are rated as having low 
tariff views and several of them are avowed free 
traders. 

I hold no brief for Republicans, Democrats, Pro- 
gressives or Prohibitionists, but I believe I voice the 
sentiments of the business men of the United States 
when I say that this is a rough deal! 

Take a glance with me at the records of these six 
men. 

Prof. Frank W. Taussig 


Professor Taussig, who is to serve as chairman of 
the commission, is described in a bulletin given out 
by the White House as a “well-known political econ- 
omist and a profound student of tariff matters.” 
For thirty-five years he has been connected with 
Harvard University and his writings in support of 
the policy of free trade are well known. As it is 
stated that he has secured leave of absence from 
his university until September, 1918, there is reason 
to believe that the President has selected him to 
organize the commission and that he will retire 
later, in time to permit his successor to be chosen by 
the present Chief Executive. 


Ex-Asst. P. M. G. Roper 


And now comes Daniel C. Roper, an estimable 
gentleman, who has had a comfortable place at the 
public crib in one capacity or another for many 
years. His most recent service has been as First 
Assistant Postmaster General, an office for which 
an experienced politician is invariably chosen, as the 
incumbent is the dispenser of the vast political 
patronage of the Post-Office Department. He is 
variously styled “official headsman,” “chief axe- 
man,” etc., these endearing characterizations being 
intended to suggest the principal function of his 
office. 

So well did Roper discharge his duties that the 
managers of President Wilson’s campaign for re- 
election felt they could not get along without him, 
so he resigned his official job early last summer and 
joined the forces of the Democratic National Com- 
mittee and hustled with all his might and main 
throughout the campaign. Everybody in Washing- 
ton knew Roper would be “taken care of,” but no 
one dreamed the President would wish him on the 
business men of the country as a tariff commis- 
sioner. His sole knowledge of the tariff or of the 
business interests of the country was derived some 
years ago when for a short time he served as a clerk 
to the Ways and Means Committee of the House of 
Representatives. 


Ex-Congressman “Dave” Lewis 


David J. Lewis of Maryland, commonly known as 
“Dave,” has just eompleted six years’ service in the 
House. About a year ago he conceived the idea that 
the people of Maryland would like to see him in the 
United States Senate, so he took a leave of absence 
from his job in the House and made a personal can- 
vass of the State. 





March 22, 1917 


Greatly to his surprise, the people of Maryland 
showed so little appreciation of his past and prospec- 
tive services that they elected his opponent by a 
handsome majority. Since the fourth of March he 
has been out of a job, but his new post will pay 
exactly the same salary as that received by repre- 
sentatives and senators, namely, $7,500 per. 

Lewis has served as chairman of the House Com- 
mittee on Labor and is an avowed champion of the 
most extreme views of organized labor. He also en- 
joys the enviable distinction of being rated as one 
of the strongest opponents of scientific shop man- 
agement. I nearly forgot to say that he was one of 
many members of Congress who made “President 
Wilson the issue”—as the phrase goes—in the last 
campaign. 

Ex-Congressman Kent—lIndependent 


And now we jump from the Atlantic to the Pa- 
cific and consider for a moment William Kent of 
California. He also has served in the House for six 
years, having been elected as a so-called Independent 
after leaving the Republican party in 1910. 

According to his biography in the unimpeachable 
columns of the Congressional Directory, based on a 
sketch supplied by himself, he has dabbled in vari- 
ous things, but is best known as a land speculator 
and stock raiser. This might make him an author- 
ity on wool, only it wasn’t that kind of stock. Per- 
haps he knows something about hides, which are 
now on the free list. 

Mr. Kent had a misunderstanding with his con- 
stituents concerning economic questions and did not 
seek re-election last November, but instead he or- 
ganized and managed the Wilson Independent 
League of California, to the expenses of which he is 
said to have generously contributed. His six-year 
term as a tariff commissioner at the same salary 
drawn by him up to March 4 last is his reward. 


Modest Mr. Culbertson 


William S. Culbertson “of Kansas” has lived in 
Washington, D. C., so long that he really ought to 
be charged to the District of Columbia. He was a 
subordinate employee of the Taft tariff board, but 
could not have been regarded as a protectionist as 
his work was directed chiefly to leveling down the 
woolen schedule. 

Anyhow, the Democratic Senate Finance Commit- 
tee gave him a job when the Underwood-Simmons 
tariff act was being framed. He now holds a modest 
official position as an examiner in the legal depart- 
ment of the Federal Trade Commission. 


Edward P. Costigan, Lawyer 


The fourth “lame duck” and the last member of 
the commission is Edward P. Costigan of Colorado, 
a Denver lawyer. It is said that at one time he 
was a Republican, but it is a matter of public record 
that in 1912 and again in 1914 he was an unsuccess- 
ful candidate for the governorship of his State on 
the Progressive ticket. 

He has since been rated as a supporter of Presi- 
dent Wilson. Mr. Costigan’s only claim to a knowl- 
edge of the industries of the country is the fact that 
he is a specialist in mining law and is the author of 
a textbook on that subject. 

Please note that with the exception of the chair- 
man of the commission the longest terms of mem- 
bership have been allotted to three politicians just 
retired from office. The two ex-congressmen, in 
addition to being extreme low tariff advocates— 
though without any real knowledge of economics or 
of the industries of the country—are enthusiastic 
champions of the single-tax theory. 


Some Things They Are Not 


There is not a manufacturer on the list. 

There is not a merchant on the list. 

There is not a protectionist on the list. 

And this is the commission authorized by Con- 
gress more than seven months ago, the appointment 
of which the country has looked forward to as one 
of the chief events of the decade! Surely the moun- 
tain has labored and brought forth a mouse! 

Half a dozen times since last September semi-offi- 
cial statements have come from the White House 
to the effect that the delay in appointing the Tariff 
Commission was due to the difficulty experienced by 
the President in finding men of sufficient capacity 
and familiarity with the great industries of the 
country as well as with the basic principles of tariff 
construction to adequately fit them for the highly 
responsible positions for which they were to be 
chosen. It has frequently been said on behalf of the 
President that he desired to secure men whose na- 
tional reputation would be such as to command the 
respect and confidence alike of all the great manu- 
facturing and importing interests of the country 
and that the most serious obstacle he had encoun- 
tered was the unwillingness of men of sufficient cali- 
ber to accept the appointments. 


Jobs for Big Men, These 


Consider for a moment the functions of these six 
men. Under the law creating this commission it is 
made the duty of this important body to investigate 
the administration and fiscal and industrial effects 
of the customs laws of this country now in force or 
which may be hereafter enacted, the relations be- 
tween the rates of duty on raw materials and fin- 
ished or partly finished products, the effects of ad 
valorem and specific duties and of compound specific 
and ad valorem duties, all questions relative to the 
arrangement of schedules and classification of arti- 
cles in the several schedules of the customs law, 
and, in general, to investigate the operation of cus- 
toms laws, including their relation to the Federal 
revenues. 

The commission is clothed with power to inquire 
into the tariff relations between the United States 
and foreign countries, commercial treaties, prefer- 
ential provisions, economic alliances, the effect of ex- 
port bounties and preferential] transportation rates, 
the volume of importations compared with domestic 
production and consumptfon, and conditions, causes 
and effects relating to competition of foreign indus- 
tries with those of the United States, including 
“dumping” and “cost of production.” 


Commissioners Should Command Public Confidence 


It was eminently reasonable that the business 
men of the country should look forward confidently 
to the appointment of men of the highest character 
and ability to these important posts especially be- 
cause the law clothes the tariff commission with ex- 
traordinary powers in connection with investiga- 
tions it may undertake, providing that its agents 
“shall have access to and the right to copy any doc- 
ument, paper, or record, pertinent to the subject- 
matter under investigation, in the possession of any 
person, firm, copartnership, corporation, or asso- 
ciation engaged in the production, importation, or 
distribution of any article under investigation, and 
shall have power to summon witnesses, take testi- 
mony, administer oaths, and to require any person, 
firm, copartnership, corporation, or association to 
produce books or papers relating to any matter per- 
taining to such investigation.” Any single member 
of the commission may sign subpoenas, and mem- 
bers and agents of the commission when authorized 
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thereby may administer oaths and examine wit- 
nesses. 

No thoughtful business man with the interests of 
his country at heart can read this story of the po- 
litical debauchery of a great governmental commis- 
sion and still whistle as he goes to work. 


Launching a New Price Maintenance Campaign 


With the extra session of Congress a month away 
the irrepressible champions of the Stevens Price 
Maintenance bill are already at work and are con- 
fidently predicting early action by the House Com- 
mittee on Interstate and Foreign Commerce. The 
advocates of this measure certainly lack neither en- 
ergy nor courage. 

The new Stevens bill is to be reintroduced, prob- 
ably on the first day of the session, and a vigorous 
campaign is then to be undertaken to bring it to a 
vote in the House Committee. The recent hearings 
on the bill before that committee will be available 
for both old and new members, and it is not believed 
that the friends of the measure will seek further 
opportunity to present arguments in its behalf. 

The great stumbling block to favorable action on 
the bill in the last Congress was Chairman Adam- 
son of the House Committee, the “Foxy Grandpa” 
who skilfully jockeyed the bill from the opening 
to the closing of the Congress, but there is an even 
chance that Judge Adamson will be retired from the 
chairmanship, for nobody now knows whether the 
new House will be organized by Republicans or Dem- 
ocrats, or as the result of a coalition between the 
two parties under the terms of which committee 
chairmanships will be alternated and the commit- 
tees made up of an equal number of members of the 
two old-line parties. 


Some Interesting Views of an Expert 


The American Fair Trade League is gathering 
ammunition for the coming fray and is now engaged 
in sending out to new members of the House an ex- 
ceedingly interesting letter recently addressed to 
Judge Adamson by John Shepard, Jr., president of 
the Shepard-Norwell Company, a concern which op- 
erates one of the big department stores in Boston, 
Mass. While a few department stores have ranged 
themselves with the opposition to the Stevens bill 
most of the big leaders, like John Wanamaker, Mc- 
Creery, Altman and others of similar caliber, are 
helping in the campaign for price maintenance. 

Mr. Shepard’s letter is full of nuggets of interest 
to the retailer. Read this: 

“The merchant who argues against the bill gen- 
erally claims that he does not want the price fixed 
for him at which he shall sell goods. Is his objec- 
tion that he cannot sell lower than the price which 
the manufacturer has attached to the article? If 
so, why does he generally, before he finishes his ar- 
gument, claim that the manufacturer will take ad- 
vantage of the retailer in not allowing him enough 
profit ? 

“If he wants to sell the merchandise lower than 
the listed prices and use it for advertising purposes 
then it is because he wants to cut prices, which 
should be considered unfair competition, working 
particular injury to smaller dealers, and making it 
impossible for the consumer to know at what prices 
they may purchase the goods on different days from 
different houses. 


Price Maintenance Would Aid Consumer 


“If the merchant means that he wants to mark 
the goods higher than the price set by the manufac- 
turer, his argument proves that the bill would be an 
advantage to the consumer, and I cannot believe 
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that any manufacturer will not allow all the profit 
that the retailer should have, and we must bear in 
mind that the advertising of the article has already 
been done: in other words, that the demand has 
been created, and is kept alive, thus reduciny the 
retail merchant’s expense in selling the article.” 

There is sound business sense behind these sug- 
gestions: 

“A mutual benefit association of the three classes, 
it seems to me, would result from the passage of 
this bill—a benefit for the manufacturer, as he can 
figure exactly where he stands, and not have his 
good-will for which he spends immense amounts 
injured by some cut-price concerns or corporations. 
A benefit for the retail merchant, because he knows 
the profit at which he could sell his merchandise, 
and would know that after buying large quantities 
that some competitor buying a few dozen would not 
cut out his business from under him, by cut prices. 
A benefit for the consumer, because there would be 
a staple price, and necessarily a fair one, which 
could be relied upon as being always the same 
everywhere.” 


More Money In Private Brands? 


Mr. Shepard suggests that there is a Senegam- 
bian in the woodpile that accounts for the opposi- 
tion of certain merchants to the Stevens bill. He 
says: 

“Perhaps I ought not to disclose a secret which 
is interesting to all of us retail merchants, but I am 
going to speak of it to you. Many merchants have 
been for a long time trying to get away from the 
generally advertised branded merchandise, feeling 
that there was a larger profit for themselves in hav- 
ing their own branded articles, where no comparison 
of prices could be made.” 

The only argument Mr. Shepard has read against 
the Stevens bill that seems to him to have weight as 
a general idea and not as a specific consideration to 
fit the interests of individuals is, that, as the manu- 
facturer has the right to set his price in order to 
net him his desired per cent of profit, the retailer 
should be consulted as to the retail price which the 
manufacturer places on his goods. On this point, 
however, Mr. Shepard declares that the argument is 
“best answered by the protection that is naturally 
the retailer’s, in that the manufacturer in arrang- 
ing the retail price must make it such as he knows 
will be satisfactory to the retailer, as no manufac- 
turer who expects to succeed would be foolish enough 
to make an enemy of those who are to dispose of his 
merchandise. 


Will Not Commit “Business Suicide” 


“Again,” he says, “as to the relation between the 
manufacturer and the consumer, the manufacturer 
would not put a retail price on so high that the pub- 
lic would not receive the worth of their money, be- 
cause then he would be courting failure. Certainly, 
as between the three parties at interest, unless the 
consumer is fairly treated, the other two would com- 
mit business suicide. Is the retailer not sufficiently 
protected when he has the right to refuse to buy a 
manufacturer’s product, and this is what he would 
do if he was not fairly treated?” 

In conclusion, Mr. Shepard says he doubts if mer- 
chants generally realize the satisfaction they derive 
in selling an article for which the demand is con- 
stant and which is kept alive by the advertising ex- 
penditure of the manufacturer. Where manufac- 
turers have been able to hold retailers to a fixed 
price, he says, and have gone further and protected 
the retailer from any possible cutting of prices, all 
three parties at interest seem to have been benefited, 

(Continued on page 74) 
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Putting Real Meaning in Service Talk—Effective Presentation 
of 5 and 10c Hardware Items—Demonstrating the 
Efficacy of Copper Range Construction 


By BURT J. PARIS 


Recognizing and Supplying a Public Demand 


No. 1 (2 cols. x 74% in.). The word “service” is 
still being used by retail merchants but we are glad 
to note that many progressive retailers have 
reached the conclusion that mere mention of serv- 
ice is worse than useless and have therefore begun 
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No. 1—In which service is made a reality 


to give the public their individual interpretations 
of the word. In this ad, sent us by the Warner 
Hardware Company, Minneapolis, Minn., a unique 
telephone service is presented to the reader. This 
service will not only be welcomed by the public, for 
it is based on a recognition of public demand, but 
it bids fair to be an effective means of increasing 
the general business of the store. The same serv- 
ice talk which appears in the ad was embodied in a 
letter which was inclosed with the monthly state- 
ments. The idea behind this service idea is clearly 
indicate in a store bulletin for salesmen. This bulle- 
tin reads as follows: “No doubt you have read copy 
like this letter in our advertisement this week. This 
is information well worth while and if developed 
will prove to be one of our most profitable depart- 
ments. Almost without exception, customers who 
ask for goods not in stock can be turned over to the 
City Desk, rather than be told that.we have not got 
them. Twenty-four hundred copies of this letter 
went out in our statements this week. This, in it- 
self, should bring good results.” We consider this 
a most excellent service idea, not only for the in- 
creased sales it is bound to bring but because it 
serves to bind closer the customer to the store. A 
customer turned away is a customer disappointed 
and ofttimes disgruntled. The balance of the ad is 
devoted to automobile accessories and the items are 
well illustrated and presented in a convincing way. 
The grip warmers are especially timely for the cold, 
raw days of early spring. 


Getting After 5 and 10 Cent Store Competition 

No. 2 (121% in. x 18% in.). This is a page from 
“Weinhold’s Commercial Bulletin,” January num- 
ber, published by the Weinhold Bros. Hardware 
Company, Kansas City, Kan. We want you to par- 
ticularly note the ad on page 68. It is one of the 
best arguments against buying small hardware in 
the 5 and 10-cent stores that we have ever noted. 
There is an obvious advantage in buying hardware 
in a hardware store and when the store meets the 5 
and 10-cent price and in addition provides free de- 
livery, there is no longer the slightest reason for 
buying small items of hardware anywhere else but 
in the hardware store. Each item is carefully il- 
lustrated and carries the necessary description. If 
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No. 2—Bad news for the 5 and 10c. stores 


you are troubled by chain store competition, just 
use this ad for a pattern and run it in the form of 
an ad or circular or in your store paper. In study- 
ing this ad, read the items in the column opposite. 
You will get a good idea of the careful way in 
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No. 3—A selling punch in headlines and text 
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which “Weinhold’s Bulletin” is edited. Other sea- 
sonal items listed and featured in the January 
“Bulletin” are mats and foot scrapers for the muddy 
spring days, a portable gas heater to be attached 
to a gas jet for heating the bath room; brooms, 
poultry supplies (and here reference is made to the 
high cost of eggs), suction sweepers, ranges, tools, 
force cups for home plumbing jobs, etc. 


Gets Attention and Holds Interest 


No. 3 (4 cols. x 9 in.). The McCoy Hardware 
& Harness Company sent us this ad and it is a 
fine demonstration of how a prosaic subject may 
be presented in a way to fasten the reader’s inter- 
est from start to finish. “See the Asbestos Sweat” 
grips the attention where “This Range Will Not 
Rust Out” might be passed by. Instead of saying, 
“The Range of Economy,” the writer says ‘Save a 
Thousand Shovels of Coal Every Year,” and how 
that line does appeal to our sense of economy. The 
copy is built of the same timber as are the head- 
lines. After reading it, you are pretty well sold on 
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No. 4—An everyday friend well presented 


the Copper Clad. And then notice the text under 
the range cut; no argument, no technical descrip- 
tion but just a word picture of the range’s good 
looks. Yes, people do have in mind good looks when 
they buy a range and you make a big point when 
you talk appearance. The chief selling feature of 
the range is summed up in the last line of the copy, 
in bold-face type and it completes an appeal that is 
bound to make stove sales. 


Introducing the Homely Tea Kettle 

No. 4 (2 cols. x 4 in.). J. A. Sullivan, North- 
ampton, Mass., sent us this ad. During all our 
years of studying hardware ads, we can’t recall more 
than two or three instances where the tea kettle has 
occupied the stage all by itself. And yet a tea kettle 
works so hard all the time that it wears itself out 
and must be replaced with regularity. This is a 
good tea kettle ad. If the Sullivan company sells 
just two or three of those $5.65 models, we fancy 
they will be well pleased with their effort. The ad 
will remind a goodly number of people that their 
tea kettles need replacing. 


Not on the Menu 


ot) XCUSE me, sir,” the waiter reminded him. “The 
amount put down in the bill does not include the 


waiter.” 
“Why should it?” growled the diner. “I didn’t eat a 
waiter.” —Exchange. 





Trade Conditions and Iron, Steel and Hardware Prices 


NEW YORK 


Office of HARDWARE AGB, 

New York, March 20, 1917. 
)08 are interpreting past and present weather 

conditions as favorable for a good season’s spring 

trade. Normal winter conditions for several months 
have enabled merchants to clear their shelves quite 
thoroughly of winter goods and thus make way for 
spring merchandise, Then the winter, now about over, 
nas been such that we are quite likely to have a normal! 
spring soon rather than, as sometimes has happened 
after a warm winter, either a late spring or no spring 
at all. Generally speaking there has been considerable 
rain and snow, which has favored winter crops and pre- 
pared the ground for spring plowing and seeding, so 
that prospects seem excellent for a good future harvest 
which the prevailing high prices ought to stimulate as 
to bulk. 

Now is the time to put away what is left of winter 
stocks, where they will be accessible for next year, and 
fill in on shortages for spring trade whenever necessary. 
It is also advisable to examine the prices and their re- 
lation to current costs, which practice has often been 
neglected until attention has focused on less active 
goods by having to replenish depletions at much higher 
figures. For instance, a merchant doing a large retail 
business had in stock 2 bbl. of glue, bought at compara- 
tively low prices. His price had been 20c. per single 
pound and 18c. in lots of 5 lb. A shrewd, well-posted 
customer gradually weaseled all of it away at the rate 
of 20c. a lb. in 25-lb. lots. When attempting to re- 
new the supply, however, it was found that the manu- 
facturer’s price had jumped to 37c. per lb. and the mer- 
chant has not bought. 

In another line a customer sent his truck from one 
city to another, about 12 miles, for 2 tons of rosin 
sized sheathing, which he got at $67 per ton, or much 
less than the cost to replace. In this case the merchant 
was fortunate in having more sheathing due him at a 
fair price, but the first lot was sold unwittingly much 
below the market. 

A leading merchant, also interested in a smaller 
manufacturing business using quantities of copper, 
found that a subordinate in immediate charge had 
failed to perceive the disproportion in the price of the 
manufactured article to higher cost of production. 
Something attracted the principal’s attention to a de- 
tail which led him to a closer inspection and consequent 
raising of the price by from 25 to 50 per cent, so as to 
harmonize with the considerable advances in materials 
used. In one kind the difference was $6 to $8 on an 
$8 article, which at once became $24, and so on. In this 
case the individuals in charge were better manufac- 
turers than merchants, of which the perusal of a re- 
liable trade paper would have informed them. 

The changes which followed this discovery by the 
proprietor, who had not been following closely the de- 
tails of the minor enterprise, showed that the oversight 
made a difference of from $5,000 to $10,000 last year 
in this particular item. Then there was careful scrutiny 
of all articles purchased, from A to Z, and a conse- 
quent readjustment throughout, the lack of which had 
greatly diminished receipts last year, which would not 
have occurred had there been a more careful watch on 
that branch of the business. 


_ Wire Naits.—Leading distributors of wire products 
in this vicinity say that in the last few days they have 
sold more nails than they have on hand, notwithstand- 
ing that they believed the stocks were ample for the 
interval to May 1. There was some doubt as to orders 
likely to be placed after the late advance of $4 per ton 
base, thinking that the trade had enough at lower 
bases to carry them through most of the spring, but 
there is surprise as to the volume of business received 


based on the $3.20 f.o.b. Pittsburgh carload to jobbers 
base per keg. Previous to the advance, however, when 
the base was $3 per cwt., there were frequent or- 
ders booked at $3.05 and $3.10, and sometimes more, 
by merchants in anticipation of an expected rise. 
Probably many buyers have been doubtful about recent 
prices being maintained and consequently were in 
greater need on account of deferred buying, so that 
finally they were compelled to strengthen stocks. 


Wire nails, in store, are $3.80 and carted by the jobber 
3.85 base per keg. 


Cut Nai_s.—There is a little better demand for cut 
nails to be exported, with orders frequently at the mills 
which cannot be shipped to coast terminals because of 
car shortage and congested tracks. Cut nails are above 
a parity with wire nails on account of the high prices 
for nail plate, which semi-finished material cut nail 
makers have to buy from others instead of profitably 
manufacturing it themselves from the billet or ore, as 
most wire nail makers do. 

Cut nails, in store, are $4.20 and carted by the jobber $4.2 
base per keg 

NAVAL Stores.—There is an easier tone to the market 
for naval stores, in sympathy with primary Southern 
markets, Savannah having declined sharply from the 
fixed level previously maintained for turpentine, while 
rosin prices are expected to follow suit at Savannah 
because Jacksonville is on a lower basis than has been 
so for some time. Buying in the New York market 
is listless and confined to necessities chiefly. 

Turpentine, in yard, for routine orders, is 48 to 4545 
per gal. 

Rosins are repeated at figures which have prevailed 
for several days, but are expected to soften still more, 
as the new crop is nearly ready for market. 

Common to good strained, in yard, is quoted at $6.15 to 
$6.25 and D grade $6.20 to $6.30 per bbl. on the basis of 250 
Ib. per bbl. 

Rope.—The continued embargoes and delays on the 
delivery of long overdue Manila hemp fiber makes it 
increasingly difficult to handle orders and some of the 
manufacturers decline to accept contracts for time 
ahead. Hemp is arriving very slowly from the Pacific 
West Coast, and comes aleng spasmodically at best, 
most of it en route for the last six months across the 
continent. Therefore, not much effort is made to get 
orders that cannot be filled if taken. Rope mills are 
working on reduced time and some, it is said, will have 
to close down for lack of material and skilled labor. 
The labor situation is made worse by the drift of work 
people to industries paying higher wages than the 
manufacture of rope will permit. 

Rope prices are unchanged as follows: 


Manila, first grade, 24c.; second grade 23c., and third grade 
21c. base per Ib. 

Sisal rope, first grade is 20c., and second grade 1%c. base 
per lb. 


Winbow GLass.—The demand for window glass is 
remarkably good for the time of year, and is expected 
to increase considerably soon. There is great difficulty 
among jobbers in getting goods from the manufacturers, 
owing to transportation blockades and hindrances of 
one kind and another. Architects are reported to be 
making many plans for structures and dealers in glass 
say they never have figured on so many prospective 
orders, which if even a half of them go through will 
insure a very large output. One reason for this is 
that large interests have so much money available that 
they want to have it invested so that it will earn 
dividends. 


Crystal sheet window glass, 26 oz. per sq. ft., has been 
advanced about 10 per cent. Other prices remain as they 
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have been for several weeks with further increases looked for 
in the near future, viz. : 

Single thick, first three brackets, A quality, 84 and 3 rr 
cent; single thick, first three brackets, B quality, 86 an 
per cent ; single thick, larger than the first three brackets, 
a and B quality, 83 and 3 per cent; double thick, all sizes, 

uality, 84 and 3 per cent, and double thick, all sizes, B 
el ity, 86 and 3 per cent discount. 


LINSEED O1L.—The linseed oil market is just as strong 
as it has been, with the flaxseed situation practically 
unchanged, we are advised. There is considerable in- 
quiry for future delivery of oil and some has been sold 
around $1 per gallon for periods ahead. Manufacturers 
using linseed oil as a constituent material are obviously 
endeavoring to protect themselves against a possible 
future scarcity, yet loath to pay prevailing prices. They 
evidently deem it better judgment to discount the pos- 
sibility of buying for a little less later, although many 
do not look for much reduction and therefore are pro- 
tecting their interests. Current trade is only fair so 
far as painting is concerned, but a few continuous days 


CHIC 


Office of HARDWARE AGE, 
Chicago, March 17, 1917. 

THE continued cold weather and heavy storms have 

had a tendency to retard business and have reduced 
the sales of seeds and garden implements to a minimum. 
Dealers in the city report that business has been very 
dull and collections slow, while the jobbers report that 
country sales are satisfactory. 

Business men in Chicago believe that the railroad 
strike will be averted. Even the tying up of the coun- 
try for a few days would seriously affect business. 
There is nothing that would stop manufacturing quicker 
than an interference with transportation facilities. 

The markets up to this writing have refused to take 
a gloomy view of the situation and prices remain firm, 
but should this strike be called, business men will begin 
to curtail their operations and conserve their resources. 

There have been several buyers in from the North- 
west during the last week who have placed large orders 
for deliveries in the second quarter. The railroads have 
been buying very heavily and are adding to their equip- 
ments. The Government has been placing large orders 
for various supplies, all of which has a tendency to 
strengthen the market. 


STEEL.—Local jobbers have advanced prices on bars, 
plates and shapes during the last week. Prices remain 
firm and deliveries from the mills are reported unsatis- 
factory. 

We quote f.o.b. Chicago, soft steel bars, $4 per 100 Ib., 
these bars costing $3.35 at the mill with freight added, brings 


them up to $3.54 f.0.b. Chicago. Plates $5.50 per 100 Ib. and 
shapes $4.25 per 100 Ib. 


RIvETS.—Price on rivets have advanced 20c. a hun- 
dred during the last week. 

We quote structural rivets at $4.75 per 100 Ib.; boiler 
rivets at $4.85 per 100 Ib 

T1n.—Prices on tin remain firm and the demand ex- 
ceeds the supply. 

We quote f.o.b. Chicago, in lots over 100 Ib., 53c. per Ib. ; 
in lots less than 100 Ib., 55c. per Ib. 

CoPpPrpeR.—The copper market remains the same as last 
reported. Very large orders have been placed during 
the last week and prices remain firm. 

We quote f.o.b. Chicago on electrolytic 38 4c. per lb. for im- 
mediate delivery ; casting copper, 34'%4c. per Ib. ; sheet copper, 
42c. per Ib. base. 

STEEL SHEETS.—An advance has been reported this 
last week. Jobbers report that their stocks are ex- 
tremely low and deliveries very unsatisfactory. 

We quote from local jobbers’ stock f.0.b. Chicago, 28 gage 
galvanized steel sheets, $7.75 per 100 lb.; 10 gage blue an- 
nealed, $5.50 per 100 Ib. ; 28 gage black, $5. 65 per 100 Ib. 

BuILpers’. HARDWARE.—There has been no advance 
reported during this last week. Deliveries are extremely 
slow and prices remain firm. 
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of good spring weather may be depended on to brace 
up this section of the market. 

Linseed oil, raw, city brands, is $1.01 for 5 or more bbl, 
and $1.02 for less than 5 bbl. 

State and western oil, raw, is practically on the same levels 
as city brands with crushers in a large nearby city ; isking 
$1.02 per gal. and little, if any, under $1.01 in New York 
even in carloads, for current delivery. 

ANVILS AND MEASURING TaPEes.—Wiebusch & Hilger, 
Ltd., 106-110 Lafayette Street, New York City, direct 
representatives of the Peter Wright anvils and Chester. 
man measuring tapes, are now quoting Peter Wright 
anvils 80 to 349 lb., 17c. net per pound and on sizes 350 
to 600 lb., 17%c. net per pound. On Chesterman’s 
metallic measuring tapes the discount is now 10 per cent 
and on Chesterman’s steel measuring tapes No. 1038-L 
the discount is 25 per cent. 


Swiss Fites.—The Delta File Works, Philadelphia, 
Pa., is now quoting on Swiss files a discount of 10 per 
cent. 


AGO 


We quote from jobbers’ stock f.0.b, Chicago, 4 x 4 old cop 
per or lemon brass steel-plated butts, 26c. per pair; 3% x 
34%, steel-plated old copper or lemon brass, 21c. per pair 
Heavy bevelled steel loc t in old copper or lemon brass 
finish, $7 per doz. sets. Steel sash locks, lemon brass or old 
copper finish, $6 per gross; 4- —¥ bar sash lifts in old copper 
or lemon brass finish, $4. 40 p > em Steel cupboard turns 
in old copper or lemon brass Finis at $10.80 per gross. 

LINSEED O1L.—There has been no change in price 
since reported last week. Manufacturers state that 
— output is being curtailed by the shortage of flax. 


uote in strictly carload lots f.o.b. Chicago, raw linseed 

oll at 1 per gal.; boiled, $1.01 per gal.; in single barrel lots, 

$1. 05 per gal. for raw linseed oil and boiled linseed oil, $1.06 
per gal. 

Wire.—Prices on smooth annealed wire remains the 
same as reported last week. Jobbers report that de- 
liveries from the mills are very slow and stocks are 
below normal. 

quote 6 to gage smooth annealed fence wire f.o.b 
PR. J stocks, $3. 80 per lb.; galvanized, $4.30 per 100 Ib 

Rore.—While there has been no change in price since 
last reported, the mills are having difficulty in keeping 
up their supply of hemp and unless some relief is of- 
fered, prices on rope will advance. 

We quote to retailers f.o.b, Chicago as follows: No. 1! 
Manila ro =. 24%c. per Ib. Mey = No. 2 Manila rope, 23 4c. per 
lb, base; 3 Manila ro 21%Ke. ~~ Ib. base. No. 1 sisal 
rope causeet. p4 stock on ~m No. sisal rope, 204%4c. per 
Ib.; No. 2 sisal rope, 19%4c. per Ib. 

Woop Screws.—Jobbers have not advanced their 

rices on wood screws and claim that their stocks are 
very satisfactory and that they are receiving very 
prompt deliveries. 

We quote from local jobbers’ stock as follows: Flat head 
bright screws, 75-10-10; round head blued, 712%- -10-10; flat 
head brass, 47%4-10-5; round head brass, 45-10-5. 

Bars WirE.—Large orders for barb wire for national 
purposes have been placed with the eastern mills and 
their output has been contracted for. Local jobbers 
have advanced their prices during this last week and 
claim that there will be a shortage. 

We quote painted barb wire to retailers f.o.b. Chicago in 
less than carload lots, $4 per 100 Ib.; galvanized, $4.50 per 
100 Ib.; bright, $3.80 per 100 Ib. 

WRraPPING Paper.—Prices on wrapping paper remain 
firm, with higher prices looked for. 


We quote krafts wrapping paper, 12c. per lb.; express 
wrapping paper, 914c. per Ib. 

Wuite Leap.—Price on white lead remains firm and 
we quote f.o.b. Chicago from jobbers’ stocks. 

Curtis’ white lead at $10.75 per 100 Ib. 


GARDEN Hose.—Jobbers report very satisfactory sales 
and their stocks are about normal. Practically all the 
orders which they booked last fall for spring delivery 
have been shipped. 


We quote from jobbers’ stocks f.o.b. Chicago, in., three 
ply hose not guaranteed at 6%c. per ft.: 5 ply %-in. guaran- 





March 22, 1917 


teed hose at 84%c. per ft.; 7 ply %-in. guaranteed hose 11 4c 
per ft.; % im cotton covered hose at 74c. per foot. 

Wire Naits.—Jobbers report that they were very for- 
tunate in having large stocks of nails on hand when the 
last advance went into effect and that they are now in 
a position to make prompt deliveries to the trade at the 
following prices f.o.b. Chicago from jobbers’ stocks: 

Common nails, $3.65 per keg base; coated nails $3.65 per 
keg base; steel cut nails $4 per keg base; iron cut nails, 
$4.25 per keg base. 

Nuts AND Botts.—It has been reported that the 
manufacturers are advancing their prices. Local job- 
bers are accepting orders based on old prices. Some of 
the mills have already withdrawn their prices and ex- 
pect to issue new prices the first of the month. 

We quote to retailers from jobbers’ stocks f.o.b. Chicago 
as follows: Machine bolts up to % x 4 in., 50-5 per cent dis- 
count. Larger sizes, 40 per cent discount. Carriage bolts up 
to % x 6 in., 50 per cent discount; larger sizes 35 per cent 
discount. Lag screws, 50-5 per cent discount, Hot pressed 
nuts, square and hexagon, $3 per 100 Ib. 

Wire CLotu.—There has been no change in the price 
of wire cloth since last reported and sales are very 
satisfactory. Local dealers, as well as the jobbers, 
claim that their stocks are up to standard. Prices re- 


main firm. 

Prices are as follows: Black Galvanized 
BO MOE. cds ncrdveseocorcereses $1.90 $2.45 per 100 sq. ft 
14 MOSM wn ccccccrescccccess ~- 2-00 2.80 per 100 sq. ft. 
16 MOB 2. cc cccccccreresscens 2.95 3.35 per 100 sq. ft 
AD. MOOG knvorcevovcrdecrecrocns 3.75 4.25 per 100 sq. ft. 


Rotter SKATES.—Local jobbers’ stocks are entirely 
depleted, but they are still accepting orders subject to 
delivery from the factories at the following prices: 


We quote f.0.b. Chicago from jobbers’ stocks, Union Hard- 
ware Company's No, 56, $1.45 per pair; No. 6, $1.60 per pair 
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ASBESTOS PaPER.—Prices on all asbestos material 
have advanced. 

We quote f.o.b. Chicago from jobbers’ stocks asbestos mill 
boards in 100-lb. lots and over $13.00 per 100 Ib., in less than 


100-lb. lots, $13.50 per 100 Ib.; asbestos paper, 10 Ib., 14 Ib 
and 30 Ib., at $12.50 per 100 Ib. 


POULTRY NETTING.—No change in the price of poultry 
netting has been reported since last week. Jobbers’ 
stocks are up to normal and prices remain firm. 


We quote poultry netting galvanized before weaving. 70-20- 
10; poultry netting galvanized after weaving, 70-10-24 


Guass.—Glass manufacturers are having difficulty to 
procure sand and fuel to keep their plants running and 
advances in glass may be expected at any time. 


We quote from jobbers’ stock as follows: Single strength 
A, first 3 brackets up to 40 in., 87 per cent off; all sizes over 
40 in, 86 per cent off; all sizes of double strength AA, 87 
per cent off. 


MIxeD PAINTs.—Increased sales are reported and job- 
bers claim their stocks are very satisfactory. 

We quote from jobbers’ stock f.ob. Chicago as follows: 
No. 1 house paint, $2.25 per gal. ; second grade, $1.70 per gal 
third grade, $1.40 per gal 

O1Ls.—Wholesale price in single barrel lots f.o.b. Chi- 
cago as follows: 

Gasoline, 19c. per gal. ; naphtha, 18%c. per gal. ; turpentine, 
57¢c. per gal.; denatured alcohol, 75c. per gal wood alcohol 
$1.25 per gal. 

SoLpER.—Prices on solder dropped off 4c. per Ib. this 
last week. 

We quote from Chicago warehouses, f.o.b. Chicago, XXX 


guaranteed, % and \%, 344%c.; commercial, 4% and \%, 32\c.; 
No. 1, plumbers’, 30\4c 


PITTSBURGH 


Office of HARDWARE AGE, 
Pittsburgh, March 20, 1917 

HERE seems to be no end to the advance in prices 

on all kinds of raw and finished iron and steel, and 
predictions in the steel trade are that prices are bound 
to be much higher. During the week, Bessemer and 
basic pig iron advanced fully $2 a ton, semi-finished 
steel in the forms of billets and sheet bars advanced 
about $5 per ton, ferromanganese about $50 a ton, sheets 
are up from $2 to $4 per ton, shafting $5 a ton, some 
forms of iron and steel scrap are also up $1 to $2 per 
ton. The greatest demand ever known in the history 
of the steel trade is for plates, and plate mills all over 
the country are sold up for months ahead, and in the 
ease of two or three of the larger makers they are sold 
up for about 18 months. The Carnegie Steel Company 
recently advanced its price on sheared plates $15 a ton, 
or from 3.75c. to 4.50c., and it is intimated this advance 
was made simply to stave off business which it could 
not possibly accept and make the deliveries wanted. 

The danger of war with Germany is being empha- 
sized by the fact that consumers who have not covered 
their needs for second-half delivery are now importun- 
ing the mills to take their orders, and at practically 
any prices mills care to name. In fact, with most of the 
large steel companies, the contracts they already have 
on their books, together with those that will come from 
regular customers, practically take up their entire out- 
put for all of this year. Predictions have been made 
that sheared steel plates, %-in. and heavier, will sell 
prior to Aug. 1 at $200 per ton, or 10c. per lb. When 
it is recalled that some years ago the same quality of 
plates sold at less than 1c. per lb., the wonderful ad- 
vances that have been made, not only in plates, but in 
other materials, is fully seen. 

All the above conditions existing in the pig iron and 
steel trades naturally have their effect on the lighter 
manufactured goods handled by the hardware trade. 
Local jobbers say it is absolutely impossible for them 
to keep their stocks of hardware up to maximum and in 
many cases they are compelled to scale down orders 
from retailers in order to try to distribute their prod- 


ucts as fairly as they can among their customers. Al- 
most every day notices are received of advances in 
prices on various goods, and in addition deliveries are 
very hard to obtain. The volume of business in hard- 
ware is heavy, but business is being done at a high ex- 
pense due to the scarcity of labor and also because 
many goods are being shipped by express to facilitate 
deliveries. 


CHAIN.—As noted last week, manufacturers have ad- 
vanced prices fully $10 per ton, and say they are sold 
up on all the chain they can turn out in the next four 
or five months. Output is cut down by shortage in sup- 
ply of steel, and also by labor and hundreds of tons of 
chain are piled in warehouses awaiting cars for ship- 
ment. It is predicted that prices will even be higher. 


The new prices now in effect on common proof-coil chain 
are as follows: 3/16 in., $10; % in., $8.05; 5/16 in., $7.05; 
% in., $6.50; 7/16 in., $6.35; % in. and 9/16 in., $6.20; % 
in. and 11/16 in., $6.10; % in. and 13/16 in. $6; % in. and 
15/16 in., $5.90; 1 in., $5.80; 1 1/16 in, 1 1/18 in. and 1% 
in., $9.90. The extras have also been changed and are now 
as follows: 3/16 in. and \% in., B. B., $1.50 extra; 3/16 in. 
and % in, B. B. B., $2 extra; 5/16 in. and larger, B. B., 
$1.25 extra, and 5/16 in. and larger, B. B. B., $1.75 extra. 


STEEL Bars.—Manufacturers report the heaviest de- 
mand for steel bars ever known in the history of the 
trade. The Carnegie Steel Company, which is much the 
largest maker, is now quoting 3.35c. on steel bars, but 
with no promise of delivery, this company being under- 
stood to be sold up over this year and probably through 
first half of 1918. The Jones & Laughlin Steel Com- 
pany is also sold up for this year, but other makers of 
steel bars can promise shipments in second half of the 
year. The large makers that are not sold up are quot- 
ing steel bars at about 3.50c. minimum at mill for sec- 
ond half of the year delivery. We quote steel bars in 
carloads and larger lots at 3.50c. to 3.75c., while in 
small lots from warehouse they are bringing 4c. to 
4.25c., depending on the order and quantity. The new 
demand for common iron bars is heavy and prices rul- 
ing very firm. We now quote refined iron bars in car- 
loads at 3.50c., and railroad test bars at 3.65c. in car- 
loads and larger lots, f.o.b. Pittsburgh. 
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Rivets.—The recent advance of $10 a ton has not 
restricted the new demand which makers continue to 
report is heavy. There is also a heavy export demand 
for rivets, this coming from Africa, India, South Amer- 
ica and other countries. Prices are ruling very firm and 
likely to be higher. 


In carloads and larger lots to the jobbing trade and large 
consumers, makers are now quoting buttonhead structural 
rivets at $4.75 per 100 lb. base, and conehead boiler rivets at 
$4.85 per 100 Ib. base, for sizes % in. in diameter and larger, 
f.o.b. Pittsburgh. Terms are 30 days net or one-half of 
per cent for cash in 10 days. 


SHEETS.—Since the withdrawal of the American Sheet 
& Tin Plate Company as seller of sheets for delivery 
prior to July 1, prices have advanced from $5 to $10 
and are likely to go higher. Mills are sold up for first 
quarter and have large contracts on their books for 
second quarter of this year. Prices are very firm and 
likely to be higher. 

Most mills are now quoting 5c. minimum on Nos. 9 and 10 
blue annealed; 5c. on No. 28 Bessemer black sheets, and 
about 7c. on No. 28 gage galvanized sheets. These are the 


prices quoted to the jobbing trade and large consumers, the 
usual advances being charged by jobbers to the smaller trade. 


NuTS AND Bo.ts.—The expected advance of $5 to $10 
per ton in prices on nuts and bolts did not develop last 
week, but is fully expected this week. Makers say the 
new demand is ’way beyond their capacity to supply and 
are sold up for three or four months. Discounts now in 
effect, but which are very likely to be changed before 
this issue of HARDWARE AGE reaches its readers, are as 
follows, delivered in lots of 300 lb. or more, when the 
actual freight rate does not exceed 20c. per 100 Ib., 
terms 30 days net, or 1 per cent for cash in 10 days: 

Carriage bolts, small, rolled thread, 40 and 10 per cent; 
small, cut thread, 40 and 2% per cent; large, 30 and 5 per 
| bolts, h. p. nuts, small, rolled thread, 50 per 
cent; small, cut thread, 40 and 10 per cent; large, 35 and 5 
per cent. 


Machine bolts, c. p. c. and t. nuts, small, 40 per cent; 


large, 30 per cent. Bolt ends, h. p. nuts, 35 and 5 per cent; 


with c. p. nuts, 30 per cent. Lag screws (cone or gimlet 
point), 50 per cent. 

Nuts h. p. sq. and hex., blank, $2.50 off list, and tapped, 
$2.30 off; nuts, c. p. c. and t. sq., blank, $2.10 off, and tapped, 
$1.90 off; hex., blank, $2.25 off and tapped $2 off. Semi- 


Office of HARDWARE AGE, 
Boston, March 17, 1917. 


T HE week has seen little change in conditions in New 

England. Deliveries continue to be slow and un- 
certain and the temporary embargo placed by the rail- 
roads in anticipation of a general strike has caused 
some piling up of goods on the shipping room floors of 


the distributors. As the embargo was on for but one ’ 


day, this will cause but little disturbance. Prices con- 
tinue to stiffen with considerable regularity, but with 
no apparent effect upon the volume of business. Re- 
tailers, as a rule, are still buying cautiously, but the 
wholesalers are placing sizable orders in anticipation of 
slow deliveries. There has probably never been a time 
when the jobbers of this section have played so large 
a part in the scheme of distribution nor a period when 
margins were closer upon so many staple lines. Collec- 
tions are decidedly slower, although this cannot be said 
to be general, as there are many retailers who have 
been able to take up their invoices promptly. 

The price of axes is stiffening and there is a real 
scarcity. A revised list on sandpaper and emery paper 
and cloth is expected soon. It is also reported that 
another jump in builders’ hardware is not far distant. 
Prospects for spring building are reported good in 
nearly every section and in some places the contractors 
have nearly as much business in hand or in sight as at 
this period last year. 

Among some of the price advances of the week were: 

Niagara grinders, 10 per cent; compression bibbs, 10 per 
cent; soldering coppers, 2c. a lb.; blind hinges and fasts, 10 
per cent; barrel swings, 10 per cent; carriage jacks, 15 to 20 
per cent. 

LANTERN GLOBES.—Lantern globes have been ad- 
vanced about 10 per cent and are among the items on 
which uncertain deliveries are the rule. 





Hardware Age 


finished hex. nuts, 50, 10 and 5 per cent. Finished and case- 
hardened nuts, 50, 10 and 5 per cent. 

olan 7/16 in. in diameter and smaller, 40 and i109 per 
cent, 

Wire Naits.—The price of $3.20, base, per keg on 
wire nails, which became effective from March 5, is not 
only being held, but mills report they are selling wire 
nails at 10 to 15c. per keg advance over this price, 
Makers are sold up for three to four months and are 
very much back in deliveries. Jobbers are not able to 
keep their stocks full, as deliveries by the mills have been 
very bad for some time. Prices in effect to the large 
trade in carloads and larger lots are as follows: 

Wire nails, $3.20 base per keg; galvanized, 1 in. and 
longer, including large-head barb roofing nails, taking an ad- 
vance over this price of $2.20 and shorter than 1 in., $2.70. 

PLAIN BARB WIRE.—The advance of $4 a ton on all 
kinds of wire that went into effect on March 5 is hold- 
ing firm and mills report they could sell large quantities 
at even higher prices, if they could make the deliveries 
wanted. The domestic demand is very active and export 
demand is also heavy. Prices in effect on the different 
grades of wire in carloads and larger lots to the large 
jobbing trade are as follows: 

Bright basic wire is $3.25 per 100 lb. ; annealed fence wire, 
Nos. 6 to 9, $3.15; galvanized wire, $3.85; galvanized barb 
wire and fence staples, $4.05; painted barb wire, $3.35; pol- 
ished fence staples, $3.35; cement-coated nails, $3.10, base, 
these prices being subject to the usual advances for the 
smaller trade, all f.o.b. Pittsburgh, freight added to point of 
delivery, terms 60 days net, less 2 per cent off for cash in 10 
days. Discounts on woven-wire fencing are also lowered two 
points, effective March 5, and are now 51 per cent off list for 
carload lots, 50 per cent off for 1000-rod lots, and 49 per cent 
off for small lots, f.o.b. Pittsburgh. 

To the retail trade, the usual advances over the above 
prices are charged, these ranging from $4 to $7 and $8 
per ton. 


WIRE CLOoTH.—There promises to be a famine in the 
supply of wire cloth for the spring trade, and jobbers 
and retailers who did not put in their orders last fall 
are liable to find themselves unable to supply their 
trade. Manufacturers say the demand promises to be 
enormously heavy and with the shortage in the supply 
of steel and labor they will not be able to meet it. 


We quote to retailers: No. 0 tubular lantern globes, 85c, a 
doz. 

Rope.—Rope is high and frequently hard to get, and 
few dealers are pushing this line now. 

We quote to retailers: Manila rope, Plymouth brand, 24c.; 
other grades, 23c.; sisal rope, 22c. 

F1LEs.—There has been a change in the price of some 
of the cheaper brands of files. 

We quote to retailers: Nicholson files, 60 and 10 per cent; 
other brands, 70 per cent. 

WirE ScrREEN CLOTH.—Although a scarcity of wire 
screen cloth is expected to characterize the season’s 
business, many dealers report fairly full stocks at this 
time and reasonably good deliveries on orders placed 
some time ago. We quote to retailers on full rolls: 

Black screen cloth, 12 mesh, $2; galvanized screen cloth, 
12 mesh, $3; heavy galvanized, $3.85; bronze screen cloth, 14 
mesh, $9.50; standard galvanized hardware cloth, 2, 2%, 3, 4 
mesh, 24 to 48 in. wide, $4.75; 12 to 24 in. wide, $5; 5 mesh, 
24 to 48 in. wide, $5; 6 mesh, 24 to 48 in. wide, $5.25; 7, 8 
mesh, 24 to 48 in. wide, $5.75. 

STEEL.—Steel bars remain scarce and the conditions 
of stocks show no improvement. The price continues to 
move upward and we now quote to retailers: 

Soft steel flat bars, stock lengths, base, 100 Ib., $4.35; 
rounds and squares, 1% and under, stock lengths, base, 100 
lb., $4.85; rounds and squares, 2 in. and over, stock lengths, 
base, 100 Ib., $4.85; American calking steel, full bundles, base, 
100 Ib., $5.75; American calking steel, broken bundles, base, 
100 Ib.,, $6.25 ; tire steel, 114 x % in. and larger, base, 100 Ib., 
$4.50; tire steel, thinner and narrower, base, 100 Ib., $4.75. 

Botts.—The expected advance on the whole line of 
bolts will not be made probably until the first of the 
month. Eagle carriage bolts, however, have been ad- 
vanced to 65 and 10 per cent discount. 


Om Stoves.—The price of Perfection oil stoves has 
been advanced 15 to 25 cents per stove. 
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CLEVELAND 


Office of HARDWARE AGE, 

Cleveland, March 20, 1917. 
BUSINESS with the retail trade is fairly heavy and 

jobbing houses are still receiving a large volume of 

orders. Retail dealers are not buying goods in large 
quantities because of the prevailing prices, but owing 
to their good volume of sales small orders continue to 
come in to the obbing houses in large volume from both 
the city and country trade. 

Deliveries in some lines show an improvement. This 
is particularly true of carpenters’ and mechanics’ tools. 
However, deliveries on files and micrometers are still 
very slow. Manufacturers are several months behind 
on shipments of small sizes of twist drills. One ringer 
manufacturing company reports that its output is en- 
tirely sold for several months. Jobbers are still having 
a great deal of trouble in getting shipments because of 
the railroad congestion and embargoes. While the price 
tendency is still upward, the advances during the past 
week have generally been on some of the less important 
lines. With the advancing prices of many kinds of raw 
material, and the present labor situation, there is gen- 
eral belief that many prices will go higher. According 
to figures prepared by leading saw manufacturers, the 
price advances in this industry during the past year have 
been 40 per cent on saw steel, 18 per cent on nickel and 
119 per cent on scrap; and saws themselves have ad- 
vanced 35 per cent. 

The strike and lockout in the building trades in 
Cleveland continues, with not much prospect of early 
settlement, and a large part of the building work in the 
city is at a standstill. This is having some effect on 
the local retail trade in tools used by the building trade. 


VisEs.—The Armstrong Mfg. Company, Bridgeport, 
Conn., has advanced prices 10 per cent on blacksmiths’ 
pipe and horseshoers’ vises. Some of the vise manu- 
facturers are three months or more behind on de- 
liveries because of inability to get malleable castings. 


SPRING BALANCE SCALES.—A 10 per cent price ad- 
vance has been made on Chatillon spring balance scales. 


TACKLE BLock.—The Cleveland Block Works have 


advanced their price 10 per cent on malleable tackle 
blocks. 


PAINTS AND VARNISHES.—The demand for paints and 
varnishes is very heavy, particularly for this early in 
the season, and especially from the South. A good 
business in rush orders is coming from the southern 
States. The manufacturers are able to make good de- 
liveries in spite of difficulties growing out of inability 
to secure raw material and car shortages. While prices 
have not changed recently, dealers predict a further ad- 
vance in price. Much painting work was postponed last 
year because of the high prices, and manufacturers 
feel that the demand this season will be limited only 
by a probable scarcity in the supply of painters to do 
the work. 


Wire Propucts.—Following the advance in wire 
prices there has been advance in prices of wire clothes 
line, wire tacks and some other wire goods. 


Botts, NUTS AND RiveTs.—The demand for bolts and 
nuts is more active than it has been and an advance in 
manufacturers’ prices is predicted. We quote prices to 
dealers as follows: Machine bolts, small sizes, 40 and 
10 per cent off list; large sizes, 40 per cent off; carriage 
bolts, small sizes, 45 and 5 per cent off; large sizes, 
35 per cent off; rivets, 40 per cent to 40 and 10 per 
cent off; no advance in rivets being announced, al- 
though manufacturers’ prices have gone up. 


NAILS AND WIRE.—The demand is fairly active at the 
advance in prices. Jobbers’ prices are as follows: 

Wire nails, $3.60 per keg.; galvanized wire, $4.30 per 100 
lb.; galvanized barb wire, $4.45 per 100 Ib.; No. 9 annealed 
wire, $3.60 per 100 Ib. 

STEEL MILL Propucts.—Following the advance in mill 
prices, jobbers’ prices have been advanced. 

We quote 4.35c. for steel bars; 5.60c. for plates; 4.60c. for 
structural material; 5.50c. for hoops. 

SHEETS.—Jobbers’ prices on sheets have been ad- 
vanced from $5 to $10 a ton. New prices are 5.75c. 
for No. 28 black; 7.50c. for No. 28 galvanized; and 
5.50c. for No. 10 blue annealed. 


TWIN CITIES 


Minneapolis and St. Paul, March 17, 1917. 


T HREE things have seemingly conspired to prevent 
retail trade at least from reaching the point it 
should at this time of the year. The weather continues 
cold, with frequent snowstorms and blizzards; the 
freight congestion is remedied by very little, and the 
uncertain war situation adds its influences, although 
less attention is paid to that factor through this locality. 
Two twenty-four hour snowstorms within a week has 
caused another rush to purchase snowshovels, taxing 
the capacity of the stocks, both wholesale and retail, of 
this item. Everyone is thoroughly tired of winter and 
the conditions brought about by its unusual severity and 
length. 

There has been very little opportunity for the over- 
worked factories to deliver goods, badly needed, to 
their customers. Jobbers report an unusually good 
business as to volume, but there are many items of 
which they are short, with no very good prospect of 
early delivery. 

_The approach of heavier spring trade and the con- 
tinued scarcity of goods are causing steady if generally 
small increases in prices. Changes or withdrawals of 
prices are a daily occurrence, and it is the despair of 
the retailer to keep anywhere near the market. Many 
have a force of employees steadily at work at this task 
and even then feel that they are losing money on the 
items about which they have not been advised. 

Volume of trade in general has increased over last 
year, but not to a point commensurate with price ad- 
vances. Warmer weather now will bring things with a 





rush, but will find a hearty welcome. At present the 
almost unprecedented amount of snow prevents trading 
in the smaller towns and sg acts as a restraining in- 
fluence on the further purchase of goods by dealers. 

The past week has seen few important changes in 
general items locally. Numerous changes have come 
from manufacturer to jobber, some of which have been 
put into effect. 


WIRE NAILS AND Braps.—No change in the price has 
occurred and consumption is very light. 


We quote from local jobbers’ stocks standard wire nails 
at $3.80 base and coated wire nails at $3.70 base. Brads at 
75 per cent discount from standard list 


WIRE AND STAPLES.—Market is steady and the de- 
mand light. Some sizes and kinds are becoming de- 
pleted, with small prospect of early replenishing. We 
quote from local jobbers’ stocks: 


Galvanized Glidden cattle wire, $3.71 per 80-rod spool 
painted Glidden cattle wire, $3.16 per 80-rod spool ; galvanized 
Glidden hog wire, $3.87 per 80-rod spool; painted Glidden 
hog wire, $3.30 per 80-rod spool; No. 9 black annealed smooth 
wire, $3.75 cwt.; No. 9 galvanized annealed smooth wire, 
$4.45 cwt.; polished fence staples, $3.95 cwt.; galvanized 
fence staples, $4.65 cwt. 


WirE CLoTtH.—The long delay of warmer weather has 
stopped to some extent the sale of wire cloth. A warm 
spell of a week or so would more than double the call. 
Prices remain unchanged. We quote from local jobbers’ 
stocks: 

12 Mesh black painted wire cloth, $2.00 per 100 sq. ft.:; 


12 mesh galvanized wire cloth, $2.50 per 100 sq. ft.; 14 mesh 
bronze wire cloth, $10.00 per 100 sq. ft. 
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UPHOLSTERERS’ TACKS.—No change has been noted in 
this item for several weeks. Stocks are in good condi- 
tion awaiting spring business. We quote upholsterers’ 
cut tacks at net list. 

Bo.ts.—This line of goods holds steady, with a very 
good prospect of further advances before long. Demand 
is very light in a retail way. 


We quote from local jobbers’ stocks: Small machine bolts, 
50 per cent; large machine bolts, 30-10 per cent; small car- 
riage bolts, 45-5 per cent; large carriage bolts, 35 per cent; 
lag screws, 40-10 per cent ; stove bolts, 60-10 per cent. 


Ropre.—The supply is apparently no better than for 
some months. Raw material is coming slowly, and when 
spring work starts there is apt to be a tremendous 
rush for this class of goods. 


We quote from local jobbers’ stocks best grade Manila 
rope at 24%c. per ib. base; best grade sisal at 20%4c. per Ib. 
base, and cotton rope at 25e. per lb, base. 


SHEETS AND T1N.—Black sheets have advanced to 
keep pace with galvanized. Tin has also advanced. 
We quote from local jobbers’ stocks black sheets at $6 


Hardware Age 


per cwt. base and galvanized sheets at $8 per cwt. base; 
I C roofing, 8-lb. coating, 20 x 28 tin, at $15.75 per box; 
bright charcoal, 8-lb. coating, 20 x 28, at $25 per box. 


PouLtry NETTING.—Some interest begins to be mani- 
fest in netting in a retail way. Nearly every dealer 
has contracted for at least initial spring stock, and de- 
liveries will begin soon. 


We quote from local jobbers’ stocks galvanized before 
weaving poultry netting at 70-20-10 per cent discount from 
standard list. 


WHEELBARROWS.—The common so-called railroad 
wheelbarrow is quite generally used in spring cleaning 
and gardening, and inquiries are commencing to come 
for them. Prices are considerably higher than last year, 
ranging from $22 per doz. to $25 per doz. 

OIL AND TURPENTINE.—Linseed oil continues strong 
and without doubt will go higher when painting begins. 
Turpentine shows a weakening influence in price, but 
will advance when work begins. 


We quote from local jobbers’ stocks: Raw linseed oil, 
barrel lots, $1.02 per gal. ; boiled linseed oil, barrel lots, $1.03 
per gal. ; turpentine, barrel lots, 54c. per gal. 


CINCINNATI 


Office of HARDWARE AGE, 
Cincinnati, March 19, 1917. 


ETAIL merchants are kept busy marking up stocks 

in order to conform to present market values. In 
spite of their efforts along this line interviews with a 
number of them show that some articles are being 
retailed at prices below the present wholesale quotations. 
At a recent meeting of the Cincinnati Hardware Guild, 
the members were urged to keep in close touch with the 
market, and it was suggested that one of the best means 
to keep informed was to read the trade papers more 
carefully. 

Adverse weather conditions in the past two weeks have 
held up the demand for builders’ hardware to some ex- 
tent, and the buying of paints has also been postponed 
longer than usual, but indications are that this par- 
ticular branch of the trade will be very profitable when 
the spring season begins, as is generally the case with 
everything handled by hardware merchants. 

All kinds of paints have been marked up and retail 
prices will have to be readjusted to meet the situation. 

The jobers marked up nails last week to $3.60 per keg 
base, and it is rumored that a still further advance is 
contemplated to take place before the end of the present 
month. Barb wire is also now on the upper trend and 
is quoted to-day from jobbers’ stocks at $4.40 per 100 lb. 

The railroad freight embargoes, due to the car short- 


age and labor troubles, have cut off shipments to many 
outside points. Local stations in Kentucky have almost 
been isolated. Incoming shipments have been heavy of 
late and jobbers’ stocks are sufficiently large to take 
care of the local demand for some time to come. 

The mill and factory supply business continues very 
good and a canvass of the trade in Columbus, Spring- 
field and Dayton, Ohio, made last week, show the same 
conditions existing in these cities. However, the demand 
for household goods is slack at the present time. The 
call for garden tools and seeds has not yet developed to 
any considerable extent. 

Collections are uniformly reported as being only mod- 
erately good, but this is off-set to some extent by the 
cash trade, which shows a little improvement in some 
lines. 


We quote jobbers’ prices as follows: Rivets, 40 per cent 

discount; stove bolts, 65 and 5 per cent discount; machine 
bolts, % in. or 4 in. and smaller, 50 per cent discount, larger 
and longer, 30 and 10 per cent discount; carriage bolts, 
x 6 in. and smaller, 45 and 5 per cent discount; larger an 
longer, 30 per cent discount; files, 50 and 10 per cent dis- 
count; hack saw blades, 10 per cent discount; coach screws, 
45 per cent discount; set screws, 45 per cent discount; sap 
screws, 40 per cent discount, and washers 5c. a Ib. 

To-day’s mill quotations on No. 28 galvanized is 7.40c. 
Cincinnati or Newport, Ky.; No. 28 black sheets, 5.40c., and 
No. 10 blue annealed. 5.15c. 


It is rumored that an early advance will be made on 
hack saws, blades and different kinds of bolts and rivets. 
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and where such merchandise is confined to only one 
or two merchants in a city the merchants have 
“fallen over themselves” (to use the common slang) 
in an endeavor to secure the right to sell such mer- 
chandise. 


Boosting Hardware Exports 


The hardware trade is coming in for a whole lot 
of attention at the hands of the Department of Com- 
merce these days. A recent bulletin of the Bureau 
of Foreign and Domestic Commerce announces that 
Charles S. Williams of Mansfield, Ohio, has been 
selected to investigate the markets for American 
hardware in the Near East and Africa. Dr. Ed- 
ward E. Pratt, the accomplished chief of the bureau, 
makes this interesting statement concerning Mr. 
Williams’ appointment and the stunt he will tackle: 

“Hardware is a line in which American manufac- 
turers excel, thanks to unlimited supplies of raw 
material and to the ingenuity of the American in- 
ventor. Just at present hardware made in the 
United States is receiving a trial by many foreign 
users who previously preferred European makes, 


and it is the opinion of the bureau that this new 
trade can be greatly expanded and held permanently. 

“It has accordingly undertaken a world-wide in- 
vestigation of hardware markets through its com- 
mercial-attache service, upon which eight reports 
have already been published. The district to be 
studied by Mr. Williams, however, is not within 
easy reach of the attaches and requires a special in- 
vestigation. 

“Mr. Williams has been actively engaged in the 
selling end of the hardware business in this coun- 
try for nearly thirty years. His investigation will 
include markets for tools, agricultural implements, 
builders’ hardware, household utensils, and a num- 
ber of less important lines. 

“Previous to leaving this country he will visit the 
principal manufacturing and exporting centers to 
ascertain as definitely as possible the obstacles en- 
countered by individual firms in their attempts to 
sell goods in Africa and in such Near Eastern coun- 
tries as the Balkan States, Turkey, Egypt and Per- 
sia. Very probably the trip will be made to include 
India and the Dutch East Indies also.” 
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; | Stanley 
/ Door Holder 


Showing interior mechanism 
and operation 


OME Door Holders are as much 


trouble to operate as an old fashioned auto- 


mobile is to crank. You have to 
’’ before they will consent to grip the floor 
and hold the door open. 


again, 


“try, try 


A Door Holder that never fails to catch in- 
stantly is the Stanley Door Holder 456. 


A New Model— 


Always a popular Stanley pro- 
duct, this Holder for inside doors has 
recently been improved and remodeled, 
and it is now the strongest and most 
dependable Holder your customers can 
buy. Yet it is reasonable in price. 
It is operated low down instead of 
near the top, which gives a firmer grip 
on the floor and is also more convenient. 


The broad, durable base of composition 


rubber is reinforced by a strong spring 
that makes the Holder self-adjusting to 
any unevenness of ‘floor. The Holder 
is made in all standard finishes. 


For every house you furnish this year, you 
can sell at least one of these Holders, to be 
put, for example, on the swinging’dining-room 
door. Owners of houses already built can also 
use 456, and will buy it if you bring it to their 
attention. 


If you have not already stocked the new model, 


order a trial box of a half-dozen. 


Better write 


“‘Stanley Door Holders 456” in your want book now 


New York: © 
100 Lafayette St. 


New Britain 


Works wateees 


Conn., U.S. A. 























NEW GOODS AND NOVELTIES 


Products Being Placed on the Market 
by Hardware Manufacturers 


«Adjusto” Household 
Rack 


The Wayne Mfg. Company, 354 
Mulberry Street, Newark, N. J., is 
now preparing to manufacture the 














Above, the “Adjusto” household rack with 
the arms open; below, the rack is shown 
with arms turned down 


“Adjusto” household racks in a more 
extensive way than has been possible 
before. 

The metal parts of these racks are 
made of good quality steel, the com- 
pany states, with an extra quality 
plated finish that makes them prac- 
tically rust proof. The method of 
construction is said to combine great 
strength with reasonable lightness. 

The arms are made of thoroughly 
seasoned hardwood of uniform quality 
and are adjustable to any width of 
spread desired. When the rack is not 
in use the arms can be lowered imme- 
‘diately by releasing the spring catch 
when they will rest flat against the 
wall entirely out of the way. 

The racks are made in four sizes. 
No. 1 has three arms 18 in. long; No. 
2 six arms 18 in. long; No. 2A six 
arms 24 in. long, and No. 3 six arms 
83 in. long. 


“Protecting Your Factory 
From Fire” 


Chief Guerin’s new book, “Protect- 
ing Your Factory From Fire,” is a 
very useful book of reference for fac- 
tory owners, superintendents and oth- 
ers who are interested in the question 
of fire prevention in industrial plants. 
This manual has just been published 
by the Pyrene Mfg. Company, 52 Van- 
derbilt Avenue, New York City, and 
will be sent postpaid to any factory 
official upon receipt of $1. 

The text matter in this book has 
been boiled down to the simplest lan- 
guage. It has been stripped of techni- 
calities, so that it may be perfectly 
clear to those who are not thoroughly 
familiar with the subject of fire pre- 
vention. The author, who is chair- 
man of the Fire Prevention Commit- 
tee of the Safety First Federation of 
America and also organizer and for 
three years head of the New York 
City Fire Prevention Bureau, has 
gone straight to the heart of the sub- 
ject to make factories safer places in 


which to work and factory stock a 
safer investment for the buyer than 
it is at the present time. Instruc- 
tions are given in the organization 
of fire drills and fire brigades. 
There are chapters on fire prevention 
and fire protection, on housekeeping 
exposures, construction, etc. A valu- 
able chapter is that giving blank 
forms for the use of the watchman, 
inspector and for the chief to make 
reports on fires, fire drills, ete. Asa 
conclusion to the book the basic rules 
necessary to cover the subject are 
brought together in concise form. 


“Ferrostat” Vacuum 


Bottle 


A. C. Penn, Incorporated, 100 La- 
fayette Street, New York City,- has 
recently taken over the sale of the 
“Ferrostat” all-metal vacuum bottle. 

The “Ferrostat” vacuum bottle has 
solid welded steel vacuum walls. The 
construction can be seen from the ac- 
companying illustration. Because of 
this feature, the first cost of the “Fer- 
rostat” bottle is practically the last 
cost: the bottle is practically unbreak- 
able. 














The “Ferrostat” all-metal vacuum bottle 


The 1-qt. bottle is said to keep boil- 
ing liquids hot for 20 hr. and ice cold 
liquids cold for over 40 hr. It has a 
large size, heavily nickeled drinking 
cup. The price is $6.50. The 2-qt. 
bottle is said to keep boiling liquids 
hot over 24 hr. and ice cold liquids 
cold for over 48 hr. The price is 
$9.50. With a hard rubber finish the 
price on each of these bottles is 50c. 
less. Each bottle is guaranteed for 
one year from date of sale. 


76 


Orange Derinder 


The Johnson Starr Company, 520 
Bushnell Building, Springfield, Ohio, 
has recently brought out a new ar- 
ticle known as an orange derinder— 

















The method of removing the orange rind 
is illustrated as well as the derinder itself 


a little tool that is said to enable one 
to sever the rind from the flesh of 
an orange without wasting the juice 
or destroying the rind. 

The tool has a sharp adjustable 
router, which can be set to the exact 
thickness of the rind on different kinds 
of oranges and which is used to re- 
move first of all a strip of rind mid- 
way between the two ends of the 
orange. 

The smooth, non-cutting end is then 
worked down between the rind and 
the flesh of the orange toward either 
end. After loosening both half rinds 
they may be removed, the company 
states, by a twist of the hand, includ- 
ing the core of the orange without 
the flesh being touched. This enables 
one to utilize the cups and even the 
ring of the rind in cooking. 

The price of the orange derinder is 
25c. 


Harley-Davidson Model 
8-17 Bicycle 


The Harley-Davidson Motor Com- 
pany, Milwaukee, Wis., has added to 
its new line of bicycles the Model 8-17 
road racer. This light racing model 
has been brought out, it is stated, in 
response to repeated demands from 
Harley-Davidson dealers who felt that 
the line was incomplete without a 
roadster. 

The growing popularity of racing 
models for regular use is taken ad- 
vantage of in the new Harley-David- 
son 8-17, in that it can be equipped 
with mudguards in the event that the 
roadster is to.be used for ordinary 
riding. 

The road racer embodies the best 
quality 18-gage %-in. steel tubing, 
with 20-in. or 22-in. frame, outside 
joints at the head, hanger and seat 
post cluster. The saddle is held by 
a pinch bolt seat post binder. Rear 
forks are %-in. 18-gage and rear stays 
5%-in. 20-gage material. 

The front fork of the road racer 
is a special design road racing forged 
crown, with reinforced stem, 2%-in. 
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The Power Above the Door 


Unseen influence for the hardware and implement dealer 
works above every door for which he furnishes an 


R-W Sliding Door Equipment 


On BARNS SCHOOLS 
RESIDENCES CHURCHES 
GARAGES WAREHOUSES 


A pleased patron is a good salesman. He sends you customers. He 
advertises your store. Last year in one city of 10,000 inhabitants forty 
installations of R-W Garage Equipment alone followed the initial order. In a 
town of 1,700 people, seven other garage installations followed the first one 
within eight months. It pays to sell R-W products. 


Write now for free catalog which contains matter of 
vital interest to the hardware and implement dealer 
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rake, nickeled crown and tips. A spe- 
| cial Harley-Davidson racing, one piece 
crank hanger is used with racing bear- 
| ings and special heat-treated crank. 
A flush lock nut adjustment is pro- 
vided. The front sprocket is a 26- 
tooth, 1 in. x 3/16 in. recessed, with 
special Harley-Davidson nickel de- 
sign; the rear sprocket is 9-tooth and 
both are milled for accuracy. The 
chain is a 3/16-in. special Reynold 
, racing block with a 1-in pitch. Special 
light racing hubs turned from bar 
stock are a feature of the Harley- 
Davidson road racer. 
All bearings are said to be care- 
fully hardened and ground. Rims are 
1%-in. crescent racing, 36-hole front 
‘and rear, enameled to match the 
frame, which is finished in the regu- 
lar military olive drab with brewster 
green single-edge gold. “Vitalic” rac- 
ing single tube 1%-in. tires are stand- 
| ard equipment, and the “Troxel Drome 
hese sual saddle will be used. The 
handlebars are of special racing type 
| 20-in. wide, with 6-in. drop, 2%-in. 
extension stem and 2%-in. forward 
| curve, heavily nickeled over copper 
and with rubber grips. The wheel 
base of the new Harley-Davidson 
speed model is 41%-in. the tread 4%- 
_ in. and drop 2%-in. 

Extra equipment includes tool bag, 
kit and pump. The list pricé is $40. 





i “Ad-a-Grip”’ Screw Holder 


The Marshalltown Tool Works, 
Marshalltown, Iowa, has_ recently 
placed on the market a little screw- 
driver attachment known as the “Ad- 
a-Grip.” The “Ad-a-Grip” grips the 

' screw firmly and holds it squarely on 
the end of the screwdriver. Its diam- 
_ eter is no greater than the screw 


a eS 


The “Ad-a-Grip” screw holder in use 














head, so that it can be used in close 
| quarters with the same freedom as 
! an ordinary screwdriver. 

| The “Ad-a-Grip” is furnished in 
| various sizes to fit corresponding 
sizes of screwdrivers. It is slipped 
on the screwdriver so that the end of 
the blade of the “Ad-a-Grip” is in 
alignment with the end of the screw- 
driver blade. There will, however, be 
a slight space between the two. The 
“Ad-a-Grip” snaps into the groove of 
the screw head in a fraction of a 
second. The screw is tilted and the 
spring side—that is, the “Ad-a-Grip” 
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The Harley-Davidsc 


—is pressed into the slot first. The 
spring tension of the “Ad-a-Grip” 
will hold the screw securely on the 
end of the screwdriver. 

The retail price is 25c. 


“«C-H” Electric Combin- 
ation Table Stove 


The Cutler-Hammer Mfg. Company, 
Milwaukee, Wis., is now distributing 
in a national way the “C-H” electric 
combination table stove. 

The heater is made of two sheet 
metal plates which are welded to- 
gether and in which the heating ele- 
ments are inclosed. This can be placed 
above or below the cooking vessels ac- 
cording to the type of cooking de- 
manded. The stand and all of the 
cooking vessels are made of steel, 
nickel-plated. The equipment includes 
a rectangular water pan with cover 
and ebonized wooden handle, a toast- 
ing screen and a broiling screen. The 
heater is placed under the pan when 
anything is to be boiled and for broil- 
ing and frying the heater goes on the 
top of the pan. A flexible cord with 
a three-heat switch is connected with 
the ebonized wooden handle of the 
heater. The temperature is thus al- 
ways under control and can be main- 
tained, raised or lowered at will. 

One side of the heater serves as a 
frying pan while the other side is a 
griddle or hot plate. Inverting the 
water pan over the heater forms a 
sort of oven. 

The cost of operation varies from 
2c. to 6c. per hour. 


THE FARMERS BARN EQUIPMENT 
CoMPANY, Two Rivers, Wis., has been 
incorporated with a capital stock of 
$15,000 by Louis Sell, William Plan- 
tiko and Hattie Sell. Catalogs re- 
quested on tubing and mill steel. 

















The “C-H” combination electric table stove ready for use Lae boiling liquids. When 


used as a frying pan, at the right, the hollow of the heater is 
the cover is placed over it to prevent splattering 


and 


urned uppermost 


on Model 8-17, bicycle 


Creek Chub Wiggler 


The Creek Chub Bait Company, 
Garrett, Ind., has recently brought out 
a new artificial bait known as the 
Creek Chub wiggler, which is said to 
be a very close imitation of a live 
creek chub, both in coloring and in its 
movements when used. 

For a wiggling swimming motion, 
the line is attached directly to the 
ring in the mouthpiece with this piece 
pointed down. When cast the bait is 
said to float until started when it will 
dive and wiggle, the tail hooks moving 
like the tail of a fish. For a surface 
splatter bait, the screw eye in the top 
of the head is turned out a few turns, 
the mouthpiece removed and reversed 
so that it points upward. For use asa 
near surface wobbler, the head piece is 
removed and the screw eye turned 
down to place and tied. 

The Creek Chub wiggler is made in 

















The Creek Chub wiggler 


the following colors—natural chub, 
white with red head, yellow shiner and 
all red. The price is 85c. 


INABILITY TO KEEP UP with the 
rapidly increasing demand, while de- 
pendent upon outside interests for its 
source of supply, has caused the U. S. 
Expansion Bolt Company, Duane and 
Elm Streets, New York City, to pur- 
chase the plant of the Columbia Mal- 
leable Iron & Steel Company, Colum- 
bia, Pa. The Columbia property is 
said to be especially adapted for the 
economic production of small malleable 
iron castings. This new acquisition 
will allow the company, according to 
its vice-president and general man- 
ager, to make immediate deliveries 
from complete stocks. 


Tue Fisk RusBeR Company, Chi- 
copee Falls, Mass., has opened a new 
branch and service station at 154 West 
Rayen Avenue, Youngstown, Ohio. A. 
J. Sharpe will ke in charge. 
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sok 
) €That Old Trade Mark Stands for 
% ie “Satisfaction in Hardware” 
PROUT 
Famous “Ten-Ten’ 


Watershed Track 
and Hangers 





No. ‘*Ten-Ten™ No. **Ten-Twelve” Ad- 


Adjustable In  justable, in and Out 
and Out —Up and Down 


ANOTHER INSTANCE OF A-P SUPREMACY 


The “Ten-Ten” door track is bird, ice, snow, dirt, rust. ———e 


rain and weight proof. It is simple in design and strong. The Gigantic Press used for making 
. : . Famous 1010 Track 
being made from one steel blank without rivets or welds 
Because of the cylindrical wheel tread and watershed Since our first monthly shipment of 55,000 feet of 
extension, the tandem-type hangers operate with least catene cael 05 Mine Uaee ee te eintams oon 
possible friction. No service too hard. No door too large ageclty to on anucal outpat of ever four — 
. . now opera one o re 
or too heavy. The only perfect watershed providing the presses in the world, This wonderful press, especially 
swingout feature by the frictionless tilting of the hanger —_zar'"ur's Under ie, superuision of cur engineers 
heels on the rounded tread of the track. Allows 4% feet per hour. It is one of the huge presses behind 
” ‘s the of t 4/2 the “Ten-Ten” track. This track weighs 244 Ib. per 
feet swingout on a g foot opening. feet. Compare it with others. 


TINGE, we S.A. 
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Economy Chair Seat 


The Economy Seat Company, Inc., 
911-915 West Thirty-first Street, Chi- 
cago, Ill., has recently brought out the 














(llustrating the method of applying the 
Economy chair seat 


Economy chair seat which, according 
to the manufacturer, can be quickly 
attached to any chair having an open 
seat frame, such as a cane, cobbler 
seat or Vienna bentwood chair. The 
seat can be attached by simply tight- 
ening two bolts. 

The seats are upholstered in a good 
grade of Morocco grained imitation 
black or brown Spanish leather in 
either plain or tufted style. The com- 
pany states that a good quality of 
filling is used making a neat and serv- 
iceable seat. The bottom is made of 
three-ply wood veneer. The seats are 
guaranteed not to slip in any way 
when attached. 


“Wizard” Cover and 
Meat Browner 


The National Aluminum Works, 
Elmira, N. Y., have recently placed 
on the market the “Wizard” combina- 
tion cover and meat browner. It is 
made from pure aluminum in two 
sections, an outer and a center cover. 
The step attachment on the outer 
cover permits the center cover to be 
raised or lowered. It is easily oper- 
ated and when needed as an ordinary 
utensil cover can be quickly closed. 
When the center cover is raised the 











The “Wizard” cover and meat browner 


contents of the utensil are allowed to 
brown. 

The outer cover measures 11% in. 
in diameter and the center cover 7% 
in. 


CoLONEL H. B. RAMEY, who for the 
past 2% years has been district man- 
ager of the storage battery division of 
the American Ever Ready Works’ 
Chicago branch, has been appointed 
sales manager of the entire storage 
battery division. His headquarters are 
at the company’s main office in Long 
Island City, N. Y., from which he will 
direct the Eveready storage battery 
sales organization throughout the en- 
tire United States. 


Wrought Steel Back Catch 


The Stanley Works, New Britain, 
Conn., have recently added to their 
line of garage hardware a wrought 
steel back catch for 1%-in. garage 
and barn doors. 

The company states that the catch 
holds the door firmly when it is swung 
open against the side of the building. 
Opening the door forces the stout hook 
over the catch plate, in which posi- 
tion it is held down securely by the 
double leaf steel spring. 

To unlock the door a slight pres- 
sure is given to the thumb piece. 
The handle is used as a pull to close 
the door. The escutcheon plate is 
struck up to act as a bumper against 
the catch plate, thus relieving the 
hook of the sudden shock of the im- 
pact. By means of slotted screw holes 














The Stanley wrought steel back catch 


the catch plate may be adjusted to 
meet the bumper squarely. 

This catch is packed one set in a 
box with screws and can be furnished 
in either japan or sherardized finish. 


THE KLAXON COMPANY, Newark, 
N. J., manufacturer of Klaxon warn- 
ing signals, has announced the ap- 
pointment of H. R. Williams as sales 
engineer and manager of the Detroit 
office at 1723 Dime Bank Building, 
Detroit, Mich., in charge of factory 
equipment business. Mr. Williams is 
a member of the Society of Auto- 
mobile Engineers and several other 
engineering organizations. He was 
connected with the Westinghouse 
Company for a number of years, and 
more recently was manager of the 
Gibson Company, Indianapolis, Ind. 
He goes to the Klaxon Company from 
the Chanslor & Lyon Company, of 
the Pacific Coast. 


AT THE ANNUAL MEETING, which 
was held recently, of the stockholders 
of Templeton; Kenly & Co., Ltd., 1020 
South Central Avenue, Chicago, IIL, 
manufacturers of Simplex jacks, H. 
W. Finnell, vice-president of the com- 
pany was elected a director. 
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“Cyclelite” 


The Splitdorf Electrical Company, 
98 Warren Street, Newark, N. J., has 
recently placed on thé market the 











The “Cyclelte” 


“Cyclelite,” which is equipped with a 
dynamo driven from the cycle wheel, 
which supplies a brilliant light when 
the wheel is in motion. The light 
furnished at slow speeds is said to be 
equal to that of the average oil lamp; 
the light increases in brilliancy as the 
speed increases. 

The “Cyclelite” has no brushes or 
sliding contacts of any kind, has no 
field coils, requires no batteries, re- 
newals or lubrication. It is particu- 
larly desirable, the company states, 
because there is no smoke or smell, no 
need of carrying oil or carbide and no 
upkeep expense. 

The lamp requires so little power 
that its presence on the wheel is near- 
ly imperceptible. Its total weight is 
2 lb. 11 oz. It is fastened to the bi- 
cycle by means of a swinging bracket 
and it can be turned out of the way 
when light is not needed. 


Ze-Litt File Handle 


The Ze-Litt Mfg. Company, Inc., 79 
East 150th Street, New York City, 
has recently placed on the market the 
Ze-Litt file handle. 

Because of a hardened tool steel nut 
in the mouth of this handle, which 
cuts a thread on the annealed tang of 
the file so that the handle screws to 
the file, there is no need of hammering 














Illustrating the le of the Ze-Litt 
ple handie 


the file into the handle. The company 
states that because the handle is 
screwed on it cannot become loose un- 
less deliberately turned out. A washer 
which slides in the metal tubing within 
the handle holds the end of the file 
tang and insures proper alignment of 
the file in the handle. It is claimed 
also that since the file is screwed into 
the handle instead of being hammered 
in, the handle cannot split. 

The handle is made in a number of 
sizes. The No. 1 handle fits files from 
4 to 6 in.; the No. 2 handle those from 
6 to 8 in.; the No. 3 from 8 to 10 in.; 
the No. 4, from 10 to 12 in.; the No. 
5, from 12 to 14 in. and the No. 6, 
from 14 to 16 in. 
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It’s easy to sell. Every dealer knows 
the rapidly increasing demand for this handy and 
inexpensive method of overcoming tire trouble. Every tire owner needs 
and wants one of these. Nocar is sold supplied with a tire saving device. 


HA 2 a Tire Repair Kits 


Tool Boxes 














Each sale gives you a liberal profit on the kit itself and 


besides gives you a continuous permanent profit on the sale of repair 
material and supplies that the motorist must buy from time to time for use on the road. 


Increased tire prices increase every The Shaler is advertised regularly 
motorist’s need for a Shaler Tire Repair throughout the season in the Saturday 
Kit to reduce tire expense. Some dealer Evening Post and more that fifty other 
is going to make the sales. That dealer magazines. Motor car owners know the 
can be YOU. Shaler and call for it by name. 


Write on Your Letterhead for 
Catalog and Dealer’s Prices 


Write today for complete catalog of Shaler 
Tire Repair Kits—Dealers’ discounts and 
full information about Dealer’s Helps that 
we furnish, including Counter Stands— 
Posters—Wall Hangers—Window Dis- 
plays — Booklets — Circulars— Signs and 
Window Cards. 


"C. A. SHALER COMPANY 


1453 Fourth Street Waupun, Wisconsin 


Oldest and Largest Manufacturers of a Complete Line 
of Vulcanizers for Motorists and Repair Shops 














“Motor Trucks of 


America”’ 


The B. F. Goodrich Company, 
Akron, Ohio, has recently published 
Vol. V of “Motor Trucks of Amer- 
ica.” 

To those connected with the motor 
truck industry, this annual volume of 
“Motor Trucks of America” will need 
no introduction. Starting in 1913 as 
a modest booklet of sixty-seven 
pages, it has grown until at the pres- 
ent time the book contains 164 pages. 
The photographs and specifications 
shown in “Motor Trucks of America” 
were furnished by the manufacturers 
of the trucks, who guarantee the ac- 
curacy of them. The book thus pre- 
sents a survey of the motor truck 
industry so arranged to permit in- 
stant and easy comparison of all the 
important details in any two or more 
makes of trucks represented. All 
previous editions were limited to 
those trucks using solid tires, but the 
scope of the book has been increased 
this year to include the principal 
trucks on which pneumatic tires are 
used. 

In previous editions the introdnc- 
tory article has always been one of 
the most popular features. Com- 
mencing with Vol. II in 1914, the fol- 
lowing have been presented: “Effi- 
ciency in Buying and Operating Mo- 


tor Trucks,” “Fundamental Ques- 
tions Involved in Changing from 
Horse to Motor Delivery,” “Devices 


that Make for Motor Truck Effi- 
ciency.” These have been reprinted 
in pamphlet form and distributed. 
The company states that a few of the 
reprints are still on hand and will be 
distributed as long as the supply 
lasts. The introductory article in 
Vol. V of “Motor Trucks of America” 
is entitled “Lengthening the Life of 
the Motor Truck.” This 15-page arti- 
cle not only treats the subject very 
thoroughly but also does it in a way 
that is interesting and yet convinc- 
ing. Many of the various points are 
illustrated by means of sketches and 
diagrams. It is worthy of a careful 
reading by every motor truck user. 
A copy can be had by addressing the 
B. F. Goodrich Company, Akron, 
Ohio. 


Wayne Oil Curb Pump 


The Wayne Oil Tank & Pump Com- 
pany, Fort Wayne, Ind., has recently 
placed on the market a new curb 
pump for the handling of automobile 
lubricating oil. The oil is stored un- 
derground in the same manner as 


gasoline is generally stored and is 
drawn by means of a pump. 

The pump delivers 1 qt. of oil at 
each stroke of the pump. 


This re- 





quires 1% turns of the handle. The 
operation is thus very rapid. A siphon 
is furnished with the equipment for 
use in emptying lubricating oils from 
barrels into the storage tank. 

The pump may be set to deliver 1 pt. 
or % pt., at the option of the operator. 
The pump is approximately 4% ft. 

















The Wayne curb pump for lubricating oil 


high overall. It is about 11 in. in 
diameter. The telescoping housing is 
counter-balanced similar to the new 
type Wayne gasoline outfit. 

The pump and outfit will sell at ap- 
proximately $100. »°The price will 
depend, of course, on the size of the 
tank and the weight of the steel used 
in its construction. 


IvAN F. GoopricH, Widener Build- 
ing, Philadelphia, Pa., general repre- 
sentative of the Globe Machine & 
Stamping Company, Cleveland, Ohio, 
and president of the Goodrich-Len- 
hart Mfg. Company, Philadelphia, 
Pa., has been elected manager of 
wholesale and retail sales of the 
Philips-Brinton Company, manufac- 
turer of a new system of battery ig- 
nition known as “Philbrin,” which is 
adaptable for all makes of motor 
cars, gasoline engines of all types, in- 
cluding marine and stationary, and 
special systems for aeroplane motors. 
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«“Protexall” Garments 


The Globe Shirt & Overall Company, 
Abingdon, IIl., has recently announced 
an improvement in the construction of 
its “Protexall” one-piece working gar- 
ments. These have been manufactured 
for the past two years from heavy ma- 
terial for the working man and out of 
lighter material to be used in the place 
of the regular dust coat. 

All the “Protexall” garments are 
now cut over an enlarged spring back 
design, which is said to overcome the 
pulling at the neck. Each garment is 
also packed in an individual paste- 
board carton that is dust-proof and 
that insures a clean and salable stock. 

This company has also added a line 
of “Protex” coat dusters for men and 
women which are also packed in 
dust-proof boxes. A new factory is 
being erected at Canton, IIl., for the 
sole manufacture of “Protexalls.” 


*“‘Ad-El-Ite’’ Motor Carbon 
Remover 


The Adams & Elting Company, 716- 
726 Washington Boulevard, Chicago, 
Ill., manufacturer of “Ad-El-Ite” 
paints, varnishes, stains and other 
wood-finishing _ materials, recently 
brought out a new product known as 
“Ad-El-Ite” motor carbon remover. 
Its use is very simple, the company 
states, and it has been found in actual 
tests to show an appreciable decrease 
in the consumption of gasoline and oil 
by the engines in which the carbon 
remover is used. It is packed in 1 
gal., % gal., % gal., 1 pt. and % pt. 
sizes. A line of attractive advertising 
matter is furnished to the dealer. 


*‘Electromatic” Type 
Garage Hardware 


The Allith-Prouty Company, Dan- 
ville, Ill., has recently brought out the 
“Electromatic” electrically operated 
door-opening and closing garage hard- 
ware with a check, locking device and 
electric light connection. To open or 
close the door the only action needed 
is the simple pressure of one or two 
buttons. 

It is said that this hardware can be 
installed at any opening where the 
head room is 12 in. or more. The 
mechanism is controlled by two push 
buttons placed at any point desired. 
Pressing the opening button turns on 
the light, unlocks the doors and folds 
them back clear of the opening. Sec- 
ond pressure on this same button 
stops the doors instantly. Pressure 
on the closing button reverses the 
operation. When the buttons are 
placed on the outside of the building 
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A Substantial Tire 


at a Popular Price 
GUBSTANTIAL quality in 


raw materials; substantial 
workmanship, sensible design— 
these are the simple reasons why 


MASON is really “meaning 
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MILEAGE 












































more mileage” for car owners. 
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And MASON is sold at popular 
prices. Is it any wonder that the 
MASON factory is already over- 
taxed to meet dealers’ demands 
for this substantial tire? 





MASON has established itself in 
the automobile world in remark- 
ably short time. Sturdy MASON 
quality and the frank MASON 
dealer proposition are making us 
hosts of friends in the trade. 









Are you acquainted with this 
MASON plan? Some few 
distributing territories are 
still open. 





Mas Tire and Rubber Co. 


Factory, Kent, Ohio 
Akron Suburb 


Direct Factory Branches in 


Kansas City Cleveland New York 
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they may be operated in connection 
with a cylinder lock to prevent intru- 
sion. 

In cases of emergency, as, for in- 
stance, a breakdown on the power cir- 
cuit, a slight pull on a lever will dis- 
engage the gears and the doors can be 
operated by hand. The doors are 
mechanically connected so that the 
opening of one section also opens the 
other. Provision has been made 
through a spring ehecking device to 
prevent accidents to persons or ma- 
chines should they be standing in the 
opening after the starting button has 
been pressed. 

This electrically controlled garage 
door hardware is said to be manufac- 
tured from high-grade steel and mal- 
leable iron. It is motor driven through 
worm gears to the operating shaft 
and is claimed to be practically trou- 
ble-proof. After each part is tested 
it is assembled complete with a stand- 
ard motor on a heavy plank for 
shipment. 


Dow Body Brace for Fords 


The Dow Wire & Iron Works, Inc., 
Louisville, Ky., have recently placed 
on the market the Dow body brace 
for Ford cars. The object of this 
attachment is to strengthen the run- 
ning boards, fenders and chassis and 





























The Dow body brace for Ford cars 


to prevent rattling. It is made of 
good quality strong axle steel and 
may be attached in a very few min- 
utes. It is said to lengthen the life 
of the entire car. The price is $3. 


The Cygnet Service Car 


The Cygnet Rear Car Company, 
Buffalo, N. Y., has recently brought 
out a new rear car for motorcycles, 
known as the “Buffalo Model G” serv- 
ice car. It is especially suited for the 
transportation of tools and supplies 































A typical installation of the “Electromatic’ garage door hardware 


and is designed for use by carpenters, 
plasterers, decorators, etc. 

The Cygnet car is built with doors 
that open both at the front and at the 
rear. This, for plumbers, steamfitters, 
etc., makes it possible to carry lengths 
of pipe and other material that ex- 
ceed the length of the body of the car. 
The car is also especially adapted for 
use in carrying coils of wire, bundles 
of rope and similar material. 

The seat immediately back of the 
motor cycle driver is a feature to 
which the company calls special at- 
tention. It easily accommodates two 
persons. 

This model of the Cygnet car is 
built for attachment to any standard 
make of motorcycle and is equipped 
with a brake for use in congested 
traffic. It also has a top that protects 
the motorcycle driver when necessary. 


Milligan Vaporizer 


The Milligan Vapor Feed Company, 
Atlanta, Ga., has recently brought out 
the Milligan vaporizer, which is said 
to increase the efficiency of an auto- 
mobile motor by allowing each explo- 
sion the correct amount of hot vapor 
from the radiator water. This vapor 

















The Cygnet “Buffalo Model @” service car attached to the rear of a motorcycle 


is introduced into the hot air intake 
at the carburetor and passes directly 
through the carburetor, thus causing 
the mixture to be identically the same 
on every explosion. 

The Milligan vaporizer consists of a 

















The Milligan vaporizer 


little device made of aluminum, 2 in. 
high, 2 in. wide and % in. thick, that 
is attached to the overflow pipe from 
the radiator. A flexible steel tube, 
asbestos packed and % in. in di- 
ameter, leads from this device across 
the engine to the hot air intake pipe 
of the carburetor where it is con- 
nected. This connection is made of 
brass, is threaded and tapered, so that 
the connection can be made by merely 
punching or drilling a small hole in 
the tin air intake pipe. The tapered 
shape of the connection makes thread- 
ing unnecessary. 

The connection of the vaporizer at 
the overflow pipe is made with a clamp 
nut that automatically fastens as the 
nut is forced downward. The instal- 
lation can be made very easily and 
very quickly. 

The vaporizer is so constructed, the 
company states, that the entire suction 
must come from above, except in the 
case of water overflow, in which in- 
stance the suction is automatically 
cut off for the time being by means of 
a cork float. The water is allowed to 
escape as freely as before the vapor- 
izer was connected. When the over- 
flow ceases, the suction of the vapor 
is said to come into play instantane- 
ously and automatically. 
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| Advertising 
Bulletin 
7 r March 


RE you taking advantage of the great advertising 
campaign for Fisk Tires that is now gathering its 
tremendous sales momentum and spreading the 

message of Fisk to every nook and corner of the Coun- 
try? Now is the time! It is not too late to get all the 
benefits of this immense sales force. This is the way 
we are helping Fisk Dealers this month— 
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SATURDAY EVENING POST........... Two Pages 
COLLIEIUS WEEELY ........cccccccce Full Page 
le a A, Full Page in color 
ee Full Page in color 
TOWN & COUNTRY............ Full Page in color 


Full Page in color 


ACA ee eee 
HARPER © BAZAR ....ccccccccs Full Page in color 
AMERICAN MOTORIST ......... Full Page in color 
psig ¢ ed |: | a’ prare Half Page 

Half Page 


PE oc vee wieseececcesecas 


34 State Farm Journals in all sections of the United 
States, using pages and covers in colors. 


That is real advertising—and what are you doing to reap 
the benefits that will come from it? 
Write Dept. H-at once for 
full details of Fisk proposition 
The Fisk Rubber Company 
of N. Y. : 
Chicopee Falls, Mass. 
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NOTES OF THE RETAIL HARDWARE TRADE 


CHIDESTER, ARK.-—-The Chidester Hardware and Furni- 
ture Company has increased its capital stock from $10,000 
to $15,000, 


WARREN, ARK.—The stock of the Jones-Moseley Hard- 
ware Company has been bought by the Hurley Hardware & 
Furniture Company. 


LAFAYETTE, GA.—The Bartlett Hardware Company of 
Bremen has purchased the stock of hardware, wagons, bug- 
gies and implements of the Farmers Hardware Company. 

FLORA, ILL.—James & Lindsey have moved the Tibbs 
hardware stock to their store on West North Avenue. 

FREEPORT, ILL.—The hardware store of Joseph Genant 
has been bought by William Wurtzel and Frank Deily, who 
will continue it as the Quality Hardware Company, and do 
both a wholesale and retail business, 

GRIGGSVILLE, ILL.—The Griggsville Hardware Company 
has commenced business here. The firm is composed of 
Stanley McKinney, Lester King and Herman Wilson. The 
stock will comprise hardware, — and heating, elec- 
tric wiring and tinning, which has recently been purchased 
from the Shoemaker Company, and builders’ hardware 
bought from Stone Brothers. 

KANE, ILL.—The Kane Implement Company, which has 
opened a store here, requests catalogs on belting and pack- 
ing, buggy whips, cream separators, gasoline engines, har- 
ness, heavy farm implements, heavy hardware, lubricating 
oils, mechanics’ tools, pumps, wagons and buggies. 

MONROEVILLE, IND.—The Monroeville Hardware Com- 
pany has been organized as successor to Brady Brothers. 
John Solway is manager. 

NEW ALBANY, IND.--The H. C, Bornwasser Implement 
Company has been incorporated with a capital of $10,000 
to conduct both a wholesale and retail business in buggy 
whips, churns, cream separators, gasoline engines, heavy 
farm implements, heavy hardware, lime and cement, lubricat- 
ing oils, poultry supplies, prepared roofing, pumps, wagons, 
buggies and washing machines, The incorporators are Henry 
C. Bornwasser, Lewis D. Dennis, H. H. Huffman and C. M. 
Rosenbarger. 

SWEETSER, IND.—Renbarger Bros. have started in busi- 
ness, dealing in builders’ hardware, churns, heavy farm im- 
plements, mechanics’ tools, paints, oils, varnishes and glass, 
shelf hardware, etc. 

URBANA, IND.—The Urbana Hardware Company is mov- 
ing to a new location. The building formerly occupied by 
it was destroyed by fire recently. 

ALLERTON, IOWA.—C. E. Riddle’s stock is now owned 
by F. L. Bassett, who requests catalogs on automobile ac- 
cessories, belting and packing, bicycles, buggy whips, 
builders’ hardware, building paper, children’s vehicles, 
churns, cream separators, crockery and glassware, cutlery, 
dairy supplies, dog collars, dynamite, electrical household 
specialties, fishing tackle, galvanized and tin sheets, gasoline 
engines, hammocks and tents, heating stoves, heavy farm 
implements, heavy hardware, home barbers’ supplies, lubri- 
cating oils, mechanics’ tools, paints, oils, varnishes and glass, 
plumbing department, poultry supplies, prepared roofing, 
pumps, ranges and cook stoves, refrigerators, shelf hard- 
ware, silverware, sporting goods, tin shop, toys, games, 
wagons, buggies and washing machines, 

CLINTON, IOWA.—The Moeszinger-Marquis Hardware 
Company, has added a wholesale and retail stock of auto- 
mobile tires and accessories. A. H. Hopking will be manager 
of the department. 

EXLINE, IOWA.—A hardware store has been opened here 
by Hism & Robley, who will carry a complete stock of hard- 
ware and automobile accessories. 

GEORGE, IOWA.—E. R. Klinkenberg has disposed of his 
interest in the hardware business to his partner, E. M. 
Freerks. Freerks & Raker will be the new firm name, 

HARRIS, IOWA.—M,. Levin is purchaser of the C. A. 
Barnes hardware stock, and requests catalogs on the follow- 
ing: Automobile accessories, bathroom fixtures, builders’ 
hardware, churns, cutlery, dog collars, dynamite, electrical 
household specialties, fishing tackle, furnaces, galvanized 
and tin sheets, gasoline engines, heating stoves, heavy hard- 
ware, iron beds, kitchen cabinets, linoleum, lubricating oils, 
mechanics’ tools, paints, oils, varnishes and glass, plumb- 
ing department, pumps, ranges and cook stoves, shelf hard- 
ware, silverware, sporting goods and washing machines. 

KNOXVILLE, IOWA.—W. H. Carr has succeeded T. W. 
Johnson as manager of Hamilton & Hamilton. 

ONAWA, IOWA.—The C. A. Thurston Hardware Company 
has been incorporated with a capital stock of $10,000. C. A. 
Thurston is president; J. D. Nuessle, vice-president, and 
A. M. Rowe, secretary. 

BAXTER SPRINGS, KAN.—The Murdock Hardware Com- 
pany has engaged in business here, doing both a wholesale 
and retail business. The stock will comprise bathroom fix- 
tures, builders’ hardware, fishing tackle, refrigerators, belt- 
ing and packing, etc. 

BEATTIE, KAN.—Frank Naaf and W. E. Bachoritch have 
dissolved partnership. Mr. Bachoritch will continue busi- 
ness under his own name. Catalogs requested on automo- 
bile accessories, baseball goods, bathroom fixtures, belting 
and packing, buggy whips, builders’ hardware, building 
paper, children’s vehicles, churns, cream separators, cutlery, 
dairy supplies, dog collars, fishing tackle, furnaces, furniture 
department, galvanized and tin sheets, gasoline engines, 
hammocks and tents, harness, heating stoves, heavy farm 
implements, heavy hardware, iron beds, kitchen cabinets, 
kitchen housefurnishings, linoleum, lubricating oils, me- 
chanics’ tools, oil cloth, paints, oils, varnishes and glass, 
umps, ranges and cook stoves, sewing machines, shelf 
ardware, sporting goods, tin shop, toys, games, wagons, 
buggies and washing machines. 

WAMEGO, KAN.—The Cash Furniture & Hardware has 
bought the stock of Charles Osger. W. C. Beall is proprietor. 


LOVELL, MAINE.—E. 8S. Hatch is purchaser of the hard- 
ware store of Moore & Brown, 

ALMA, MICH.—Otto Sanderhoff, senior member of the 
firm of Sanderhoff & Glass, has disposed of his interest to 
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Edward Hannah, who will continue the business with Mr. 
Glass under the name of Glass & Hannah. 

MARCELLUS, MICH.—W. D. Gildea has opened a store 
here, dealing in belting and packing, buggy whips, builders 
hardware, building paper, churns, cream separators, cutlery, 
dog collars, electrical household specialties, fishing tackle, 

alvanized and tin sheets, hammocks and tents, harness, 
ubricating oils, mechanics’ tools, paints, oils, varnishes and 
glass, prepared roofing, pumps, ranges and cook stoves, sheif 
hardware, silverware and washing machines. Catalogs re- 
quested, 

ASHBY, MINN.—The Ashby Hardware, composed of How- 
ard Bristol and O. F. Peterson, is successor to C. 8. Skaar. 

KIESTER, MINN.—Thomas Robertson has sold his stock 
of baseball goods, builders’ hardware, cutlery, mechanics’ 
tools, shelf hardware, sporting goods, etc., to Ziegler & 
Baker. The new owners plan to build an addition x 60 
ft. to their store, and request catalogs on a general line of 
hardware. 

DEER LODGE, MONT.—The Cockrell Implement Company 
has been incorporated to do both a wholesale and retail busi- 
ness in the following lines: Automobile accessories, bath- 
room fixtures, belting and packing, bicycles, buggy whips, 
builders’ hardware, building paper, children’s vehicles, 
churns, cream separators, cutlery, dairy supplies, dog col- 
lars, electrical household specialties, fishing tackle, furnaces, 
galvanized and tin sheets, gasoline engines, hammocks and 
tents, harness, heating stoves, heavy farm implements, heavy 
hardware, iron beds, kitchen cabinets, lubricating oils, me- 
chanics’ tools, paints, oils, varnishes and glass, poultry sup- 
plies, prepared roofing, pumps, ranges and cook stoves, 
refrigerators, shelf hardware, wagons, buggies and washing 
machines. The company will erect a building in the near 
future. Catalogs requested ones automobile accessories, 
hardware, churns, crockery and glassware, kitchen house- 
furnishings and builders’ hardware. 

LINCOLN, NEB.—The Proudfit Hardware Company have 
started in business at 143 South Tenth Street. 

VIRGINIA, NEB,—The implement stock of Ralph Ramsey 
is now owned by H. R. Ruyle, who requests catalogs on 
buggy whips, cream separators, dairy supplies, furnaces, 
galvanized and tin sheets, gasoline engines, heavy farm im- 
plements, lubricating oils, mechanics’ tools, wagons, buggies 
and washing machines, 

BURLINGTON, N. C.—W. K. Holt has purchased W. A. 
May's interest in the Kirk Holt Hardware Company. Mr. 
Holt'’s sons will also be associated with him. 

EDINBURG, N. D.—The partnership between Andrew C. 
Jensen and Gilbert C. Jensen has been dissolved. Gilbert C. 
Jensen will continue under his own name, 

FARGO, N. D.—G. J, Swanson of White Rock, 8, D., will 
move his hardware stock here and carry a complete line. 
Catalogs are requested on builders’ hardware, aluminum 
and granite ware. 

PARSHALL, N. D.—Thomas Cooper has purchased an 
interest in the C. H. Withers implement business. C. H. 
Withers & Co. is the new firm name and catalogs are re- 
quested on farm implements and hardware. 

REGENT, N. D.—The J. P. Nelson Hardware has started 
in business, dealing in hardware, ranges and cook stoves, 
hammocks and tents, belting and packing, builders’ hard- 
ware, etc, 

WILMINGTON, OHIO.—W. G. Talmadge & Sons, dealing 
in hardware and implements, contemplate opening a branch 
store in Sabina, 


ST. MARY’S OHIO.—The St. Mary’s Hardware Company, 
Inc., is successor to the Wust Hardware Company, Mr. Wust 
having disposed of his interest in the company. 

MANGUM, OKLA.—The Hamilton Hardware Company has 
been incorporated as successor to C. O. Hamilton, to conduct 
both a wholesale and retail business. The capital stock is 

50,000, and the incorporators are G. P. Hamilton, L. 8S. 
Noble arfd F. H. Shearer. 

THOMAS, OKLA.—Cromwell & Akin have opened a hard- 
ware store here. Their stock consists of automobile accesso- 
ries, bathroom fixtures, belting and packing, bicycles, buggy 
whips, builders’ hardware, building paper, children’s vehicles, 
churns, cream separators, cutlery, fishing tackle, furnaces, 

asoline engines, hammocks and tents, harness, heating stoves, 

eavy farm implements, heavy hardware, home barbers’ sup- 
plies, lubricating oils, mechanics’ tools, plumbing department, 
poultry supplies, pumps, ranges and cook stoves, refrigera- 
tors, shelf hardware, sporting goods, tin shop, wagons, 
buggies and washing machines. Catalogs requested. 

TULSA, OKLA.—The Gump & Jones Company has pur- 
chased the Ewing hardware store at 19 East Third Street. 
pan Fes firm contemplates the addition of many lines to its 
stock. 

ANDREWS, 8S. C.—The Tuten Hardware Company, Inc., 
will open a store here about March 15, with . M. Tuten 
as manager. The new concern will deal in automobile acces- 
sories, belting and packing, buggy whips, builders’ hardware, 
children’s vehicles, crockery and glassware, cutlery, dog collars, 
electrical household specialties, fishing tackle, galvanized and 
tin sheets, harness, heating stoves, heavy farm a 
heavy hardware, home barbers’ supplies, kitchen housefur- 
nishings, lubricating oils, mechanics’ tools, paints, oils, var- 
nishes and glass, prepared roofing, pumps, ranges and cook 
stoves, refrigerators, shelf hardware, silverware, sporting 
goods, toys, games and washing machines. 

COMFORT, TEX.—Walter Brinkmann is the new owner 
of the hardware business of Herbert Brinkmann. 

WEATHERFORD, TEX.—The Frantz-Pickard Hardware 
Company has been incorporated as successor to T. R. Erwin 
& Co. The incorporators are E. A. Frantz, J. Thomas Pick- 
ard and J. S. Pickard. The capital stock is $15,000. 

PETERSBURG, VA.—The Joyner Hardware Company, Inc., 
is now under new management. The company occupies a 
three-story and basement gegen 2 at Sycamore and Bolling- 
brook Streets, and does both a wholesale and retail business. 
A complete line of builders’ materials, mechanics’ tools, farm- 
ing implements, stoves, paints and general hardware will be 
earried, and the stock will be enlarged from time to time. 
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Put “Pep” in Your Customers’ Cars 


Pur-r-r-r-r-r-r-r! 


You know that 


rhythmical hum indicating eager 
power and velvety smoothness— 
witheverycylinder doing its work 
with a will. It’s the performance 
of any good, modern motor, equipped with a 


It has a wonderful faculty of 
transforming low test gasoline 
into a powerful mixture. There’s 
no trouble on long or high climbs. 


Rayfield gives the 
range to idle or speed 
with a standard adjust- 
ment. It gives quick 
starting and pick-up, 
and guarantees 20 to 50 
per cent greater milé- 
age per gallon. 


We authorize all Rayfield deal- 
ers to sell on this unconditional 
guarantee: If the purchaser is 
not absolutely satisfied after run- 


ning his car 30 days, 
the carburetor is to 
be taken back and 
money refunded 
without question. 

We stand back of 


every dealer who offers 
this broad guarantee. 


Findeisen & Kropf Mfg. Company 


2143 Rockwell St., Chicago 


BRANCH 
1140 Michigan Ave., Chicago 
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KING 
“HANDY-CAP” 


FORD RADIATORS 


ELIMINATES ALL 
CAP TROUBLES 
SLIGHT PRESSURE AT BOTTOM OF CATCH 
RELEASES CAP. 
NO BURNT FINGERS—NEVER LOST. 


INTERESTING PROPOSITION TO 
DEALERS. SAMPLES POSTPAID $1.25 


PALMYRA MANUFACTURING CO., INC. 
PALMYRA PENNSYLVANIA 














Adams Auto Top Holder 


“Stops the rattle—saves 
your top” 


= Neatest — Quickest — Strongest 


Dealers everywhere will find a ready 

sale for this best of all Top Holders. 

An ornament to any car. No un- 

sightly projecting arms, nor dangling 

straps. ‘an be installed in two 
y —- and operates quicker than any 
» other. 


\¥ Two sizes—% in. holes for small cars, 
% in. for large ones. 


Price, $2.00 per pair 


Write for discounts to dealers. 


The Road to Ruin 
SAFETY is Paved With Bad 
FIRST | Substitutions 


SOUND 


SPARTON 


SPARTON M728 msn 


—- els all dangers lurking on curves and hills of 
hily highways. Their use ensures practical 
preparedness for all read emergencies me ter 








Regul ui - 
nege ar cae pment for 42 High-Class Cars. Quality 


Price: THE SPARKS-WITHINGTON O09. 
68.00 to $15.00 Jackson, Mich. 








McKinnon 


All-Steel Hose Reels 


Imperial Auto 
Folding Steel Chair 


No 211 Being made throughout of STEEL, elec- 
. 
trically welded, they are lighter yet 
stronger than other reels. Handsome- 
ly finished in japan, 
Japan. carefully baked on. 


The frame is made of the very best 
oval steel and finished in rich black 


The seat and back rest are padded 
with felt and upholstered in biack 
waterproof art leather. 

Built for strength and safety as well 
as convenience and comfort, and 
when folded occupies less space than 
any other seat. 

Adult size, seat 16” high. 

Child size, seat 12” high. 


Manufactured by 


IMPERIAL BIT & SNAP COMPANY 
RACINE, WIS. 


They sell at a 


Low Price 


Leading P ong carry 





Congested traffic era... anon it _ ape that 
you order them to-da 


McKinnon Dash Company 
Buffalo, N. Y. St. Catharines, Ont. 














° is more sure than your own 
No Contagion belief that you can turn out 
high grade merchandise. Put that belief into your ad- 
vertisement in Hardware Age, and our readers will not 
fail to “catch” it. Right there is the beginning of 


business for you. 


HARDWARE AGE 
239 Went 30th &., New York City 
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This Sells Bumpers 


“The display stand certainly sells bumpers,” writes an Ohio 
dealer. “I put it up in front, near the door, and in the five 
weeks I have had it there I have sold twice as many bumpers 
as in any five weeks before.”’ 


TRAOE Maan 


End Thrust Bumpers will almost sell themselves if they are displayed. Every car owner knows that it's 
cheaper to invest a few dollars in bumpers for the front and rear of his car than to buy a pair of new 
lamps and a fender or two when the inevitable smash comes. Gemco End Thrust Bumpers pay a good 
proht and bring car owners into the store to buy other supplies and accessories. Made to fit all cars, 
diamond or channel bars. Ask your jobber to quote you prices or terms, or write to 


Gemeco Manufacturing Co. 
Popular Automobile Accessories 


672 So. Pierce St., Milwa ukee, Wisconsin 
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Leather Packed Short Pat. Marine 


BOWEN MFG. CO. 


AUBURN, N. Y. 
CATALOGUE ON APPLICATION 


The Cups 
shown repre- 
sent only a 
part of our 
line. 


Write for full 


information. 
¥ 5 3 a § Ask for 

@ fl rT | Catalogue L. 
re ee ee a 






































Stock L-A Spark Plugs ~ 
And Sell Every Possible Prospect at a Profit 


lly 
Spark Plug with a compartment containing 8 carefu 
= noe oe bt AF — say, selected stock of L-A Spark Pl s in all 
es ir, we hav i styles and sizes. You are urg to get 
a wet time. ou in touch with your nearest hardware or 
of LA Spark Pings. auto supply jobber or write us direct im- 
t Case Free. mediately as we have only a limited num- 
Coan sag re absolutely , FE Counter Cases for free 
an initial ship-  ‘istribution. 
rted plugs. It is finished LOCKWOOD-ASH COMPANY 
1 mahogany and the finely litho- 1453 Horton Ave., Ja , Mich. 
graphed display board sets off the 8 best ckson . 
to added advantage. 
Counter Cabinet is also provided 


PEELED RELE 
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Current Hardware Prices 


GENERAL GOODS,—Goods which are mtde by more than one retail trade, On some goods slightly lower prices are obtain- 
manufacturer are printed in Italics. ‘The prices named represent able for large lots. 
those obtainable by the fair retail Hardware trade. Very small STANDARD LISTS AND DIRECTORY OF MANUFACTURERS, 
orders and broken packages often command higher prices, while ~—Contains the list prices of many leading goods. It is pub- 
lower prices are usually given to larger buyers. lished in loose-leaf form and is kept up-to-date by a monthly 
subscription service. 472 es, 7 x 10 inches. Price, $5.00, 
SPECIAL GOODS—Quotations printed in small type (Roman) ADDITIONS AND CORRECTIONS,--The trade are 2 neoaes 
relate to goods of particular manufacturers who request the to suggest any improvements with a view to renderi these 
publication of the prices named and are responsible for their quotations as correct and as useful as possible to Retail Hard- 
correctness, They usually represent the prices to the aver=gé ware Merchants, 
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ee ee: Se Ot cae Be a rans vs con yp and 208 | | BORERS—Bung— © poesia. hesenssah 
Pa. Mfg. ES hielo ‘od r B strate: 7M | Enterprise Be Wiasa's oe eee e2B% | Sharp, 1 PRONG, TOV TD. cccccseces 700 
* r . she "00 arm Bells ....eseeees 
$ORER ss sevecsescrerences sO lChugeh and Scheel. . 45% 
Je nnings’ 3 "Pattern pape FOK1IORH % | Trip Gongs ...... cee eececenees 4\| BORING TOOLS—Automatic— lego ne ms 
Jennings’ Pattern, Blued.....60°% NG— Millers Falls, No. 3, per doz., 7 59; | “Surses urn g. m 
gaara acaaigton lanes 50@50&10 % om Foe teh. No. 4, $14.64; No. 45, $15.8 a ot apactty 
Irwin Auger vit Co. 1905 list BELTING—Leather— , 
50&10% | From No. 1 Oak Tanned Butts. ey ery ae oso, | CARRIERS—Litter— 
Russell Jennings & Co......-+++ 40% | Belting, Ex. Hvy., 18 o2......... 35% | Niners Fa lee tan ‘don. size 1, | Hunt, Helm & Ferris Co....... 25% 
Lebanon Machine Co. : Belting, Heavy, 16 oz........ 40E& 5% GOR, Hise Fs 
No, 112 High Speed Z Twist, Belting, Medium, 1444 02... .45&5% $0. i: dee ti ee ae 
80&10% | Belting, Light, 13 o2......... HOGA Tre eee gdony imp. *35.05 | CARTRIDGES—Metallic— 
No. 312 Cabinet Z Twist, ass0d Second Quality, Sides...........55% Sheit— Black Powder, 22 Rim, $1.80. 
: Sanel Bite “| Second Quality, Shoulders... .60&5%| A. H. Green Co.: Blank .... 33144 
a Irwin Auger Bit Co. 1905 List. .50% aie gerne Lacing, enn at | came Sarees, 32 am $3.30 Blank... .: "33148 
: fet 0. 2, WOW TUBS cecceccensioes os. eac’ ’ ; 2, 134; 8 
q Russell Jennings Mfg. woe Loshir’ Latieg’ idee.” ber ca. 16¢; 4, 21¢: 5, 80¢: 7. 426: aes 4 9} Blank. .. Bae 
Expansive Bits— ft. Raw Hide, No. 1, in sides 22, 22¢; 23,'24¢; 24, 30¢; 25, B. B. Caps, Con. Ball, $2.65.331/ i 
©. EB Jennings & Co., Steer’s . A - 4 3 _ PERG bs | Sec 50% B. B. 4 cabs, Round Ball, 
5% naer SQ. JEw ww ueeeeee seer $2 3344 = 
am. same Mfg. Co., % to Rubber— s ee tt setbebesessacs 43 < 
\% $24.00.........30&2% % |Competition (Low Grade).......70% a Ball $3.00 @$3.50 m a Black ond oe 334% [. 
Ports Gury Batters 22: 60&10% | Standard ......ssseeeeee 50&10&54 & Co... 33% 9 pe”: ay Soe perpen 45 PAE ED 
Cc. B. J i & Co 33 4&7 - 
Gimlet Bits— Best Graded .....c0c.cose 0510E56|P. 8. KW uanelia ete ey ye aga 
(See Ghalels ond Gales Bs) LO Sweep..... in. 8 10 ° sey -Ong e, m2 
Hollow Augere-- BLOCKS—Tackle— Seceone wie daisen 33 pues, Lesmok and lie 
Bonney Pat.. per doz...$5.50@$6.00| Common Wooden .......++++:. 45% Series 8000. .$28.75 $29.50 $20. 00 s nts e ait TE eae 71F 4% 
Machine Bit ind ein Patent? i.icivs " i. etvessusvia 33%44 Berles 7000... 22.75 "13 23. 5 25.00 a cee Fn seenceninear tse 
Russell Jennings & Co......... 0 rill— ries 5000.. .50 4.00 CES sees ces sss II/3 
Lebanon Machine Co. : * | First Quality ..-..........e. 33% % | Series 8800:. 12.00 i898 i4ts| C, F. Pistol and Rife 
Combination Point ...........50% | Athol Machine Co. : Series 3900.. 13.00 13.35 13.75] | Plus ....cssecseeeesee 33% if | 
Screw Point........... coilll50% | Drill Blocks ........0...2--.28% Series 3400.: 11.00 11.40 11.75 Military and Sporting plus.3314% 
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SAR DWARE 
Lignasy Le fi 1% 


Hp, 





Mr. Hardware Merchant, do you want crowds 

lined up before your windows? Can you estimate the ad- 

vertising value of such a machine operating in your windows? 

In addition, remember this machine is not an advertising device, 

but a Tire Repair outfit—a vulcanizing plant which produces a 
product upon which you make enormous profits. 


wa, fel2) . 
Sik Mode! D. — s 
VULCANIZING PLANTS 


What a combination! A workman in your window—a machine 
producing goods upon which you make big money—crowds to watch him—advertis- 
ing your hardware business as well as automobile accessories! All you need is one of 
Haywood’s Model D.B. Vulcanizing Plants. A compact, simple, fast machine—designed espe- 
cially for just such a purpose—requiring little space—easily goes into 
any window—and will earn its cost any week, in profits, besides all the 
advertising. 





Only $4,500 Commie Sold at an Unusual — Big Profits 


axx With Tools Price The pro fits are truly unlimited 


Remember, we —— been ——- 
for years—us'ng as high as 120 publi- 
It costs only $45. One man and cations a month—the public Rca our 
this machine will net more than that type of tire repairing—knows Haywood 
every week. Its operation is simplicity machines. 
itselt—without special training—our Send for complete information today, 
splendid book of instructions makes it and name of nearest jobber. Get our 
all perfectly clear. A little practice on literature—read it carefully. Don’t put 
an old casing or two will quickly edu it off—don’t delay. This is one of the 
cate you. Or come to our factory train best devices ever offered for the pur- 
ing school. pose. Fill out the coupon today. 


The Haywood Tire and Equipment Co. 4 


1151 N. Capitol Avenue INDIANAPOLIS, INDIANA ?é 
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Peters Cartridge (Co. : CHISELS— COOLERS—Water— or mene 
B. B. Caps, Semi- ramokelens ais “ Socket Framing and Firmer |Cordiey & Hayes: BE. Myers & Bro.: 
©. B. Caps, Semi-smokeiess. Standard List: Sx Contuy He, 66; Mebey- "ayers. Polished wan .. 

22 short Semi kel a3! Socket Framing ......40@40&10% ite ; 30% 

— P - | ve ni-amokelens Socket Firmer V0@0E54\ No. ‘ Pease Cylinders Lined and all 

123 : W. A. Ives Mfg. Co. : hit 9.00 a neumatic 

he wise Mephisto ..sc-.7-++++2+++++-30% | No. 1560: ga. Cylinders .. 


Cc. F. Revolver & Rifle Cc. E. pnt & Co.: z : 
Cc. F. Military & Sporting.... Socket Firmer Nos. 10 and i . $10. Disrensers—ciquid Soap— 
: f Morrill’ Soa 
Ka't ‘wale tact 








Socket Framing No, 15 

ahety Ds a wens: —, : . 
u 5 ° 

PORGERE ove ccscicevesceve 5 yhit 12.50 ) ° 
aac - “These prices are without 





No. 
mai” $24.00 
$18.00; No, 3 wals 


P ee , G. Mfg. Co. : 
Philadel via 498 Visite ‘Galvanise ‘Lined, side handles, | DRESSING—Belt— 
re a: . 
Foaitens Caster “Co “a Tanged Firmers > . pg Ro ogg Foe mg 
auitiess (Pivot ng), C. E. Jennings & Co., Nos. 191, 181 28¢ 
45 el es OB. 16% % Handles: ul . $1.75 


Gal. 2 6 
Each $2.50 3.00 3.50 4.75 6.00 
Leather ——. 0 : Agate Lined Side Handles: ag AND DRILL 
Each $4.00 4.50 6.00 7.50 9.00 Tories i Stoshs....- ‘i Shenk’ sos 
CHURN w aper raight n 
Schatz Mig. © dompan Sree re Mfg. Company: Small Wire, No. ra and leSs.....20%8 
oe Sturges Steel Churn COPPERS—Soldering— FF 
M. B. Schenck Oo. : No. 1, 5 gal. , Gy ~ Spay 
Stee! Stet Rig fon] | RE tom! 4:40) 100 to 300 ib. 
Yale (Double Wheel) low list..35 % No. 3, 10 gal. each..... Less than 106 Ib.scccccscccccoes seston 
erry & Hemenway Co., Ine. : 
CLAMPS— CORD—Sash— 2, P Red oe 
AS—Grass— ided, Drab... ccocccsesecs 5¢ rick and Stone— 
eas . Athol Machine Broied’ White Com.. Nos. 8 to|Star Expansion Bolt Co........75% 


Co. : 
Special ee 
"Easy Ay Mie. Ce. s ts on Machinists’ and Tool Makers’. .25% 12, 32¢; 7, 32%4¢; No. 6, 5, Soxke ORIVERS~te 


80&10% | Hammer & Co.: Patent E rew— 
Eas, Emptying, Nos. 5G, 6G, Adjustable Cable Laid Russia. ‘tb Goodell’s Auto, List Oct. 1, 1916, 
rif 40, Carriage Behere’ H. P. Screw. 36% India Hemp, Braided. . «lb., 35¢ 400% 
P. 8S. & W. Sta India Hemp, Twisted ‘ib. 17@22¢| Hyfield Mfg. Compa 
1 Makerss Patent India, Twisted... .lb. 20@24¢| yw ‘igh | voltage "Elect trictans. . . .25% 
rgent & : . 
par A Makers’ Clamps, ®@ doz. Samson Cordage Works: 7 to seers reeseeeeees BOM 
Detachable No. 12. .$3.06 . 13. .$3. =| Braided, Nos. 8 to 1 . Millers Falls, ae: Nos. a. 
Penasyivania Lawn Mower Works: No. 14.. 4. ty ' Bee 8 a Drab a ry L ' $15.10; 12, $ 20, $14 
Pa, Brawn Grass Catchers....25% | No. 16.. 7. i0.17.. 8.2 Hemp, 75¢ ; Pig 21, $15.10; 41, $18. 52; 42, g24° 82 
No. 18. .11. bay Cotton, S¢ a Bexto Bolba r 33% @40% 
No. .00 No. 22..17.00 ne mith & Hemenway Co., Ine. : 
Massachusetts, White, P Id 50¢ Say sot 
See Ree, oe | Stee peur .......e| Hee ne See] ie 
a o.b. sbu iy , eeeeeene Ph . e, % 
0 Machinists” Vulean..:....::20%] Puoemix s6¢) |Eaves troucH— 


100 .: 
Am mericen Cell Sireigns Hoh: an: Hose Clamps, see Hose Attachments. Silver Lake Mfg. | o.: Seventies ry wd Sess pacoces -70&5% 
2 ver . i aniz 604 
Biro 1/168 se, $600.” etges Sig itanan” temp, Toe; | | COREE : viasiease ieee seg BB 
50¢; . also Cunductor and El- 
American Gormen Paes CLEANER—Automobile— Linen, $1.00. White, bows. ~ _ - 


13/16&¥%, $6.50; 15/1 eon, ‘$6.40; Crew, Levick Co.: Silver Lake, Drab, 50¢; 
1 rap , $6.40. Mistolki ‘ ELBOWS AND SHOES— 
cd i am ise ih, #6 Mistokloth aeerer Laver Nos. 8 tot Galvanized Steel: —— 
85¢: 7, 35%%¢; Plain, Round and ererees. 
Halter— Wire. Picture— all sises to 6-in 
German Pattern: Pegacyivante Lawn Mower Works: re. 
5, 6 vcccsecccevcccceceess&5$| Pa. Lawn Cleaner Rake... ..88% % Tinned 25 ft. Coils...... are Copper 
WA. 90: Eiscbsaveeseesseassaaeee 25 yd. Coils ....esseeeees gi Ge Ferdinand Bictieens Co.: 
Fb Gisicscousessecssecee Ch ss ft ae « i Plain Bousd and Corrugated, ra 
Leng séneaceeel auge .. eee 
CLEAVERS—Butchers— + soni rg ON Co.” Wire Picture Fo Gauge .. ee 
Jack Foster Bros. & Chatillon Oo..List net] Cord ......se-+eereeseeees + 80% 4 Gauge . 
I Chai 30% Square Cor Cortageted A ‘and B, 
ren WM socceesseesesesesess er eereseceseses DOG 
1% ccccccccccccccccceel COTTERS—Spring— 26 Gauge Ceccenccccecssss$0% 
Brass Chain 0% CLIMBERS—LInemen’s Pole— | Spring cotters in packages......85% 24 cane sraqsaccceecnseeiee 
Smith *& Hemenway Co., Ine.: 
Pump— ed: DOGS |. conscavecaees cs’ CRAYONS— er pA ya 
Galvanized Pump Chain, per lb. 10%¢ White Round Cravens Casge, een, rx bead _ put -,, 
gro., WY, 
Safety— CLIPPERS—Horse and Sheep— A ding to grade. ENGIN 
Safety, Brass ...sssseeeseees Chicago Flexible Shaft Co. : ¥ Seal’ Diese ee Dimetis . 5. Ghilde Gorge 
No. 2 Chicago Horse, yer - a Crayons, in Colors, iy 00 Tank, 40 Gi3.3% 
Sash— Lightning Belt Horse, each — 200.00 @ $350 00 


Niagara Falls Metal — ae 15.00 ae seadunun taka sao eee | Sad ay Fire— 
— max 1 Cha 3 Stewart's Enclosed Gear ye or lds Co.: iis 


izes. Sct cag AOS 


| 
f 
i 
; 
| 
H 


Stee! 
Electroplate PJ Nic -\ Bearing Horse, each.. .$7 ee ro 94.00. vvcccceve 88 
Brass and Zinc.,....+.+.+-70%| Stewart's New Model Sheep CRUSHER—Ice— Childs, ee 15.00.... eee 

Shearing Machine, each Alaska Freezer Co.: Nu-Ex ue Appliance Co. : 
Ghetiet: theta ees ee Toy Town, ench.....+++-+++-88.25)  Nu-Ex Fire Killer. «5 «+++ «259 
CHAINS—Miscellaneous— ing Machine, No, 8 each ee 
Niagara Falls Meta, Stamping Works: le 
1 Chai Stewart Ball Bearing Enclosed CUPS—Force— 
Premax Coil 2 Gear Sheep Shearing Ma. The Durst Mig. 0.: FasTenens—Biing— 


Premax Special and Expansion 
-50 | 4.50) 8, B. s Co.: 
Dog leads a Sea Dumaco Spec. 4% tn. dow. $600 | “Upson's Patent, List Feb, 2, 1917. 


— Priming— Cord and Weight— 
Vey See Se CLIPS—Nall Morgan Mfg. Co. : enicenes te elg 
UPS sosvecceces Ives, List Feb. > re ated 


cst omen 





Traces, Western Standard: 100 pr. CG. Cook Co.: Priming 
G4—gs, Straight, with ring. Sem] Gem, Ber dee nooo Sites | Titan, List Feb. 1, 1917: 188% 
6%—8-2, Straight, with ring . .$60.00 Soe ae Stee reine ANSI CUTTERS—Glass ie omark,” 
6%—I10-2, Straight, with ring .$68.00 Plsscher, Serer Co.: 30@ % Sew e eae 
NOTE.—Add per pair for fests CLOTH—Emery— eames onan a 50&5 in Oe ceccccccosccs 17 
id ber y Co., Ine.: Cary Mfg. 
er ents pein for Hon. 3 See Poper. Hed Dev ..sccccectaccess MO) few wssesseeserevee s+ 65% 
price of Biraight Wat! Meat and Food— quake te 75% 
Eastern Standard Traces, Wagon Enterprise : Saw Edge ...........-55&10x5% 

Chaim, 686. osccccscccsveccce cd cocKs— Nos. 5 10 Plain Edge .........+.+.70&10% 
Brass Hardware list: Each $2.00 $3.00 $2. is, $5.0 $8.80 50 

FAUCETS— 


is 

Plain Bibbs, 70%; Globe, 504; 
K 604; Racking, 504; Li- 602 Cork Lined, Common, 50%; Best .40% 
CHALK— quor, WETYS: Bottling, 057 ¥48. Bach $1. bs $1.50 $2. om % Metallic Key, Leather eis OSes tos 
Carpenters’ Blue - Compression Bibbs 66%S541n = & W. Favorite: fon Red Cedar .cciccacscecesessesdtVaS 
corcomeey, ee. 846 Iron Petroleum ..... 506 10850608 17. , $8.25 Age on Gave seneinse eee OO&104 
cahaed ite : : Se cad buen ses Sd Raat me 
es ne, BT oe acees ees 10.00 Diamond Lock pepevetrereer 1 


COMPASSES, DIVIDERS, &c.— i 47 17.50 Bow 

Ordinary Goods ..+ss+++++-WE7T% Victor Metal 

CHECKS—Door— — + Esser Oo......- Peete 4-3 Silaw— . Semten: Metal Bee, 

Superior Spring Hinge Co.: tiara tears nehcctrineks siti B , : 1, L. Cork Lined. 
Superior Screen Door.......334%% 5 ner] ye Cote Oi, Cutter, Reliable Cork . ned 

CONDUCTOR PIPE— NG hep oy 

3 ~ Corraated. Round or Squeves a tS wg oe é gor eens. Leader Butternut Key 

CHESTS—Tool— vanize: ee . extra 8% in gross lots. * | Enterprise Mfg. Co. 

C. B. Jennings & Co.'s Carpenters’, Galvanized Charcoal Iron........50% gross Enterprise. Self iit and 
. OB % [COPPEF «-- es seeeee osccccccesda Tobacco— Priming Pump, ® dos., $96.00 


Machinists’, Emp 
Household and Lae: % See also Eave Troughs. Enterprise .........+++.--25@30% 


Lace csteetn eden eens catia» 























Harttord 


7B SUMP more than a Bui Secor 


HARTFORD 
EQUIPMENT 


Comprises automobile necessities, 
possessing the invaluable asset of good 
reputation, based upon excellence of 
service. A national publicity cam- 
paign to 


Over 30 Million Readers 


is keeping this reputation alive. 


Hartford Bump Absorber 


affords more real protection to a motor 
car than any device of its kind. More 
than a bumper, it not only saves lamps, 
fenders and radiator from damage 
through collision but smothers the 
blow of it. Practically break-proof. It 
will take care of all the trivial, every- 
day bumps and most of the serious 
ones. Flexible, it gives when hitting 
or being hit, effectually dissipating the 
shock of the blow. Beautifies a car 
wonderfully. 


EDWARD V.HARTFORD'Is< 


HARDWARE AGE 


Harittord 


AUTO JACK 


Three models. List: $12, $10 and 
a Ford type at $8. Nickel finish, 
$1 extra. 


Hartford Auto Jack 


the most popular of auto jacks. 
It excels in convenience. The 
easiest- working jack. Plus 
this highly desirable trait, it 
has an attractive appearance, a 
strong construction—its gears 
are solid steel; its casing, tough 
malleable iron—it has a long 
handle and a short stroke. In 
fact it is the best jack money 
can buy. Price, $8, list. 


‘Ffartford 


SHOCK ABSORBER 


the pioneer. In constant de- 
mand. We have an especially 
attractive stock proposition for 
dealers. Ask for it. The shock 
absorber which makes every 
road a boulevard. 


HERETOFORE KNOWN AS HARTFORD SUSPENSION CO., 


Oy (0) °Le7-V fey RO) Ai) A Ob AL! 


Branches: NEW YORK — CHICAGO - BOSTON 
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FILES—Domestic— 

Best Brands ....- necnennevemeeeer 
Standard Brands . 7 
Lower Grad .cssccseeeseers 
AmericAD «sseee . 

APCAUE cesvecceeees 

Biack Diamond .. > 
Delta Brand ...cercercecerese Jo 
Delta Utility ...-ccceceeceeens 410% 
Delta Swiss Patterm .....--.-- 20% 
GIS coctocervcsesscopoers 0&5 % 
Great Western ....- ccccves 65410 % 
Kearney & Foote....+.+++- 65410 % 
Liveright Bros., ‘Gold Medal... .70% 


Liveright Bros., Blue Ribbon Special, 


Liveright Bros., Electric....... 70% 
McCaffrey Amer. Standard...... 60% 
McCaffrey Precision (Swiss 
Pattern) cccocscccceervess 25% 
MickolaoO «.cccevcces eebesesee oa 
Simons Mig. CO... . cee 
J. Barton Smith.......66+- 68 5a10% 
X-F Swiss Pattern............25% 
De Be Gevossccvececvsseves 65410 % 


FIXTURES—Fire Door— 
Richards-Wilcox Mfg. Co.;: 
No, !02, Monarch A; No, 201 


EE cocpcseeesccnetaoas 85% 
Fusible Links, No. 06........ 40% 
Grindstone— 

Net Prices: 
Inch 17 19 21 
Per dos.. $5. 45 $6.30 $7.00 $7.70 
FRAMES—Grindstone— 
Athol Machine Co.; 
Iron Grindstone Frames...... 10% 


FREEZERS—ice Cream— 
Alaska Freezer Co, : 


Alaska 4-qt., each.........+ $2.15 
North Star 4 Gt., COCR svccs $1.85 
North Pole, all ‘metal, ee 
BOP GOB. aces sscccveev@ue 4.00 net 
Peerless Freezer re 
Peerless, 4-qt., list, $3.30... .30% 
Frezo, 4-qt., list, $3.00 ve0We -30% 
FUSE—Safety— 
kusign Bickford Co. : 
NPP CET ERE TTT $5.30 
Single Tape ............$6.85 lz 
Double Tape ........+++- $7 75 S 


Beaver Brand ........-- me 3 7% (8 
Anchor Brand ... $7.65 
Reliable Gutta Perc ha. . $8.40 


GATES—Molasses and Oll— 


Stebbins’ Pattern....0eeeee- 70& 10% 
GAUGES— 5 
Marking, Mortise, etc.....+++ 25& 104 
Atnol Machine Co.: 
Depth, Screw Pitch......... 25% 
Comter ....ccccevees eoccsece 20% 
omters AND GIMLET 
Per Gro. 
Gimlet Bit 
«00 Mog Dol. Cat. ccccsvecv’ aon 
German Pattern ....No 
Miseiew $7. 70; : Jt >. B $8. 75 
Single Cut Gimiets ss't per aro. 
Nail, Metal, No. 1.. $3.00; 2, $3.50 
Spike, Metal, Ne. J. fey’ 50; 2, $6.00 
1, Wood Handled 0. 
Nail, Woo rf} 3, 2, $3.50 
pike, Wood Hantied. : 
Spike 00 an eos 50; 2 $4.00 
GLOBES—Gas— 


Safety Wire Gas Globe Company: 
Protect-a-lite Inve ~—, and Up- 
i “4 yer doz. 2.10; per 

. ~ i. eocenserreesecets $24.00 
inne r Ww ire Globe, 


patee c r a-lite 
.80¢; per gross, $9.00 


per doz., 
GLUE— : 
Cents per ib. 


Cabinet 2. wcccccccccccseced 30@45¢ 
Common Bone 
Fish, liquid, bottles or cans, 

with brush ......0000000% 25@1.00 


Fish, liquid, 50 gal, bbis., 

per gallom .....-eeeevene 80@ $2. 00 
Foot Stock, White coceeeecseaee 
Foot Stock, Brown....... .20@25¢ 
Medium White ..........-40@50¢ 


Marine— 
W. Ferdinand & Co. 
“Marine, Jefferys, email cans, 


% %o 

Marine, Jeffery’s, bulk, per ™. 
12¢ to 40¢ 
Waterproof, liquid, per gal. . .$4.00 


GONGS—Stee!— 
P. Wall Mfg. Supply Co.: 
Foot or Hood, Street Railway, 


Spring or Locomotive. . . .60&10% 
GREASE—Axie— 


Common grade: 


1-lb. tins, per HEE «venes as $1.00 
15-1b. pail, per doz.. - «$10.80 
—s Everlasting, i0-%. ils, 
96¢ ; ," boxes, @ doz., ., 
12 20; Wi taeve'cs cesovee'e $2.00 
yf TA 
Crew Levick Co.: 
Grease in tubes ............ 30% 


A. W. Harris Oil Co.: 

Harris Transmission Compound 
bbis.. 124. and ¥% bbls.. rl 
™., 12% ¢; 50 ™. tin, $7.5 
25 tT. tin, $3.95; 10 I. tin’ 
$1.80; 5 tb. tin, 95¢. Harris 
Light Transmission Grease. 
+ ae 13¢, and % bbis., ner 

 13%e 50 Th. tin, $8.00; 
os t. $4.20; 
tin, $1. oo: 5 @. tin, $1.00. 


%08 





GRINDERS— 
Athol Machine Co.;: 


Bench Grinders .seeesee 
8. Cheney & Son; 

WeGR) noccccevccodigeoce 
Luther Grinder Mig. Co.: 


Dimo-Grit: each 


No. 14 (Mechanic Special, ey 


4M) 
No. 15 Cesteate. Special, No. 


U 
No. 16 (Mechanic * Special, No. 
€ 


No. TM) ..cccscsece 
No. 35 Compacto...... 
No. 51 (Best Maide).. 
No. 63 (Farm Special, 





No. 83 (Spartan)..... 
No. 104 Multigear 
No, 271 (Hummer) 
No. 500 (Power Bench 


No. 310 (Power Bench 


oe BE 5.00 
oes ae. 25 


Grince " . 


Grinde r) 


$9.95 
Star Spec, Mfg. Co.......+. 40% 
Hyfield Mfg. Co.: 
Perfect Emery Wheel...... 2+ 20% 
Wonder Electric jv~ 20% 
Wonder Ft. Power........... 20% 
Vaive— 
Frank Mossberg Company: 
No. 605 Valve Grinder for Fords, 
22¢ 
GRIPS—Buffalo— 
Smith & Hemenway Co., Ine.: 
Red Devil ccccscccsee covss 50% 
GUNS—Shot— 


Iver Johnson : 
Champion Single Barret, 


$6.50@ $8.00 


Hammerless Double Barre 


1. . $20.00 


Haters AND TiEs— 


Coty Tied wocrcvcecccccces 


PERIGTE ccrcccerccccvesccvesece 20% 
Niagara Falis Metal Stamping wees 


Premax Halter Chains.... 
Premax 8 
Premax Cow Ties 


Jute Rope Halters and Ties. 
Halters and Ties 


Sisal Rope 





cial Halter Chains. 60% 
40% 





Cotton Halters and ‘Ties... 
Cotton Livery ‘Vies........ 
Leather Halters ........++-. 
HAMMERS — Handled Ham- 
me s— 
Muydole new list 
Blacksmiths’, Hand er 45410 % 
UPONURNOOD. oncccaviewe 40&5&H% 
Farriers', Driving ........- 30&2 % 
Machinists’ Ball Pein........ 60% 


Nail, Adz 
Riveting 
Tinners’ 
Note 
prices are approximately 5% 
Pexto, Machinists ........ 
DAES cece ccenvicrerseecicn 


>, Pa 






~For extreme Western states 


higher. 


6% 


20&7 4 % 


Heavy Hammers and Sledges— 


976 5 §b., WOveccocccvecseses 334% 
Over 5 Ib., 3O0b. 2... cece vevvves 404% 
Magnetic— 

A._R. Robertson: 
Horseshoe Magnet tack Ps 
04 @MFE2.00 > 
Billposters ..... $1. 15@$2. no} * 
HANDLES— 
A ie Rae Tool— 
See, PRCR ARBs sons oc os ese 4054 
Hoe, Rake, Spade, Fork, Shovel, 
Oe So” a: 1085 
Also net prices of axe handles under 
ares 
Cross-Cut Saw— 
LEE ivccdoie! Neb lr ersten eat Net 
anosmantas’ Tool 
luger, assorted .gro., $3.50 $4.00 
Brad Awl ....- .gro., $1. 75@$1 85 
Chisel Handles, Ass sd, pr. gro. 
Tanged Firmer, Apple.. .$3.00@ 
$3.25; Hickory Pry $6.00 @ $6.50 
Socket Firmer, Apple. ..$2.25@ 
$2.39: Hickory ..iccecesess $6.50 
Socket Framing, Hickory....... $7.20 
fe eer gro., $2.90 
Hammer, Hatchet, &c.......... 454 


Hand Saw, Varnished, dos., re 30; 
Not Varnished ...+..++- . «$1.20 
Plone Handles: 
Jack, doz., 50¢; Fore, doz..... 70¢ 
Grover File Co. : 
Grover File Handles, ® gross 
No. 1 for 6 in. files... .$5.00 
No. 2 for 8-10 in..... 5.50 
No. 3 for 12-14 in.... 6.50 
No. 4 for 14-16 in.... 9.00 (o 
No. 5 for 18-20 in. and 2 
soldering coppers... .10.50 
Nicholson Spun Ferrule sues 
Handle wc scccsscccsccecss & 5 %e 


Pott’s Sad tron— 


Aluminized or Japanned, per doz .96¢ 


Tinned ..... 


HANGERS— 


Note.—Barn Door Bonne are gen- 
erally quoted per Fran without track 
angers per double 


and Parlor ~~ ag 
set with track, 
Allith-Pronty Gore 


seveceee Per dos., $1.20 


House Door ......-+60+. 490@45% 
Accordion Door ..... - 45@50% 
SheKd cnwaes 45@50% 


in. 
Solid Axle, No. 10, $12.00.. 


. 55% 


Roller Bearing, No. 11, $15. ‘00. 


55% 
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liunt, 
Cannon Ball 
20th Coatey, Round, A 
MOBO oscovcvvccsvecs 
McKinney Mfg. Co 
Roller Bearings, 
Anti-Friction 
Hinged Hangers, 


Nos. 1 a 


Pittsburgh Trolley .... 


F. E. Myers & Bro., Stayon; 
Sure Grip; 


OK Adjustable; 





os $11.50 
doz. 840 


nd 2. s 


King © sha, 


0. K.; 


Sure 


Grip Adjustable; Sure Grip Tan- 


dem, Sure Grip Tanden 
able; Tandem Adjustab 
Garage new lists...... 
New Way ‘Tandem 
New Way ‘Taudem Adj. 


Giant Tandem Tubular 
Giant Tandem Adj. 
Faultless Tandem and 
Tandem Adjustable ... 


National Mfg. Co., 


i Adjiust- 
le Myers 
v2 0000 dO% 


Tubular. . .30% 


‘Tubular, 
30 Yo 


eovses 80% 


Tubular. ..30% 


Faultle 58 
30° 


P doz.: 


Big 4, $8.40; No. 66 Storm 
Proof, $13. 00; No. 77, Storm 
Proof, $14.00; No, 88....$15.00 

Richards-Wilcox Mfg. Co.: 

Hangers, Nos. 147, 247. -4045% 

Roller Bearings, Nos, 37, * 38, 41, 
ERE ote ie err 50% 

No. 44, size 1, $10.00; Size 2 2, $12. 50 

Anti-friction, No. 42....... "40856 ‘ 


No, 44, sizer 2% and 


Folding Door I. i 
135 No. 

Safety 
Be eae yr 

Leas ag | B. D. No. 20. 
D. No, 120; No. 121; 


Trolley B. D. No. : 


Garment— 
Wire Goods Co.: 
— 17 In. 


T Sortate: 


Picture— 

Moore Push-Pin Co. : 
Moore's Push-less 
doz. packets, 80¢; per 


$19.00&$29.00 
Swivel No, 


oe 40% 


No. 0410, per 


af 
AN 


fold’g nick’d, per doz. it 5¢ 


Hangers, per 


gross.$9.00 


Screen and Storm Sash— 


National Mfg. Co.: 
Screen and Storm Sash 


Hangers, 


No. 80, Jap. Automatic, 
; P doz. 70¢ 
No. 80, Sherardized........... 85¢ 
HASPS— 
Wrought Hasps and Staples..... 704% 
Griffin's Security Hasp......! HO&kS %o 


McKinney's Safeer No. B8% 


HATCHETS— 

Regular list, first quality. 
Second quality 
Common 
Pexto 


20. . net list 


ot vrsges 54 
oo LOG54 


HEATERS — Automobile and 


Carriage— 


Chicago Flexible Shaft Co.: 


A BC Coal, doz......... $0.60 
Olagk, ¢ ‘arbon, See $0.75 
Clark? ‘No. 5, $1.00: No. 5B, (@ 
$1.50; No. 3, $1.7%; No. 7C, R 

$1.75; No. 7D, $2.25; Big Hit 


Assortment, @ case, $13.80; 
Tank— 
Hunt, Helm, Ferris & Co.: 

REPO ees tree ere each $18.00 
Standard No. 1........ each $4.50 
Standard No, 2....... each 85.70 
Harvard No. 1........ each $4.86 
Heevard No. 2........ each $6.30 
Black Jack No. 1...... each $6.00 
Black Jack No. 2...... each $7.50 


HINGES—Blind and Shutter— 
Wrought Sicel Gravity Locking Blind: 


Dor. Sets with 

1, $1.65 without Screws. 
Surface, No. 3, $0.95; No. 
Charles Parker Co...... 
Parker Wire Goods Co. : 

Hale & Benjamin 


Fastenings, No. 


4... $1.30 
+ 65@70% 


Automatic 


NE Se sda wewhate 72 List + 25% 
Stanley's Steel Gravity Blind. 
No. 1647%, ® doz. sets, with- 


out screws, 
$2.15. 
Gate— 
Western: 
With Latch 


$1.65; with screws, 


PTT, 


Without Latch ........doz. » $1.70 


er gaa ol 


Griffin Mfg. 


lear @ fie: Surface Pigs rt Pe 


McKinney M 


1.45@$1.75 


Co. 
Small a. Tunbosned doz 
OU 6 oevcsdesvues $1. s0@81. ‘80 


Bommer Bros. 


Sp 
Holdback, Cast Iron..... 
Non-Holdback, Cast Iron 


Pivot— 
Pivot, Ball Bearing 
30% 





Allith-Prouty Co. ; 


ee. ee ee ee | @45 iv G 
DD veces cavevrbaaures ry Pre 
Bowmer ros. : 
Spring Butt Hinges...... 25% 
Surface Fioor, Ball Bear- 
SR veic te ries deae 30&10% 


Mortise Floor, Ball Bearing, 
0% 
Lavatory Hinges ...10&714% 


— —— Spring Hinges 
BAERGA Sy 25 
tag tidens ‘deals’ tle” 
No. 2000 ..........85&5% 


Non-Holdback Screen Door 
Hinges, No. 2100... .25&5% 
set Holdback | Sereen’ Door 


Richards. Wilcox Mfg. Aly 
Double Acting Floor Hinges, 
| OAs. | 0 % 
Shelby Spring Hinge Co. : 
Buckeye All Steel eas 
Screen Door....8 $7.50 
No. 777, Sheet Steel I oldb’ k, 
r. 


inges, No. 900......10&714% | B 
Holdback Screen "Door, No, 5 
oben p¥ 6 patben 0&7 
Obieage Spring Butt Pg acd ww 
Chicago Spring Hinges..10% | © 
Triplex Spring Hinges....40% | & 

Chicago Mortise Floor (5000) 
40% |5 
Chicago Relax Floor | (6000) g 
7 a To 
Chicago Premier (4000)" 25% |& 
Chicago Ajex (3000)... .25% a 
Chicago Fire Station...... List | 8 
Lavatory Door Hinges o 
20&10&7 % % = 
Chicago Screen Door (2000) B 
50% 
Chicago Screen Door i? Ht 
545% | 6 
~~ ete Back Screen Boor, ~ 
cheheae Leres 1& 20 % ; 
4 


pS Re pe $7.5 
No. Es, Non-Holdback, r) 


‘Bearing loor 
Fire. freer 7 

Ball” Rearing Spring Butt 
og FR OPP SE 


Adjustable Se. Door Hinges, 
5% 


Superior Spring Hinge Co.: 
Superior Floor Hinge. 509% 
Superior Hold-Back. .50&1 0% j 


Wrought Iron— 
Strap and T Hinges, &c.: 





TA OME obs cs0cdr dard 20& 154 
Oy BWDP 6 iveckciuvende Ls 
OS RTOs 
Oe EC ere List + 10s 
Batre Heavy Ts. v-c0s<ccvts 54 
Hinge Hasps...... (List, shee "08 
Cor. Heavy Strap........; 30& 104 
Cor, Ex. Heavy T.....00 10& 104 
EO? iets poise Oe.e 0 +s heat po 
MOD SP iNG Rn 0s rbd bos op eee 254 
FOGEe BNO vei cbitcacovs 14¢ per Ib. 
HODS—Coai— 


wet per dozen 


3 $ecth.«.. 1 Me eB 
Galv,, open ...... $3.75 4.25 4.50 5.00 
JGP., OPER wocvree 2.50 2.65 3.00 3.25 
Galv,, funnel 4.65 5.15 5.50 6.00 
Jap., funnel ..... 3.10 340 3.75 4.10 


Masons, Etc.— 
Cleveland Wire Spring Co.: 


Steel, Brick, No. 162. -each $1.05 
Steel, Mortar, No. 158. .each $1.35 
HOES—Eye— 
Scovil and Oval’ Pat.....ccceee- 50% 
Grub, list Feb, 23, 1899......0... 65% 
HOLDERS—Door— 


Richards-Wilcox Mfg. Co.: No, 111, 
+ ante an 30%; Nos. ‘118, 119, 


| TTT eee +e0+-40% 
HOOKS—Belt— 
WOO, F 80 DB. 5 os'000 ccccceccses Oe 
ch— 


Ben 
See Stops, Bench. 
; Bush— 
Light, doz., $7.15; eae” $8.25; 
Heavy, $9.75 
Celling— 


Atlas Mfg. Co.........! 50 % @55&5 % 
Shelby Spring Hinge Co... .75&10% 








DER ssadervdondcsctun ave 70% 

Wire Goods Co. 

Coat and Hat— 

Atlas Mts. ats bs o> ae 50 % @5i5&5 % 

Morgan Spring Co.......-...0s. 70% 

Parker Wire Goods Co.: 

King No. 10, Steel......... 66% % 
No. 10, A a RT 60&10% 
No. Mf cont De vepiendnekee 10% 
No. me s occa 60&10&10% 

Shelby ‘spring Hinge OO. ccceee 80% 

Wire Goods 
Crown, 76 Ne, Chief, 60%; 

Chieftain, 60%. 
Corn— 

North ue Tool Co.: ® doz. 
Brooks . $3.00 
Earles 3.25 

Grass— 

Bent Shank, per doz..........$3.75 

North Wayne Tool Co.: ® doz. 
Otte Gees, cc coctacocces 3.75 
Lawn King ...ccocccccccce 5.00 
Nolins Concave ....+e+++-. 5.00 
Komet ...... coccccccce 3.00 
Little Giant, adjustable. eooe 3.75 
GUD Fh c sca rb vhs bocce coos 2.60 


Wail, “ete.— 
C._T. Williamson’ Wire Novelty Co.: 
Wall, Picture, Thumb, Moulding | 


or Cornice 
Punch Bowl .....sesee++++++35% 
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negoess AND Sves— 


Malleable Iron .. 


HOSE ATTACHMENTS— 
Morgan Mfg. Co.: 

Hose C amos vesseveeen 50@72% % 
BStuber & Kuck 

Hose Mendora, @ doz., % in. $0.75; 





% m., $0.75. 
Hose Couplings, @ doz., % and % 
in.. $2.85. 


William Yerdon: 
Hose Clamps, Garden Hose, Cast 


Brass, per doz.........4 32 @35¢ 
All other sizes, Water, Steam, 
Air, etc., list less...... 6545 % 


HOSE—Rubber— 
Garden Hose, YVs-inch: 
4-ply Guaranteed ...cc0e0eeb6Vad 
5-ply Guaranteed .. osqecess dad 
7-ply Guaranteed .esessseees L0G 
Garden Hose, % ma 
Competition ..+. ft.7@7V%¢ 
3-ply Guaranteed ... “fi. 8Y4@9Ke 
4-ply Guaranteed ....ft IA@lWyr¢ 
Colton Giuden, %- in., coupled: 
Low Grade ...cesseess ft. 6@8¢ 
Good quality ....+e00+eft. W@i2¢ 


Ice TOOLS— 
Gifford-Wood Co.: 
Ice T0Ols ....cesceccececeesBO% 


INSECT POWDER— 
Botanical Mfg. Co. : 
Red Wing, 10¢ size, per doz. ..75¢ 


t1RONS—Sad— 


From 4 to 10, 
Mrs. Potts’ . 
Jap'd Caps . of d 
Tin’d Cops .... 92 93100 9 
Note--Some Western m’f'g’r’s., 
quote lower prices. 
Bar and Corner— 
Richards-Wilcox Mfg. Co., Bar 
Irons, 30% ; Corner Irons, Nos. 





77 and 79 ..+++- ecccccss eee 
JacKs—Wagons— 
Richards - Wilcox Mtg. Co., Tiger 
Steel, No, 180.......++- ++ -88%% 


K NIVES— Bread— 

North Wayne Tool Co.: @ dos. 
Brooks Bread Knives........$2.00 

Butcher, Kitchen, &c. 
Foster Bros.’ Butcher, &c....LAst net 
Drawing— 

a Ee Souscren ee 

C. BE. Jennings & Co., Nos. 45, 0. 


% 
C. E. Jennings Folding Handle. .25% 
Jennings & Griffin, revised list, 
Nos. 41, 42....... oe B34 8&7 


Pexto Nos. 5 & i6.......38%@40% 
ay— 

North Wayne = Co. : P doz. 

rooks oeeceee + $10.00 





SEG GREE 5Gaececsbasves lie 


KNOBS— 

Base, 24-inch, Birch or Maple 
Rubber Tip ....eeeee+-90., $1.40 

Cherry and Oak. ..cececeeees $4.00 

Door, Mineral .....+++-.-d08., 1.30 

Door, Por, DE novesetenapiia 

Door, Por. Nichel....+.+--@08., 3.75 


Lapvers—store, &ac— 
Bicycle Step Ladder Company: 
Ladders, each ...... tou, $12.50 
Track, 2 eee 12%¢ 30¢ 
ers’ Noiselese Store Ladders. .35% 
Ibradt Mfg. Co.: 
Rolling Step Ladders, each *. 00 to 
$12; Tracks, per ft. 15 to 25¢. 


Se et EOE 


& G. Mfg. Fist, Melti 

a |e. Fe Prerrrrr erry 
LAMPS— 
Hammer's M. I. Aland..........85% 
a & 47. wibeee 

. EB. Dietz Co. : Per doz. 

Bite Short Globe ........$9.00 

Wizard Short Globe ........ 8.50 


Large Fount Wizard, No. 2.. 8.75 


Victor Hot Blast.......... 5 
Monarch Hot Blast......... 4.75 
SE eons rus o4vb onese 660% 6.25 
Ne. 3 Biteard........20¢ «++ 8.00 
Buckeye Dash Lamps........ 8.00 
No. 2 Blizzard Dash Lamps. .12.50 
Victor Wagon Lamps....... 10.50 
Junior Wagon Lamps ...... -10.75 
No. 2 Wizard Wagon Lamps. .14.25 
Octo Driving Lamps........ 27.00 
Union Driving Lamps ...... 80.50 
Eureka Deiving Lamps......12.75 
Bestov Hand Lamps......... 5.50 
Pioneer Street Lanrvs..... ea. 3.75 

LATCHES—Door— 

National Mfg. Co.: 


Washburn, No. 28, per doz. 2.00 
All Steel, No. 29, per doz. » + $2.25 

a Wileox Mfg. C. 
1 Dog, Heavy,” No. "125... .80% 


LEVELS— 
Frank B. Hall 
Stevens Line 


J. Sand & So 
Aluminum 


Ne. 7 


Morgan Spring 


Loop Hdle. . 


LINES— 
Wire Clothes, 


Balls, per lb 


Solid Braided 
Solid Braided 


&e., sk doz. 


White cotton 
Samson Spot 
ae vf 75 
ft., $15. 
Silver mo Clo 
50 ft., per « 


Chalk Lines, 
White — 
Cord, : 


Tves’ i H 
‘rescen 


Pat. Stop Ad 


Dexter Compa 
Model 2P . 
Model 2E . 

Dexter Hand, 


odel .... 


Wa so 


No. 15% Elec 


Platform, No. 
Platform, No. 


MALLETS— 


Lignumvitae . 


Glen Folding, 
eq. ft. 





LeApene— ete 
Small, dos., 75¢; la M. aeéeceeeeee 
404% | Pexto, malleable, mal 170¢; large 80¢ 


Keuffel & Esser Co.: 
Favorite Farm Leth. cocccece 30% 


LIFTERS—Stove Cover— 
Co. : 
Straight Hdle., with ring, 


Transom— 
BR. & BD. ccccvcvcccccscccccescesB0% 


100 feet... .400+++$3.30 2.80 2.70 
TS £008. ctcxes 
Chalk Lines, C 


Mason Lines, Linen, "Yb. 

Balis, per lb..... scedtewrevehaae 
Samson Cordage Works 

Masons’ Lines, Shade" “Cord, 

No. $1. 50 No. Cr $2.00; % 

No. oe 50; No, ° 2 
. ae: et 4, $4. 00; No. *: pt 


Tent, ‘and Awning Lines: No. ~ 


r., $35.00.... 
76 ft., per gr., 52.50. net 
100 ft., per gr., 70.00.. ° 


Awning, Wate ne Dit asabend 

Linen, 3% to 4%. net & 20% on list 
Turner & Stanton Co.: 

Solid Braided Chalk, Mason’ es 


Awning Lines ............. 0% 
PEE “bast sewsceeecvrecves 50% 
EPS See ees 
Clothes Lines, White Cotton. ..20% 
Shade Cord, Cotton...........20% 

LOCKS— 
Sash, &4c.— 


katona Gravity Metal Sash. 
3 


List Feb 4 1917 


M acuines—Boring— “ 
Com. Upright, without Augers. .$3. 
“ Com, Angular, without Augers. 4.00 
Millers Falls, Nos. 145 and 146, 
CBCH .ncccccccccceces eeeee 87.88 


Ice Cutting— 
Cc. E. Jeuaiags & Co.: 
Chandle’ 


pany: 
Dexter Double Tub Power, 
Dexter Double Tub Blectric, 


Washing— 
Each 
“Model DH!!! 8.50 
8.50 


Geyser Vacuum ....-.+++.++ 
Dexter Electric, Stave Leg P 


Duchess, Power, 3P.. 

Duchess, Electric, 3E. 
One Minute Mfg. Com 
No. 5% One M ~— Ay a 


No. tera Bench Power Washer 


No. 27 Twin Tub Bench Washer, 
1 Peg Dolly, 1 Vacuum Desies. 


No. 37 Twin Tub Electric Bench 
Washer, 1 peg dolly, 1 Vacuum 
DR oc ccrvecrsvccovecs $56.50 

Voss Bros. Mfg. 

Sunshine, Hand Power..... 

Vacuum, Hand Power...... 4 


Swinging Wringer, No. G-41 22. 


Hickory sevemunenoaainnteys 9d 
a | 
seme Hickory and Apple- 


WOOE vcvvccccccecccccioocccs 
MATS—Door— 
Acme Flexible Steel...... veer» 40% 
Cary’s Everlasting Flexible Steel, 
33% % 
Wire Goods Co.: 
Elastic Steel, new list.......26% 
ry Mfg. ¥: 
len Folding, stock sizes..... 45% 


Co. : 
Level, Fong $12,00 
ser’ less 66% % 





Pero., $5.75 
oececee st EFO., 50 


No. 8 9 2 


coca £50 sae 
otton, Ya-lb. 


Chalk, Nos. 0 to 3, 
Masons’. seeee eRe! 


White Cotton, 


» Nos. 5-7, $0.50. 
Clothes Line: 50 
5 ft., $11.25; 100 


thes Lines: 





No. 0 to 3. 
Sate and Shade’ 
to 4%. ccccsese em 


ese eecccccere 33% % 





tric Bench Washer, 
$46 


Company : Each 
0 


E-1, Blectric. $e-6e 





special sizes, per 


eee eee eeeeeee 


Charles Parker Company: 
_— Beari Btore..ceseees 


MOPS— 


Polish— 


) 
O-S0-Ezy Products Compan; : 
5 oe , = 2 in i, pe 


MOWERS—Lawn— 


Pennsylvania and Continental. 


Shock Absorber: 


CONE cccdvouce cavers 


»| Nairs— 


Wire Nails and Brads. Miscel- 
TANEOUS coccesesesesees 
ers’, &t. vd deny 

Jobbers’ Spectat "Brands, 

Union Horse Nail Co. 


© | Plated Head, gro., all sizes...... 


Upholsterers’ — 


Turner & Stanto 


NUTS—Blank or Tap 


SOU) ce ccevccscesoocscess 


Oivers— 





Chace, Brass and Copper. ° 
Chace, Zinc Plated 
Railroad, coppered 

Railroad, b brass. . 


tern, Nos. 1, 2, 3, 4, 
P. Wall Mfg. Supply Co.: 
OILS—»sMotor— 
OPENER 
Pieccher, Terry Co.: 


Schatz Mfg. Company: 
Acme, per gross. 





Packine— 
Ashestos, Packing, Wick and 


ub 
(Fair quality goods.) 


Sheet, C. B. S$. .cccccccccecces 


PAILS— 
Fibre— 


Cordley & Hayes: 


Galvanized— 
et, per dozen. 


Quarts, 8 Se. 2 2 


Light’. <<a $3.10 3.35 3.60 4.00 
Ex. heavy .....- $4.25 4.50 4.90 
ound ottom 
Fire Pa 


Well Pails .... 4.50 5.00 «eee 


PAINTS— 

Joseph Dixon Crucible ge 
Siltca-Graphite, in ™% 
$1.75; 1 f- cans, st. é: 


a Bgals bbl bbis., 1. Ss; 50 Be ee 





a ig ag Corn, Etc.— 
—— eS . Co: 
RS 6 i lG bike ean sae 16% % 
Bone, Shell and Corn......... 2 


x 5 seeeeeeeeeeeee 


Per lb. 
Common Cotton cocccceses LI@2I¢ 
Sting ssocccccesececeeess stl @23¢ 


4 Extra Fine .cccccccccccess s4@leg 


Kay “Slip-On = or “dust mop 
per doz. 


Pennsylvania Lawn Mower Works: 
Pennsylvania Junior B. B. .33 
Great American B, B......65&5% 

15 17 21 in. 
$9.00 $10.00 sit. 00 $12.00 
Pennsylvania Trimmer. occ eo ZS. 


Penn, Grand Horse... eovescccsess 
Penn. Pony ...cccccccccceesc88% Io 


Cut and Wire. See Market Report. 
Hungarian, F. inishing, Upholster- 


per ib., 11@12"%A¢ 


Star No. 5 up...sseee ccccreld hee 

Northwestern ....essee0+ +2045 % 
Picture— 

% 2 ay 3-in. 


Brass Hd., gro.. 78 90 1.15 1.25 


DONE Ss ieecc eve «e++-List plus 204 
Piated vcencees . -List plus 104 


n Co. : 
Nails, Furniture. pes 10% ~, Bet 
Nails, Mate bleather’ cevctsaseve 0 Yo 
PinteS 2c cccccsccccve os ‘date net 


Cold Punched, Plain Of list. 
Hexagon cadens $hbewenee SORE OE 


Hot Pressed: OF list. 
SQuave woceccccccccscccceses 
CXAGON sesesvccccesesscess sg 


Seoel, Copper Pletad. ..-.» -sTOOUET ht Beadle’ .5.csevecsssse SOM 


50 | PLANES—Wood— 





Malleable Hammers’ Improved, Nos. 
11, 12 and 13, 10%; Old Pat- 


Bench Oilers ....+++e0+++-80&5% 
Railroad Oilers ..ceeseseeee+I0% 


Crew Levick Co...c.ceeeseees-80% 
S—Box— 
Morrills No. 1, P th $14.50.20&10% 


Can Openers...... seve + BOQ5I0% 


Kan Kut, per sans ssseees AE 8S 


Rope, any quantity.....eese++-60¢ 
— 

Shagt, C. To ..cevscecccsceces come 

Sheet, C. O. S.ccccvecvecesoes ch 


Sheet, Pure Gum,.sccessccevess 
Sheet, OCD ceceerereeeseeeeeess 


Stal, Fibres per dos.......--96.00 
ws tien Less 25% 


+25% 
% 


40% 
Ys Yo 


50% 


-25¢ 


16 
4.60 


raat 


. Per doz. ....$3.50 4.00 500 745 





Moller & Shumann Co.: 
Hilo + amen White “ie | 






00 
Hie Go Compo Coating (Flat 
Wall Enamel), @ gal. .$4.00 
Montauk Paint Mfg. Co.: 
Di-mel-ine Aluminum, Ename 
Gold and i Paints, 


Di-mel-ine Stove Pipe and’ 180,80 
Enamels, ea. per ale + 


PANS—Dripping— 
Standard List .....+.+++-20@70&54¢ 


Retrigerater, ne go 
SOD nescess 1 I 


























» |PAPER—Bultding, L. Cc. L.— 
Per Roll. 
Rosin sized Shomhings 500 sq. ft. 
rolls, 36 in, 
25 Ibs. to i eks idee. “ 
$1.1 









SF Wt. 06 COs cnvéedetcccccdl 
106, 10 We discesuccedece 2 130 
Deadening Felt, 50 sq. yd. rolls ‘ 
in. wide, per ton........ $95.00 
Rooting, Rubber, see Rooting. 
Berlin Mills Company : 
Bermico, carloads, per Be. - $70.00 
Less than F Floada per ton. .$85.00 













Flint and Emery 
Flint Paper and Cloth......++..20% 
Bay COR cecditnundesecacee hth 
BMY FOP covcctsveviveters lA 
Garnet Poper and Cloth.........5% 
Tarred Feit— 

I-ply, per ton. .seee++-$00.00@$61.00 
oply, per co ibe Terrrrece 78¢ @85¢ 
O59, DOO PO vetssss $B 1.20 
shiz’ Felt, per roll: aaa 

TD. Soccvtdavscvccvesetes SthO 
OR, kitcedse occcscocccoce $le50 


PENCILS—Carpenter— 

Joseph Dixon Crucible Company: 

Red and Black Framer’s and 
ahr Finish, per gross. .$4.00 

Polished Cedar, per gross. *: $335 


PICKS AND MATTOCKS— 
Rativeed so cisvvvcevcoccccsscs M6 
Contractors’ Picks .scceess+ OOG5# 





















PINS—Escutcheon— 
BEE veccvvsccccccccccce chbet, net 
Push— 
Moore Push-Pin Co. : 
Moore Push Pins, per doz. pack- 

ets, 80¢; per gross.......$9.00 
PIPE—Vitrified Sewer— 
Standard Pay! and Fittings. 

f.0.b. New York points, carloads: 
3 £0 24 iM. cvcccccseccccccecs of IF 
27 £0 30 iM. ccccccccccccceses L2H 
33 to 36 We cvoccoescceseccecs IOP 





























































PLANE !IRONS— 


Bench, first qual...cccccscceees +256 
Bench, second qual.............354 
Molding ee evcecoeccccccsccees sees 
PLIERS— 

Button, Se quality, er ¢ doz., 


Inch 
4.05 456 5.87 70 
Cu Burner fair quality, per doz., 
$2.86, in. $3.08. 
Gas Pipe. 7 8) 9 0 iin. 
$3.74 418 4.62 5.70 6.60 


Pexto No. 30 per doz.: s 
10.00 11.00 13.80 15.60 23.50 





mith & i ee Co., Ine os 
“Red Devil’ Button Pliers No. 1000, 
per doz.: 
5 in. 6 in. 10 in. 
$4.20 $4.80 Se'8s $8.10 
PLUGS—Basin— 


The Durst Mfg. Co.: 
ne oe Rubber, all ame, 


eevee eee eee 


Dumac Suction Basin Stop- 


Demace Suction Sink Stop- 

Pers, per GOZ......eesee0e 90 
PLUGS—Spark— 
a Spark Plug Co.: Beh 


Btome .cecccccvescocss 


Regular & Buick... ccccsccees47¢ 
«, Metz. 





Re rey Pee 2000 -48¢ 
Spark Plegs: 
eRe eeevesones Re 
Sowereseecreesecene 65¢ 
HS aecdevvces 80¢ | 
Raids oe od é¥s oe see 
ad's dhe kwe eel 40@50¢ 
. with plugs, ea.. 
Cabinet No. 100, with plugs, or - 
0. 
$55.37 


A. _R. Mosler & Co.: 
Display Cabinet, 54 Plugs. O06. 60 
Spit =I Platinum Point, ea. S06 


ee ee ee 
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illustrated below. 


PEXTO TRAVELS 
INDIANAPOLIS 


Home of Tanner & Co., Indianapolis, Ind., 
which is found the Permanent Display of Pexto 
Sheet Metal Workers’ Machines and Tools 


ip 





































It is indeed significant when successful 
and old-established specialists in the Sheet 
Metal Business give such an unqualified en- 
dorsement of a product as is indicated by 
the display here illustrated. 

—it signifies years of successful business 
association. 

—it signifies full confidence in the goods, 
followed by sales ability and a high type of 
service. 

—it signifies the thorough goodness of 
Pexto Sheet Metal Working Machinery and 
Tools. 

Tanner & Co. believe in this display. lt 
is a permanent part of their exhibit rooms. 
It is complete in every detail. New. Pexto 
Features are being constantly added and 
Tanner & Co. have found it of ever-increas- 
ing helpfulness to their customers. 


You, too, will find this display of practical 
value. The constantly changing conditions 
in all sheet metal working trades makes it 
imperative that your shop be equipped with 
the latest type of machinery and tools. 





Another Significant Endorsement of. Pexto 


An endorsement of many years’ ing by one of the 
oldest Sheet Metal and Sheet Metal Machinery Houses in 
the Middle West—Tanner & Co., Indianapolis, Ind. 


Pexto progress has helped others. It will 
help you. 

In case Indianapolis. isnot convenient 
for you to visit, please let us direct you to 
the nearest display. Largest machinery 
houses in all parts of the country maintain 
similar displays and they will gladly wel- 
come you at any time. Whether you see 
the display or not, the Pexto Pogket 
Manual will be a handy book for you to 
have. It tells about the new ideas in sheet 
metal working machines and contains other 
valuable information. Send today. It’s free. 

We will also be pleased to send you a 
copy of our new folder, “A New Vocation 
for School Shops.” 


The Peck, Stow & Wilcox Co. 


Mfrs. Mechanics’ Hand Tools, 
Tinsmiths’ and Sheet Metal 
Workers’ Tools and Machines, 
Builders and General Hardware. 


Southington, Conn. Cleveland, Ohio 


Address correspondence to 210 W. Center St., 
outhington, Conn. 


PEXTO 


METAL WORKERS’ MACHINES & TOOLS 
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Silvex Co.: 
Bethlehem, 5 , Dalat. tet ea. $1.00 
Regular » in. Metric, Ford, 
verla f° Saick Special, oo 
¢ 


ea 
Mica Insulator 4% & % in. 
Metric -ea. 65¢ 
Mica-Pore.” Insui, % in. Metric, 
de 
Display Case, stocking 36 6. pigs A 
ea. 
Extra Cores ea, 80« 


PLUMBS AND LEVELS— 


Athol Machine Co. : 
rpenters’ and Machinists’ Iron 
25% 


Plumbers’, Pocket ....++++++25% 


POINTS—Glaziers— 


Buik and 1-lb, papers... 
Yalb, papers ..+.+ 
Ya-lb, papers «00+ 


Per. Doz. 
TTT. 
coves oe 
eovccs LM 


eee 


POKERS— 
Morgan Spring Co.: 
Nickel Plated, Straight or Bent, 
\% x 20 in., @ gro $7.50 


POLISH—Auto and Furniture— 


O-So-Ezy Products Company: 
O-80-B cedar olf polish... 
Met 

Stove Polish Works: 

60, case, 3 doz... .$3.75 
1 pt. No. 70, case, 1 doz.... 2.25 
1 qt. No. 80, case, 1 doz.... 3.75 
% gal. No. 50, case, % doz.. 3.50 
1 gal. No. 90, case, % doz.. 6.00 

Stove— 

Jos. Dixon Crucible Co, : 
Joseph Dixon 
Fireside 
Gem 
Japanese 
Jet Black 
Dixon's 

Black Silk Stove Polish Works: 

Per Case 


y 40% 


Black Silk 
6 oz. No. 


5. 


5 oz. cans, paste, No. 
10. 


™ can, paste, No. 
ib can, paste, No. 
6 oz. can liquid, 
% pt. can, liquid, N 
1 pt. can, liquid, No. : 
%, pt. air drying enamel, 


Veneer Liquid— 
Buffalo Specialty Co. : 
Regular— 


8.40 

gal. 

2.10 
For Automobiles— 


L-V Sprayer, per doz 
1 gal. Ve neer and Sprayer, ea. $2.10 


POPPE RS—Corn— 

1 qt. Square...doz, $0.90; gro. $9.80 
1 qt. Round....doz, $0.95; gro. $10.80 
1% qt. Square. -doz, $1.15; gro. $12.80 
2 gt. Square...doz, $1.55; gro. $15.30 


POTS—Giue— 


Baomeled .scccccccccccccccccccap 
Tinned and Turned.......+++-25&5% 


PRESSES— 
Athol Machine Co.:3 
Domestic 


an elly 
Lard Presses and we? T 
ers pot 5&T % % 
Seal 
Morrill’s No. 
6.00 
Morrill's Pocket, 


Presses— 


Jap'd, $107 00, 
20&10 % 

Pocket Nickeled, $20.00 

epeeceecersd®eeese 20&10 % 


Merrill's 
rer doz, 


PRIMERS— 


All Nos. 100 in box, new list. 334% 
All Nos. 250 in box, new list. .33%3% 


PULLERS—Nail, Etc.— 
batmess Falls, No. 3, doz 
No. 46, doz. 


Chas, Morrill Company 
No, 1, Nail Puller, e doz. $18.99 


ae oe lone Spike PB 
20% 


PULLEYS—Single Wheel— 
Awning or Tackle, Jap’d 

Awning or Tackle, Gal 

Hay Fork, Swivel or Solid Eye. ~~: 


% | RASPS—Herse— 


Sash— 

Common Frame; Square or Round 
End, barrel lots, per dos......25¢ 
Small lots, per doz 7 

— Seay Metai stamping Worss: 


Pulley" Blocks—-See Blocks, 


FP UMPS— 


istern, 008 br anbndepecrievcsclee 
_B. | 


Wood Pumps, Tubing, "&c. 


Barnes —_ Company : 
Pitcher Spout 
No. 4 Fig. 606 

iron cyl. 
Double Acting 

Goulds Mfg. Co.: 
Double-Acting Thresher Tank.$6.88 
Diaphragm No, 3, Side Suction, 

16 


1129 and 


70% 
set —_, with 


$16.80 
Spraying Fig. White- 
washing $3.3: 
Lift and Force Pump Standards ; 
force Pump Heads; Pac king 
Heads; Cylinders (Iron); 

D. A. Force Challenge; D. A. 
Force Diaphragm and Sue 
tion ; Rotaries, Hand and 
Power apayese and  F 
drants " 

Goulds 
Jac 
BE. Myers & Bros., low list: 
Doubie Acting Force and Lift; 
Cistern and Well House ; 
Windmill; Cog Gear Handle; 
Pump Stands; Hydro-Puea- 
matic Bulldozer Power; Hand 
and Power Spray; Ashland 
Force and Lift 30% 
Thresher ‘ ~ Myers Century 
and Low Down 
Tank, Cog Gear 
Handle, 309 


( ‘omb. 


F. 


new list 


Pump Leathers— 
Plunger Leather, Crimped, per doz.: 
Cylinder Diam. oad 

l 


Inch % 


2% 


3 
964 $1. 10 $1. 46 $1.79 $1.93 
3} 4 


2.94 


2 
66¢ 


$3.52 


2% 2% 
74¢ «= 85¢ 
Se 

96¢ $1. #0 


Not Crimped: 
Inch 2% 
88¢ 


4 
$1.76 
Valve Leather: 
n 2 2% 2% 2% 3 
83¢ 88¢ $1.10 $1, 18 e') 65 
Pie 20 $2.80 
PUNCHES— 
Saddlers’ or Drive, good full pole, 
9 


Half polish 

Spring, single tube, “good qual- 
ity 

Revolving (4 tubes) 

Revolving (6 tubes) 


d 
Bemis & Call Co.’s Cast 
Drive 


0% 

Morrill’s No. 1, Doz. $12.00. .20&10% 
Hercules, 1 die, each $4.00. 

20&10% 


RACK&—Whip— 
John H. Best & Sons: 
Portable Revolving Whip Display, 
; No. 1, with Display Shelf, 
$12.00; ye * without Display 
Sheif, $10. 


Ran— 


See Track, Barn Door, &c. 


W. L. Cooper, Star, 18 in., 

$5.25@$5. 
W. L. Cooper, Star, 14 Py 8 
Delta 


Heller Bros. 
McCaffrey, Am. 
Nicholson 


60 % 
roe rosie 
70&10% 
60&70 % 


Standard. 


RAT CORN— 
Botanical Mfg. Co.: 


HO¢ size, per GOS..ssseceese 4: 
$1.00 size, per dOZ....++.+++ 8.00 


REELS—Hose— 
Specialty Mfg. Co.: 
Detachable, Handy, Speco. .30&5% 
Handy Hose Rack and Carrier, 
50425 % 


REGISTERS— 

Japanned, Electroplated and 
Bronzed 

White Porcelain Enameled 404 

Solid Brass or Bronze Metal... .254 

REVOLVERS— 

Iver Johnson Safety Antomatic Ham- 
mer. 5: Hammerless, $7.50; 
1. 3. Model 1900 Double Action, 


4 Blair's Rings. . 


3 | Copper and Burrs ......+++ 





$3.00. 





RINGS AND RINGERS— 
Bull Rings— . 

‘ 2% 3 inch, 
Steel ..eee04-+$0.75 0.80 0.85 doz, 
Copper $1.40 2.40 2.65 dos. 
Aluminum. ...66+.+++$1.50 


Hog Rings and Ringerse— 
llill’s Kings, per gro. boxes, 

$4.50@ $4.75; per dos, boxes... .60¢ 
Hill's Kingers, Gray Iron, doz., 


Hill's Ringers, Malleable beg 
, 715 @85¢ 
ber gro., $5.00@$ $5.50 


Blair's Ringers. . per doz., 65@70¢ 


RINGS AND HOLDERS— 


.00|C._T. Williamson Wire Novelty Co.: 


Key Rings and Holders, No. 02. 
® gro,, $12.00 5 


RIVETS— 
.-Net 


Tinners’ and Miscellaneous. . "135% 


Bifurcated— 
Assorted in Pasteboard Boxes. 
Per dosen boxes, 50 count.. 
100 count 
Cop'd, Clinch, Asst, 52¢, Solid. a, 


ROLLERS—Stay— 


Myers’ 
National Mfg. “Oo. : 
Barn bese” Stays, No, 18, @ doz., 


$1. ‘10 
Richards-Wileox Mfg. Co.: 

Handy Adj. and Reversible No. 
Ol pn cebvetciyscédwhenen’ 30% 
0. ho Adj. and Reversible No. 
. 80% 
30% 


ae Screw, Nos. 55 and 57. 
Underwriters’, Nos. 59, 60,... 
Favorite, No. 54 


ROOF ING— 
Rubber, 108 sq. ft. rolls, 32 in. 
per roll: 


wide, 


First Quality: 
1 ply—35 Ib, rolls 
2 ply—45 Ib. 
3 ply—55 Ib. 
Second Quality: 
1 ply—35 Ib. rolls 
2 ply—45 Ib. rolls 
3 ply—55 Ib. rolls.. 


$1.60@1.70 
$1.90@2.00 


rolls 2.20 @ 2.30 


ROPE— 

Eastern Retail Trade, 

Manila, % in. diam, 
Highest Grade 
Second Grade. oviisecedcveves 23¢ 
Hardware Grade 

Sisal, % in. diam, 
Highest Grade 
Second Grade 19¢ 

Sisal, Hay, Hide and Bale Ropes, 
Medium and Coarse: 


First quality 
Medium Lath Yarn: 
20¢ 


Per ib. 
and larger; 
24¢ 


and larger, 


Sisal, Tarred, 
First quality 
Cotton Rope: 
Best 5-16-in. and larger... 
Medium, 5-16-in. and larger.. 
eee 5-16-in. and larger.. 
Jut 


.23@ 30¢ 
-21¢ 
-15¢ 


Galvanized 
Special er 
Bright Steel . 
Bright Iron . 


RULES— 
Ivory 
E. P. Johnson Rule Mtg. 3 
os. Pocket No. 46, 6 in., per 
12.00 


comb. Pocket No. 45, 12 in., per 
doz $19.80 


Folding, 
Handy Shrinkage 


i Rule Co.: 
1 Board eeevececesIO0QiS% 
Hickory Lamber ..-eeeee+++-40% 


Saws— 
E. C. Atkins & Oo.: 
Circular 
Band 
Butcher 
Cross Cute 
One-Man Cross Cut 
Narrow Cross Cut 
Hand, Rip and Panel 
Miter Box and ee: 
Mulay. Mill and Drag. 
Ww Saws 


C. ae Jennings & Co. 
Burcher 





Wood Saw Blades ........ 

Combination Bets . 
Millers Falls Company: 

Butcher Saw Blades: 


16 
Per gro. $13.94 a 
$16.10 17.03 17.96 
Simonds Mfg. Co.: 
Butcher - -2087 5% 


- -- 8081045 % 
+++12%42% 


-83 % % 
+ -40 


Circular 


Buck— 
Red, St'd Bailes per doz 
Red, D’ble Brace, per dos $6.50 
Plain Frame, per OS. ccsece -50¢ less 


Hack Saw Bioden and Frames— 
Cc. E. Jennings & 
Frames, Nos. its. 5, "180. 33 %47%% 
Saws, Nos. 175, 180, errr 
3 My de 


Arrow Head Blades 
Arrow Head Frames. . 
Goodell’s Blades 
ee vend wate 
Per gro. $3.79 
Inch 


Per gro. 


7 
$4.04 #4 24 s. 55 


$5.88 ‘$8.28 


Millers Falls Co. : 
Rogers, complete, $4.47 and $5.25 


SCAL 
John Chatillon & Son: 
Eureka .. 
Favorite 
Grocers’ tip 
Jacobs Bros. Co., Ine 
Portable Platform 
Union 


oeee + -BOQ@IW% 
sees e-80Q@10% 


SCciSSORS— 
See Shears. 


SCRIBERS— 
F. Brais & Company: 


Improved Gem, per gro... .$26.00 


SCRAPERS—Foot— 
National Mfg. Co., per doz. 
No. a Bsa Cleaner, 80¢; No. 62, 


Uprig 80¢ 
Richards- Wileos Mfg. Co 


SCREWS—Bench ig Hand— 
Bench, Iron, per doz 
I. $5.85; jr. 96.75: ‘1%, $8.50; 
$14.4 
Diack, Wood 
Hand, Wood 


Coach, Lag and Hand Rail— 
Lag, Cone Point 404 
Coach, Gimlet Point 
Jack Screws— 
Standard List 
Machine— 

Cut Thread, Iron, 

Flat Head or Round Head... .50% 

Filister Head 40% 

Brass: 

Flat Head or Round Head. 2748 

Filister ead 
oa er Iron, F. R. or 


Filisted Head 
Brass: 
F. H. or R. H., Nos. 8 to 14. .30% 
Filister Head 204 
ace and Cap— 
Set (Iron 
Set (Steel) “net advance over 
r 


ood— 
List aly 23, 1903. 


Flat Head, Iron 
Round Head, 

Flat Head, Brass 
peed, Head, Brass 
Flat Head, Bronze 
Round Head, Bronze. 
Drive Screw’ 


SCYTHES— 
Plain, Grass, Cutting Edge Pol- 
ishe @ 


d 

Clipper, No. 2 Finish. .  $9.50@$10.00 
iy <4 Steel, Web and Backs Pol- 
hed $10.00 @ $10.50 
Bush W. ced. and Bramble, 

Painted . $9.50 @ $10.00 
Grain, Painted, * Cutting pod 

Polished .. 5 @ $11.50 
Clipper Grain, Bronze wee 

$11.25@$12.00 

North ‘Wayne Tool Co.: Ba 

Little Giant Grass..... 

Little Giant Bush and Weed.. 
SEEDERS—Cherry— 
Enterprise eeeseeseecl6Hh% 


Raisin— 
Enterprise .... seeeeees +25Q30% 


SETS—Aw!l and Feet 


Millers Falls Com —— 
Tool : Te % 
: 4, shies 8, Sie: 


$9.50 
9.75 


ee 
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— — 
thing. We say “will”—and say it positively—to 
very dealer, no matter how big, how little or where 
he is located. We have proof absolute of selling suc- 
! cesses made by dealers conducting cross-roads stores 
and dealers operating big city establishments. 
Ml It sells—sells quickly—and sells continually wher- 









Broaden trade! Reach out and get new busi- 
ness. ‘The New Stromberg Carburetor for Fords 
will enable you hardware dealers to do that very 


ever Fords are used. 


The New Stromberg 
Carburetor For Fords 


is a needed product. It’s a staple—a downright necessity to 
greatest Ford efficiency and Ford economy. It compels pur- 
chases—for it gives Ford owners the very things they want and 
can obtain only through its use. You're not taking in a stranger 
when you stock it. It’s a carburetor of demonstrated superiority 
and salability. 

Thousands are in successful use. Its records and reputation guar- 
antee its reliability. Its world-beating economy achievements have 
been published broadcast over the entire continent. So extensively 
advertised it would be like looking for a needle in a hay stack to find 
a Ford owner who does not know that this remarkable device has 
established new high standards of mileage, speed, power and economy 
—that a Stromberg-equipped Model T 1915 Ford car carrying three 
passengers and weighing 2170 pounds, in an official economy test at 


Chicago, made 
37 4-10 Miles on One 
Gallon of Gasoline 


—that this same Ford was accelerated from a standing start to 25 miles 

an hour in exactly 11.4 seconds—then speeded up to 43 miles an hour— 

that it assures quick, easy starting in coldest weather—without priming— x 

without crank handle slavery. it 
These facts are common property in Ford ¢ircles. And form a selling,¢ 

force that is felt in substantial, bankable results by Stromberg dealers. af 


Big Trade No Trouble Fa 


¢ 





Don’t fight shy of the New Stromberg Carburetor because it’s a mechanical Ps 
device. It’s not a trouble maker—not in any way. Can be installed by ¢ STROMBERG 
* 





| 











anyone in an hour’s time. Then you're through. No readjustments. 
No return for repairs. No complaints. A money maker for you be- a MOTOR 
cause it’s a money saver for users. / DEVICES CO. 
° : Dept. 323 
Sells At Popular Price—$18.00 ,”° GAE. 25th St., Chicago. 
Within every Ford owner's oe reach. Sold on guar- a 
antee of satisfaction or money back. Investigate Look ¢ 
into the splendid and vast money-making possibilities Pi on ont eee Sie 
Sign and Send Coupon at Once for Dealer's a. cama an the Reged om 
Discounts and Free Particulars. Get at the meat ? Goa Oe Wane s 
of the matter—thenm decide whether you wish to ’ a a 
stock it. e 
o Name . éeas 
? 
The Stromberg Motor / 
@ Str. Add. or R. F. D 
. C : + 
Devices Co., , 
@ City Terres .. State 
Dept. 323 > 
64 E. 25th Street, o” (If you wish to try one on 10 Day 
Chicago, Ill. o Money Back Guarantee enclose $18.) 
+ 
¢ 


¢ 


New St ROMBERC Does it! 
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Cellar Window— 
McKinney Mfg. Co. 
Japanned, per gross, sets... .$16.50 
arr rere $20.50 
National Mfg. Co 
No. 70, Gaivanized, @ doz... .$1.50 
Nail— 

Reatted odcccvtapewnwnnia doz., 85¢ 
Swan's, Knurled, @ gro.....-.- $8.40 
Rivet— 

Regular st coccccsccccssecccces 604 
Bivet Sete coccccccccccssces 60 % 

Saw 

Meestit'e No. 4 ©. ‘S. . @ doz.$8.00 , 
We, Be We BeBe cucsecccas 12 4 te 
Nos. 10, 11, “05, @ doz. .12.5 e 
Special, @ doz.......... 13.00 - 
Nos. 3 and 4 Cross Cut, ars 
doz. .16.50 | * 

Bo. ©, WD Gt cuevcvess 24.00 


Screen Door— 


McKinney Mfg. Co.: 
Japanned per gross sets..... 
$19.50@$2 


Coeccvcecees $22.50@$2 






an 


Plated 


SHARPENERS—Razor Blade— 
Hyfield Mfg. Company: 


Hatfield Machine .........+. 20% 
SHAVERS—Beef— 
Eoterprise Mfg. Co.........25&30% 
SHAVES—Spoke— 
Peer ee .»-doz. $1,50 
Wood, doz., 2% in,, $3.25; 3 in., $3.75 
Millers Falls Co.: 


Nos. 1, $7.35 2, $12.75 net 
SHEARS—Cast iron— 

7 8 9 in, 

Best ° » $3.55 3.95 4.45 doz 

Good ....$3.00 3.25 3.75 doz 

Cheap ...$1.40 1.65 2.00 doz 
Straight Trimmers, &¢.: 

Best Quality Jap— 

6 7 8 10 in 
$4.35 5.00 5.70 9.00 

Best Quality Nickel— 

6 7 8 10 in 
$5.58 6.40 7.46 11.55 
Tailors’ Shears ..scccccccce 40& 10% 

Pruning— 

Pexto No. R 70, per doz., $10.25; 
No. 50, $4.25; No. 60, $6.00; No. 
R 85, $14.75. 

Scissors— 


Jobn J. Conway Co.: 
Wheel Breod Sharp Point Scissors, 





Full Nickel Plate, per doz. 
4in. 4% in. Sin. 5% in. o6 in. 
$2.50 2.60 2.70 2.80 2.90 

Gold Plated Handle eand N. P. 

Blades, 
$2.80 2.90 3.00 3.10 8.20 
Tinners’ Snips— 
Hebel BlEEs: oo nkee os csvacencses 40% 
Steel Laid Blades.........+.+. 25&5% 
Jennings & Griffin Mfg. Co.’s 6% 

Oe Mis ceccevosecedcotn ee 
Pexto Original .......+.++6- 16% % 
Pp. 6. W. Samoon......ccse0s 30% 
Smith & Hemenway Co., Inc. 

“Red Devil?’ ...ccccvscceces 30% 
SHELLS—Brass, Empty— 
Remington Arms-Union Metallic 

Cartridge Co. : 
First Quality, all gauges....33%4 % 
Club, 10 and 12 gauge...... 33% % 
Paper—Empty— 
Peters Cartridge Co. : 

League, 10 and 12 gauge... .3314 % 

League, 16 and 20 gauge... .33'« % 

Target and High Gun 3314 % 

Ideal and Premier............- net 
Remington Arms- Union Metallic 

Cartridge Co.: 
Arrow, 10, 12, 16 and 20 gauge, 
33% % 
ee Cit, 10, 12, 16 and 20 
Tee eee eee eee eee m/e 
New “Club, 10 and 12 gauge. "83% % 


New Club, 14, 16 and 20 gauge, 
33% 


% 
Loaded— 
Black Powder ........ «0334S 
ee \ teases medi- 
eles sabe ceess pee 3144 | > 
Smoke ess "Pounder; high a 
WEEE oc cdbedacceens vet 334% >= 
Smokeless Powder, .410 > 
RGD SPOT OP SS 33444 1% 
Boys ig ee Shot, case 
<Averbepeownee ee $3.65 
naan yn Co.: 
League, Black Powder...... 8314 % 
Referee, Semi-Smokeless. ...33'4 % 
Target and High Gun, Smoke- 
BOSS cccccdccccsssorcecscae Mi Yo 
Ideal and Premier ........33'4% 


Remington Arms - Union Metallic 
Cartridge Co.: 

New Club Black Powders. ..331% % 

Nitro Cinb, Smokeless Powders. 


Arrow, Smokeless Powders. .33 14 % 


SHIELDS— 


Parker Supply Co.: 
Lag Screw Shields........--- 


SHOCK ABSORBERS— 
Silvex Co., South Bethlehem, Pa.: 
Bethlehem Pneu. Spgs., for Ford 
Cars, list set 2 
For Packards, 
Arrow, etc., list set.... 
SHOES—Horse, Mule, 
F.0.b. Pittsburgh: 
Iron or Steel...... per keg. .$5.00 


-15% 


Cadillacs, Plerce- 
$200 


Etc.— 











SHOT— 
25-1b. poe, 
Drop, up to B...... diac veween $2. 
Drop, B and onveert okie 75 
Chilled .« $3.00 
Dust ccccccvccecccscvccssssse $3.00 
SHOVELS, SCOOPS AND 
SPADES— 
Piain Back and Back Strap. 
Pe BONED noes vitoceeseve 208 5% 
Second grade ......+..++++-lS&54 
THe MUEE 66 s0'cscecvncnedas 104 
Porth G7GEE sccccecccctsves List 
Back Strap and Hollow Back 
First GORE oc cccocsccccccsees 154 
SQCORE QTEGEE. cccccovcccsvacs 10% 
Thied GFOEE .ccocsvcvcvecssess 54 
Fourth gradé ....cscessesees List 


Snow Shovels— 


Long Handle, steel blaae. .$3.50@4.00 
Wood and Mail. D Handles, 
$4.50@5.00 


SIEVES AND SIFTERS— 
Hunter's Imitation, per dos... .$1.00 
Hunter's Genuine, per doz..... $1.25 


SINKS—Iron and Steel— 
Barnes Mfg. Company : 
Cast Iron, painted, 20 x 36 and 


GMOS oo ccccseccccscssee 35% 

Cast Iron, painted, 20 x 40 est 
BATA ccccccccvccvese s OS 1a K 

Lalance & Grosjean: 

L & G Hist steel... ..sccccees 5% 
SKATES—Ice— 
Conron-McNeal Company: 

Extension Rocker and Hockey: 

Ment and Boys, per pair: 
 eraeaee na $0.70 
Polished and ‘plate Bs reeves 1.00 
a wed, polished and 


ed 
and Ladies’, per pai % 





p 
Girls’ 


Polished ......ccececeves 
Polished and plated....... 1.30 
Tempe +. polished and 
plated .ccccccccccccece 2.00 
= Hockey all kinds, per 
eceservestoues ecvce 3.00 
ROLLER— 
Boys’, per pair......-+seeese- $2.25 
Girls’, per pa@ir......seseeeee 2.51 
in =i ea 
German .. Sow ene ena eeey ves 154 
Domed cecescccccsvesecsss 10&54 


Niagara Falls Metal Stamping Works: 


Niagara Harness and Rope....40% 
SNATHS— 
Grass Scythe, per doz.....+...- $8.25 
Bush, per Baise caus ckrniessael $8.75 


SNgPS—Tinners— 
See’ Shears. 


SOAP—Automobile— 

Harris Ofl Co.: 

Harris Motorear Soap, bbls. } e 
and % bbls. per ™., 15¢; | & 
25 i. tins, $4.00; 10 Ih. px 
tins, $2.00; 5 I. tins, $1.15 | 
each, 

SOLDER— ' 

Half and Half ...++see++ wawawe 374¢ 

SPITTOONS— 

Indu-Namel per doz. ts 
a a cdethe saan sees ee $14.00 CS 
Me Be cic cectaies sures 11.00 (2 
NO. B cccccccccesceece 9.60 


SPOONS AND FORKS— 
Silver Plated— 


Good Quality ...ccecccsveeveees 204 
Cheap cecccccccseseees « 334% 
Miscellaneous— 

German Silver .....+++++ o-- 3348 


Tinned tron— 


POTTER epee Ts ee 
Table cicdcccecesccechOl G0.5 Htae 
SPRINGS—Door— 
Chicago Spring Butt Co.: 
Chicago (Coil) ..0+-.+++ 02+ -30% 
Reliance (Coil) ...-++++++. 20&5 % 
Morgan Spring Co.: 
Perfection ....- eccecvecccces 15% 
Carriage, Wagon, Etc.— 
1% in. and larger: Per 100 Ib. 
ach .vvece soveccces<s MOL 
Half Bright ....... $8.00 @ 8.50 
Bright os .iceveves eee $8.50@9.00 


Tuthill Spring Co.: 
Ground bl’k and half br’t. 
Ground bright 

Painted Seat Springs: 

1% «2 « 24 in..... 


«per pair 75 @80¢ 


1, £2 £ 26. cceeees per pair 80@85¢ 
1%, #3 £ 2B...26- per pair $1.20@ 1.25 
= By a Co.: 


x 26 in., per pair..... 90¢ 
i x 5 je 28 in., per pair... .$1.35 
With flanged washers 3¢ per pair 


additional. 
SPRINKLERS—Lawn— 
Enterprise ....-+seseeeees 25@20% 
—, ry Ree nyt per doz.. Nos. 1, 
$5.60; 2, $8.90; 8, $2. 50. 





SQUARES— TAPES—Measuring— 
Nickel Plated Steel and Iron. .33%4% American ro sre TB a00s roe | 
Rosewood dl. Try Squares and Patent Leather ..... ee eeccecs 104 
Wee ook bo skier. sa .. 40% StOEE «2c ég0 Ce vvcccecvcecoviceces 204 
Iron Hdl. Try Squares mail T- — & Esser Co.: 2025 % 
bp a age Ba ec op 
c 4 sses’ BM cecccoes 35@25410% 
: Combination .....ee0++eeeees 25% Lufkin Rule oo: 
PORtO coccecccccvece 11128087 % % Skin ........25@25&10% 
Metalite oer venthscdns cave 15 
SQUEEZERS—Lemon— Patent and Bend, Leather. ies 4 
Wend Porcelain Lined: Per dos.| Pocket .... seb ¥even 25% 
Sa ae ae ee PrP Tre «+ -20@25% 


me § 
a MEA. os nkcvanouaueee 
Tinned Iron: 

-90¢ 


Low Grade.. 
—- quality... ceccccccce fas 3 
Iron, Porcelain Lined... 31.35@2.00 


eee eee ewes 


STALLS—Cattle— 
Hunt- Hotes Testis Co. : 

Star, Steel ....... occccce cet 
STANCHIONS—Cattle— 
Hunt, Helm, Ferris sd Co. : 

BAP cccccccccccccccesecccc me 
STAPLES— 


Fence, Bright, $3.60 
Galv anized, he 30 
Poultry Netting. 


‘.0.b, Pittsburgh 
er 100 Ib., $4.85 


STEELS—Butchers’— 
John Chatillon & Son: 
Chatiflon’®s ..ccccccccccecs List net 
Foster Bros.’....-+++++++5 List net 
STEELYARDS— 
Peck, Stow & Wilcox Co........ 10% 


wo DIES AND TAPS— 


tone Tap 
M.S. Teser Taps Nos. 2 to 12 inc. 
60&'5% 





M. S. Taper Taps, Larger. .33Y%3&5% 


sTOPsS—Bench— 
Morrill’s: 

os. 1 2 
Per doz, $8.00 $10.00 20% 
STRAPS—BOX— 
Acme Embossed, case lots......15% 
Cary’s Universal, case lots...... 30% 


Stanley Twinrold, case lots....15% 


STRETCHERS—Wire Fence— 


Hunt, Helm. Ferris & Co.: 
Elwood Rod, per doz..... 
Elwood Pattern, per do 
Little Giant, per doz... E 
Star, No. 482, PP lain Bearing. 
Star, No. 482, Roller Bearing. 

F. J. Townsend : 

Townsend's Wire Fence Stretcher, 
per d 7.20 








9.25 
9.90 


wearer reser eeeee 


STUFFERS—Sausage— 


Enterprise uty. 0 
Stuffers Lard Pre esses, 


25 @25&7% % 


SWEEPERS—Carpet and Vac- 
uum 

Bissell, 
Superba, Cyco B.B. Nic..... $ 
Triumph, Cyco B.B. Nic. 
Parlor Queen, ee B! B.B. Nic. 
Elite, Cyco B.B. Nic...... 
Am. ‘Queen, Cyco Bat a. 
Princess, Cyco, BB. Nic. 30.00 
Grand Rapids, Cyco B.B. Nic 
Grand Rapids, Cyco B.B. Jap. 
Universal, Cyco Bearing Nic. 
Universal, Cyco B.B. Jap. 
Standard, Nickeled Fittings. : 


Carpet Sweeper Co.: Per doz. 
™% 41.00 


Grand, Cyco . 
Grand, Cyco B.B. Jap. 
Superba Vacuum weeper, 

with brush 68.00 








Grand Rapids v 
with brush .. 
Household Vacuum Sweeper, 
with brush ....cccc-ccceee 
— Cleaner, without 


ish 
Subject to guaranty allowances. 


SWINGS—Lawn and Porch— 


Myers Low Down Roller.. -.-85% 
Myers Porch Swing ......++.+- 85% 
T ackLe—Fishing— 
Wise Sportsmans Supply Co.: 

“Jim Dandy” bait, per doz. .$6.00 


TACKS— 
Carpet, Bill-posters, etc....List +- 54 
Finishing Nails— 

Copper Nails ....0+++++++per Ib. 50¢ 
Copper Tacks :...+...++-per lb. 52¢ 
Trunk Nails, etc..... 

See also Nails, Wire. 
Double Pointed— 
Double Pointed Tacks...... 


Thumb— 


Solidhed Thumb Tack Display As- 
sortment No. 22 $8.50 


seer eeernee 


. 104 


Wiebusch & Hilge 
ay “nage etal - 34L, 
15 


otneterssain & Steel, 
ete. 


eee eee eee ee eee 


TAPS— 
See Stocks, Dies and Taps. 


TEETH—Harrow— 
Steel, plain or headed, % 
and larger, per 100 Ib. .$3. ess. 25 


THERMOMETERS— 
Tin Case, Cabinet, Flange, Dairy, 
& New list, 30% 


Comes weeenesereres 


TIPS AND BUMPERS— 
Elastic Tip Co.: aes Complete, 
Eac $11.00 


h so 
Rubber Head ‘Naiis, per gro 
a. on » 45¢; 

um 


a ‘Berew 


a1, $2.25; 2 Be, Aten 


$3. 
Rocking Guat r i Sa 


r ‘in 
75¢. Chale "tie: b's” 
Cement— 
,) Cee i Bsc cctccdorccst 50% 
TOOLS—Haying— 


Hunt, Helm, Ferris & Co.: 
—. and Peerless Hay Fork 
Carrier: 
Track, 
ets 


‘Track Hangers and Brack- 

Harvester and Peerless Sling Car- 
riers, hyo tae etc...30% 
E. Myers & 

“Hay Fork ae Myers 

uble Rail, Mycrs’ Single 

Rail, Clover Leaf and Fault 
less, and all wood track fork 
ubloaders . 30 

Sling eee 
Grip and Cross Draft .. -80 

— vrrack and Steel Track Fix- 


Myers Sure 


SUDO no woceweeveccuccececs 30% 
Myers Hay Forks, Slings, Pul- 
FG, AC ccccccccccccccce BO 
Sa 
Simonds’ Crescent ......+..+.30% 


TORCHES— 

Hammer’s, En; doz..... 

P. Wait” Miter g BA "63. 
naught 


- $6.50 
Dread- 
Torches; 
Gasoline a Torches, per doz., 

. 8, $16.50; No. 21, $29.00; 
No. 31, $35.00; No. 10, Brazer 
Torches bead baceiceciiec coe 


TRACK—Barn Door, &c.— 
Sliding Door, Painted Iron, per 

BLA c0ceoes 6sdbboneccreor thse 
Griffin's: 


XXX. ® 100 ft., 1 x 3-16 in., 
$6.00; 14% x 236 in., ote. 

Hinged Hanger, # 100 ft., 1 
8-16 in., $6.50; 1% x 8- 16 ie, 9 


00. 
Hunt, Helm, Ferris & Co.: 
20th Century, round, per 100 . 


Flexo, per 100 ~- econ 
McKinney Mfg. Compan: 
Hing Hanger Track, R ft.. 


{Seer ecevesccsccce c4B% 

x 5-16 Seen ete shines 0 coke 

Trolley Track ...... -35% 
Myers’-Stayon Track. Myers. New 
Way and Giant Tubular pee 


and Hercules cove seecces 
Faultless self-cleaning ........ "Box 
National Mfg. Co.: 

Braced Rail, per 100 | ee 


Storm-Proof Rail, 100 ft. 3, 0 
Richards- Wilcox Mig. Co. : ii 
Common - 40% 
Special Hinged ‘Hanger “Rail, “No. 
50 5.50 


2, 
Nos.’ 61, $4.25; 63, $4.50 
$4.75; Png $5. 75 "$8. 25; 


Pm... : 
Adj. Track, No. -80% 
Aahnstabe ig eenten” Trolley 
Track, % 
Royal Kajustable ‘rack ‘No. 122, a 


70 


“63, 


04) TRAPS—Fiy— 


Balloon, Globe or Acme, doz.. 
1.10@1.25 ....2202-0-.-970., $10.50 
Harter, Chambion or Paraarn 
doz. 7 SMS Maids 63 bask 's 6 $72. 
Safety Wire Gas Globe Comnany: 
Columbus Sanitary...ner doz, £9 85 
per gross $9.60 























March 22, 1917 HARDWARE AGE 101 


Who Sells 





Tires in Your 


Neigtborhood? 


If Diamonds are sold in your neighborhood you 
are already familiar with such a scene as shown 
below, for hundreds of Diamond Dealers receive 
just such shipments weekly. 


If no Diamond Dealer is near you, this is your chance to 
become a Diamond Dealer. 


Write for the Diamond sales and advertising plan which 
tells you how we put— 
— Your portrait in Diamond advertisements in your local newspaper. 


—Your photograph, five feet high, on 24-sheet posters in your 
neighborhood. 


—And offer you a sales proposition which leads the industry for 1917. 


Every Diamond Tire must deliver full value in 
service. If ever a Diamond Tire fails, a cheer- 


ful, willing adjustment will be promptly made. 


Address your jobber or write direct to 


Diamond Tires 














102 


Game— 


Niagara Falls Metal Stamping west 
Lightning 
Clincher 


Oneida Community Ltd. : 
Victor 


Per doz. 
With 
Chains 


Without 
Cuains 
$ .78 
20 

1.44 


Size 
No. 

No. 1 
No. 
No. 2 
No 


2.1 
2.58 
No. 3.48 





Per doz. 
Without 
Chains 


Oneida Jump 
Size 
No 

No. 
No 

No. 
No wy. 
No. 
No. 
No. 





Per doz. 
With Chains 
0006s A ee 


Newhouse 
Size 


No 0 





- 22.23 
.. 66.69 
. 155.61 
Trap Company, Inc. 
Less th 
$ 


No. 
Triumph 
= 7 Gre an Bbl. 
SS 
ne 
No. 
No. a1: 5x . 
No. 415 
No, 415X. 
Triumph 
No. 





These prices are with Chains 
Mouse and Rat— 

Mouse, Wood, Choker, doz. holes, 
20¢ 


Mouse, Round or Square Wire, 


os., 50¢ 
Lovell Mfg. Co.: Per doz. 
| See eee 

Btar Rat ..cccscssvvcecees 1.00 

ee TRE fe ccccvctireves 75 

Dead Easy Rat .......--.- 75 

Sure Catch Rat .........5-- 60 

Dead Easy Mouse .........- 25 

Ss ae -20 

Sure Catch Mouse .......... 15 

Delusion Mouse ..........-. 1.00 

Mascotte Mouse ........... 1.00 

Tin Choker Mouse ......... .60 

Wood Chokers, doz. holes.... 14 
Niagara Falls Metal wee 

Works; Enticer Rat......... 
Oneida Community Ltd. : 

per doz. 

Vietor Mouse ......s.ccccse $.15 

Hold Fast Mouse.........-. 15 

ve) Perera res ce .60 

we 8 eee -60 

OT 8 ere 85 

Tin Choker Mouse.......... .70 

Wood Choker Mouse, dozen 

ROMER cece cescccccnsccecs 
P. 8. & W.: 
Hopper, No. 1, with Chain, per 
EEE ry ree rs Set $1.4 
Hector, No. 1, with Chain, per 
OUR. Dikbdians 000 ssinekenenee $1. 
TROWELS— 
Wm. Rose & Bros.: 
Phil. Pat. Wd. Hdls. 
$10.35 10.75 11.50 11.90 
10 10% 11 11% in. 
Wide Heel, Wad. Hdles. 
$10.65 11.05 11.80 12.20 
10 10% 11 11% in. 
E. C. Atkins & Co.: 

Plastering ....-2-200-+0200+.30% 
TRUCKS—Warehouse, ac.— 
McKinney Mfg. Co. each, net 

No. 1, $18.50: No. 2, $16.50; 

No. 3, $13.50. 
TUBS—Wash— 
Net, per doz. 
os. 0 1 2 3 
Galvanized ....$7.00 8.50 9.50 11.00 
Cypress— 
¥ jagte bemoans 3 Mfg. Co. 
°* $15. 50 12.00 10°50 25% 
TURNBUCKLES— 
National Mfg. Co. Screen Door, 


HARDWARE AGE 
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TWINE—Miscellaneous— WAFE— - WIRE GOODS— 
Flax % and %4-lb Balls: nameled— . y : 
ie. eee ohne we Ol Was 4 olen ai ae 38¢| Latance & Grosjean Mfg. Co.: Pend pA ped + co Spkegrigtsi Pier 
ue eo Pes tien eS rvienen «An ee 4 Agate pened bepectibeansutapcee = Cup and Shoulder Hooks....... 75% 
No. 24... ie rressssss gal 6All white Enameied ¢../:::: 15 Oe ete code eonse: 
fe Sere eovercece 31%¢]| Vollrath Co. : Brass Wire Goods....... T3a10% 
Cotton Seine, eri New Ideal Kettles, Cast Iron. Cup and Shoulder Hooks... . 75° 
per Ib. 40&10% 
he ald thread—6 3842¢; 9, Boh Imperial Hollow Ware, mi Iron, 
Se | PRRET Ter Pere 30% 
Medium Laid fhresd—6, tie. “4 Enameled Ware, Steel, White WIRE CLOTH AND WNET.- 
42¢; 12, 38%4¢; 15 to @,. 35¢ and White, 30&10%; Special TING— 
RNG 54-63. p05 od tad ciao ve 38Ya¢ Blue, 80&10%. Galvanised Poultry Nettin 
Hard Laid thread—6, 51¢; if 34¢; Before Weaving ..... 7051082144 
o. > 
ee we MNS WARNER ahh Sérten Cloth, 1 sssks Boge 
Staging, 2 to 4 oz. balls, im bar- oe ae & Ja 100 ft.; Painted Black, $1.90; Gal. 
vels, 3142¢ in 5-lb. sacks, 32Y¢; . sizes, per e+ +» OOP vanized, $2.50; 14 Mesh, Bronze, 
7Vrot cece in balls, %4 to 3 Ib., $10.0 
in barrels, — 1, 2 and 3 ib. 
fae ths cas Heese . 31i4¢| WASHERS—Cast— Standard, Gale, ogy egal 
Cotten iW raging, white, - ‘balls Over \Y-inch, barrel lots, j 
o Ib.: per lb., 34¢] No. 2 
COMNBOGE - dice erst esbeatarise 30¢ Iron or err No. 2% 
COO. c osicdabesetebnabaacagurs G1 Sice bolt..5/16 % 5% No. 3 mesh 
Coton Weebting, varnmtdd, aan ae Go S50 dx0| Ne. 4 
5 balls to IO... ccee coccvveed The above prices are based on ne 7 
American 2-Ply Hemp, % ana $4.00 off list. No. 7 mesh 
Yalb. DONE vvctevcceseeresves ef In lots less than one keg add No. 8 
American 3-Ply Hemp, 1-lb, Balls, fae per bb.; 5-lb. bores add %¢ to| American Wire Fabrics Co.: 
ss 5 Diy Be re list. = re Zincked after 
ndia vy Hemp, 1%-1b. Balis weaving, per 100 sq. ft.: 12 
(Sprig TWIBE) . o ceccvcves cece 6¢ Soli Leather, Axle— 158-108 oan $2. ry F mesh, $2. 99; 
lia, 2-Ply D te a a a a re LS Ye SRS 6 mesh, $3.40; 18 mesh. .$4.25 
India, S-Ply Dark Hemp... 00+ +++: pa PUNE 4 vecesusne pi vneueaess 80G104| Gilbert & Bennett Mfg. Co. : 
In¢ indie, ~ Dee en stern aie selcoul: 1 lime 1% inch. a ‘‘Pearl,”’ pet, per 100 
a » V- 20¢ 23¢ 23¢ 31¢ per box Oh, Bie 1s decacthoceresecaes $3.25 
18@21¢ Ex. Hyvy. ‘Pearl, " filet, per 100 
Common India, No. 18......++4+: 19¢ BQ. ft. sseeeseee Ce dereneees $5.00 
Vo. 264 Mattress, % and % Ib. WASHING MACHINES— New York Wire Cloth Co.: 
Balls, according to quality, See Machines—Washing Screen Cloth galy., per 100 sq. ft. 
70¢ @$1.00 Opel Zine Coated, 12 mesh, 
Cable laid Italian, No. 18....... 65¢ aa, Dee; eee $3.3 
Italian, A, ilb., No. 18, 42¢; B, 39¢ WASTE—Cotton— teynolds “Wire Co.: a eg = 
Wool, 3 to 6-Ply...... o0eces 12@14¢ White per fae Colored ber ib. AluminA Steet galy. per 
Midis ces 16V%4¢ No. 1......11%¢ 100 sq. ft., 12 mesh, $2.55 
No. | PRR 160 ‘i ty ag 2.05 ff mesh, ry 40 
ie Tenis 15¢ un-Red Selvage Blac ra ee 
VaRNisHEs nyu ter... cahtetengeioillt $1.00; 14 mesh, $2.85; 16 
Moller & Schumann Co,: , wy 
Hilo Flat Finish, per gal... .$3.' 
Hilo Floor Finish, ‘per gal. ae bg Ib, 4@4%4¢ 
less 25&10% Bh FANGS wccceresesee cbr, 4 s 
Moutauk Paint Mfg. Co. : WRENOHE 
Di-mel-ine Furniture Varnis' Agricultural .....+.+ sees 65% 
Per gro., t10. 80 | WEIGH TS—Sash— Alligator or Crocodile. pecebeesne “as 
Di-mel-ine Varnish Stare 3 Per ton Drop OO FREI ORO TY 
er gro. » $10.80] Eastern Market ....... “x $37.50 | Stillson pattern ........ idiot 
Middle West .....0.00% ° $35.00 | Genuine Stillson ....+++5000- 
VISES— ano 5 bine Co.: 

‘ GUERRERO cir esccceeceee 15% 
solid Boxr— WHEELS—Well— Bens & Call's: en 
Under 100 Ib.....006 - - 30%) 8 in. to 14 in..... cocsbéescuctoen Adjustable 8, 25&10% ; Adjust- 
Over 100 Ib. .ccccccccccece 25& 5% = Ss Pipe, 25% a. Hd'le 

uto, 25&10% ; riggs Pat- 
Hand— WHIPS— tern, 30% Combination 
Athol Machine Co.: Drop Top Whips, per doz....... 80¢ Bright, 40%. r 
(pall «glee gh 20% | Str’'t Buggy U’hips, per doz...... 90¢ Suet Dante Nit. csecseess 33% % 
}Combination Black ........ 40&5 % 
Parallel— Merrick Pattern 2 Jo 
Athol Machine Co. : WHITE LEAD AND OXIDES—| Motor No. 80. - 
SIMPSON 2. cee cece cece neees var National Lead Co.: ee! andle Screw 
Standard ...ccccecccccveccvan " 5 Wood Handle Screw 
Gearrett, tapered Peat Niute Mead, Dry andy” m| Goes, Genuine Knife Hai. $e 
Vise Attachments, Taper In 100, 250 1500 ® k 103 Coes’ Genuine Steel Hdl..... 5 Ne 
600 Line, Stationary | In 25 and 5 50 tp ke egs.10%6¢ | Coes’ Genuine Key Model... .25&5% 
600 Line, Swivel Jaw n 25 ane ) ™D kegs........ “¢1P. S. & W.: 
fa SB WD MEUM, coc ous oone ¢] “No. 100 25&5 % 
Millers Falls Oval Slide Pattern, In 1, 2, 3 and 5 ™ eans, as- EE IR RE INR SSR ia B's 9 
$1.53 1. 76 2 Sa on ens sorted (100 I in a case)..12%¢ Raclowtares ok sicicccsesccs 9 
diasheee*oi - 4 vee ee On lots of 500 pounds or more, a pene Bttiiocs eet ‘Gkibat ne 
: ™ < J akeside orge 
Victor, net list; reese» i of per pound te of Drop Vooued : 
Helins@. ..ccéocses BEEING Sec covtordeasecees 
Combination Pipe Dry, Red Lead and Litharge: oe yc wae BEE Company : 
Trojan ..cccccseccecceseeses In 100 ™ kegs............- 10%¢ Sterling No. 
In 25 and 50 ™ kegs........ 10% ¢ No. 7 Socket, 
Pipe— se SO See ) ae 10, $5.34; 
Athol Machine Co.: Red Lead in Oil: BO 'DD As va cedacvisecess 
Combination .....+eeeeeeeers 50% = 100 oy rere ege FY No. a General 
‘ker’s Combination : n 25 and € D BOMB. wc cceee “W¢ CBCR pcecoss 
we gat on "sO% . 187 Series, In 12% ™ kegs............ 11%¢ No. 4 Garage Set, =. 
40% ; No. 870, 40%, Competi- On lot f 500 te 
tive Combination. ..50@° mers discount ‘of sat Oe peel tal No. e. ac ket Wrench, Set, 
Drege oo nko cas eviv oes eel v.00 % | lowed- OF NO, 2b oe we se aoe 
J. H. Williams & Co.: Niagara Falls Metal Stamping Wors: 
Vuican Chain Pipe ....... 20&10% art tesa -— —— Pf = oy Waste mo Double End Me 
Wood Workers— Richards: Witeoi rite, , Oo. ‘Go.: ” ath 
Machi 8 ark Adjustable re 
gy ary e eevescveveses 25% WIRE—Barb— Wizard Adjustable Ratchet. 150% 
DUNNE 5h ges acasarccoves 25% |See Market Report. bid = BA — Mfg. Co.: “ 
Pear. 65% 
Fence— Alligator Pattern, Bull Dog. . ‘19 
VULCANIZERS— Market 100 Ib. Bundies— ee case hd Ave sees nage 40% 
©. A. Shaler Company : See Market Report. Railroad Special, case lots . “40% 
5-Minute, $1.50; in doz. lots..30% | Bright and Annealed: Per 100 Ib. ss than case lots........33'%4% 
List] ,,] 6 and 9 Lc. 1000 J. H. Williams & Co.: ; 
Tube-Kit for Fords...... $1.75 | & and over to retailer...base $3.70 Agrippa Chain Pipe ....33%&10% 
Tabe-Kit ....-+-.++++++ 2.00} R] Smaller sises take fence Fe Sa See Te 
WUGABES “hc cwdboeetsecs 2.78 5 
ERMINE on viens saccoa nous 3.50 extras: for. meee : 
Motorist’s " Electric" “Heated } poe oe: oe “4 
on oF, 
osccoeee 0 less 25% extras are charged, WRINGERS—Mop— 
Galvanized, subject to same Eagle Woodenware Mfg. Company: 
c sommupas gpcnrsccscses base $4.40 Eagle Mop Wringer and Bucket 
oppered, subject to same Sombined ; 
Waos- me epee _ base $4.20] Domestic 10 qt. per dor... .$11.25 
Price Per M New List| Tinned, subject to sam Standard 14 ¢ qt. per doz.... 13 tS 
RB. are ae er 331, | conditions ........000. * base $4.70 | wiite ‘Mop. Wenger Co. Benes ; 
B. é° te Bivvcvvicvrccverss Pte Stone— Houeebold gt al Leas $21.00 
eee ee eee 3 * NO. hy Sma ze PTT Tr ° 
P. E., 9 and 10......+ oe0ccerede ee Bright ee inn sew Tooke to retailers. No. 3 Family Size........ 26.00 
WAGONS—Coaster— Ne. 7 8 | Sen pera 
Per 100 Ilb., $4.70 $4.85 $5.00 $5.40 $5.55 No. 0 Ex 6.00 
° . Extra Large........ 8 
Hunt, Helm, Ferris & Co.: No. 1 Hot 0.00 
Overland and Star.......... 85% Spooled— > iy yg aia 
No. 8 Hotel, All Iron...... 40.00 
Annealed and Tinned.....+++++: 404 Less 40% 
WAITERS—Dumb— Brass and Copper... 16744 Note.—Slightly higher for extreme 
Sedgwick Machine Works...... 20% | Retailers’ Assortments, ‘per bax. 94.25 West. 





No. 195, Japn’d, per dozen. .$1.00 
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“Rough Road” Test 


Take hold of it and pull your head Patch is one of the Rie Nie Prod- 


off—subject it to every ounce of 
pull you've got in your system, and 
if it gives—budges—yields a single 
trile-—-DON’T BUY IT. 


BUT—if it sturdily stands up 
against your best efforts, you can 
recommend it for the tubes of your 
customers as standing the gaff of 
rough roads and lasting as long as 
the tube does. 


ucts, and every one of them is 
made to live up to what's ex- 
pected of it. 


Take this patch—its 3 layers of 
rubber backed by tough khaki 
fabric—super strong—airtight as 
the tube itself—needs no heat or 
tools to put it to work. 


Retails at 50c. bie small size (36 
sq. in), $1.00 for large size (108 
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sq. in.), shop size (648 sq. in.), 


The reason is plain. The Auto $5.00 





Hardware 


Dealers: 


Your jobber 
knows all about 
the Rie Nie line 
of fast sellers. 
Ask him about 
them — how 
they'll go in 
your store—why 
they are daily 
developing a 
profitable de- 
mand for other 
dealers. If you 
get him stumped 
drop us a line 
and put the 
question up to 
us. If it’s good, 
you WANT to 
sell it. 











A knowledge of the whole Rie Nie line is going to be 
mighty helpful to you this summer. There's a Rie Nie 
product for every “Real Need” of the motorist, all known 
by the man who uses them and the man who sells them. 





Rie Nie German Radiator 
Compound— 


One tablespoonful seals the leak for keeps—no 
need to use half or all the can—your dealer has it. 


DURKEE-ATWOOD CO. 


709 N. Third St., Minneapolis, Minnesota 
























































VERY retailer and wholesaler owes it to himself 


to conserve his energy and time, and this com- 

plete system has been prepared to enable him 
to do it. A glance at the illustration above will show 
what a big help it is. There is a division for everything; 
buying and selling prices, special quotations, reminders 
for future advertisements, window displays, special sales, 
follow-ups, stock wanted, etc. With this complete yet simple system 


at your elbow you can plan your work for a whole year and then 
give your entire time to carrying it out on time and reap the harvest. 


Complete Record in Quartered Oak Case 
14 inches long, 6 inches wide—$6.00 


Hardware Age Book Dept.,”""NwvYaics 














The Hardware Merchants’ 


Card Index Record 
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Post Yourself So You Get Your 
Share of the Auto SupplyBusiness || 








U no doubt have often thought of add- 
ing automobile supplies to your hard- 
ware line, but for the lack of Knowledge 

no doubt you have felt a hesitancy in doing so. 


Here is your opportunity to learn the business from 
A to Z, and with just a little time devoted to the 
perusal of 


Dyke’s New Automobile Encyclopedia 


during your spare time, you will become thoroughly 
conversant with the business. 


The fact that the book is used by fifty-six of the leading 
automobile schools and over one hundred thousand 
books have been sold and not one returned ought be 
sufficient proof that it will be worth many times its 
cost to you. 


Blacksmith Supply Houses use Dyke’s book to teach 
the blacksmith the business so he can add automobile 
repairs to his business. Electrical Supply Houses use 
Dyke’s book to teach the electrical dealer the ignition 
system so he can add automobile ignition supplies to 
Just so with the Hardware Dealer. Do you, Mr. Hard- 
ware Dealer, realize what this book will mean to you 
in time to come ? 


In order to give the reader an idea how complete this 
book really is we will mention the number of pages 
and illustrations devoted to some of the subjects : 


Repairs and Adjustments, . . 99 pages, 534 figures 
Ignition and Electrical Subjects, 350 pages, 976 figures 
Delco Electric Systems, . 34 pages, 75 figures 
Engines, Parts, Valve Timing, 84 pages, 239 figures 
Carburetion,. . . . . . 44 pages, 97 figures 
Digest of Troubles, . . . 21 pages 


There are 50 instructions in all with additional supple- 
ments treating on the Ford, Packard and King, part 
of which is printed in two colors. 


DAVID WILLIAMS COMPANY 


231-249 WEST 39th STREET NEW YORK CITY 












ISIS 
TROUBLE- ALL ELECTRIC 
SYSTEMS SIMPLIFIED 
Ha | CARBURETION, IGNITION 
ETC. 




















5th EDITION 
824 Page 7 x 10 Inches 
2370 Figures Cloth Bound 
Price $3.00, Delivered 








WHAT NOTED MOTOR 
AUTHORITIES SAY: 


Elwood Haynes: “I regard this as 
just the kind of instructor needed, 
in order to sHtow not only the mech- 
anism, but to show it in actual 


operation.” 





Chas. Duryea: “I did not think it 
possible to get so much real infor- 
mation into such an instruction and 
yet keep it so concise and simple.” 


Barney Oldfield: “Ifa person can’t 
learn from this he can’t learn at all.”” 


Elbert Hubbard (deceased), said: 
“Your proposition seems to me the 
most reasonable and direct method 
of teaching a beginner.” 
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Current Metal Prices 


The quotations given below are for small lots, as sold from stores in New York City by merchants carrying stocks. 

As there are many consumers whose requirements are not sufficiently heavy to warrant their placing orders with manufacturers for shipment 
in carload lots from mille, these prices are given for their convenience. 

On a number of articles the tae price only is given, it being impracticable to name every size. 



























































IRON AND STEEL— se. 4 errr. ib. 595@6.20 6.45¢ ge copper, le per sq. ft. more than 
Bar Iron and Soft Stee! Bar No. 28 ....-seessecee er lb.,6.00@6.25 6.50¢ polishe 
ited ines s Stee! Be te Ib No. +4 beease> en ceues Per lb., 6.20@6.45 Tinning, one side, 4c. oe sq. ft. 

1 to 1% in., round and square... .4.00@4.05c OD 9 +0 0 in eG 2% Per Ib., 6.50@6.75 

1% to ‘ in. x % to 1 in........4.00@4.05c Russia, Planished, &c. Base price. At tae = emai “lots 40c, quantity 

1% to 4in, x % to $/16 in...... 4.20@4.25¢ | Genuine Russia, according ty pavertment, 1 lots 37c. 

Burden’s 7 B. & S. Bar Iron, base price, er lb., 20@22 Ss 

Br OES 2 304-4.35¢ | Patent planished, W. powers Wood, vs “Te 
Burden’s best bar iron, base price. .4.50@4.55c Per Ib. A, 10¢; B, 9c net ot . 
Norway bars, base price. . eA ~ eat 10.00¢ : Galvanized Straits, pig co veber b.,  SS@ Sie 
Soft steel LE POET OPE ie eo, te Per Ib., 7.10c TOE ob vb cb se veewevcccaseesanebeehbers 60@65c 

% to 1% in., round and square. . .4.35@4.40« ses. hg en BA cs cwehuss pecans A pee 1256 

1 to 6 in. x &% to 1 in... . ++ -4.35@4.40c Et + er ic . 

1 to 6 in. x % and 5/16 in...... 4.45@4 50c ING. BF ccc cccsvvrssesecsesbosess Per lb., 7.80c FS adhoc 2 pes p.. rtp $to 
Rods—% and 11/16 in....... .. -4.50@4.55« MO. BB ccccsvccvcscbenedvercoues Per Ib., 8.00¢ Castin y Per Ib. 36@37¢ 
Bantis—1'4 to 6 x 3/16 to No. 8&..4.65@4.70c OO. BO no cccocveccvorsnnvssvecns Per Ib., 8.50 Ar athvenraee een et 0% 

Shapes— No. 28 gauge, 36-in. wide, 10c. higher. 
Beams and channels—3 to 15 in... .4.50@4.55« Corrugated Roofing—Galvanized— WER o's ee vn' pa vvcereee’ Per Ib., 14@16c 
Angles: 2M%-inch corrugation, 10c per 100 Ib. over 

3 in. x % in. and larger. yas cui 4.50@4.55c flat sheets. 

3 in. x 3/16 in. and %& in........4.85@4 90c & is 

1% to 2% x 4 in...--...-- 4.60@4.65¢ Corrugated Roofing—Painted— ie. : pase, —_ anes ih gave 

1% to 2% in. x 3 ‘16 in. and thicker, 2%-in. corrugation, - oy). Pree , - 

4.50@ 4.55< He. + pe aneeces Meee nw pr sq. ~ PT atone 6.85¢ 

1 to 1% im. x 3/16 im....0.... 4.60@ 4.65c i  Mivbstorcevenn er 100 sq. ft........ iO | Bite Ole ee a " 

ha? id edie EE oO Per 100 sq. ft........ LP ~prnendh pe Apaeeneter ih fe hr $115 

Z 1 ; 75 

Hy TORR ae Genuine Iron Sheets— Solder— 

Oe Se Oe BBs 0.0 00d oce¥s anew e eee > Galvanized % x i. guaranteed,...........6- Per Ib., 37 4c 

ye $700 in... cceu capes 7 05@7 10¢ Nos. 22 and 24.....-seeceecseses er i AE as ot os cnenderavetaccedbese Per Ib., 344c 
Tees: — -< PGee heres os xtra Dads Cae AIRS Per Ib., 9.00c Refined a ag o's aa VEN bh ensiee he epee Per Ib., 29%e 

Pe eee ee  5.10@S.15c | NO. 28---ceeceeeeeeeeesereeseeee Per Ib., 9.50¢ Prices of solder indicated by private brand 

1% in. x 1% in. x "16 Mies ne 4.95@5.00c Tin Plates— vary according to composition. 

B06 GD G6 Mh Wicd kecs0r ovccer 4.65@4.70c : 

1% to 2Y, x 3/16 UBvcccccccvves 4. 65@ 4.70c AAA ch nag Chercoel Plates. Antimony— 

oe Et eee 4.55@4.60c | “TC yg are. $11.65 | CooksOR'® -.cesecrevscesseneres 

Merchant Steel— fe) SE ebiree ni oper ttteiaotd » 12:90 | Hallett’s .....++ceereereeeeeeenser see cce 
Bessemer machinery ......-..++++- tes) heels ee ee : Asiatic (Chinese) ....+--+++++ 
Te GEE ja viinsrenssrcvusseves¥s —@4.25e | IC 14 x 20. ae soins h 
ON exeteusn eed ieteeurn 4.35@4.40c 2 > seers. 11. Bismuth— o 
Open, hearth spring steel. Perv vKhe wes —sie American Coke Plates—Bessemer Per Ib. ..cccescccsceccosccsscoe $4.50@$5. 
eeseeseerseses — ES ee RUA aeons Aluminum— 
nual th eee ae a sot. ry tt ES Beier cdddatiins Ghebacti bes vtes 10.40 | No. 1 aluminum (guaranteed over 99 per cent 
Tank Plates—Stee!— . American Terne Plates pure), ie ingots for remelting (vo8, ie 
Per. Ib. | IC 20 x 28 with an 8-Ib. coating........ C0000 Tg FOE Ue Wes rear coat erect ince tase set 70¢ 
% in. and heavier......... ee ee 5.50@5.85c | IX 20 x 28 with an 8-Ib. coating........ 17.50 
/ $8Sc | 
oe sate Sines ape ea Maen rer ; ase Brass Tubes, Copper Tubes, Rods and Wires Old Metals— 
I ib 650 09 6 FEsn bade dd deseles .5.50@5.55¢ | : : Dealers’ purchasing prices paid in New York, 
Sheets— Manufacturers have withdrawn all quotations which are still dedialng are as follows: 
Bias Aomeated because of unsettled prices of raw materials € Cents per Ib. 
b, | and will only name prices to actual buyers. Copper, heavy and crucible..........+.. 9.00c 
it OP .ocrocacsccctaipssoeres onus 5.5 55¢ § Copper Sheets Copper, heavy and wire........+.+++++- 28.50c 
i ES. .vecvbes's nestor tanmeonshey 5 60c Sheet copper, hot rolled, 16 oz. (net from | Copper, light and bottoms.............. 24.75¢ 
No. 14. eared. a 6 owed wearuie's anh) eee mill), base price, per lb., 44c; net from stock, Brass, REAVY ..occccccccccceccccccsese 17.75¢ 
Bt OS no ves 6rdedu seacbcrseres eon 46c base per lb. DOMED, THEE odes ceeded pesdesesoccessess 13.75¢ 
Box Annealed—Black. | Cold rolled, 14 oz. and heavier, lc per Ib. ad- | Heavy machine composition.............- 24.00 
One pass, C. R. Woods | vance over hot rolled. No. 1 yellow rod brass turnings.......... 19.00 
soft steel refined Polished, 20 in. wide and under, lc per sq. No. 1 red brass or composition turnings. .20.00c 
"Se & YF wre Per lb., 5.80@6.05 ft. extra. : RORd. DOS 660 04's ce dns cenpiresevcees 8.00c 
Nos. 22 and 24....... Per |b., 5.85@6.10 6.30¢ Polished, over 20 in. wide, 2c per sq. ft, | Lead, tea ....seecccecsecrereeeeeeeees 7.50c 
Os Bis cdsvsvacesen’ Per lb., 5.90@6.15 6.35¢ | extra. BS ach vadsnnvgeecacnapeaaesiebeviss - 8.00 
Animal, Fish and Vegetable| Domestic, prime, white \Green, Paris ..........+. — @85 (Brown, Spanish ....... 16.00@20.00 
ils— | or floated, f.o.b. }Indian Red ...ccoccecees 15 | 
Linseed, Raw, Carlead lots..1.0@— works, @ ton... .$28.00@$82.00 | Venetian Red ........... 10 @iz Carmine, No. 40, bulk.. 5.00@ 7.00 

City ‘five-bbl. lots and over.1.01@—| Of color f.o.b. wis. 22,00@24.00 | | oes de. 7A 16 @22 Green, Chrome, ordinary. 8 @10 

eae five-bbi, lots ont ne— (Chat, English... ton nominal | Umber, Raw Pgh veree eB 21 Green, Chrome, pure....32 @50 
ae a Gee ee saat ae ° ~ nominal |Umber, Burnt .......... | 
Cenk Re, OF wren Sai China - Imported |Chrome MEOW cccvccces 80 38 en vam,’ bfiossend .18.00@20.00 

Seetets $06; As; ssci0e< 1:00@1.05| , emt ts seed | MMMM didaes apes cod ae aa 14.00@ 18.00 

ag Becbpepeeretaie: Oba .O0la ss 12 15.00 | 
Cotton seed, Crude, f.o.b. os --8D 1250 1.80 White and Red Lead, &c.— Ochre, American, ® ton. a 

Cp ceeaneeeveoue s ae See | A a 

yellow Summer, Prime. 13.0@— Commercial 95— ts @ ib ay ‘Golden. vn: F 

Shite Gae....... : Giiders pied aS 53 . -1-16G— Lead, English White in om 12 B— | PROBED cciccccessovcce 

Yellow, Winter ....... q- pe eee eee ” \Lead, American White Dry. 9%4@— © Mi Engli 
Tallow, *Acidless ....... 1.04@1.06 | In Of] White, 100- pack- } tes neral, glish. . 16 18 
a ne ....75 @T6 Putty, Commerciai— ages, Or over .......+-- 10%@—| German .............. 12 @18 

Northern Grude ......— @— 100 m |Litbaree, American, powdered. | American .....ceeeeeee 12% @— 

Seuthers f.o.b, factory.70 @— |) saagers $2 85@3. ea | 9%@9% Rea, Indian 

Lent Strained |---.--78 @7? lin 1 @ to 8 @ tins... 8.80@4.00| | See e209 D..... F Cs 

White Bleached Winter. .82 @83 | Zinc, Ory— Red, Tuscan .......... --25 @80 
Cocoanut Ceylon genuir Red, Venetian 100 .. 2 4 

meee py v6 @18 Spirits, Turpentine— 8 fp. enetian #@ 100 %@ 
‘ LAER «sv auciene leh cee 9% @9% Rose Plok .........+45- 30 @45 
Cochin "Imported, spot...18 @20 ! | | 

Ramee .......... 2. 16 @16% - ow ga Red Seal (French proc.) 17 Gite Sienna, Italian, burnt and 
Cod, Domestic, Prime....735 @77. |!" Machine bbls........ 17% @ Green Sl. (French proc.) .18 18% powdered ........+. 5% @10 

Newfoundland ......... 78 @R0 | White Sl. (French proc.).18%@18%| Burnt, lump .......... 4 6 
By J ttveeeees is. ea 31, Gum Shellac— |German Red Seal (French pos agg Te tuecsrageg 2% ; 
Olive, denatured ........ * 30@1, ‘40 ee ae American, Burnt and 
ne Prime ... -1.05@1.10 piamond 1 61 @— | White Seal ......... oye gehen eo eee s ee 

m, Lagos, spot, per ™.14 14% > ip teh aerate nh 5 F 
Soya’ Bean, English, spot —s a ag ~~ aeeaaeede ep oe ere Oe We le ee reed tryed 

BL metdivnwkeees he a ciate has lent’ Lie 56 a |} Green Seal .......-seees nominal Italian tbe ton 35.00 ap 
Mane Cones spot, bbis...1% 3% @ “oS an, BPS Rela nica ra , Binge ice tee Mg Oe ee ee eae et et SUS See eee eT WOE See R 
Second Orange .......... 538 @54 | T Alb 
mi ion Kala Buttom ...ccccscees 48 @— o ne » aad % 100 ® .90@1.10 
nera s— «gS Ss I 52 @— | ry Colors— FORCE 22500 F . 
Black, 29 gravity, 6S) Rhee FB Oc sc ciaevnd haves 61%@— | English ..... 100 B 1,00@1.10 
cold test .......... 13% @14 } eB DP. | American.#@ 100 ID No. 3 85@ . 

29 tg 15 cold test.14 15 | Black, Gomme Gas ......22 @82 American.®@ 100 f No. 2 .70 .15 

NOE in o datas a 40-6> 13 gis Colors in Oll— |Black, Bon 4 8 ain Turk Saint 
Cylinder, light filtered...21 @26 | Black, 33. |oaee caer, aes 

ark filtered ....... 18 19 Ib. Black _ * 20 | and Powdered .......... 4 5 
Paraffine, high viscosity..20%@30 (Black, Lamp ........... 24° @30 |Black, Ivor 16 @30 | Raw and powdered..... 3 @3% 

908 sp. gravity ....... 21 99 «—(| Black, Coach, Japa 24 32 | Mineral Blacks, ® ton. . 20 30 Burnt, American ....... 2% @8 

$65 sp. gravity .......18%@19 |Drop Black 16 @22__ | Blue, Celestial . 20 @30 | Raw lumps .......... 84@ 5 
bel Pata ..........48 sis Blue Chinese .1.50@1.75 |Blue, Chinese 85 1.560! RAW ccsececeecerecees 2% @3 

Blue, Prussian . -1.45@1.70 |Blue, Italian .. nominal yellow, Chrome, Pure....24 @28 
|Blue, Ultramarine .40 50 |Blue, Prussian, Domestic. 85 : : : ; 2 

Miscellaneous— \Brown Vandyke .25 30 (Blue, Prussian, Foreign. .— ee HOMERS MOB ssecccdevsess 3%@1 

a en: lFrench Ochre ... aa 18 | Blue, CES se bactoes ""1.50@2.00 | Vermilion, English ...... 2.25a@— 
hite, Foreign @ ton.$38.00@40.00 Green, Chrome .......... 70 — ‘Blue, Ultramarine 20 40 GEE iiniseedeee scons 2.50@— 
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100% Profit To Dealers 


HE demand for Locktite canvas-back tire patch is 

bigger than ever—and each day shows an in- 
crease. Motorists are doing with it what has 
heretofore been both inconvenient and unsatisfactory. 
Also they are saving money. 


There's a clean 100 per cent profit for you in selling 
Locktite if you will place an order for $24.00 (retail 
price) at once. You will have but $12.00 invested and 
you'll be surprised at the quick turnover. Send your 
order for either of these three lots: Lot No. 10 includes 
2 doz. Outfits. No. 3 (retails .50 each) and 1 doz. No. 2 
(retails $1.00). Lot No. 11 includes 4 doz. No. 3 (retails 
.50). Lot No. 12 includes 1 doz. No. 3 (retails 50) and 
2 doz. No. 2 (retails $1.00). Your discount on dozen 


oe Bs te ocnrire 


L TIRE PATCH 


Locktite Household Patch now ready for 
delivery. This opens another big, profitable 
field for you. Liberal discount. Send for 
particulars. 

Leading jobbers find the Locktite Patch a 
very profitable and satisfactory line. 


Locktite Patch Co. 


1022 Bellevue Ave., Detroit, Mich. 
AAA!) 0 
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Brass Bound 


PRICE 
CARDS 


Time Savers — Energy 
Savers— Money Savers 


There are nine styles, all with 
heavy cardboard body, linen bond 
facing and brass edging for pro- 
tection. 10 per cent. discount on 
orders for 2 doz. cards—Send for 
descriptive circular showing rul- 
ing and use of cards. 


Hardware Age Book Dept. 
239 W. Thirty-ninth Street, New York 
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Have youordered your 


0 
GOGGLES 


REC VS PAT OFF 


Don’t delay your Willson order a single day. 
The big Willson plant is humming with spring 
orders, weeks earlier than last year, and be- 
fore the Willson national advertising has 
started. Get ahead of the sure rush that’s 
almost here by ordering now. 


For For 
Sun Cold 
Dust Wind 
Glare Sleet 








Patent Applied For 


Assortment No. 1, with mahogany-finish case, $16 00; 
goods sell for $30.50. Assortment No. 2, with same case, 
25.00; goods sell for $51.00 Goggles range in price 
from 2be. to 50 


Order case assortments and refill stock 
from your jobber today to inaure immedi- 


ate shipment. 


T. A. Willson & Co., Inc 
Factory and Main Offices: Reading, Pa. 
Ch cago 


San Francisco Toronto 




















Is 
Never In 


The Way 





It 
Holds The 
Deor Open 


No. 1914 


GRIFFIN Garage Door Holder 


I: as posacqacy to hold the door open as the bolt to hold 


it shut. The mere sight of it enables one to see at a 
glance its great value. 


The Garage door swing- 
ing to and fro in the wind 
is annoying and trouble- 
some, expensive and dan- 
gerous. The old way of 
blocking or hooking the 
door open is not satisfac- 
tory or practical. 


the new and modern im- 
provements on his car— 
and he gets them. So it 
is when he builds his gar- 
age. He wants the latest 
improvements that add 
materially to his comfort 

The automobile owner and convenience—and he 
or buyer nowadays wants sets them. 

Made in U. S. A. 


THE GRIFFIN MANUFACTURING CO. 


30 W St., : 17 E. Lake St., 
rarven > Erie, Penna. a. 
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SCREW AND DROP FORGED WRENCHES 


ALL KINDS—PROMPT DELIVERIES 


Y 





THE WHITMAN & BARNES MANUFACTURING CO, 
ESTABLISHED 63 YEARS 
General Offices: AKRON, OHIO New York Store: 64 Reade Street 
Factories: Akron, O., Chicago, Ill., St. Catharines, Ont. 














35 Years 
of Butterfields 


We have gained at least two things from 
our long experience in manufacturing taps. 
One is the ability to make keen cutting, accu- 
rate taps that retain their qualities thru long 
service. The other is a knowledge of the needs 
of the trade. 


Stock Butterfield’s and you will be equipped 
to meet the needs of the most exacting cus- 
tomer, in taps, dies, reamers, screw plates and 
allied tools. 


Get our catalog today. 


Butterfield & Co., Inc 


Derby Line Vt. 


Branch Stores: 





Hammer 
Clamps and Oilers 


The Hammer Screw 
Clamp built like an 
I-beam, solid, ad 
adjusting. The Ham- 
mer Iron Oiler — ex- 
tra strong, big mouth, 
reinforced spring 
bottom. 


We also make Mal- 
leable Iron Adjust- 
able Clamps, Engine 
Torches, Hand and 
Hanging Lamps, and 
Malleable Iron Cast- 
ings. Get prices. 


HAMMER & CO. 




















SAND PAPER 


IN REAMS AND ROLLS 


FLINT PAPER 


GARNET 


EMERY CLOTH 


PAPER AND EMERY PAPER 
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PUNCHES 





our punches a fine finish and guarantee them in every respect. 


THE SMITH & EGGE MFG. Co. : Bridgeport, Conn., U.S. A. 


REVOLVING 


Made of forged steel with 
improved, easy working 
joints ; the tubes from solid 
stock, each tube being tem- 


pered by hand and the 
turrets made from solid steel rods with highly tempered steel springs. We give 














CALIPERS 











“a 


THE MATERIAL 


Spring and firm used in the manufacture of 


joint Calipers in 

all required styles 

and sizes. All 

very accurate, 

quick acting and 

of the best quality 
- material. 


our wrenches is the best that 
can be obtained. All steel 
parts with the exception of 
the springs are forged in our 
own plant, every piece pass- 
ing a rigid inspection before 
advancing to the next opera- 


Catalog No. 31 shew. 


contains full par- 
ticulars. 











ATHOL MACHINE CO. 


ATHOL MASSACHUSETTS 











LOOK FOR THE LABEL 


an ee en ee ee ae ae ee ee ee ee ee Oe ee Oo ee 
a er ee ee ee ee ee ee ee ee ee ee ee ee — salUcetlUCclUlUD 
. 


INSIST and DEMAND— 


Get Strips “ALLEN” Tanned 


F. E. WELLS & SON CO. 


Greenfield, . Mass., U. S. A. 











" iT GUARANTEES THE QUALITY 
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a. ver word—5 


_COLUMNS 


llow seven words for 

















Help Wanted Situatir 


Original letters of reference should 
mot be inclosed with replies to| specialties for. Chicago and 
advértisements appearing im these|territoryn Can carry stock, 
columns od they are frequently mis.| buy or handle on commission. 
boid are HARDWARE 


ated /|Business Opportunities 


"NUw .. MAN who, because} FOR SALE—Stock of hardware 
ibility and experience, willjand plumbing material; located in 
Eastern Hews York; will sell or ae 
the building with dwelling. 

hardware in town eed in a leree 
= ~ity dairy section, nearest siness of 
This man is thoroughly trained in|the kind is ten miles. Have been 
Hardware, Sporting Goods, Ammu-. here fifteen Ley poor health rea- 


ni, 
t) take up a well establiched 




























WANTEv—sume guvu ur 










capable manager, sales di- 
r salesman for a concern re- 
~ a man of breadth and ca- 





















OF EXPERIENCE 
position with manu- 













MANUF. 
WARE SP. 






facturer. Eleven years’ experience it | inventory $5,000. Ad- 
in touch with on]: € FOR SALE ” care Hampwans A 
the hardwa ood the Middl d Southwest calli GE, 
eo harcware ¢ goods on wholesale and retailatrade. Best 









of references; age 38, an well ac- 
uainted. Address “B. R.,” care 
Arpware Acz, New York. 




















adjust himself to systems and prin- AN ee 
ciples already proven. has] sv inbabitan 
health, mepe oageeny for work and| 120 We 4) le. lo- 
is absolute y reliable. catio 















































HERE 1S THE PLACE FOR|The man in question is naw em-|coun Eng 

YOUR MESSAGE, FOR 1T|ployed, but wishes to make a change, Best re Address 

we ‘ career 3 offered. i d- — Co 
* care ARDWARE GE, OUuisville, 

t c SITUATIONS 








WANTED 


: -~STEADY POSITION 
and steam fitter. Cap- 
ring fro and = 
— Rs 


leore 
wage U, ° 
ie 4 
id 



































BUSINESS 
OPPORTUNITIES 





10 



























in, ev section of its United 
in every, pect “R. i , Nto $7,00 
Harpware Ace, New vwrie pot : #7 B.A 
yea 4 
mana) . ee selling 
refe £ Jolstein, 
ARDI EASTERN JOBBING AND DIS- cw 
TRIBUTING HOUSE, with live] ¥' 
SALE f bi sales organization, desires to repre- 
éeliber 3 ¢ HA OcuE|sent in New England a few more 
light har N fall lines manufacturers of ee RA and spe- “ i 
tory exce ‘open for| Cialties. Address “C. R.,” care Harp in Central Ti Tilin, cis. 
and New eet ee lished 25 years and will 
on ent - K.,” care ough investigation. ona 
ence Be p. Inventory 
ealth reas0¥ 
York. “e P.,” care 





York. 


=e) Advertise it in the Classified E— = 





Southwest, a ion city 7,000, 
and experie ig day 
man. In re ood chance; mak- 
state expe sell an interest 
gsr o1umns WwW saeco 
“E. G.,” care 
, York. 
oe Advertising on this page brings results. PPORTUNITY 
bend} Hardware Age is the world’s greatest hardware paper. Its circulation of to his Bd 
br 17,000 copies weekly represents an interested reading list of over 50,000 +5 , ned 
hardwaremen. _— on 
ited States and 
If you want a new position, ty FAR 
If you want a new salesman, ee —_ my 
If you want to sell your present business, Sn Ng v3 
Hagpwane Acz, 
WANT If you want to buy a new one, 
twenty mm les fro There is no place in the world like the Business Exchange and the eS 
sapericnce?. ia > Employment Exchange of Hardware Age for reaching established ts, , Sg 
Acs, New York. hardwaremen. ay xd ha 
‘ - 3 Il invoice about 
Rates are at the top of the classified page. Get your advertisement in now. ape leet year. 
YOU HAVE OF 
NEWSPAPERS Davison, Mich. 
TH U 
OBTAIN A P RADE MAN 
IF YOU WANT TO GO AFTER| facture of cutlery and 4 years in| paved streets, electric lights, g OOKING POSITION 
IT IN A NATIONAL WAY'| buying and selling same for job | schools, etc.; $10,000 stock of hard- OR FINDING rT ‘iwpossiaLe 
USE THIS SECTION—IT MAY | bing house, wishes position as de-| ware, ints, stoves,. furniture.| TO GO HIGHER UP WHER 
COST YOU A “LOWER” IN A| partment manager or in responsible} Undertaking business combi ned. nein ane WishiNG TO MAKE rn 
“PULLMAN,” BUT IT be sition in large sn or wholesale| $35,000 business last ree. Must telCHA WILL FIND THIS 
PROBABLY GIVE YOU ouse. Address “G. T.,” care Hanp-}cash deal. Address fgg Tehee SECTION THE PLACE TO 


WOPTH WHILE “BERTH ” ware Ace. New York Harpware Ace, New York. TELL HIS STORY. 
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Order - STANLEY No. 3000 
‘“‘Twinrold”’ Self-Tightening 


Pat. Sept. 26, 1911, and Nov. 1, 1912 


BOX STRAPPING 


It is coiled double. 
It is self-tightening. 
Nails can’t slip in driving. 





100 Lafayette St., New York. 73 B. Lake St., Chicago 











LS 


WHITAKER-GLESSNER 
COMPANY 


Manufacturers 


BILLETS, SLABS 
SHEET BARS, 
BLUE ANNEALED 
SHEETS, BLACK 
and GALVANIZED 
SHEETS AND 
FORMED ROOF- 
INGS. 


Highest Quality 


REASONABLE PRICES : 


SATISFIED CUSTOMERS | ' 


AND 


PROFITABLE SALES f 








ti 
Successors to } | 


Union Caliper Co. 
Bates Mfg. Co. 
Tool Business of Hill Standard Mfg. Co. 


MANUFACTURERS oF i 
CALIPERS pDIVIDERs, P WRENCHES, 


AI NTER PUNCHES 
TEMPERED STEEL RULES 
‘COMBINATION SQUARES, 
HACK SAW FRAMES, KEY SEAT RULE BLOCKS 
HREAD GAUGES, THICKNESS GAUGES. 





Pe 


PORTSMOUTH PORTSMOUTH 
WORKS: OHIO 


Complete Line of ‘Tool Holders for 
Turning, Planing, Boring, Shaping, Slotting, Cutting-Off, Side 
Cutting, Threading, Key Seating, Lathe Dogs, Drill Holders, [ 
Machine Vises and Screw Machine Products. 
Selling Agents—Surpless, Dunn & Co., 74-76 Murray St., 
N. Y. City; 34 N. Clinton 8St., Chicago, Til. 





PTT 


SLL 











RIVETS 
age ites ooo — — 





TUBULAR RIVETS 


Eighteen Eighty-four 


ss Mein Ofics and Fastery 
JUDSON L. THOMSON MFG. CO. f : 
Waltham, Massachusetts 





Bifurcated and Tubular Rivets, Metal Specialties and Rivet Setting Machines 
Write for Catalog and Prices OUTSIDE PRONG RIVETS 
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Guaranteed 
Not to Mar 
the Floor 


Acme Removal Felt Tips are made 
of long haired wool, compres 


under hydraulic pressure. 


di Consequently they wear indefinitely. 


Positive insulators against noise and the only tip guar- 
anteed not to mar the finest floor. 

Demonstrate with samples at our expense. 

For furniture of all kinds. 


THE SCHATZ MFG. CO., Poughkeepsie, N. Y. 


Agents: J. C. McCARTY & CO., 29 Murray Street, N. Y. 
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Talking Points 


Made from best 
cold rolled flat 
steel. 


Special guarded 
eige prevents mat . 
from fraying out 
on sides, 


Galvanized to 
woven ron, +6 
ry, uic 
rolled up. 
Write for sizes and 
prices. 


ACME STEEL GOODS COMPANY 


2840 ARCHER AVBE., CHICAGO 
Atlanta, Ga. New York City. San Francisco. Montreal, Quebec. 








TAPLIN 


Double Dasher Beaters. 


Dever Egg Beaters. 
The latest and most im- 
es types of 

ters. full variety 
styles, sizes and prices, te 
meet every requirement. 


THE TAPLIN MFG. CO. 
New Britain, Conn. 


New York Office: 
143 Chambers Street 





Fresh Air and Protection! 


The Ives Window 
Ventilating Lock 


A Safeguard for Ventilating 
Rooms, allowing windows to be 
left open at the top, the bottom, 
or both top and bottom, with en- 
tire security against intrusion. 





Descriptive circular mailed 
on application. 


THE H. B. IVES CO. 


Sole Manufacturers NEW HAVEN, CONN. 








The “Air Distributing” Funnel 


Does not bubble or slobber the 
liquid like the old style funnel be- 
cause it has an alr releasing collar 
and spout to conduct the air from 
the container. 


Practically Constructed 
—Strong and Durable 












Ava we4ir 











dtr AES Air Heavy Galvanised Funnels. 
Made in all sises. 
Gameter, 8 inch straight top.......... $1.00 each prepaid 
ie tach diameter, 2 inch straight os? 9066s oo watt 
SP SR Sickest straight top.......... 30 cach propald 














pice ke h measuring cans and carry 
p +4 wokets for cl wagen use. Write for prices. 


THE WM. H. SIGLEY MFG. WORKS Sylvan Grove, Kansas 


2 Henry M. KI ah._Line 
Established 1860 still on the job 











Steel and Brass Snaps, all sizes. 
cut actual size of No. 4 
Brass and Silver Plated Cand 
Key Rings, Furniture Trimmings, Gia 
Giass Prisms, Andirons 
Oak Bellows, Cutlery, le 
J. R. M. ADAMS, importer and Jobber, Baltimore, Md, 


















PREPAREDNESS 


saswer the eal for 


THE AMERICAN WRINGER CO. wow York tity 



























This Is Only One 
Reason 


For Handling Delphos Long 
Handled Dust Pans: It is al- 
ways a good thing for a dealer 
to keep in_ stock articles 
which combine the most effi- 
cient qualities in their respect- 
ive fields of manufacture. 


Delphos Mfg. Co. 


DELPHOS, OHIO 
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A NAME TO CONJURE WITH— 


GEM DANDELION RAKE 


—the fipe-toothed, self-cleaning dandelion header and lawn _ rake. 

The only rake that will clean close without clogging. Cannot 
tear or injure the sod. If your jobber can’t supply you 
with the ‘‘Gem"’ and the 1917 Gem display, 
send us his name for complete in- 
‘ formation and prices. 













THE CASEMENT HARDWARE CO. 
Specialty Division 5 S. Clinton St., Chicago 











Perfect Clinching Hose Mender 


we) “=r 


THE POPULAR 10c. SELLER 


SMOOTH, STRONG, TIGHT, EASY TO APPLY, 
AND PROFITABLE 
Furnished with brass or steel one-piece tubes. 
Spesial clamp construction prevents cutting 
the hose. 


Send for Catalogue of Hose Accessories. 


L. R. Nelson -%- Peoria, Ill. 


Exclusive Licensee Under Patents. 











Replaces The Hoe” 
Sells on sight and nets 





_ garden owner 
glimpses the brand 
, new features of the “‘Gil- 
son”—the new combination 
weeder—cullivator and rake—with 
its oscillating double-edged blade (which 
“clips” the weeds and loosens the soil on either stroke) 
met its long-tined reversible rake—the sale’s as good as 
made. Comes in four sizes, suitable to field, garden, truck 

or flower bed. Affords a liberal profit to the dealer. 

‘or IHustrated Catalog and complete information address: 


J. E. Gilson Co., Dept. 32, Port Washington, Wis. 

















Townsend Gave to the World 
The Ball-Bearing Lawn Mower 





All other manufacturers now make Ball-Bear- 
ing Mowers for their best grade, but Town- 
send still leads in design, quality and finish. 


S. P. TOWNSEND & CO. Orange, N. J. 








Quick-Set Steel 
Drive Posts 


These are some of the 
reasons why the demand 
for these posts is grow- 
ing: Cost less than wood 
or concrete, nteed 
for 4 years, a few blows 
set them, adapted to any 
kind of wire fencing 
wire strung easily an 
q y- 





It pay you te 
handle i posts. The 
appeal to farmers and 
property owners. Send for 
our catalog. It is free. 


Buffalo Steel Co., Tonawanda, N. Y. 








Genuine NEY Haying Tools 











Ask Your Jobber 


For Harness Snaps, Rope 
Snaps, Breast Chains, 
Horse and Cattle Ties, 
Halters, Wagon Jacks, 
Gate Hooks, etc. 


MADE BY 


Covert’s Saddlery Works 


INTERLAKEN, N. Y., U. S. A. 





SNOW SHOE IRONS 


The illustration shows our 

No. 2 Iron for slate roofs. 

fa We make a similar one for 

f’ standing seam, corrugated 

and V crimp roofing. 

These are the most substan- 

tial irons made. 

Write for prices and samples, 

also our general Catalog. 
Sveryees for the 

Roofer. 


BERGER BROS. CO. 


PHILADELPHIA 
Office: 229-231 yy at. § Store: 2387 





ESO... hy Fac tory : 
100 to 114 Bread St. 














a 


eet eel ets ge nm nS tO 
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They Want to Save 


Your paint customers want to know the 
reliable brands you carry that will save 
them money. 


Hilo Flat Finish will save them 80% on in- 
terior woodwork and furniture. Its un- 
usual composition makes this possible. 


Write for proofs. 


MOLLER & SCHUMANN CO. 
53 Years Making HiloVarnishes, Japans, Enamels 
BROOKLYN, N. Y. 


CHICAGO SAN FRANCISCO 
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BICYCLE 


Step Ladders 


are made in 
many styles 
and to fit 
all kinds of 
shelving. 
Send for catalog giving 
full description and prices. 
THE BICYCLE STEP 


LADDER COMPANY 
62W. Randoigh St., Chicago, Ill. 




















MILBRADT 
LADDERS 


will pay for them- 
selves in a short time 


sethcede Mfg. Co. 
2410 N. 10th St. 
St. Louis, Mo. 


The Worcester Lawn Mower Co. 


Worcester, Mass. 
Have their NEW CATALOG 
in COLORS ready for mailing. 
Ask for it. 





SELLING AGENTS: 











PEN-DAR LEAF RACKS 


Used on wheelbarrows with removable sides, ead 
leaves, cut grass and rubbish; capacity 1 


erica 





MANUFACTURED BY 
EDWARD DARBY & SONS CO., Inc. 
347 ARCH STREET PHILADELPHIA, PA. 











Mode by THE UNION HORSE NAIL CO. 


1806-1522 W. CHICAGO, mL. 








W ell Sela iat qd B ne best iblishe d 


‘G&B' 


ploneer merican 


! 
Ivanized netting 


i sele 


4 & BENNI 
RING COMPANY 
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Perfect Clinching Hose Mender | 


This is the mender which 
gives satisfaction to the user 
and fair profit to the dealer. 
Nothing else on the market is 
as good. 


Results Count 


That is the reason there is such a 
large demand for Red-Hot Fire 
Pots and Torches, Every user 
knows he can obtain perfect re- 
sults from the Red-Hot line for 
each Fire Pot and Torch is made 
from the best materials, thoroughly 
tested and guaranteed to give per- 
fect satisfaction. Try the No. 54, 


Menders are made in all 
common hose diameters 





Dealers are invited to ask for 





you will be pleased. Jobbers will Our Catalog, which also shows an excellent 
supply at factory prices, line of Hose Couplers and Lawn Sprinklers. 
‘ STUBER & KUCK CO., Peoria, Ill. 
ogy ASHTON MEG. CO. : 
ned-een Pes mee imWARE.h. 3. U.5. A. New York Office: 154 Chambers St., J. M. Sherwood, Mgr. 





San Francisco Office: Rialto Bidg.. Wm. P. Horn, Mer. 


























SATISFY [Ga lpuBpaguah lace a 7 


your customers Here is your opportunity to insure against embarrassing errors in : 


: spelling, pronunciation and poor choice of words. 
DIXON’S SOLID BELT DRESSING : 


Know the meaning of puzziing war terms. Increase your efficiency, : 
sells itself after the first trial. It 


; which results in power and success. 
has to be good to come up to the 


: WEBSTER’S NEW INTERNATIONAL; 
Dixon standard of quality. Repeat 





DICTIONAR Y is an all-know- ; 
ing teacher, @ universal question} 
answerer, made to meet your needs. F 





















































orders follow naturally. 000 I Ci 4 
How is your stock? GiRax praia nee | 
Made in Jersey City, N. J. by the REGULAR end INDIA-PAPER Editions 
JOSEPH DIXON CRUCIBLE COMPANY a | 
rs ESTABLISHED 1827 ds G. &C. MERRIAM Ong ) 
0-26 Le 050401 010405010+0500080XOXOROSOXONGHOHOHOXG>6x0x0n0n02010n870nGcererereners 
If it's: DROP FORGED 
ARMSTRONG TOOLS 
WRENCHES jyou’'re 
after, remember 
that PS Quality Tools bearing the name of the Armstrong Mfg. 
1s G uaran- Co, are superior made tools. Perfect in construc- 
tion, accurate and dependable. 
teed. The name of Armstrong has ever stood for the 
Ask for best in service, quality and workmanship. 
Booklet A Tools With an Enviable Guarantee 
Send for our catalog of Genuine Armstrong 
Stocks and Dies, Water, Gas and Steam Fitters 
Tools and Pipe Threading Machines. 
Page-Storms Drop Forge Co. THE ARMSTRONG MFG, CO. 
CHICOPEE, MASS. te en eh 




















eens 


LEBANON 





Prompt Shipment on Receipt of 
Your Order 
are Copoee “ies Sumer sor are Ba 


Copper ; ine bopper. 
need bo write us 
ing, needs are Usted ose Holling Mills 


S. G. HUSSEY co., Pittsbarst: _ 






Lebanon Machine 


Company 
LEBANON, N.H. ! 


Send for Catalog { 


AUGER BITS 
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“STAR EXPANSION BOLTS” 


A PLEASURE TO SELL 
STANDARD THE WORLD OVER 


iT 


—o = ~ aaa Mectine =~ ws 
ha , BOLT COMPANY 
20 W. Lake Street, CHICAGO 147-149 Cedar St., NEW YORK 
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How’s your file stock? If low, sort up 
on a few REX Files. 


You'll find REX Files ty fast sellere, 
simply because are nghty fast cutters. 
Good profit. for details 
The Rex File & Saw Co. Newcomerstown, Obie 














The Robertson 


‘‘Horse Shoe Magnet’”’ Hammers 
Silver Medal Panama-Pacific Exposition 




















THE HAMMER 
HOLDS 
THE TACK 
The Best Magnet Hammers on the Market 
—Strong, Permanent Magnets—— 
Arthur R. Robertson, Sole Mfr., Boston, Mass. 


Owner of the “Horseshoe Magnet” Trade Marks 














Combination 
Service Wrench 


Does the work of a good monkey or Fy wrench. 
Made of a forged steel bar hardened 
throughout. Coustrection has double strength. 
A time saver. Does ar. with carrying two 
wrenches, Guaranteed. Hi and better 
please your customers. Write for prices. 


BEMIS & CALL HDW. & TOOL CO. 


Springfield, Mass., U. S. A. 


















Profit by our Advertising ! 


Our budget is expended to bring wrench users 
to your store. We don’t reduce that service by 
allotting any large portion to publications they 
never see. Rest assured we cooperate fully to in- 
crease your “Grand Prize” wrench sales, and no 
one can offer you an equivalent in quality, output 
or demand. 








American and 


Griswold 


Bale Ties 


i rwsace OLD AND TRIED ties have passed 
through years Of refinement in manufacture 
and trial in actual use until they are now standard 
.of the world. 


Complete descriptive catalogue sent free for the asking 
Made by 


American Steel & Wire Company 


Chicato New York Cleveland Pittsburgh Worcester Denver 
Export Representative: U.S. Steel Products Co., New York 
Pacific Coast Representative: U. 8. Steel Products Co. 

San Francisco Los Angeles Portland Seattle 














C. E. Jennings’ Arrow Head 
Tool Chests, Tool Cases, Tool Kits 


Tool Oase No. 75 Tool Case No. 85 


Write for our new catalog of Tool Chests, Tool 
Cases, Tool Cabinets, Boys’ Tool Chests for Holiday 
Trade. Write for our new booklet of Machinists’ 
Tool Cases. 


C. E. Jennings & Co,, 71-73 Murray St., New]York 

































March 22, 1917 


HARDWARE AGE 117 





SAMSON CORDAGE WORKS 


MANUFACTURERS OF SASH CORD, CLOTHES 
BRAIDED CORDAGE LINES, SMALL LINES 
AND COTTON TWINES ETC. 5200 /a caALos 


SOSTON MASS. 




















“£- [<7 Iron Fence and Gates 
Lawn Vases 


St Settece 


he -lio56 
TUTTI LTLL sacnrewssnes 


CVU EE ETTTTT) snd forCataleg 


THE STEWART IRON WORKS CO. at Ohie 





ELEVATORS AND DUMBWAITERS 


Made to be sold by the Hardware 
Trade. Can be placed in position 
by any carpenter. 

Send for Catalog No. 24 


ENERGY ELEVATOR CO. 


MORRILL PRODUCTS 


Saw Sots Liquid Soup Dinpuncars 


Boa a Hand Pemches 
Nail Pelloce Spike Pullers 


The apex of quality rest upon sound advertising, sat- 
isfactory corvies, = php A Ty FR 


‘cms. MORRILL 














214-216-218 New St. Philadelphia, Pa. 162 LAFAYETTE ST. NEW YORK 
“VICTOR” BOLT CLIPPER => yyy = 

Grad tee Cataies $ SOHN HASSALL.we. a 

a Rivets. if 

2 ESCUTCHEON Pins # 

3 SPEGIAL Wire NAILs t 

a Cuav — ae + eben 
ROBERTS MFG. CO., Somerville Station, BOSTON, MASS. SS OSS ui 






































en 


PORTER’S ‘‘NEW EASY’”’ BOLT CLIPPERS 


All sizes. All parts interchangeable. Jaws Special Steel. 
Big Sellers. Good — Write for prices. 


H. K. PORTER Everett, Mass. 











TW CHAPIN-STEPHERS C0. 


UNION FACTORY 
PINE MEADOW, CONM., U.S. A. 








G-W ICE TOOLS 


For use by yA ee for unloading Ice 
from boats 

For use by the Retailer on wagons 

For use by the Housewife at the Ice chest. 

Write for Catalog and Window Dteplay Cards. 
Let us quote Jobbers’ prices. 
GIFFORD-WOOD Co. 

Works New York Rochester, N. Y. 

Hudson, N.Y. Boston 


Scranton, Pa. 
Chicago Philadelphia 


TACKS *exe' NAILS *-= BOLTS 


Cobblers’ Nails, Bed Serews, Giasier Pein 


ee) 
ee 


SHELTON CO., (Estab. 1836) 


SHELTON, CONN. New York, 96 Warren St. 








This mark is destined to become 
one 


dea 
0! A. unusual that 
has to tten- 
Motor Specialties bs "ie. (1 
rdware dealers to 


Samenioate with us promptly. 


Crew Levick Company, 2227-51 Land Title Building, Philadelphia 





Eyelet Tool Co. 


Manufacturers of Punches and Sets 
(Hand Drive and Foot Power for 
Leather, Cloth and Metal. Punch bes, 
Punches and Dies. All kinds and 
made to order. Mgr] Seaman. Booklets 
free. Established 1 


40 Lincoln St., BOSTON, MASS. 































~ 
ESS Hucers 
BEST BLOC 
MAPLE Woon ‘s0pY FY HIGHLY POLISHED 


MALTESE CROSS _ (ee Pee cur) 
BEWARE OF IMMITATIONS 





GRAY IRON CASTINGS 


LIGHT AND MEDIUM WEIGHT 


Three Complete Foundries Merit Your 
Consideration 
Which We are Bound You Will Receive 


S. CHENEY & SON, MANLIUS, N. Y. 











Send for new catalogue No. 10 
WILMINGTON, OHIO 















140 Years’ Continuous Business 





STOCK IN THE WORLD 
Highest Grade Only 


LARGEST ASSORTED 


JOB T. PUGH :: «: Phila., U. S. A. 
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AMERICAN 


Sickle Edge Hay Knife. 
The original sectional edge 
hay knife. Write for 


prices. They are in- 
teresting. 








THE NEY MFG. CO., Canton, Ohio’ 














“Reliable” “Challenge” ‘Rival’? ‘“‘Banner”’ 


EVERYBODY KNOWS THESE 


MEASURING TAPES 
OF | laf / IV Distinctive in Quality—The Very Best 


SEND FOR CATALOGUE 





APOLLO-KEYSTONE Co opper Steel Galvanized Sheets 
Demand this material exclusivel ULVERTS, FLUM FARES, ROOFING, _ SID) G, oS. ond oh yaad For 
Bork pichest in quality, durabi Soy rust-resistance. We also manufacture aoa 
Black Sheets of every scosiption. ectrical Sheets, Special Sheets, Bright Tin ial Songer Steal 3 Readns Fin. Tin, 
AMERICAN euent AND TIN PLATE COMP: eae Goneral Offices: F 








ESTABLISHED 1826 


Round and Oval Punches 


OF SUPERIOR QUALITY 






PLIERS 
NIPPERS 


AND 











PUNCHES C. S. Osborne & Co. 
| Send for Catalog : Newark, N. J. 
“ANSONIA” NAIL CLIP—10c. STEVENS LINE LEVEL 
Made by the makers of the “Gem” nail clipper. Twelve for mechanics, farm- 
in a box or 12 on a display card. Fast ten-cent sales. Mate : of "aicininam, 
aeeen Bla Profit. Write fa tart ae 











12Y BETTER SPRINGS 





W-X Shock Absorbers % - ‘Unrestricted 
Stop t Naw Ena Guarantee 
Ford Cars, Four Cush- oan 
fons of Comfort for each oor- Spring Breakage . Ee Aat ai ny got 
ner. Easy to Attach. Fast for Owe 
Sellers. Money Makers. Dealers everywhere sell them—Prices righ 
tL Ein Cee, SE sss 70ss ccenmpenes wae NEW ERA SPRING & SPECIALTY COMPANY 
= Star Specialty Mfg. Company 856 Woodward Ave., Detroit, Mich. 
ccessories 
227-233 W. Erie St., Chicago saoronttt AS SSO S aot GRAND MAPIDS, MICH. 





write tails. 
H. C. COOK CO. Frank B. Hall a ee 
Ansonia, Conn. Newton Falls, Ohio , 








THE PEERLESS HANDCUFF Hand Cut Steel Stamps 


positively cannot become 


locked in the pocket yet is Alphabets and 
self locking on the culprit’s Figures 
wrists. 


THE SCHWERDTLE STAMP CO. 
PEERLESS HANDCUFF CO., Springfield, Mass. Bridgeport, Conn. 











BROOKS||ROPE 


WIRE GOODS MANILA and SISAL 





a Iron and Brass. S LATHYARN, HAY and HIDB 
ire Goods Made to Order. ROPE, and ——— 








M. S. BROOKS & SONS E, T. RUGG & CO. 
CHESTER, CONN. NEWARK, OHIO 
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PANAMA PACIFIC 
INTERNATIONAL 
EXPOSITION 


Highest 
Award for Files 
and Rasps 


GOLD MEDAL OF 
HONOR 


SAN FRANCISCO 
CALIFORNIA 











Do you want a better position? 


Look over the Help Wanted Advertisements in the Opportunity 
Exchange of HARDWARE. AGE. You will find many good openings 
listed there, but if you don’t find what you want, just ask for it, by 
means of a 25-word Situation Wanted Advertisement which we will 
insert for you for soc per time. 


HARDWARE AGE, 239 West 39th Street, N. Y. 








ACTUALLY REPAIRS ANY 
CHAIN BETTER THAN NEW 


it is the only Link as Strong as Same Size Chain 


“The Missing Link” 








Drop Forged from High Grade Stee! 


An instant repair for broken 
chain; actually neater looking and 
stronger than the link. Steam 
Shovel Engineers, Drainage Con- 
tractors, Loggers, Mining Oper- 
ators, Railroads, in fact, anyone 
who uses chain ought to know 
of and.use Missing Links. 





Sizes ‘4 Inch to 1% inch 


Just place the two halves to- 
gether and head over the rivet- 
pins. 


The interlocking lug and rein- 
forced hole make it twice as 
strong as any other link. It takes 
but a minute to insert it, saving 
expense, and much valuable time. 
Use this link; take no chances. 
Lose No Time in Repairs. 


PATENTED 


Send for illustrated catalogue showing 1500 articles of Marine Hardware, etc. 


THOS. LAUGHLIN COMPANY -- -i- 


Portland, Maine 








OS Mee timea 


Pats it 


oh 


a ee 








Experienced Help 


im specialized lines of business is always hard to secure. 

to get it is to advertise in publications that these men read. 
ware trade, it is HARDWARE AGE. Try it for any kind of hardware 
Distance is no disadvantage to these classified columns. 


help. 


East meets the West and the North the South, and Uncle Sam is a speedy 

and willing servant. 
There is a good place waiting for a good man, and our assistance in 

bringing the two together is part of the service for which you pay. 
Note: In answering ads do not send original letters of reference— 


send a copy, it does just 


Help Wanted 


as well. 


Help Wanted 


HARDWARE AGE 





Help 
Business Opportunity 


Advertisements 2c. per word 
—$1.00 minimum rate. 


The best wa 
In the hard- 


Here the 





‘March 22, 1917 


Wanted and 


Situations Wanted 
2c. per word—50c. minimum. 


Display rates on request 


Allow seven words for keyed address 


Situations Wanted 





Situations Wanted 





Original letters of reference should 
mot be inclosed with replies to ad- 
wertisements appearing in these col- 
umns, as oe are frequently mislaid 
and lost. copy of the reference 
will serve the purpose. 





IF YOU ARE DESIROUS of in- 
creasing your earnings, write for 
terms on Sollers Self-Calculating 
Scales, a that every carpen- 
ter and stair-builder will be glad to 
get and use. Write early and secure 
exclusive right to territory that you 
will be able to handle. ddress R. 
C. Smyers, Mt. Union, Pa. 





WANTED—Salesmen to sell on 
commission the best and cheapest 
Waste Paper Baler made. Every 
merchant needs one. Commission 
large. Address Hercules Baler Ce., 
Mifflinburg, Pa. 





FOR_ IT 
ND READ 


WHOM YOU MUST SELL 
YOUR SERVICES. 





— 


MANUFACTURER of full line 
household specialties wants local rep- 
resentatives in all important cities to 
handle line on commission. Depart- 
ment stores, hardware dealers, in- 
stalment houses, premium concerns 
are all big users, State experience, 
lines handled and territory covered. 

e want none but those who can 
“make good.” For such our propo- 
sition is an excellent one. Address 
“S. H.,” care Harpware Acer, New 
York. 





_ WANTED—An experienced clerk 
in a retail hardware store on Lon 
Island, 20 miles from New Yor’ 
City. Fine chance for advancement 
to right man. Address “T. U.,” 
care Harpware Acer, New York. 





WANTED — Commission sales- 
men all or part time. Prefer man- 
ufacturers’ agents who are at pres- 
ent permanently established and 
selling other non-competing lines 
successfully. We have two good 
lines and a ve attractive propo- 
sition on both of them. Following 
territories open: Northern Illinois, 
Northern Indiana, Ohio, part of 
Minnesota, part of Iowa, all of Mis- 
souri, all of Colorado, part of 
Pennsylvania, part of New York, all 
of New England. Write for cata- 
logue and proposition. Give full 
prs about yourself in first 
letter. Swedish Separator Company, 
515 South Fifth Avenue, Chicago, 
Tilinois, 





WANT HARDWARE MAN, ex- 
perienced, sober, energetic, to in- 
vest $4,060 in hardware corporation 
that earned 21 per cent net last 
year. Do not apply unless able to 
prove worth. © cigarette victims 
considered. Splendid opening for 
right man. Salary, whatever you 
are worth. Manager, 31 South Front 
St., Cuyahoga Falls, Ohio. 





MANUFACTURER of full line 
household specialties wants local rep- 
resentatives in all important cities to 
handle line on commission. Depart- 
ment stores, hardware dealers, in- 
stalment houses, premium concerns 
are all big users. State experience, 
lines handled and territory covered. 
We want none but those who can 
“make For such our propo- 
sition is an excellent one. Address 
wa, e. care Harpware Ace, New 

ork. 





WANTED — Ambitious young 
hardware salesman, must know 
builders’ hardware and be capable 
of listing hardware from architect's 
plans and specifications. This posi- 
tion open in live Montana city. Ad- 
dress Box ‘“A-13,” care HarpwarE 
Ace, New York, 





SALESMEN WANTED. 
Commission $2.00 per roll selling 
Cook’s linoleum and kindred lines. 
Shipped direct from mill. Address 
at once Niagara Linoleum Co. (Dis- 
tributors), 41 Union Square, New 
York City. 


WE SHALL NEED within the 
next two weeks, an Al hardware 
salesman, one thoroughly familiar 
with builders’ hardware and _ tools; 
28 to 40 years of age. Must be cap- 
able of directing the other clerks 
and outlining their duties and seeing 
that they are busy in following out 
instructions. A man of force, dig- 
nity, as well as ability; no trifler; 
one whose word is law, commanding 
the respect and confidence of those 
under him. Such a man would re- 
ceive a salary which a position of 
this kind would warrant. Refer- 
ences required. Address Box 34, 
Trenton, N. J 





SALFSMEN — Live wires calling 
on hardware, implement, carriage 
and harness dealers, general stores, 
etc., to sell the best fabric horse and 
mule collar ever made. Liberal com- 
mission and exclusive territory. Ad- 
gewte, A. D. Goetz Co., Ranson, 








WANTED—Young man _ experi- 
enced in assembling builders’ hard- 
ware contracts. Opportunity for ad- 





vancement. State age, experience 
and salary expected. Address Box 
“A-19,” care Harpware Ace, New 
York. 

Wanted—Experienced clerk for 
Retail Hardware Trade. Give ref- 


erences and experience when an- 
swering. State salary expected. 
Permanent _ situation. Northern 
Hardware, Petoskey, Mich. 








Situations Wanted 





SALESMAN OF EXPERIENCE 
and ability wants position with man- 
ufacturer. Eleven years’ experience 
in the Middle and Southwest calling 
on wholesale and retail trade. Best 
of references; age 38, and well ac- 
uainted. Address “‘B. R.,” care 
Harpware Acz, New York. 





ATTENTION TO RETAILERS 


A hustler and wide awake hard- 
ware man, age 27, acquainted with 
all sides of the hardware field, 
wants position as manager, with a 
retail hardware merchant. Am a 
shrewd buyer, a capable executive, 
an organizer and a producer. Will 
only consider an association that 
offers a career as well as a fair com- 
ensation. Address “P. A.,” care 
arpwareE AcE, New York. 





IF YOU WANT A POSITION 
WHY DON’T YOU SAY SO TO 
THE THOUSANDS OF EXEC- 
UTIVES THROUGHOUT THE 
HARDWARE TRADE WHO 
READ THIS PAGE? 





t sidered. 


HARDWARE CATALOG COM- 
PILER desires position having com- 
plete charge of catalog work or as 
salesman; 18 years’ experience 
wholesale hardware; 10 years com- 
iling. Address Box “A-16,” care 
Jarpware Ace, New York. 





MANUFACTURERS’ AGENT, 
well established, covering all of New 
York State from Utica west, desires 
ood line of machine bolts, carriage 


SALESMAN, 15 years’ experi- 
ence calling upon catalog and 
premium houses, jobbers, five and 
ten cent trade, is desirous of making 
a change. Cu 
house furnishing 
Manufacturers only. 
basis, no advances. 
references. All communications 
treated confidential. Address Box 
we care Harpware Acs, New 
ork. 


Cutlery, hardware or 
lines desired. 

ommission 
Unquestionable 











ATHLETIC AND SPORTING 
GOODS MAN, five years’ experi- 
ence, desires new connection. Age 
28, single, excellent references. 
Capable of taking full charge of de- 
partment. Address Box ‘A-20,” 
care Harpware Ace, New York, 





A THOROUGHLY TRAINED 
retail hardware salesman, who has 
experience in local outside work, 
wants to travel for wholesale house. 
New York State territory preferred. 
Married, good habits, good sales- 
man, convincing references. Ad- 
dress Box ‘“A-23,” care Harpware 
Ace, New York. 





CAPABLE AND SUCCESSFUL 
salesman and executive. Services 
now available. Long experience in 
manufacturing, jobbing and_ retail- 
ing of hardware. Address “T. F.,” 
care Harpware Aceg, New York. 





THERE SEEMS TO BE AN 
UNUSUAL DEMAND FOR 
HIGH GRADE MEN RIGHT 
NOW—WHAT KIND OF AN 
OPPORTUNITY ARE YOU 
AFTER? RECOMMEND 
THIS SECTION FROM “PAST 
PERFORMANCES.” 





SALESMAN calling on the retail 
hardware and lumber dealers in 
New York, Pennsylvania, New Jer- 
sey and New England States, is now 
in a position to handle another man- 
ufacturer’s line. Address ox 
re al care Harpware Ace, New 

ork, 





MANUFACTURERS’ AGENT, 
well established, covering all of New 
York State from Utica west, desires 
good line of waste for exclusive rep- 
resentation. Shop, mill, retail and 
wholesale trade solicited. References 
given, ddress Box ‘“A-30,” care 
Harpware Ace, New York. 





YOUNG MAN desirous of obtain- 

ing a position with a high class hard- 

ware or sporting goods firm for 
t or 


bolts, lag screws, nuts, etc., for ex- eee 

clusive representation. Shop, mill,] Hardware and _ housefurnishing 
retail and wholesale trade icited 1 of experience and ability, 
References given. - Address Box|at present employed, desires position 
“4-31,” care Harpware Ace, New|with manufacturer or jor Five 
York. years’ experience, well acquainted 


with New York City and out-of-town 
trade. Best of references. Age 24. 
Address Box “A-18,” care Haagp- 
ware Acz, New Yor 





If you are considering adding an 
active, initiative, ambitious and ex- 
perienced tool and hardware man to 
your organization—I am the man 
who can meet your requirements and 
will fulfill your anticipations. Age, 
near 30; married; strictly temperate 
and of good moral character. Ad- 
dress Box “A-35,” care HARDWARE 
Ace, New York. 





A man with hardware and tool 
experience wants road position with 
hardware jobber or manufacturer of 
tools or specialties. Open for en- 
gagement April ist. Address Box 
a al care Harpware Acg, New 

ork, 





A YOUNG MAN OF WIDE EX. 
PERIENCE wants position as office 
or sales manager. I have not only 
had several years in actual selling 
experience and office management, 
but have also been in business for 
myself and am therefore in a posi- 
tion to serve the best interests of 
any one seeking a man for either of 
the two positions mentioned. Am 
not particular as to locality but am 
looking for an opportunity of the 
right sort. Full particulars upon re 
uest. Address Box “A-33,” care 

ARDWARE Aceg, New York. 





SPECIALIST IN SELLING 
ALUMINUM WARE wants posi- 
tion with reliable house manufactur- 
ing high gue aluminum products. 
I have had 15 years’ experience in 
selling of aluminum ware of all 
kinds and devoted a great deal of 
time to study specializing on this 
one product, Not particular as to 
locality or field of operation. Will 
gladly give full details as to salary 
and other particulars upon request. 
Address Box ‘“A-34,” care ARD- 
ware Ace, New York. 








Business Opportunities 





chance of ° 

of firm. My age 24, young and 
energetic; 8 years’ business experi- 
ence. Let me know what you have 
to offer. Best reference. orthern 
location preferred, but South con- 
i ddress Box “A-29,” care 
Harpware Acer, New York. 





SPECIALIST IN BUSINESS 
BUILDING—At present have a cli- 
ent but will finish about April 30; if 
‘our business is not making mh 
ut should, let me vy my hand; 
present connection lost $12,000 years 
1915-1916. I had charge for one 
year, 1916-1917,'and show a profit: 
have ability, energy and above all 
know hardware and supplies. I'll 
satisfy you with reference. Address 
Box “A-27,” care Harpware Acer, 





New York. 


IF YOU ARE DESIROUS of 
buying, selling or exchanging a stock 
of hardware, we can of great 
service to you on account of our 
intimate knowledge of these matters 
in every section of the United 
States. Address “R. W. S.,” care 
Harpware Ace, New York. 





FOR SALE — Long established 
hardware business, located in the 
heart of the corn belt in_ Illinois. 
Stock and fixtures will invoice about 
$15,000; $25,000 wae business. 

ood clean stock. ill give 10 per 
cent discount to cash buyer. his 
is a real bargain and will not be on 
the market long. Reason for sell. 
ing, failing health. Address “E. D., 
care Harpware Ace, New York. 
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PROSPEROUS STORE in up-to- 
date Middle West town of 1000, in 
heart of fine farming district; paved 
Streets, electric lights, good schools, 
ete.; $10,000 stock of hardware, 
paint, stoves, furniture. Undertak- 
ing business combined. Did $35,000 
business last year. Must be cash 
deal. Address “B. F.,” care Harp- 
ware Acs, New York. 





“WE GOT THE MAN WE 
WANTED.” IT’S THE 


TION 1S THE EASIEST AND 
CHEAPEST METHOD TO GET 
COMPETENT MEN. 





FOR SALE—Stock of hardware 
and plumbing materials; located in 
Eastern New York; will sell or rent 
the building with dwelling. Only 
hardware store in town located in a 
large dairy section, nearest business 
of the kind is ten miles. Have been 
here fifteen years; r health rea- 
son for change. n excellent op- 

rtunity to take up a well estab- 
ished business, ill inventory 
$5,000. Address “C. L.,” care Harp- 
ware Ace, New York. 





WANTED — Inventors of small, 
new household or other articles to 
communicate with us. We _ will 
manufacture your product and can 
also assist ze in putting it on the 
market. Show us what you have 
and we will advise the cost to manu- 
facture in large quantities. If pos- 
sible come and see us. Phelps 
Manufacturing Company, 265 East 
Jefferson Ave., Detroit, Mich. 


Ejness of owner. Centrally located in 


ge 


NOTICE—There is still some} FOR  —S . E 
good Southern and Western terri-| BUSINESS IN or ok 
tory open for salesmen and manufac-/TRICT OF MICHIGA) . .~ ab- 
turers’ agents to handle Rainfall/lished 26 years. General har — 
Lawn Sprinkler on commission. It\|and mine supplies, wholesale = 
is a real side line. New fast seller.|retail. Stock about $35,000. - 
Fits on any nozzle. Good commis-|profitable business that will stan 
sion, Territory given, Selling sea- close investigation. Owner desires 
son on. Write now. MHardware|to retire, or ao, pay 
Specialti Spri i |to a man competent to ge. 
sapere tueteesverdaindbenien lchance of a lifetime to get into an 
established and paying business, Ad- 

A LIVE STORE in a live town.|dress Box ‘‘A-28,” care HarpWwAre 
Must be sold quickly because of ill-| Ace, New York. 


SALE — HARDWARE 








Gary, Ind., the modern steel city.| 


Population to-day, 60,000. City pros--)- FOR SALE—An established hard- 


NO|perous and growing faster than any|ware business in the finest agricul- 


other city in the world. Millions of|tural section of Pennsylvania in a 
dollars appropriated and in antici-|city of about 50,000. Stock about 
pation for local improvement.  Store|$10,000. Could be reduced, and to 
successful from start in 1909. Gen-jreliable party some money could be 
eral stock — value about $10,000.|left in. Immediate possession. Reason 
Splendid opportunity for any hard-|for selling, other interests. Ad- 
ware man. Quick action necessary.|dress Box ‘‘A-32,” care HARDWARE 
Address Box “A-12,” care Harp-|Ace, New York. 

ware Aczg, New York, _ 


FOR SALE — HARDWARE 
SALESMAN now selling in Chi--STOCK AND FIXTURES arasieing 
cago and some outside towns wants|$45,000, in one of the largest an 
a line or some good specialties.|fastest growing cities of the ne 
Would consider line for entire time,|Southwest. | Best location, moot 
Address Box “A-17,” care Harp-|lease, exceptionally clean stock. 
ware Acs, New York. first class city. Retail and wholesale 
store. Will not consider trades. 
Address Box 49, Louisiana, Mo. 











FOR SALE—A prosperous grow- 
ing hardware business in one of the) 
best farming sections in Wementy FOR SALE—The oldest estab- 
New York. Stock will inventory lished general hardware business in 
about $7,000. Address Box “A-25,”\town of 3000—paved streets, good 
care Harpware Ace, New York. schools, electric lights, three rail- 
roads, mining, manufacturing and 

For Sale—Good clean stock of| farming district. Located in contee’ 
hardware, stoves, paints and oils;| Pennsylvania. Stock $8,000. ~ 
best location in town of 12,000 in-|$20,000 business in 1916. A Nae 
habitants. Stock and fixtures will|bargain, will not be on the market 
invoice about $10,000. McMullanjlong. Address Box 'A-24, care 
& Higgins, Bowling Green, Ky. |Harpware Acs, New York. 

















$5,000 YEAR PROFIT; wonder- 
ful opportunity; owner retiring, will 
sell fine hardware, plumbing and 
heating business, together with new 
brick block, partly rented. — 
store of kind in village of thousand. 
Village has bank, high school, nat- 
ural gas, waterwor and paved 
streets. Prosperous surrounding 
country. Average distance to com- 
peting stores, ten miles. Clean 
stock, tools and fixtures, ten thou- 
sand; building fifteen thousand. Will 
accept half cash, balance easy terms, 
Will not rent. Photographs. Paul 
J. Wurst, Holland, New York. 





_ABOUT APRIL 1ST 
THE UNDERSIGNED WILL 
OPEN A MANUFACTURERS’ 
GENCY OFFICE, 
centrally located for the territory 
which it may be decided to cover, 
and will take on a few representa- 
tive and first class items or lines 
which will be given thorough and 
competent personal representation 
on a commission basis. Gorrespons: 
ence solicited. FRED R. PECK, 
formerly sales manager The Peck 
Hardware Mfg. Co., Berlin, Wis. 





WANTED TO BUY—Set of tin- 
pan dl = for small town shop, 
mainly roofing, spouting, stove pipe, 
etc. Address WD. L care na. 
ware Aczg, New York. 





WANTED—T. A. B. universal 
hardware catalogs. If you have one 
write us condition and price. Ad- 
dress “‘A-10,” care Harpware AGE, 
New York. 





GENERAL HARDWARE AND 
PLUMBING. 

_ A first class business opportunity 
is offered a man familiar with the 
hardware, plumbing, heating and tin- 
ning business. Must be middle aged 
and capable of doing first class 
plumbing, heating, tinning and gen- 
eral country shop work; one-half 
interest for sale in this business, 
which is located in a hustling Cen- 
tral New York village of 1500 popu- 
lation, and pir countryside. 
Capital required about $6,000, Busi- 
ness reasons for needing a partner. 
Write Fred D, Smith, Sherburne, 
Chenango County, New York. 





: FOR SALE. 

_ First class hardware stock, con- 
sisting of hardware, tinware, paints, 
oils, seeds and farm tools. Inven- 
tory about $15,500. Located in Mid- 
die Western town 40,000 population. 
Desirable farming trade; $12,500 
cash only. Address P. 0. Box X, 
Station A, Waterloo, Iowa. 
































SHOE sLoYD 
KITCHEN overter 
PRUNING RUBBER 
PAPER PA RN 
HANGER® MAKER® 
Komen 
Potat 


Henge’ 


ROBERT MURPHY’'S SONS CO. 
Ayer, Mass. 


Parker Wire Goods Company 


Manufacturers of 


General and Special Wire Hardware, 
Wire Goods and Stampings 


WORCESTER MASSACHUSETTS 


























When You 
Need Men 


consult the Opportunity Exchange of the 
Hardware Age—men—the right kind—are 
always open for opportunities to advance 
themselves. Do you want the ambitious kind 
—the kind that can do things? 


50 words at one dollar per insertion will put 
you in touch with such men. 


Opportunity 
Exchange Dept. 
THE HARDWARE AGE 
239 W. 39th St., New York 








Working 
Your 


Capital Harder 


Your money is tied 
up in a lot of differ- 
ent lines, each turn- 
ing over gradually 
and bringing a cer- 
tain amount of profits 
on every turnover. 


Speeding up sales 
gets a larger number 
of profits out of the 
same amount of capi- 
tal and it also brings 
back a larger number 
of repeat customers 
if the line is a good 
one. 


Delta files offer you 
an opportunity to in- 
crease your sales and 
to build up your new 
customers into “re- 
peaters.” The variety 
‘of Delta files insures 
a broad market and 
the quality brings 
back each purchaser 
the next time. Preach 
Delta quality and 
reap Delta profits. 


The Delta 


File Works 


Philadelphia 
U.S.A. 
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The Classified Directory appears in the first issue of each month 





A 
i 
Acme Steel Goods Co......... 112 
Sea 8. BR. Miasiecss css ccce. 112 
‘Alaska Freezer Co............. 22 
Milen’s Some, Wi Bikes... cesees 109 
‘ Allith-Prouty Co. .........-+.-- 79 
American Screw Co............ 2 
American Shearer Mfg. Co..... 30 
American Sheet & Tin Plate Co.118 
American Steel & Wire Co...... 116 
American Wire Fabrics Co...... 39 
American Wringer Co. ........ 112 
Armstrong Mfg. Co............ 115 
Se... cs ewadenee 115 
ER TD, 55.0 ov shawbi eae 109 
Atlas Mfg. Co....... + orth aha ee 
B 
Baeder, Adamson & Co......... 108 
Barnett Co., G. & H........... 35 
Bemis & Call Hdwe. & Tool Co.116 
Benge? Bree, COs. oi ccc cursh 113 
Bicycle Step Ladder Co........ 114 
Billings Chapin Co............. 23 
Bishop & Co., Geo. H........+. 27 
Ee © Re iter 89 
Brooks & Sons, M. S..........118 
Brown & Sharpe Mfg. Co....... 6 
Buffalo Steel Co.......... sseawes 
Da it TO Ge o.said'e o's Heeedaces 124 
DOG: IGE, .. 2s aicd Heb vr kwhe 97 
Butterfield & Co., Inc.......... 108 
a 
c 
oT | ey Pe) 32 
Casement Hdwe. Co............ 113 
Chapin-Stephens Co. ..........117 
Chemete @ Bea, &. 200 cescccdenm 117 
Chicago Flexible Shaft Co...... 7 
Clase Co.,°Geeorge P..... «sees 34 
Cleveland Metal Products Co.... 17 
Cleveland Stone Co............ 22 
Coes Wreaeb Co. i. csc cieccsvse 5 
Converse Rubber Shoe Co...... 88 
Goats’ Oe, wh. Ce vcccvsciwanmae 118 
Covert’s Saddlery Works....... 113 
Crow Taw Ceig cas te. ok seers 117 
D 
Darby & Sons Co., Edward..... 114 
Davenport Mfg. Co.........+++ 35 
Delphos Mfg. Co...........04. 112 
Delta File Works............+. 121 
Deming CO. vecvccscccscccccvwe 37 
Dietzgen Co., Eugene.........+ 39 
Dixon Crucible Co., Joseph..... 115 


Drake Mfg. Co., A. W......... 32 





E 
Bolipee Mts: Cox..nc cect vcoctas 123 
GE COP Rie Lcaic'cwees che sd ace 33 
Energy Elevator Co............ 117 
BANG TEE wiv t0-0-0:0-09 vawevecden 38 
ae ee rer ET er ye 117 
F 
a | ee ee 30 
Findeisen & Kroft.............. 87 
| aks ae a 85 
G 
a ene eer er 89 
Gifford-Wood Co, ........500005 117 
Geet OO AS Ries ce cebacbeden 95 
Gilbert & Bennett Mfg. Co...... 114 
.. Bs TEs Kd wv cn scevedensece 113 
Globe Stove & Range Co........ 30 
Goodrich Co., B. F......cc0s00% 101 
ee eee eee ee 25 
Grand Rapids Hdwe. Co........ 39 
Grand Rapids Salvage Co....... 3 
Greenfield Tap & Die Cor). ... 11 
etn Ee Tas aviccns cvunhs son 107 
H 
Bell, Foaals.B.cevcecrdvuswiaes 118 
8 ee ee ere 108 
Haney @ Caj Ji These ccucesees 20 
Hartford, Inc., Ed. V..0....+++ 93 
SEONG, -BRG., PUR. csc wen ep tee 117 
Hayes Pump & Planter Co...... 36 
Haywood Tire & Equip. Co..... 91 
Zn” 6 A PPT ee 34 
Hunt, Helm, Ferris & Co....... 16 
Hussey & Co., C. G.......5-55- 115 
FiyGleld Mig: Cos edscccesvices 34 
I 
Imperial Bit & Snap Co......... 88 
Felend Sebel Cesc ccccccsvcde a 
International Silver Co...... 2 
Irving Pitt Mfg. Co............ 35 
Irwin Auger Bit Co...........- 117 
ee Se Dp A eres Pr 112 
J 
Jennings, C, Bu. cccccvcncceses 116 
Jennings Mfg. Co., Russell...... 116 
Johns-Manville Co., H. W..104, 105 
L 
Laughlin Co., Thos. .........-.. 119 
Lawson Mfg. Co....-eseeeeeere 38 
Lebanon Mch. Co.......-+00+++ 115 


Locktite Patch Co...........++: 107 
Lockwood-Ash Co. ........+++.+ 89 
| Ludlow Saylor Wire Co...... 24, 33 
Latfkin Rule Co. ..coscecsoseses 118 
M 
McCaffery File Co..........2+.+ 119 
McCarty & Co., J. M....-ceee- 114 
McKinney Mfg. Co..........++- 38 
McKinnon Dash Co..........+- 88 
Martin Senour Co............ 41 
Mason Tire & Rubber Co....... 83 
Merriam Co., G, & C.....cccees 115 
Milbradt Mig, Co. oa sscecececes 114 
Milwaukee Corrugating Co...... 26 
Moller & Schumann............ 114 
SGCHE, GRAB, seers cervivesvces 117 
Murphy & Sons, R............. 121 
Myers & Beo., Fi Bis ivccéos es 19 
N 
National Cash Register Co...... 14 
National Mig. Co. ios .cesececiee 44 
New Era Spring & Spec. Co.....118 
Memes Be, Bi csc oes cveiveates 113 
New Jersey Wire Cloth Co..... 114 
New York Wire Cloth Co..... 37 
Ney Mfg. Co. ccccccvcsses 113, 118 
Niagara Falls Metal Stpg. Wks.. 35 
Nicholson File Co...........+++ 8 
North Bros, Mfg. Co........+.. 30 
North Wayne Tool Co......... 18 
Oo 
Qliver Iron & Steel Co......... 31 
Osborne & Co., C. S..csseeeee’ 118 
P 
Page-Storms Drop Forge Co....115 
Palmer Co., I. EB... cccsccccsves 33 
Palmyra Mfg. Co. ...s.eeeseees 88 
Parker Co., Charles............ 36 
Parker Supply Co...........++ 38 
Parker Wire Goods Co......... 121 
Peerless Handcuff Co.......... 118 
Philadelphia Lawn Mower Co... 23 
Porter, TH. Kis cvccccvecodacvcss 117 
Progressive Mfg. Co.....-..+++ 27 
Pugh, Job Bi isc ccccsicccceese 117 
R 
Rex File & Saw Co..........+- 116 
Richards-Wilcox Co. ........++ 77 
Roberts Mfg. Co.........5.4-- 117 
Robertson, Arthur R........... 116 
Rock Island Mfg. Co........... 88 
Rose & Bro., Wm..........0055 31 
Rothweiler Co. ......eceeeeeees 36 
Royal Mfg. Co. o. cscs cccvscencs 40 





Rese O CoE, Ti ecisi vee c’ 118 





S 
Samson Cordage Works...... 1, 117 
Schatz Mig. Co....cscccese oe 0ald 
Schenck’ Co., BM, Bic ci cciceis - 32 
Schwerdtle Stamp Co......... .-118 
Sheter Ce, Ge Bes sicevcisves - 81 
Sharples Separator Co.......... 28 
BShelten Ca. cscs cvicssciovesce 117 
Sherman Mfg. Co., H. B....... 34 
Sigley Mfg. Works, Wm. A... .112 
Simonds Mfg. Co.............. 9 
Smith & Egge Mfg. Co......... 109 
Sommer Faucet Co., John...... 117 
Sparks-Withington Co. ........ 88 
Stanley Rule & Level Co........ 29 
Stanley Works ........... 75, 111 
Star Expansion & Bolt Co...... 116 
Star Specialty Mfg, Co......... 118 
Starrett: Ce: Da Be ch.vscesssvee 42 
Steel Scaffolding Co..........+. 40 
Stewart Iron Works Co........ 117 
Stimpson Co., Edwin B......... 31 


Stover Mfg. & Engine Co....... 39 
Stromberg Motor Devices Co.... 99 


Stuber & Kuck........... tp esban 
Sturges & Burn Mfg. Co....... 36 
7 
- a  See 112 
Thermoid Rubber Co........... 3 
Thompson Mfg. Co., Judson L..111 
Townsend Co., S. P......+....- 113 
Trimont Mfg. Co..........++.. 10 
Tubular Rivet & Stud Co...... 119 
U 
Union Hardware Co........... 15 
Union Horse Nail Co.......... 114 
Wales Teel Ca. oo cccccacveveees 111 
United States Sandpaper Co... 31 
Vv 
Volizath Coy .cccccccvctccccecs 21 
Voes Bros. veccccesevcsvece soos Oe 
Ww 
Walworth Mfg. Co.......-+se0s a 
Warren Mfg. Co., J. D.....-+.- 37 
Wells Sons Co., F. E.....-.+«- 109 

Whitaker-Glessner Co., 

Wheeling Corrugating Dept... 29 
Whitaker-Glessner Co. ......+++- 111 
Whitman: & Barnes Mfg. Co....108 
Wickwire Bros., Inc. ......+++- 12 
Williams & Co., J. H....0+...-116 
Willson Co., T. A..... +05 cous sane 
Wire Goods Co........ssceces . 32 
Wright Wire Co......... vahaeie 13 
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i} The Sale of High- 
-T Grade Tools 
Fi 
LF 


BUFFUM 





Tools fully guaranteed sell themselves by 
their high quality. The highest character of 
tool-building is embodied in every Buffum tool 

-and that character asserts itself more strongly 
with every month of grinding service. 


Buffum Tools offer an unequalled sales 
opportunity. They build business that cannot 
be taken away—for good workmen stand by 
good tools, and Buffum tools are “High-grade 
tools for high-grade workmen.” 


Buffum Tool Company 


Louisiana, Mo. 
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